
48 
 

REFERENCES 

 

Abdallah, A., Rana, N. P., Dwivedi, Y. K., & Algharabat, R. (2017). Telematics and 

Informatics Social media in marketing : A review and analysis of the existing literature. 

Telematics and Informatics, 34(7), 1177–1190. 

https://doi.org/10.1016/j.tele.2017.05.008 

Atalay, A. S., El Kihal, S., & Ellsäßer, F. (2019). A Natural Language Processing Approach 

to Predicting the Persuasiveness of Marketing Communications. SSRN Electronic 

Journal, October. https://doi.org/10.2139/ssrn.3410351 

Barnes, B. K. (2006). Exercising Influence Workbook: A Self-Study Guide. 

Carnevale, M., Luna, D., & Lerman, D. (2017). Brand linguistics: A theory-driven 

framework for the study of language in branding. International Journal of Research in 

Marketing, 34(2), 572–591. https://doi.org/10.1016/j.ijresmar.2017.01.003 

Chen, Y. (2010). The semiotic construal of attitudinal curriculum goals: Evidence from EFL 

textbooks in China. Linguistics and Education, 21(1), 60–74. 

https://doi.org/10.1016/j.linged.2009.12.005 

Creswell, J. (2009). Topic 9 Qualitative Research Methods. Research Design: Qualitative, 

Quantitative, and Mixed Methods Approaches, 105–122. 

Dalamu, T. (2017). Systemic Functional Theory: A Pickax of Textual Investigation. 

International Journal of Applied Linguistics and English Literature, 6(3), 187. 

https://doi.org/10.7575/aiac.ijalel.v.6n.3p.187 

Dawn Lerman, Robert J. Morais, D. L. (2017). The Language of Branding: Theory, 

Strategies and Tactics. 

Domínguez, F. (1998). Toward A Language-marketing Model. International Journal of the 

Sociology of Language. 

Holtgraves, T. M., & Kashima, Y. (2007). Language, meaning, and social cognition. 

Personality and Social Psychology Review, 12(1), 73–94. 

https://doi.org/10.1177/1088868307309605 

Jewitt, C., Bezemer, J., & O’Halloran, K. (2016). Navigating a diverse field. In Introducing 

multimodality. 

Kim, A. J., & Ko, E. (2012). Do social media marketing activities enhance customer equity ? 

An empirical study of luxury fashion brand ☆. Journal of Business Research, 65(10), 

1480–1486. https://doi.org/10.1016/j.jbusres.2011.10.014 

Nuseir, M. T. (2016). Exploring the Use of Online Marketing Strategies and Digital Media to 

Improve the Brand Loyalty and Customer Retention. 11(4), 228–239. 

https://doi.org/10.5539/ijbm.v11n4p228 

Polkinghorne, D. E. (2005). Language and Meaning: Data Collection in qualitative research. 

Journal of Counseling Psychology, Vol 52(2), Apr 2005, 137-145, 52(2), 137–145. 

The Language Analysis of Great Network Indonesia Company Digital Platform Using Systemic
Functional
Theory for Branding
MAS AJENG PUTRI TIARA, Nabilla Kusuma Vardhani, S.I.P., M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.tele.2017.05.008


49 
 

Rocklage, M. D., Rucker, D. D., & Nordgren, L. F. (2018). Persuasion, Emotion, and 

Language: The Intent to Persuade Transforms Language via Emotionality. 

Psychological Science, 29(5), 749–760. https://doi.org/10.1177/0956797617744797 

Smith, R., & Smith, L. (2018). Qualitative Methods (1st Edition (ed.)). 

Soegiyono. (2011). Metode Penelitian Kuantitatif, Kualitatif dan R&D. 

Stepaniuk, K., & Jarosz, K. (2021). Persuasive linguistic tricks in social media marketing 

communication-The memetic approach. PloS One, 16(7), e0253983. 

https://doi.org/10.1371/journal.pone.0253983 

Thompson, G. (2004). Introducing Functional Grammar. In Introducing Functional 

Grammar. https://doi.org/10.4324/9780203785270 

Tony, W. (2018). Manajemen Kualitas Jasa : desain servqual, QFD, dan Kano / Penulis, Dr. 

Tony Wijaya SE., M.M. ; editor, Bambang Sarwiji. 240. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Language Analysis of Great Network Indonesia Company Digital Platform Using Systemic
Functional
Theory for Branding
MAS AJENG PUTRI TIARA, Nabilla Kusuma Vardhani, S.I.P., M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


