
 X 

Table of Contents 

DEDICATION SHEET ............................................................................................. VI 

ACKNOWLEDGEMENTS .................................................................................... VIII 

ABSTRACT .............................................................................................................. XII 

INTISARI ................................................................................................................ XIII 

CHAPTER I INTRODUCTION ................................................................................. 1 

1.1. Background of the Study ............................................................................. 1 

1.2. Research Questions ...................................................................................... 4 

1.3. Objective of the Study .................................................................................. 4 

1.4. Focus and Scope of Research ...................................................................... 4 

1.5. Literature Review ........................................................................................ 5 

1.6. Presentation .................................................................................................. 8 

CHAPTER II THEORETICAL FRAMEWORK AND RESEARCH METHODS

 ........................................................................................................................................ 9 

2.1. Theoretical Framework ............................................................................... 9 

2.1.1. Semantics .................................................................................................... 9 

2.1.2. Definition of Meanings ............................................................................... 9 

2.1.3. Figurative Language ................................................................................ 11 

2.1.4. Hyperbolic Expressions ........................................................................... 15 

2.1.5.   Slogan ...................................................................................................... 20 

2.2. Method of the Research ............................................................................. 22 

2.2.1.  Method of Data Collection ..................................................................... 22 

2.2.2.   Method of Data Analysis ....................................................................... 23 

CHAPTER III  THE FORMS AND FUNCTIONS OF HYPERBOLIC 

EXPRESSIONS COMMONLY USED IN DETERGENT ADVERTISEMENTS

 ...................................................................................................................................... 24 

3.1. Qualitative Overview: The Forms of The Hyperbolic Slogans in Detergent 

Product Advertisement on YouTube .................................................................... 24 

3.2. Discussion: The Forms of Hyperbole in Detergent Product Advertisement 

on YouTube ............................................................................................................ 25 

HYPERBOLIC EXPRESSIONS IN DETERGENT PRODUCT ADVERTISEMENTS ON YOUTUBE
REGITA LESTARIYAN LAINY, Dra. Rio Rini Diah Moehkardi, M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 XI 

3.2.1. Comparison ............................................................................................... 26 

3.2.2. Repetition .................................................................................................. 35 

3.2.3. Clausal Hyperbole .................................................................................... 40 

3.2.4. Phrasal Hyperbole .................................................................................... 43 

3.2.5. Numerical .................................................................................................. 46 

3.2.6. Role of Superlative ................................................................................... 49 

3.3. Qualitative Overview: Functions of The Hyperbolic Slogans in Detergent 

Product Advertisement on YouTube .................................................................... 52 

3.4. Discussion: Functions of The Hyperbolic Slogans in Detergent Product 

Advertisement on YouTube .................................................................................. 53 

3.4.1. Emphasis ................................................................................................... 53 

3.4.2. Evaluation ................................................................................................. 53 

3.4.3. Simplification ............................................................................................ 54 

3.4.4. Interest intensification ............................................................................. 54 

3.4.5. Contrast of differences ............................................................................. 55 

CHAPTER IV  CONCLUSION ................................................................................ 56 

BIBLIOGRAPHY ...................................................................................................... 58 

APPENDIX ................................................................................................................. 63 

 

  

HYPERBOLIC EXPRESSIONS IN DETERGENT PRODUCT ADVERTISEMENTS ON YOUTUBE
REGITA LESTARIYAN LAINY, Dra. Rio Rini Diah Moehkardi, M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


	ACKNOWLEDGEMENTS
	Table of Contents


