Analisis Perilaku Pembelian Kembali Thrift Clothes pada Perempuan Gen Z di Indonesia
MIRTA ANGGRA CAHYANING HASTUTI, Ir. Yun Prihantina Mulyani, S.T., M.Sc., Ph.D., IPNGQASEAN Eng.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Albtoosh, Q.A.A. and Ngah, A.H., 2024, Testing the expectation confirmation
theory on the training satisfaction context: the mediation role of mind
wandering, International Journal of Public Administration, 47(1), pp.26-40.

Aliyas, A., Ismawati, 1., Hasanuddin, A., Rahmat, M. and Sandra, E., 2023,
Pengaruh Harga Dan Kualitas Produk Terhadap Keputusan Pembelian Baju
Bekas (Thrift) Di Kota Batam, Postgraduate Management Journal, 3(1),
pp.1-8.

Antheunis, M.L., Valkenburg, P.M. and Peter, J., 2010, Getting acquainted through
social network sites: Testing a model of online uncertainty reduction and
social attraction, Computers in Human Behavior, 26(1), pp.100-109.

Anwar, I. and Satrio, B., 2015, Pengaruh harga dan kualitas produk terhadap
keputusan pembelian, Jurnal Ilmu dan Riset Manajemen (JIRM), 4(12).
Argyanti, T. and Destrity, N.A., 2023, Uncertainty Reduction Strategies on Share in

Jar Skincare’s Purchase Intention, Komunikator, 15(2), pp.225-236.

Bappenas, 2021, Ringkasan Eksekutif Manfaat Ekonomi, Sosial, dan Lingkungan

dari Ekonomi Sirkular di Indonesia, Low Carbon Development Indonesia.

Berger, C.R. and Bradac, J.J., 1982, Language and social knowledge: Uncertainty
in interpersonal relations, London, UK: Edward Arnold

Berger, C.R. and Calabrese, R.J., 1975, Some explorations in initial interaction and
beyond: Toward a  developmental theory of interpersonal
communication, Human communication research, 1(2), pp.99-112.

Cahigas, M.M.L., Prasetyo, Y.T., Nadlifatin, R., Persada, S.F. and Gumasing,
M.J.J., 2023, Determinants of continuous visiting behavior to Palawan,
Philippines: Integrating Uncertainty Reduction Theory and Expectation
Confirmation Theory, Plos one, 18(10), p.¢0291694.

Cervellon, M.C., Carey, L. and Harms, T., 2012, Something old, something used:
Determinants of women's purchase of vintage fashion vs second-hand
fashion, International Journal of Retail & Distribution Management, 40(12),
pp-956-974.

Chandra, D.S., 2023, Pengaruh Kualitas produk, Inovasi dan Interaksi Pelanggan
terhadap Brand Image, Balance: Jurnal Akuntansi dan Manajemen, 2(2),
pp.73-79.

Chen, C.C.V. and Chen, C.J., 2017, The role of customer participation for enhancing
repurchase intention, Management decision, 55(3), pp.547-562.

Chiu, C.M., Hsu, M.H., Sun, S.Y., Lin, T.C. and Sun, P.C., 2005, Usability, quality,
value and e-learning continuance decisions, Computers & education, 45(4),
pp-399-416.

Dewi, A.R.K. and Mahargiono, P.B., 2022, Pengaruh gaya hidup, promosi, dan
kualitas produk terhadap keputusan pembelian pakaian bekas di thrift shop
not bad secondhand, Jurnal llmu dan Riset Manajemen (JIRM), 11(2).

Diana, L., 2019, Perdagangan Pakaian Bekas Impor Di Pekanbaru, Mengapa Masih
Marak Terjadi?, Riau Law Journal, 3(2), pp.285-299.

Dimock, M., 2019, Defining generations: Where Millennials end and Generation Z
begins, Pew Research Center, https://www.pewresearch.org/short-


https://www.pewresearch.org/short-reads/2019/01/17/where-millennials-end-and-generation-z-begins/

Analisis Perilaku Pembelian Kembali Thrift Clothes pada Perempuan Gen Z di Indonesia
MIRTA ANGGRA CAHYANING HASTUTI, Ir. Yun Prihantina Mulyani, S.T., M.Sc., Ph.D., IPM.QASEAN Eng.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

reads/2019/01/17/where-millennials-end-and-generation-z-begins/,  online
accessed on 3 June 2024.

Diputra, I.G.A.W. and Yasa, N.N., 2021, The influence of product quality, brand
image, brand trust on customer satisfaction and loyalty, American
International Journal of Business Management (AIJBM), 4(1), pp.25-34.

Dobscha, S. and Ozanne, J.L., 2001, An ecofeminist analysis of environmentally
sensitive women using qualitative methodology: The emancipatory potential
of an ecological life, Journal of Public Policy & Marketing, 20(2), pp.201-
214.

Enrico, A., Aron, R. and Oktavia, W., 2014, The factors that influenced consumptive
behavior: a survey of university students in Jakarta, International Journal of
Scientific and Research Publications, 4(1), pp.1-6.

Ewe, S.Y. and Tjiptono, F., 2023, Green behavior among Gen Z consumers in an
emerging market: eco-friendly versus non-eco-friendly products, Young
Consumers, 24(2), pp.234-252.

Fawehinmi, O., Yusliza, M.Y., Mohamad, Z., Noor Faezah, J. and Muhammad, Z.,
2020, Assessing the green behaviour of academics: The role of green human
resource management and environmental knowledge, International Journal
of Manpower, 41(7), pp.879-900.

Fernando, A.G., Sivakumaran, B. and Suganthi, L., 2018, Comparison of perceived
acquisition value sought by online second-hand and new goods
shoppers, European Journal of Marketing, 52(7/8), pp.1412-1438.

Ferraro, C., Sands, S. and Brace-Govan, J., 2016, The role of fashionability in
second-hand shopping motivations, Journal of retailing and consumer
services, 32, pp.262-268.

Filieri, R., Galati, F. and Raguseo, E., 2021, The impact of service attributes and
category on eWOM helpfulness: An investigation of extremely negative and
positive ratings using latent semantic analytics and regression
analysis, Computers in Human Behavior, 114, p.106527.

Fraj, E., Matute, J. and Melero, I., 2015, Environmental strategies and
organizational competitiveness in the hotel industry: The role of learning and
innovation as determinants of environmental success, Tourism
management, 46, pp.30-42.

Fu, X.M., Zhang, J.H. and Chan, F.T., 2018, Determinants of loyalty to public
transit: A model integrating Satisfaction-Loyalty Theory and Expectation-
Confirmation Theory, Transportation Research Part A: Policy and
Practice, 113, pp.476-490.

Furner, C.P.,, Zinko, R. and Zhu, Z., 2016, Electronic word-of-mouth and
information overload in an experiential service industry, Journal of Service
Theory and Practice, 26(6), pp.788-810.

Gopalakrishnan, S. and Matthews, D., 2018, Collaborative consumption: a business
model analysis of second-hand fashion, Journal of Fashion Marketing and
Management: An International Journal, 22(3), pp.354-368.

Guiot, D. and Roux, D., 2010, A second-hand shoppers’ motivation scale:
Antecedents, consequences, and implications for retailers, Journal of
retailing, 86(4), pp.355-371.


https://www.pewresearch.org/short-reads/2019/01/17/where-millennials-end-and-generation-z-begins/

Analisis Perilaku Pembelian Kembali Thrift Clothes pada Perempuan Gen Z di Indonesia
MIRTA ANGGRA CAHYANING HASTUTI, Ir. Yun Prihantina Mulyani, S.T., M.Sc., Ph.D., IPM.{ ASEAN Eng.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Gunawan, I., 2022, Customer loyalty: The effect customer satisfaction, experiential
marketing and product quality, KINERJA: Jurnal Manajemen Organisasi dan
Industri, 1(1), pp.35-42.

Hair, J. F., Anderson, R. E., Tatham, R. L., and Black, W. C., 2018, Multivariate

Data Analysis. Book (Vol. 87).

Hair, J. and Alamer, A., 2022, Partial Least Squares Structural Equation Modeling
(PLS-SEM) in second language and education research: Guidelines using
an applied example, Research Methods in Applied Linguistics, 1(3),
p-100027.

Haron, S.A., Paim, L. and Yahaya, N., 2005, Towards sustainable consumption: an
examination of environmental knowledge among Malaysians, International
Journal of Consumer Studies, 29(5), pp.426-436.

Hasiloglu, M. and Kaya, O., 2021, An analysis of price, service and commission
rate  decisions in online sales made through E-commerce
platforms, Computers & Industrial Engineering, 162, p.107688.

Hellier, PK., Geursen, G.M., Carr, R.A. and Rickard, J.A., 2003, Customer
repurchase intention: A general structural equation model, European journal
of marketing, 37(11/12), pp.1762-1800.

Howland, D., 2023, How good is secondhand apparel for the planet, really, Retail
Dive, https://www.retaildive.com/news/secondhand-clothes-sustainable-
environmental-impact-resale/647428/, online accessed on 3 June 2024.

Hwang, J. and Youn, S.Y., 2023, From brick-and-mortar to livestream shopping:
product information acquisition from the uncertainty reduction
perspective, Fashion and Textiles, 10(1), p.7.

Ilyas, G.B., Rahmi, S., Tamsah, H., Munir, A.R. and Putra, A.H.PK., 2020,
Reflective model of brand awareness on repurchase intention and customer
satisfaction, The Journal of Asian Finance, Economics and Business, 7(9),
pp-427-438.

Imarch., 2024, Global Menswear Market, https://www.imarcgroup.com/menswear-
market, online accessed 5 June 2024.

Jasin, M. and Firmansyah, A.J.U.S.C.M., 2023, The role of service quality and
marketing mix on customer satisfaction and repurchase intention of SMEs
products, Uncertain Supply Chain Management, 11(1), pp.383-390.

Joy, A., Sherry Jr, J.F., Venkatesh, A., Wang, J. and Chan, R., 2012, Fast fashion,
sustainability, and the ethical appeal of luxury brands, Fashion theory, 16(3),
pp.273-295.

Karami, M., Eyiipoglu, $.Z. and Ertugan, A., 2023, The Influence of Relational
Benefits on Behavioral Intention and the Moderating Role of Habit: A Study
in a Personal Service Business, Behavioral Sciences, 13(7), p.565.

Kementerian Lingkungan Hidup dan Kehutanan (KLHK), 2024, Capaian Kinerja
Pengelolaan Sampah, Sistem Informasi Pengelolaan Sampah Nasional,
https://sipsn.menlhk.go.id/sipsn/, online accessed 16 June 2024.

Ketut, Y.I., 2018, The role of brand image mediating the effect of product quality
on repurchase intention, Russian Journal of Agricultural and Socio-
Economic Sciences, 83(11), pp.172-180.


https://www.imarcgroup.com/menswear-market
https://www.imarcgroup.com/menswear-market
https://sipsn.menlhk.go.id/sipsn/

Analisis Perilaku Pembelian Kembali Thrift Clothes pada Perempuan Gen Z di Indonesia
MIRTA ANGGRA CAHYANING HASTUTI, Ir. Yun Prihantina Mulyani, S.T., M.Sc., Ph.D., IPM:2ASEAN Eng.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Khadka, K. and Maharjan, S., 2017, Customer satisfaction and customer
loyalty, Centria University of Applied Sciences Pietarsaari, 1(10), pp.58-
64.

Kim, B., Kim, S. and Heo, C.Y., 2016, Analysis of satisfiers and dissatisfiers in
online hotel reviews on social media, International journal of contemporary
hospitality management, 28(9), pp.1915-1936.

Kotler, P., & Keller, K.L., 2016, Marketing management 15th edition, London:
Pearson.

Kumar, B., Manrai, A.K. and Manrai, L.A., 2017, Purchasing behaviour for
environmentally sustainable products: A conceptual framework and
empirical study, Journal of retailing and consumer services, 34, pp.1-9.

Kusdyah, 1., 2012, Persepsi Harga, Persepsi Merek, Persepsi Nilai, dan Keinginan
Pembelian Ulang Jasa Clinic Kesehatan (Studi Kasus Erha Clinic
Surabaya), Jurnal Manajemen Pemasaran, 7(1), pp.25-32.

Kusnandar, A. and Afiff, A.Z., 2020, The role of the country’s image and halal
branding constructs in influencing repurchase intentions, European Journal
of Molecular and Clinical Medicine, 7(1), pp.3995-4009.

Kwon, H., Ha, S. and Im, H., 2016, The impact of perceived similarity to other
customers on shopping mall satisfaction, Journal of Retailing and Consumer
Services, 28, pp.304-309.

Laitala, K. and Klepp, 1.G., 2018, Motivations for and against second-hand clothing
acquisition, Clothing cultures, 5(2), pp.247-262.

Lee, J. and Kim, Y.K., 2020, Online reviews of restaurants: expectation-
confirmation theory, Journal of Quality Assurance in Hospitality &
Tourism, 21(5), pp.582-599.

Lee, J., Lee, H. and Chung, N., 2020, The impact of customers’ prior online
experience on future hotel usage behavior, International Journal of
Hospitality Management, 91, p.102669.

Lee, S., 2011, Consumers’ value, environmental consciousness, and willingness to
pay more toward green-apparel products, Journal of Global Fashion
Marketing, 2(3), pp.161-169.

Leonnard, S.E., 2017, The relationship of service quality, word-of-mouth, and
repurchase intention in online transportation services, Journal of process
management and new technologies, 5(4).

Lestari, D., Ilato, R., Hafid, R., Mahmud, M. and Alwi, N.M., 2023, Pengaruh
Kecakapan Hidup (life skill) Dan Gaya Hidup (life style) Terhadap Pola
Hidup Konsumtif Mahasiswa, Oikos Nomos: Jurnal Kajian Ekonomi dan
Bisnis, 16(1), pp.1-15.

Li, M., Min, Q., Hu, L. and Liu, Z., 2020, Understanding live streaming shopping
intentions: A vicarious learning perspective.

Liao, C., Lin, H.N., Luo, M.M. and Chea, S., 2017, Factors influencing online
shoppers’ repurchase intentions: The roles of satisfaction and
regret, Information & Management, 54(5), pp.651-668.

Liu, F,, Lim, E.T., Li, H., Tan, C.W. and Cyr, D., 2020, Disentangling utilitarian and
hedonic consumption behavior in online shopping: An expectation
disconfirmation perspective, Information & Management, 57(3), p.103199.



Analisis Perilaku Pembelian Kembali Thrift Clothes pada Perempuan Gen Z di Indonesia
MIRTA ANGGRA CAHYANING HASTUTI, Ir. Yun Prihantina Mulyani, S.T., M.Sc., Ph.D., IPM.3ASEAN Eng.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Lo, C.J., Tsarenko, Y. and Tojib, D., 2019, To tell or not to tell? The roles of
perceived norms and self-consciousness in understanding consumers'
willingness to recommend online secondhand apparel shopping, Psychology
& Marketing, 36(4), pp.287-304.

Lou, X., Chi, T., Janke, J. and Desch, G., 2022, How do perceived value and risk
affect purchase intention toward second-hand luxury goods? An empirical
study of US consumers, Sustainability, 14(18), p.11730.

Lundblad, L. and Davies, I.A., 2016, The values and motivations behind sustainable
fashion consumption, Journal of Consumer Behaviour, 15(2), pp.149-162.

Mangolele, A. and Zulu, V.M., 2022, Determining the Factors Influencing
Consumer Satisfaction and Repurchase Intention of Locally Manufactured
Clothing Brands in South Africa, African Journal of Business & Economic
Research, 17(1).

Marwiyah, S.L., Ainulyaqin, M.H. and Edy, S., 2023, Analisis pengaruh perilaku
konsumtif dan tingkat pendapatan terhadap online shopping pada e-
commerce Shopee dalam perspektif ekonomi Islam, Jurnal llmiah Ekonomi
Islam, 9(3), pp.4279-4294.

Maulana, T., 2021, Kultur Indonesia menurut Hofstede, Kumparan,
https://kumparan.com/talumaulana07/kultur-indonesia-menurut-hofstede-
1vPG1hDgVYT, online accessed 24 June 2024.

Medalla, M.E., Yamagishi, K., Tiu, A.M., Tanaid, R.A., Abellana, D.P.M., Caballes,
S.A., Jabilles, E.M., Himang, C., Bongo, M. and Ocampo, L., 2020, Modeling
the hierarchical structure of secondhand clothing buying behavior antecedents
of millennials, Journal of Modelling in Management, 15(4), pp.1679-1708.

Misnan, M. and Damayanty, P., 2022, Manajemen Resiko Bisnis Pakaian Impor
Bekas, Jurnal Pengabdian Teratai, 3(1), pp.50-60.

Mohammad, J., Quoquab, F. and Mohamed Sadom, N.Z., 2021, Mindful
consumption of second-hand clothing: the role of eWOM, attitude and
consumer engagement, Journal of Fashion Marketing and Management: An
International Journal, 25(3), pp.482-510.

Mohr, I., Fuxman, L. and Mahmoud, A.B., 2022, Fashion Resale Behaviours and
Technology Disruption: An In-Depth Review, Handbook of Research on
Consumer Behavior Change and Data Analytics in the Socio-Digital Era,

pp-351-373.
Mordor Intelligence, 2024, Indonesia Textile Industry Size & Share Analysis -
Growth Trends & Forecasts (2024 - 2029),

https://www.mordorintelligence.com/industry-reports/indonesia-textiles-
industry, online accessed 17 June 2024.

Mulyandi, M.R. and Tjandra, R.H., 2023, The Influence of Product Quality and
Brand Image on repurchase Intention of Halal Cosmetic Products in e-
Commerce, Journal  of Industrial Engineering & Management
Research, 4(1), pp.41-52.

Mustawadjuhaefa, B., Jobhaarbima, M., and Ilhamlabbase, 2017, Marketing mix

and service quality effect on customer satisfaction and loyalty of Toyota
Cars, Journal of Research in Business and Management, 5(2), pp.13-23.


https://kumparan.com/talumaulana07/kultur-indonesia-menurut-hofstede-1vPG1hDgVYT
https://kumparan.com/talumaulana07/kultur-indonesia-menurut-hofstede-1vPG1hDgVYT
https://www.mordorintelligence.com/industry-reports/indonesia-textiles-industry
https://www.mordorintelligence.com/industry-reports/indonesia-textiles-industry

Analisis Perilaku Pembelian Kembali Thrift Clothes pada Perempuan Gen Z di Indonesia
MIRTA ANGGRA CAHYANING HASTUTI, Ir. Yun Prihantina Mulyani, S.T., M.Sc., Ph.D., IPM.4ASEAN Eng.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Mustikasari, A., Krisnawati, M. and Sutrisno, E., 2021, Customer experience and
repurchase intention in multi-channel: Customer satisfaction as mediating
variable, The Journal of Industrial Distribution & Business, 12(3), pp.7-19.

Nafiah, K.L. and Trihudiyatmanto, M., 2021, Membangun Loyalitas Pelanggan
Melalui Kepuasan Yang Dipengaruhi Oleh Kualitas Produk, Brand Image
Dan Experiential Marketing, EKOBIS: Jurnal Ilmu Manajemen dan
Akuntansi, 9(1), pp.61-73.

Ngoc, N.M., Phuong, H.L.H., Manh, N.D., Duong, K.A., Tung, T.T., Van Hao, H.
and Hieu, N.M., 2023, Exploring continuance intention to use electric
motorcycles among students in Hanoi using expectation confirmation
theory, Tap chi Khoa hoc Giao thong van tai, 74(1), pp.58-71.

Nguyen, T.T.N., 2020, Developing and validating five-construct model of customer
satisfaction in beauty and cosmetic E-commerce, Heliyon, 6(9).

Niinimaki, K., Peters, G., Dahlbo, H., Perry, P., Rissanen, T. and Gwilt, A., 2020,
The environmental price of fast fashion, Nature Reviews Earth &
Environment, 1(4), pp.189-200.

Nilashi, M., Abumalloh, R.A., Samad, S., Alrizq, M., Alyami, S. and Alghamdi, A.,
2023, Analysis of customers' satisfaction with baby products: The moderating
role of brand image, Journal of Retailing and Consumer Services, 73,
p.103334.

Nistor, L., 2022, “There’s More to It Than Buying Cheap Clothes...” A Qualitative
Study of Second-Hand Clothes Shopping in the Szeklerland Region
(Transylvania, Romania), Corvinus Journal of Sociology and Social
Policy, 13(1), pp.73-93.

Oke, A.E., Ogunsami, D.R. and Ogunlana, S., 2012, Establishing a common ground
for the use of structural equation modelling for construction related research
studies, Australasian Journal of Construction Economics and Building,
The, 12(3), pp.89-94.

Oliver, R.L., 1980, A Cognitive Model for the Antecedents and Consequences of
Satisfaction, Journal of Marketing Research (17), pp.460-469.

Oliver, R. L, 2010, Satisfaction: A behavioral perspective on the consumer: A

behavioral perspective on the consumer, Routledge.

Ong, A.K.S., Prasetyo, Y.T., Sacro, M.C.C., Artes, A.L., Canonoy, M.P.M., Onda,
G.K.D., Persada, S.F., Nadlifatin, R. and Robas, K.P.E., 2023, Determination
of factors affecting customer satisfaction towards “maynilad” water utility
company: A structural equation modeling-deep learning neural network
hybrid approach, Heliyon, 9(3).

Padmavathy, C., Swapana, M. and Paul, J., 2019, Online second-hand shopping
motivation—Conceptualization, scale development, and validation, Journal of
Retailing and Consumer Services, 51, pp.19-32.

Pantano, E., Priporas, C.V. and Foroudi, P., 2019, Innovation starts at the storefront:
Modelling consumer behaviour towards storefront windows enriched with
innovative technologies, International Journal of Retail & Distribution
Management, 47(2), pp.202-219.



Analisis Perilaku Pembelian Kembali Thrift Clothes pada Perempuan Gen Z di Indonesia
MIRTA ANGGRA CAHYANING HASTUTI, Ir. Yun Prihantina Mulyani, S.T., M.Sc., Ph.D., IPM.5ASEAN Eng.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Park, H.J. and Lin, L.M., 2020, Exploring attitude—behavior gap in sustainable
consumption: Comparison of recycled and upcycled fashion
products, Journal of business research, 117, pp.623-628.

Vinces,P. J., Solakis, K. and Guillen, J., 2020, Environmental knowledge, the
collaborative economy and responsible consumption in the context of second-
hand perinatal and infant clothes in Spain, Resources, Conservation and
Recycling, 159, p.104840.

Putri, K.A.M.A. and Yasa, N.N.K., 2022, The role of customer satisfaction as
mediating variable on the effect of brand image towards coffee shop
customer’s repurchase intention, European Journal of Business and
Management Research, 7(2), pp.149-154.

Rabhi, S. and Abd. Ghani, M., 2019, Integration of expectation confirmation theory
and self-determination theory in internet banking continuance
intention, Journal of Science and Technology Policy Management, 10(3),
pp-533-550.

Rahmatillah, M.B. and Tharziansyah, M., 2022, Pusat Barang Bekas Layak Pakai
Di Kota Banjarbaru, Jurnal Tugas Akhir Mahasiswa Lanting, 11(1), pp.189-
199.

Ramirez Jr, A., Walther, J.B., Burgoon, J.K. and Sunnafrank, M., 2002,
Information-seeking strategies, uncertainty, and computer-mediated
communication: Toward a conceptual model, Human communication
research, 28(2), pp.213-228.

Research and Markets, 2024, Women Apparel Market Report 2024-2032: Changing
Fashion and Aesthetic Trends Augmenting Growth, Globe Newswire
https://www.globenewswire.com/en/news-
release/2024/03/13/2845533/28124/en/Women-Apparel-Market-Report-
2024-2032-Changing-Fashion-and-Aesthetic-Trends-Augmenting-
Growth.html, online accessed 1 June 2024.

Riyanto, A., 2018, Implikasi kualitas pelayanan dalam meningkatkan kepuasan
pelanggan pada PDAM Cibadak Sukabumi, Jurnal Ecodemica: Jurnal
Ekonomi Manajemen Dan Bisnis, 2(1), pp.117-124.

Rodrigues, M., Proenga, J.F. and Macedo, R., 2023, Determinants of the purchase
of secondhand products: an approach by the theory of planned
behaviour, Sustainability, 15(14), p.10912.

Rohana, S., 2019, The Role of Customer Satisfaction and Service Quality on
Loyalty of Bank Customers, Journal of Industrial Engineering &
Management Research, 1(1a), pp.57-67.

Rondonuwu, B.F. and Mandagi, D.W., 2023, Brand gestalt as a key determinant of
tourist satisfaction and loyalty: Empirical study of super-priority destination
Likupang, Jurnal Ekonomi, 12(02), pp.452-464.

Ryzin, V. G. G., 2013, An experimental test of the expectancy-disconfirmation
theory of citizen satisfaction, Journal of Policy Analysis and
Management, 32(3), pp.597-614.

Santoso, A. and Aprianingsih, A., 2017, The influence of service and e-service
quality to repurchase intention the mediating role of customer satisfaction.


https://www.globenewswire.com/en/news-release/2024/03/13/2845533/28124/en/Women-Apparel-Market-Report-2024-2032-Changing-Fashion-and-Aesthetic-Trends-Augmenting-Growth.html
https://www.globenewswire.com/en/news-release/2024/03/13/2845533/28124/en/Women-Apparel-Market-Report-2024-2032-Changing-Fashion-and-Aesthetic-Trends-Augmenting-Growth.html
https://www.globenewswire.com/en/news-release/2024/03/13/2845533/28124/en/Women-Apparel-Market-Report-2024-2032-Changing-Fashion-and-Aesthetic-Trends-Augmenting-Growth.html
https://www.globenewswire.com/en/news-release/2024/03/13/2845533/28124/en/Women-Apparel-Market-Report-2024-2032-Changing-Fashion-and-Aesthetic-Trends-Augmenting-Growth.html

Analisis Perilaku Pembelian Kembali Thrift Clothes pada Perempuan Gen Z di Indonesia
MIRTA ANGGRA CAHYANING HASTUTI, Ir. Yun Prihantina Mulyani, S.T., M.Sc., Ph.D., IPM.6ASEAN Eng.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Case study: online transportation by Go-Jek Indonesia, Journal of Business
and Management, 6(1).

Savira, V.S.N. and Yulianti, 1., 2022, Pengaruh citra merek, kualitas produk, dan
harga terhadap keputusan pembelian pada thrift shop, Jurnal kewirausahaan
dan inovasi, 1(1), pp.110-118.

Sedera, D., Lokuge, S., Atapattu, M. and Gretzel, U., 2017, Likes—The key to my
happiness: The moderating effect of social influence on travel
experience, Information & Management, 54(6), pp.825-836.

Seo, M.J. and Kim, M., 2019, Understanding the purchasing behaviour of second-
hand fashion shoppers in a non-profit thrift store context, International
Journal of Fashion Design, Technology and Education.

Si, H., Duan, X., Cheng, L. and Zhang, Z., 2022, Determinants of consumers’
continuance intention to use dynamic ride-sharing services, Transportation
Research Part D: Transport and Environment, 104, p.103201.

Sienatra, K.B. and Khadizah, N.U., 2022, Ketersediaan Uang sebagai Pemoderasi
Gaya Hidup Konsumtif terhadap Perilaku Konsumtif Minuman Kopi
Kekinian pada Generasi Milenial, Koloni, 1(4), pp.185-191.

Silva, S.C., Santos, A., Duarte, P. and Vlaci¢, B., 2021, The role of social
embarrassment, sustainability, familiarity and perception of hygiene in
second-hand clothing purchase experience, International Journal of Retail &
Distribution Management, 49(6), pp.717-734.

Siregar, R.M., Susanti, N. and Aslami, N., 2023, Perilaku Konsumtif Mahasiswa
Berbelanja di E-Commerce Shopee pada Masa Pandemi Dalam Perspektif
Gender, As-Syirkah: Islamic Economic & Financial Journal, 2(1), pp.115-
128.

Srull, T.K. and Wyer, R.S., 1989, Person memory and judgment, Psychological
review, 96(1), p.58.

Stanescu, M.D., 2021, State of the art of post-consumer textile waste upcycling to
reach the zero waste milestone, Environmental Science and Pollution
Research, 28(12), pp.14253-14270.

Statista. (2024). Men's Apparel - Indonesia.
https://fr.statista.com/outlook/cmo/apparel/men-s-apparel/indonesia, online
accessed 25 May 2024.

Statista. (2024). Women's Apparel - Indonesia.
https://www.statista.com/outlook/cmo/apparel/women-s-
apparel/indonesia#revenue, online accessed 6 June 2024,

Stringer, T., Mortimer, G. and Payne, A.R., 2020, Do ethical concerns and personal
values influence the purchase intention of fast-fashion clothing?, Journal of
Fashion Marketing and Management: An International Journal, 24(1),
pp.99-120.

Sugiyono, 2018, Metode Penelitian Kuantitatif, Alfabeta, Bandung.

Suki, M. N., 2016, Green product purchase intention: impact of green brands,
attitude, and knowledge, British Food Journal, 118(12), pp.2893-2910.

Surianto, M., Setiawan, M., Sumiati, S. and Sudjatno, S., 2020, Cause-related
marketing campaigns and repurchase intentions: The mediating role of brand


https://fr.statista.com/outlook/cmo/apparel/men-s-apparel/indonesia
https://www.statista.com/outlook/cmo/apparel/women-s-apparel/indonesia#revenue
https://www.statista.com/outlook/cmo/apparel/women-s-apparel/indonesia#revenue

Analisis Perilaku Pembelian Kembali Thrift Clothes pada Perempuan Gen Z di Indonesia
MIRTA ANGGRA CAHYANING HASTUTI, Ir. Yun Prihantina Mulyani, S.T., M.Sc., Ph.D., IPM7ASEAN Eng.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

awareness, consumer attitude and corporate image, Management Science
Letters, 10(14), pp.3235-3242.

Swapana, M. and Padmavathy, C., 2021, Relationships among dimensions of online
second-hand shopping, satisfaction, and repurchase intention, /n Research
Anthology on E-Commerce Adoption, Models, and Applications for Modern
Business (pp. 1169-1181). 1GI Global.

Tang, H. and Lin, X., 2019, Curbing shopping cart abandonment in C2C markets—
An uncertainty reduction approach, Electronic Markets, 29, pp.533-552.

Tseng, S.Y. and Wang, C.N., 2016, Perceived risk influence on dual-route
information adoption processes on travel websites, Journal of Business
research, 69(6), pp.2289-2296.

Ursachi, G., Horodnic, I.A. and Zait, A., 2015, How reliable are measurement
scales? [External factors with indirect influence on reliability
estimators, Procedia Economics and Finance, 20, pp.679-686.

Utami, K.S., 2020, Green Consumers Behavior: Perilaku konsumen dalam
pembelian produk ramah lingkungan, Jurnal Maksipreneur: Manajemen,
Koperasi, Dan Entrepreneurship, 9(2), pp.208-223.

Wahyuni, R., Irfani, H., Syahrina, [.A. and Mariana, R., 2019, Pengaruh gaya hidup
dan literasi keuangan terhadap perilaku konsumtif berbelanja online pada ibu
rumah tangga di kecamatan Iubuk begalung kota padang, Jurnal
benefita, 4(3), pp.548-559.

Watson, Z. M. and Yan, R.N., 2013, An exploratory study of the decision processes
of fast versus slow fashion consumers, Journal of Fashion Marketing and
Management: An International Journal, 17(2), pp.141-159.

Widodo, M.S. and Devica, S., 2022, Pengaruh Price Sensitivity Dan
Environmentalism Terhadap Purchase Intention Pada Pakaian Thrift, Jurnal
Bisnis Terapan, 6(2), pp.171-182.

Wood, J., 2022, Gen Z cares about sustainability more than anyone else — and is
starting to make others feel the same, World Economic Forum,
https://www.weforum.org/agenda/2022/03/generation-z-sustainability-
lifestyle-buying-decisions/, online accessed 27 May 2024.

World Fashion Exchange, 2024, Indonesia’s Journey to Global Textile Prominence:
Key Statistics, https://worldfashionexchange.medium.com/indonesias-
journey-to-global-textile-prominence-key-statistics-5959cc4c954a, online
accessed 3 June 2024.

Xu, B. and Chen, J., 2017, Consumer purchase decision-making process based on
the traditional clothing shopping form, Journal of Fashion Technology &
Textile Engineering, 5(3), pp.1-12.

Yan, R.N., Bae, S.Y. and Xu, H., 2015, Second-hand clothing shopping among
college students: the role of psychographic characteristics, Young
Consumers, 16(1), pp.85-98.

Yi, M., Chen, M. and Yang, J., 2024, Understanding the self-perceived customer
experience and repurchase intention in live streaming shopping: evidence
from China, Humanities and Social Sciences Communications, 11(1), pp.1-
13.


https://www.weforum.org/agenda/2022/03/generation-z-sustainability-lifestyle-buying-decisions/
https://www.weforum.org/agenda/2022/03/generation-z-sustainability-lifestyle-buying-decisions/
https://worldfashionexchange.medium.com/indonesias-journey-to-global-textile-prominence-key-statistics-5959cc4c954a
https://worldfashionexchange.medium.com/indonesias-journey-to-global-textile-prominence-key-statistics-5959cc4c954a

Analisis Perilaku Pembelian Kembali Thrift Clothes pada Perempuan Gen Z di Indonesia

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Young, E., 2020, Fashion Waste Is Rubbish — Yes, But This Is Not The Issue,
Fibre2Fashion, https://www.fibre2fashion.com/industry-
article/8736/fashion-waste-is-rubbish-yes-but-this-is-not-the-issue, online
accessed 15 May 2024.

Yuan, L. and Marzuki, A., 2024, What keeps historical theme park visitors coming?

Research based on expectation confirmation theory, Frontiers in
Psychology, 15, p.1293638.

MIRTA ANGGRA CAHYANING HASTUTI, Ir. Yun Prihantina Mulyani, S.T., M.Sc., Ph.D., IPNM.QASEAN Eng.


https://www.fibre2fashion.com/industry-article/8736/fashion-waste-is-rubbish-yes-but-this-is-not-the-issue
https://www.fibre2fashion.com/industry-article/8736/fashion-waste-is-rubbish-yes-but-this-is-not-the-issue

