
TABLE OF CONTENTS 

HALAMAN PENGESAHAN .................................................................................................i 

PERNYATAAN BEBAS PLAGIASI ...................................................................................ii 

TABLE OF CONTENTS.......................................................................................................iii 

LIST OF FIGURES ............................................................................................................... v 

ACKNOWLEDGEMENT......................................................................................................vi 

ABSTRACT............................................................................................................................vii 

CHAPTER 1 INTRODUCTION........................................................................................... 1 

1.1 Background of the Study ................................................................................................. 1 

1.2 Objectives of Study........................................................................................................... 3 

1.3 Scope of Study................................................................................................................... 3 

1.4 Significance of Study ........................................................................................................ 4 

1.5 Literature Review............................................................................................................. 4 

1.6 Research Positioing........................................................................................................... 8 

CHAPTER 2 RESEARCH METHODS.............................................................................. 10 

2.1 Theoretical Framework ................................................................................................. 10 

2.2 Copywriting..................................................................................................................... 11 

2.3 AIDA Model .................................................................................................................... 12 

2.5 Research Design............................................................................................................. 14 

2.6 Data Collection Procedure............................................................................................ 14 

2.7 Research Instrument...................................................................................................... 15 

2.8 Data Analysis Procedure................................................................................................ 16 

2.9 Research Timeline .......................................................................................................... 17 

CHAPTER 3 ......................................................................................................................... 18 

3.1 Finding and Discussion .................................................................................................. 18 

3.2 Types of Copywriting ..................................................................................................... 18 

3.2.1 Product Content....................................................................................................... 19 

3.2.2 Event Content........................................................................................................... 22 

3.2.3 Convey the Message................................................................................................. 24 

3.2.4 Use Attractive Jingles or Slogans ........................................................................... 2 

Analysis of Copywriting Strategies in Instagram Posts of UGM Press
RAMA GIBRANTARA ALIEF PADMANA, Drs. Winarto, M.M.Par.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



3.2.5 Use Symbols that are Related to the Brand........................................................... 26 

3.2.6 Use the Brand to Expand its Products................................................................... 27 

3.2.7 Strengthen Brand Image through Signals Appropriate to the Product Category  

or Brand............................................................................................................................. 28 

3.2.8 Forming memories in consumers minds................................................................ 29 

3.3 AIDA Model ................................................................................................................ 30 

3.3.1 Attention ................................................................................................................... 31 

3.3.2 Interest ...................................................................................................................... 33 

3.3.3 Desire......................................................................................................................... 34 

3.3.4 Action............................................................................................................................ 35 

CHAPTER 4 CONCLUSION AND SUGGESTION........................................................ 37 

4.1 Conclusions...................................................................................................................... 37 

4.2 Suggestions...................................................................................................................... 37 

 

Analysis of Copywriting Strategies in Instagram Posts of UGM Press
RAMA GIBRANTARA ALIEF PADMANA, Drs. Winarto, M.M.Par.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


