Strategi Pull MPR Brand Parfum Lokal USUAL Melalui Kolaborasi USUAL x Lizzie Parra)
AULIA ADISTI AYUNINGTYAS, Dr. Nyarwi Ahmad, S.IP., M.Si.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
CADJATIMADA DAFTAR ISI
JUDUL SKRIPSI i
LEMBAR PENGESAHAN ii
PERNYATAAN BEBAS PLAGIASI iii
DAFTAR ISL.uuiiuiruiiensinsanssenssssssnsssssssssasssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssasssssssssss iv
DAFTAR BAGAN vi
DAFTAR GAMBAR......uoiiitinnicensicssisissesssissesssesssissssssssssessssssssssssssssssssssssssssssssssssssssss vii
KATA PENGANTAR.....uootiintiniininsissnissesssissssssssssssssssssssstssssssssssssssssssssssssssssssssssssssssssssss viii
UCAPAN TERIMA KASTH....ucouiinuiieiiinsnicsensesssissenssesssnsssssssssssssssssssssssssssssssssssssssssssssssssaes ix
ABSTRAK xi
ABSTRACT xii
BAB I PENDAHULUAN.....cccivinuiistininssicssnsesssissssssssssisssssssssssssssssssssssssssssssssssssssssssssssssssssssss 1
AL Latar BelaKang...........ooiuiiiiiiiieeiieeet et et 1
B. Pertanyaan Penelitian..........ccccueeiiiiiiiiieiiie et 6
C. Tujuan Penelitian..........cceeriiiiieriiieiieiie ettt et e e saeeteebeeseseenees 7
D. Manfaat PEenelitian...........cccueieiiieiiiiiciie ettt et e as 7
E. Kebaruan Penelitian...........cccuiieiiiiiiiiieiiieciceeeeeeeee ettt 8
F. Sistematika Pembagian BAB...........ccccoiiiiiiiiiiiie e 9
BAB II KOLABORATIF PULL MARKETING PUBLIC RELATIONS, BRAND
LOKAL, DAN BRAND AWARENESS.......ccovvierinrinnuinrensissanssenssesssnssassssssasssssssssssssssssssssas 11
AL KETANZKA TOOTI..ecuviieiiieiieeiiieiieeie ettt ettt ettt e st e et e e seaeesbeessseesseesseessseenseesnsaens 11
1. Marketing Public Relations (MPR).........cccoiiiiiiiiiiiiiieeceee e 11

2. Kolaborasi Brand-SMI sebagai Bentuk Pull Strategy Marketing Public Relations. 18
3. Brand AWAIENESS. ......ccueeuirieriieieeiiesitenieeite st et et st et te st este et e siee bt entesaeenbeensesaeens 22
4. Marketing Public Relations untuk Meningkatkan Brand Awareness Brand Lokal..25

Bl KONSEPUALISASI. ...eeeiuiiieiiiieciie et ettt e e e e et e e e e sabeeennaeeen 27
BAB III METODOLOGL.......coiiiiiiinninnninnnicssisssissssisssssssssssssssssssssssssssssssssssssssssssssssssssss 30
A. Paradigma Penelitian...........ccceeoiiieiiiieiiie ettt en 30
B. Metode Penelitian..........cccueeiieiiiiiiieiieeie ettt ettt ae et seae e e ssbeenneas 30
C. ODbJek PENEIITIAN. ....c..eiiiiiiiiieiieie ettt et ettt et e 31
D. Informan Penelitian...........ccoouiieuiieiiiiieiiie ettt ee e tee st e e ae e e seaeeeeaee s 32
E. Teknik Pengumpulan Data............ccceeviiiiiieiiieniieiieie e 34
F. Teknik Analisis Data.........ccccuieeiuiiiiiiiieeiie ettt et aee s e e sevee e veeeeaseeenes 36
G. Validitas Data........coccuiiiiiiiiiieceeeee e ettt e s e e s e e sbeeennneeens 40
H. Limitasi Penelitian..........ccoooiiiiiiiiiiiiiiiecieee ettt 41

BAB IV PENERAPAN KOLABORATIF PULL MPR MELALUI STRATEGI
KOLABORASI USUAL X LIZZIE PARRA UNTUK MENINGKATKAN BRAND

Kolaboratif Pull Marketing Public Relations untuk Meningkatkan Brand Awareness (Studi Kasus


https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.wshltpm8rxb2
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.qz19146w0765
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.1f3vqwdsg0xp
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.wbpuv1c4ma33
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.7d6m475tl88r
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.4i81p59akpau
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.bfh2fq9m2efj
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.xwyoq81kppkd
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.7snysa8dj166
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.1rtf13jls8vi
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.zc3eq9xnentm
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.wjc1vvmbhsff
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.v1isf3s1lw3r
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.kvgzck1s21h3
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.wtgl6289tavl
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.wtgl6289tavl
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.5fp8m49jgrpw
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.mdnwhqq5of89
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.h28fr5shrydm
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.3d3h4l2apmw
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.2lecy3qncd51
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.ycf6d7i4eyfh
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.9dukyb3sio8j
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.t8txw5ynah63
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.zdn71ik5ke9a
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.98mti6cx353
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.tvuhcqpaz1yk
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.f09x3zfi7nxb
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.v49xblarrm2l
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.zbyf1e8nb4s0
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.hzytrpgczq3k
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.nofkjogyjjz7
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.nofkjogyjjz7

Kolaboratif Pull Marketing Public Relations untuk Meningkatkan Brand Awareness (Studi Kasus
Strategi Pull MPR Brand Parfum Lokal USUAL Melalui Kolaborasi USUAL x Lizzie Parra)
AULIA ADISTI AYUNINGTYAS, Dr. Nyarwi Ahmad, S.IP., M.Si.

UNIVERSITAS Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

RENESS 42
4.1 Penerapan Strategi Pull MPR USUAL Melalui Kolaborasi USUAL x Lizzie Parra...42

4.1.1. Perencanaan (Planning) Strategi Kolaborasi USUAL x Lizzie Parra................ 42

4.1.2. Pelaksanaan (Executing) Strategi Kolaborasi USUAL x Lizzie Parra............... 49

4.1.3. Evaluasi (Evaluating) Strategi Kolaborasi USUAL x Lizzie Parra................... 65

4.2 DiSKUST TEMUAN. .......eoiiiiiiiiii ettt et bee et e et eeaee e 71
BAB V PENUTUP....uuiiiticeisinnninnnsenssisssisesssisssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 84
AL KESIMPULAN. ...ttt ettt e s tbeebeesaeeenbeessaeenbeenaeeenseeneeas 84

Bl SAran.....oooii ettt ettt e 88
DAFTAR PUSTAKA . ..ottt ettt ettt et ettt e e et enneenees 90
LAMPIRAN. ...ttt ettt ettt ettt b e b e et s bt e bt et e e bt ebeeaaesaeenee 94
Panduan WawanCara...........coceoiiiiiiiiiiiieete e 94


https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.nofkjogyjjz7
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.509hk4ucesfk
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.oe1win38rxns
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.d80v67oq2yr4
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.lobm987x2du
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.6tcoilbt25d5
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.dccki3kq9drw
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.q3huc8oaltgt
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.nvyo2uiljf7r
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.7dv197u6iovv
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.4j044t7n97jm
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.f4xoprbzsgfp
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.7wyumkfps2lj

Kolaboratif Pull Marketing Public Relations untuk Meningkatkan Brand Awareness (Studi Kasus
Strategi Pull MPR Brand Parfum Lokal USUAL Melalui Kolaborasi USUAL x Lizzie Parra)

AULIA ADISTI AYUNINGTYAS, Dr. Nyarwi Ahmad, S.IP., M.Si.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA DAFTAR BAGAN

Bagan 1.1 Konseptualisasi Penelitian


https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.6g0xfy27v8h

Kolaboratif Pull Marketing Public Relations untuk Meningkatkan Brand Awareness (Studi Kasus
Strategi Pull MPR Brand Parfum Lokal USUAL Melalui Kolaborasi USUAL x Lizzie Parra)
AULIA ADISTI AYUNINGTYAS, Dr. Nyarwi Ahmad, S.IP., M.Si.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADIATEMADA DAFTAR GAMBAR

Gambar 1.1 The Awareness Pyramid...........ccccoevvieiiiiiiiiieiiece e 23
Gambar 3.1 Komponen Analisis Data: Model Interaktif............cccovviiiiniiiiniiiiniieceeees 37
Gambar 4.1 Konten Teaser Project Kolaborasi USUAL x Lizzie Parra...........c.cccoevuveenennnnn. 52
Gambar 4.2 Konten Teaser Project Kolaborasi USUAL x Lizzie Parra........cccccoceveeviniennenne 52
Gambar 4.3 Konten Sneak Peek Project Kolaborasi USUAL x Lizzie Parra.......................... 53
Gambar 4.4 Konten Sneak Peek Project Kolaborasi USUAL x Lizzie Parra.......................... 54
Gambar 4.5 Konten Project Collaboration Story USUAL x Lizzie Parra..........cccccoceeveriennene 55
Gambar 4.6 Konten Edukatif Deskripsi Parfum USUAL x Lizzie Parra..........ccccoceeveviennnnnne. 56
Gambar 4.7 Konten Pengumuman Perilisan Resmi USUAL x Lizzie Parra...........cc.cc.u......... 56
Gambar 4.8 Konten Project Collaborations Story USUAL x Lizzie Parra...........cccoeeeenneene. 57
Gambar 4.9 Konten Project Collaborations Story USUAL x Lizzie Parra...........ccccouvenenneee. 58
Gambar 4.10 Konten Edukatif Deskripsi Karakter Parfum USUAL x Lizzie Parra................ 59
Gambar 4.11 Konten Edukatif Deskripsi Notes Parfum USUAL x Lizzie Parra.................... 60
Gambar 4.12 Konten Giveaway USUAL x Lizzie Parra...........ccccceeviiviienieniieieeie e 60
Gambar 4.13 Konten KOL Review Parfum USUAL x Lizzie Parra.........ccccoocevvvevienceicnnnnne. 61
Gambar 4.14 Unggahan Pribadi Lizzie Parra...........ccccoociiviiiiiniiiiniicccceceeeee 62
Gambar 4.15 Konten Testimoni Parfum Kolaborasi USUAL x Lizzie Parra.............ccc.c.... 63
Gambar 4.16 Grafik Pertumbuhan Jumlah Pengikut Instagram USUAL..........c...ccccecvrennennee. 69
Gambar 4.17 Pertumbuhan Jumlah Tayangan Konten Instagram USUAL...........c.ccccceeienen. 70

Gambar 4.18 Ulasan Beauty Journal Terkait Kolaborasi USUAL x Lizzie Parra................... 71


https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.cwiosp6pyr0a
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.vqxdt4awxep
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.lt586nmjd335
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.162qnji8tj0b
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.w5ynh2kjc2hg
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.7zotdl3oj4gx
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.6mb15l6w1oeo
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.seb1vurk0qqc
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.pei85q3fh9iq
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.5lk3f7vnyzxa
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.9xtjtgo3djfg
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.eudq8759f5pv
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.gw0faglqfp6p
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.w8ncqtsrv5gy
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.hztd8s8gzodi
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.52xx76dbilpl
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.ood5je2ouaz
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.cdni8idwfdlk
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.jpva7soyi9zf
https://docs.google.com/document/d/1F9i6TUbBl-eK6s0MpkyZRfa87pdZkUwerINlncSUaqo/edit#heading=h.tykaigm799rn

