
46 

REFERENCES 

 

Abduh, A., & Rosmaladewi, R. (2019). Language policy, identity, and bilingual education in 

Indonesia: a historical overview. XLinguae. https://doi.org/10. 18355/xl.2019.12.01.17.  

Achjar, K. A. H., Rusliyadi, M., Zaenurrosyid, A., Rumata, N. A., Nirwana, I., & Abadi, A. 

(2023). Metode Penelitian Kualitatif: Panduan Praktis untuk Analisis Data Kualitatif dan 

Studi Kasus. PT. Sonpedia Publishing Indonesia.  

Adilazuarda, M., Cahyawijaya, S., Winata, G., Fung, P., & Purwarianti, A. (2023). 

IndoRobusta: Towards Robustness Against Diverse Code-Mixed Indonesian Local 

Languages. ArXiv, abs/2311.12405. https://doi.org/10.48550/arXiv.2311.12405.  

Alalwan, A., Rana, N., Dwivedi, Y., & Algharabat, R. (2017). Social media in marketing: A 

review and analysis of the existing literature. Telematics Informatics, 34, 1177-1190. 

https://doi.org/10.1016/j.tele.2017.05.008.  

Alpatov, V. (2020). Sociolinguistics and Other Linguistic Disciplines. Systems & Control 

Letters, 1, 9-16. https://doi.org/10.37892/2713-2951-2020-1-1-9-16.  

Angeline, M., Chandra, S., Kinanti, F., Singgih, Y., & Safitri, Y. (2019). Digitalize Your Brand: 

Case Study on How Brands Utilize Social Media Platforms to Achieve Branding and 

Marketing Goals. 2019 International Conference on Information Management and 

Technology (ICIMTech), 1, 278-283. https://doi.org/10.1109/ICIMTech.2019.8843823.  

Anggraini, K. T., Putra, I. N. A. J., & Suwastini, N. K. A. (2022). An Analysis of Code-Mixing 

Used By The Indonesian Top Selebgram In Social-Media In Product Endorsement. Jurnal 

Pendidikan Bahasa Inggris Indonesia, 10(1), 54-65. 

Appel, R., & Muysken, P. (2005). Language contact and bilingualism. Amsterdam University 

Press. 

Azir, I. D. A. (2021). An Analysis of Code Mixing in Lazuardy Printing TikTok Account. 

Ethical Lingua: Journal of Language Teaching and Literature, 8(2), 399-407. 

Aziz, Z. A., Achmad, D., & Fadlun, M. (2019). What types of codes are mixed in Indonesia?: 

An investigation of code mixing in a magazine. English Education Journal, 10(2), 196-

211. 

Bhatia, T. K., & Ritchie, W. C. (2006). Social and Psychological Factors in Language Mixing. 

The handbook of bilingualism and multilingualism, 336-352. 

Bosede, S. (1992). Sociolinguistics. In Y. Ore (Ed.), Introduction to linguistics (p. 145). 

Department of Linguistics and Nigerian Languages, University of Ilorin. 

Britannica, T. Editors of Encyclopaedia (2024, June 14). morpheme. Encyclopedia Britannica. 

from https://www.britannica.com/topic/morpheme  

Cambrige Dictionary | English Dictionary, Translation & Thesaurus. Retrieved in July, 2024, 

from https://dictionary.cambridge.org/  

Cantone, K. F. (2019). Language exposure in early bilingual and trilingual acquisition. 

International Journal of Multilingualism, 19(3), 402–417. From 

https://doi.org/10.1080/14790718.2019.1703995  

Chandra, C., Susilo, D., & Putranto, T. (2023). Digital marketing communication of Somethinc 

brand on instagram @somethincofficial. Jurnal Studi Komunikasi (Indonesian Journal of 

Communications Studies). https://doi.org/10.25139/jsk.v7i2.6691.  

Crystal, D. (2010). The Cambridge Encyclopedia of Language. USA: Cambridge University 

Press: Cambridge.  

Dash, D. (2022). Significance of Globalisation and English Language. International Journal on 

Studies in English Language and Literature. https://doi.org/10.20431/2347-3134.1005002.  

Daulay, W., & Sumarsih, S. (2012). An Analysis of Code-Mixing in Talk-show Bukan Empat 

Mata Program. Lingüística, 1. https://doi.org/10.24114/JALU.V1I1.376.  

Analysis of Code-Mixing Used in Basicludo's Instagram Content as Brand Communication
AISYAH ISRA NABINTA, Drs. Winarto
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.%2018355/xl.2019.12.01.17
https://doi.org/10.48550/arXiv.2311.12405
https://doi.org/10.1016/j.tele.2017.05.008
https://doi.org/10.37892/2713-2951-2020-1-1-9-16
https://doi.org/10.1109/ICIMTech.2019.8843823
https://www.britannica.com/topic/morpheme
https://dictionary.cambridge.org/
https://doi.org/10.1080/14790718.2019.1703995
https://doi.org/10.25139/jsk.v7i2.6691
https://doi.org/10.20431/2347-3134.1005002
https://doi.org/10.24114/JALU.V1I1.376


47 

Emike, A., Sanni, A., Agu, M., & Olusanya, A. (2021). Introducing Sociolinguistics. Bulletin 

of Advanced English Studies. https://doi.org/10.31559/baes2021.6.2.2.  

Fasold, R. W. (1991). The Sociolinguistics of Society (illustrated, reprint ed.). Wiley.  

Fitri, N., & Pamungkas, A. D. (2023). the Use of Code Switching and Code Mixing by Indofood 

and Unilever Food Advertisements on Television. INFERENCE: Journal of English 

Language Teaching, 5(3), 251-260. 

Fransiska, A. W. and Arifin, A. (2021). Analysis of Translation Techniques on the English 

Teachers’ Translation of English Articles. Salience, vol. 1 (1), pp. 9-17. Retrieved online 

from https://jurnal.lppmstkipponorogo.ac.id/index.php/Salience/article/view/10/16  

Gibson, Courtney D. (2013) "A Review of Likeable Social Media: How to Delight Your 

Customers, Create an Irresistible Brand, and Be Generally Amazing on Facebook (and 

Other Social Networks)," Journal of Applied Communications: Vol. 97: Iss. 1. 

https://doi.org/10.4148/1051-0834.1099  

Grenoble, L., & Osipov, B. (2023). The dynamics of bilingualism in language shift ecologies. 

Linguistic Approaches to Bilingualism. https://doi.org/10.1075/lab.22035.gre.  

Grosjean, F. (1995). A psycholinguistic approach to code-switching: The recognition of guest 

words by bilinguals. One speaker, two languages: Cross-disciplinary perspectives on code-

switching, 259-275. 

Grosjean, F. (1982). Life with two languages: An introduction to bilingualism. Harvard 

University Press. 

Grosjean, F. (2013). Bilingualism: A short introduction. In F. Grosjean, & P. Li (Eds.), The 

psycholinguistics of bilingualism (pp. 5–25). Malden, MA: Wiley-Blackwell. 

Hardini, T. I., Widyastuti, T., & Awaliah, Y. R. (2019, March). Code Mixing in E-commerce on 

Instagram. In Second Conference on Language, Literature, Education, and Culture 

(ICOLLITE 2018) (pp. 364-367). Atlantis Press. 

Harya, T. D. (2018). Sociolinguistics (code: code switching and code mixing). LENTERA: 

Jurnal Ilmiah Kependidikan, 11(1), 87-98. 

Harsa, L. N. (2014). Introduction to Words and Morphemes. English Morpho-Syntax, 1-47. 

Hasan, R. (2004). Code, register and social dialect. Class, codes and control, 2, 253-292. 

Heredia, R. R., & Altarriba, J. (2001). Bilingual Language Mixing: Why Do Bilinguals Code-

Switch? Current Directions in Psychological Science, 10(5), 164–168. 

http://www.jstor.org/stable/20182730  

Holmes, J. (2013). An Introduction to Sociolinguistics (Fourth Edition ed.). New York, USA: 

Routledge. 

Hornberger, N. H. and McKay, S. L. (2010). Sociolinguistics and Language Education. Bristol: 

Short Run Press/ 

Hymes, D. (1974). Foundations in Sociolinguistics: An Ethnographic Approach. United States: 

University of Pennsylvania Press, Incorporated. 

Jaya, I. M. L. M. (2020). Metode penelitian kuantitatif dan kualitatif: Teori, penerapan, dan 

riset nyata. Anak Hebat Indonesia. 

Jimmi, J., & Davistasya, R. (2019). Code-Mixing in Language Style of South Jakarta 

Community Indonesia. Premise: Journal of English Education. 

https://doi.org/10.24127/pj.v8i2.2219. 

Jurišová, V. (2020, July). Building brand identity on Instagram. In Proceedings of the 7th 

European Conference on Social Media (pp. 119-126). 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and 

opportunities of Social Media. Business Horizons, 53(1), 59-68. 

https://doi.org/10.1016/j.bushor.2009.09.003  

Analysis of Code-Mixing Used in Basicludo's Instagram Content as Brand Communication
AISYAH ISRA NABINTA, Drs. Winarto
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.31559/baes2021.6.2.2
https://jurnal.lppmstkipponorogo.ac.id/index.php/Salience/article/view/10/16
https://doi.org/10.4148/1051-0834.1099
https://doi.org/10.1075/lab.22035.gre
http://www.jstor.org/stable/20182730
https://doi.org/10.24127/pj.v8i2.2219
https://doi.org/10.1016/j.bushor.2009.09.003


48 

Kapoor, K., Tamilmani, K., Rana, N., Patil, P., Dwivedi, Y., & Nerur, S. (2018). Advances in 

Social Media Research: Past, Present and Future. Information Systems Frontiers, 20, 531-

558. https://doi.org/10.1007/S10796-017-9810-Y.  

Kent, M. L. (2010). Directions in social media for professionals and scholars. Handbook of 

public relations, 2, 643-656. 

Kerpen, D. (2011). Likeable social media: How to delight your customers, create an irresistible 

brand, and be generally amazing on Facebook (and other social networks). New York, NY: 

McGraw-Hill. 

Kietzmann, J., Hermkens, K., McCarthy, I., & Silvestre, B. (2011). Social Media? Get Serious! 

Understanding the Functional Building Blocks of Social Media. Business Horizons, 54, 

241-251. https://doi.org/10.1016/J.BUSHOR.2011.01.005.  

Kim, E. (2006). Reasons and motivations for code-mixing and code-switching. Issues in EFL, 

4(1), 43-61. 

Kothari, C. R. (2004). Research methodology: Methods and techniques. New Age 

International. 

Kotler, P. (2000). Marketing Management. New Jersey: Prentice Hall 

Kotler, P., & Keller, K. (2016). Marketing Management. Pearson. 

Lal, Y., Kumar, V., Dhar, M., Shrivastava, M., & Koehn, P. (2019). De-Mixing Sentiment from 

Code-Mixed Text., 371-377. https://doi.org/10.18653/v1/P19-2052.  

Leung, C. H., & Chan, W. T. Y. (2016). Sociolinguistic phenomenon of code mixing in Hong 

Kong: From a Perspective of Marketing Communications. Humanities & Social Sciences 

Reviews, 4(1), 20-26. 

Liando, N., & Tatipang, D. (2022). English or Indonesian Language? Parents’ Perception 

Toward Children's Second Language Learning Context. Jurnal Lingua Idea. 

https://doi.org/10.20884/1.jli.2022.13.1.5749.  

Mahootian, S. (2019). Code Switching and Mixing. The SAGE Encyclopedia of Human 

Communication Sciences and Disorders. from  https://doi.org/10.1016/B0-08-044854-

2/01507-8.  

Mangold, W. G., & Faulds, D. J. (2009). Social media: The new hybrid element of the 

promotion mix. Business Horizons, 52(4), 357-365. 

https://doi.org/10.1016/j.bushor.2009.03.002  

Martinus, H., & Chaniago, F. (2017). Analysis of branding strategy through Instagram with 

storytelling in creating brand image on proud project. Humaniora, 8(3), 201-210 

Mateescu, A., & Salomaa, A. (1997). Formal Languages: an Introduction and a Synopsis, 1-39. 

https://doi.org/10.1007/978-3-642-59136-5_1.  

Mattern, J. (2016). Instagram. ABDO. 

Mawelle, I. (2019). New Dimensions in Code-Mixing and the Sri Lankan Case: An Exploratory 

Study. Colombo Journal of Multi-Disciplinary Research.  

from https://doi.org/10.4038/cjmr.v4i1.39.  

Meda, E. E., & Nasa, R. (2023). The Use of Code Mixing Between Indonesia and English 

Language On Ruang Sandi Podcast. Metahumaniora, 13(2), 100-105. 

Merriam, S. B. (1998). Qualitative Research and Case Study Applications in Education. 

Revised and Expanded from" Case Study Research in Education.". Jossey-Bass Publishers, 

350 Sansome St, San Francisco, CA 94104. 

Ming-yang, Y. (2002). About Brand Communication. The Journal of International 

Communication. 

Mujiono, R. W., & Suharto, M. (2017). Code Mixing as a Communication Strategy Performed 

by Outbound Call. International Journal of Social Sciences & Educational Studies, 3(3), 

4. 

Analysis of Code-Mixing Used in Basicludo's Instagram Content as Brand Communication
AISYAH ISRA NABINTA, Drs. Winarto
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1007/S10796-017-9810-Y
https://doi.org/10.1016/J.BUSHOR.2011.01.005
https://doi.org/10.18653/v1/P19-2052
https://doi.org/10.20884/1.jli.2022.13.1.5749
https://doi.org/10.1016/B0-08-044854-2/01507-8
https://doi.org/10.1016/B0-08-044854-2/01507-8
https://doi.org/10.1016/j.bushor.2009.03.002
https://doi.org/10.1007/978-3-642-59136-5_1
https://doi.org/10.4038/cjmr.v4i1.39


49 

Mulyati, S., Astuti, P., Arianti, A., & Noviana, A. (2021). Code Mixing Strategies in 

BLACKPINK’s Album. ASELS_2021. https://doi.org/10.51773/asels2021.v1i1.46. 

Muysken, P. (2000). Bilingual Speech: A Typology of Code-Mixing. Cambridge University 

Press, United Kingdom: Cambridge. 

Nababan, P. W. (1984). Sosiolinguistik: Suatu Pengantar. Jakarta, Indonesia: Gramedia. 

Nababan, P. W. J. (1985). Bilingualism in Indonesia: Ethnic Language Maintenance and the 

Spread of the National Language. Southeast Asian Journal of Social Science, 13(1), 1–18. 

http://www.jstor.org/stable/24490892 

Nababan, P. 1991. Language in Education: The Case of Indonesia. International Review of 

Education, vol. 37(1), pp. 115-131 

Nisa, L. M., Amelia, O., Adawiyah, N., & Marchella, Y. (2024). Analysis of the Use of Code 

Mixing In Instagram Posts As A Brand Image Strategy For Local Brands. International 

Journal of Economic Literature, 2(7), 2052-2070. 

Nurhayati-Wolff, Hanadian. (2024, March 28). Internet: Social Media & User-Generated 

Content: Social Media in Indonesia - statistics & facts. Retrieved from Statista: 

https://www.statista.com/topics/8306/social-media-in-indonesia/#topicOverview  

Pareek, P., & Kumar, V.V. (2018). An empirical study of the language of brand taglines: a code-

mixing approach. International Journal of Indian Culture and Business Management, 17, 

109-124. 

Philips, S. (1976). Dimensions of Sociolinguistics. Language in Society, 5, 109 - 110. 

https://doi.org/10.1017/S0047404500006904.  

Poplack, S. (2015). Code Switching: Linguistic. International Encyclopedia of the Social & 

Behavioral Sciences (Second Edition), 918-925. From https://doi.org/10.1016/B978-0-08-

097086-8.53004-9.  

Riemer, N. (2010). Introducing semantics. Cambridge University Press. 

Sanabria, R., Bogoychev, N., Markl, N., Carmantini, A., Klejch, O., & Bell, P. (2023, June). 

The edinburgh international accents of english corpus: Towards the democratization of 

english asr. In ICASSP 2023-2023 IEEE International Conference on Acoustics, Speech 

and Signal Processing (ICASSP) (pp. 1-5). IEEE. 

Sari, M., Arifin, A., & Harida, R. (2021). Code-Switching And Code-Mixing Used By Guest 

Star In Hotman Paris Show. Journal of English Language Learning, 5(2), 105-112. 

https://doi.org/10.31949/jell.v5i2.3351.  

Simangunsong, E., & Handoko, R. (2020). The Role of Social Media in Indonesia for Business 

Transformation Strategy. International Research Journal of Business Studies, 13, 99-112. 

https://doi.org/10.21632/IRJBS.13.1.99-112.  

Siregar, I., & Sosrohadi, S. (2021). Analysis of code mixing in jerome polin youtube content 

“nihongo mantappu”. International Journal of Linguistics, Literature and Translation, 

4(12), 01-08. 

Sofyan, N. (2021). The Role Of English As Global Language. Edukasi. 

https://doi.org/10.33387/J.EDU.V19I1.3200.  

Sophia, N.S. (2018). Code-Mixing as a Promotion Strategy in Shopping Centres. IJECA 

(International Journal of Education and Curriculum Application). 

Strazny, P. (Ed.). (2004). Encyclopedia of Linguistics (1st ed.). Routledge.  

From https://doi-org.ezproxy.ugm.ac.id/10.4324/9780203319208  

Sugiyono, D. (2010). Memahami penelitian kualitatif. 

Sugiyono, S., & Lestari, P. (2021). Metode penelitian komunikasi (Kuantitatif, kualitatif, dan 

cara mudah menulis artikel pada jurnal internasional). 

Sutrisno, B., & Ariesta, Y. (2019). Beyond the use of code mixing by social media influencers 

in instagram. Advances in Language and Literary Studies, 10(6), 143-151. 

Analysis of Code-Mixing Used in Basicludo's Instagram Content as Brand Communication
AISYAH ISRA NABINTA, Drs. Winarto
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.51773/asels2021.v1i1.46
https://www.statista.com/topics/8306/social-media-in-indonesia/#topicOverview
https://doi.org/10.1017/S0047404500006904
https://doi.org/10.1016/B978-0-08-097086-8.53004-9
https://doi.org/10.1016/B978-0-08-097086-8.53004-9
https://doi.org/10.31949/jell.v5i2.3351
https://doi.org/10.21632/IRJBS.13.1.99-112
https://doi.org/10.33387/J.EDU.V19I1.3200
https://doi-org.ezproxy.ugm.ac.id/10.4324/9780203319208


50 

Suwito (1983). Pengantar awal sosiolinguistik: teori dan problema. Surakarta: Henary Offset 

Solo. 

Talang-Rao, E. (2014). Linguistic Constraints on Code Mixing And Code Switching Of 

Bilingual Khasi-English Speakers In Meghalaya. Bulletin of the Deccan College Research 

Institute, 74, 217–226. http://www.jstor.org/stable/26264700 

Thomason, S. (2007). Language Contact and Deliberate Change. Journal of Language Contact, 

1, 41-62. https://doi.org/10.1163/000000007792548387. 

Trudgill, P. (1974). Sociolinguistic: An Introduction to Language and Society. Penguin Books.  

Trudgill, P. (2000). Sociolinguistics: An introduction to language and society. Penguin UK. 

Voorveld, H. (2019). Brand Communication in Social Media: A Research Agenda. Journal of 

Advertising, 48, 14 - 26. https://doi.org/10.1080/00913367.2019.1588808.  

Wardhaugh, R. (1987). An introduction to sociolinguistics. 

Wardhaugh, R. (1998). An introduction to sociolinguistics. United Kingdom: Wiley. 

Wardhaugh, R. (2010). An Introduction to Sociolinguistics. Singapore: Blackwell Publishing. 

Weinreich, U. (1953). Language in Contact. New York : Linguistics Circles of New York 

Wickham, H. (2016). Data Analysis (pp. 189–201). Springer, Cham. 

https://doi.org/10.1007/978-3-319-24277-4_9  

Wijaya, B. S. (2013). Dimensions of brand image: A conceptual review from the perspective 

of brand communication. European Journal of Business and Managemrnt, 5(31), 55-65. 

Wijaya, B. S. (2011). Branderpreneurship: Brand development-based entrepreneurship. In 

Proceeding International Conference on Business and Communication. 

Yuwono, U., & Lauder, M. R. (Eds.). (2007). Pesona Bahasa: Langkah Awal Memahami 

Linguistik. Jakarta: PT. Gramedia Pustaka Utama.  

Zein, S. (2020). Language Policy in Superdiverse Indonesia. from 

https://doi.org/10.4324/9780429019739.  

Analysis of Code-Mixing Used in Basicludo's Instagram Content as Brand Communication
AISYAH ISRA NABINTA, Drs. Winarto
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1163/000000007792548387
https://doi.org/10.1080/00913367.2019.1588808
https://doi.org/10.1007/978-3-319-24277-4_9
https://doi.org/10.4324/9780429019739

	REFERENCES

