
v 

 

DAFTAR ISI 

 

HALAMAN PENGESAHAN .............................................................................. ii 

HALAMAN PERNYATAAN............................................................................. iii 

KATA PENGANTAR ........................................................................................ iv 

DAFTAR ISI ....................................................................................................... v 

DAFTAR TABEL ............................................................................................. vii 

DAFTAR GAMBAR ........................................................................................ viii 

DAFTAR LAMPIRAN ....................................................................................... ix 

INTISARI ............................................................................................................ x 

ABSTRACT ....................................................................................................... xi 

BAB I PENDAHULUAN .................................................................................... 1 

I.1 Latar Belakang ................................................................................ 1 

I.2 Rumusan Masalah ......................................................................... 11 

I.3 Tujuan Penelitian........................................................................... 12 

I.4 Manfaat Penelitian ......................................................................... 12 

BAB II TINJAUAN PUSTAKA DAN HIPOTESIS ........................................... 14 

II.1 Tinjauan Pustaka ........................................................................... 14 

II.1.1. Expectation Confirmation Model ............................................ 14 

II.1.2. Unified Theory of Acceptance and Use of Technology 2.......... 15 

II.1.3. Continuance Intention............................................................. 18 

II.1.4. Perceived Usefulness .............................................................. 19 

II.1.5. Price Value ............................................................................. 21 

II.1.6. Habit ...................................................................................... 23 

II.1.7. Usaha Mikro Kecil dan Menengah (UMKM) .......................... 25 

II.1.8. Quick Response Indonesian Standard (QRIS) ......................... 28 

II.2 Penelitian Terdahulu ...................................................................... 33 

II.3 Hipotesis ....................................................................................... 35 

II.4 Kerangka Pemikiran ...................................................................... 39 

BAB III METODE PENELITIAN ..................................................................... 40 

III.1 Metode Penelitian dan Desain Penelitian ....................................... 40 

III.2 Populasi dan Sampel...................................................................... 41 

III.2.1 Populasi Penelitian .................................................................. 41 

III.2.2 Sampel Penelitian .................................................................... 41 

III.3 Jenis dan Sumber Data .................................................................. 43 

III.4 Variabel Penelitian ........................................................................ 44 

III.5 Definisi Operasional Variabel ........................................................ 45 

III.6 Teknik Analisis Data ..................................................................... 48 

III.6.1 Structural Equation Modeling-Partial Least Square ................ 48 

III.6.2 Model Pengukuran (Outer Model) ........................................... 50 

III.6.3 Model Struktural (Inner Model) ............................................... 53 

III.6.4 Uji Hipotesis ........................................................................... 54 

BAB IV HASIL DAN PEMBAHASAN ............................................................ 55 

IV.1 Hasil Penelitian ............................................................................. 55 

IV.1.1 Karakteristik Responden ......................................................... 55 

IV.1.2 Analisa Data............................................................................ 58 

Pengaruh Perceived Usefulness, Price Value dan Habit Terhadap Continuance Intention Sistem
Pembayaran QRIS Pada UMKM di Daerah Istimewa Yogyakarta
FADLAH WASTILLAILA, Raden Roro Fosa Sarassina, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



vi 

 

IV.1.3 Analisis Statistik Deskriptif ..................................................... 63 

IV.1.4 Hasil Teknik Analisis Data ...................................................... 66 

IV.2 Pembahasan................................................................................... 80 

BAB V KESIMPULAN DAN SARAN.............................................................. 85 
V.1 Kesimpulan ................................................................................... 85 

V.2 Saran ............................................................................................. 86 

V.3 Keterbatasan Penelitian ................................................................. 88 

DAFTAR PUSTAKA ........................................................................................ 89 
LAMPIRAN ...................................................................................................... 95 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh Perceived Usefulness, Price Value dan Habit Terhadap Continuance Intention Sistem
Pembayaran QRIS Pada UMKM di Daerah Istimewa Yogyakarta
FADLAH WASTILLAILA, Raden Roro Fosa Sarassina, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR ISI

