Mengomunikasikan Duka Cita Melalui Kampanye Komunikasi Memaknai Duka bersama Biro
Psikologi Intuisi:
Perspektif Creative Director
ALFIN ZAIN AL HAZBI, Syaifa Tania, S.IP., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Alfin Zain Al Hazbi [@alfinzain2020]. (n.d.). Post [Pinterest moodboard]. Pinterest. Retrieved
January 9, 2024, from https://pin.it/4phhXkt9c

Asuh Watak Asah Nalar [@awancerah.photo]. (2023, July 21). “Awan Cerah mengajakmu untuk
berani menyampaikan cerita kepedulianmu pada Bumi dalam bentuk karya foto
[photograpgh]. Instagram. https://www.instagram.com/p/CtdxrCSrs6J/

Bertuccio, R. F., & Runion, M. C. (2020). Considering grief in mental health outcomes of COVID-
19. Psychological Trauma: Theory, Research, Practice, and Policy, 12, S87-S89.
https://doi.org/10.1037/tra0000723

Betriana, F. (2019). How do we help nurses deal with their grief? - A perspective. REAL in
Nursing Journal, 2(3), 153-155. https://doi.org/10.32883/rnj.v2i3.579

Biro Psikologi Intuisi [@biropsikologi]. (n.d.). Posts [Instagram profile]. Instagram. Retrieved
January 9, 2024, from https://www.instagram.com/biropsikologi/

Condfé [condfe]. (2023, May 19). Clab by CONDFé: Chunky Bag Knitting Workshop. Instagram.
https://www.instagram.com/p/CsbExghy6Rs/

Colman, W. (2010). Mourning and the symbolic process. Journal of Analytical Psychology, 55(2),
275-297. https://doi.org/10.1111/j.1468-5922.2010.01840.x

Corless, I. B., Limbo, R., Bousso, R. S., Wrenn, R. L., Head, D., Lickiss, N., & Wass, H. (2014).
Languages of Grief: A model for understanding the expressions of the bereaved. Health
Psychology and Behavioral Medicine, 2(1), 132-143.
https://doi.org/10.1080/21642850.2013.879041

Egie E. Yusadhi, & Mansoor, A. Z. (2020). Kajian kampanye sosial world wildlife fund: The last
selfie. Jurnal Bahasa Rupa, 3(2), 130-137. https://doi.org/10.31598/bahasarupa.v3i2.559

Febri Adiawarja [Febri Adiawarja]. (2023, 17 August). “Indonesia Independence Day 78th”.
[Photograph]. Behance. https://www.behance.net/gallery/177840113/Indonesia-

Independece-Day-78th

Grieftalk [@grieftalk.id]. (n.d.). Posts [Instagram profile]. Instagram. Retrieved January 9, 2024,
from https://www.instagram.com/grieftalk.id/
Grieftalk.id. (2021). Grieftalk.id: The founders. https://www.instagram.com/p/CXL0s8HL 60ol/

84


https://doi.org/10.1037/tra0000723
https://doi.org/10.1037/tra0000723
https://doi.org/10.1080/21642850.2013.879041
https://www.behance.net/gallery/177840113/Indonesia-Independece-Day-78th
https://www.behance.net/gallery/177840113/Indonesia-Independece-Day-78th
https://www.instagram.com/grieftalk.id/
https://www.instagram.com/p/CXL0s8HL6ol/

Mengomunikasikan Duka Cita Melalui Kampanye Komunikasi Memaknai Duka bersama Biro
Psikologi Intuisi:
Perspektif Creative Director
ALFIN ZAIN AL HAZBI, Syaifa Tania, S.IP., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/
Grieving Room. (2021). Welcome to Grieving Room.

https://www.instagram.com/p/CTxeY KKrQa-/?hl=en

Gupta, S. (2022, March 31). Disenfranchised Grief: What It Means and How to Cope With It.
Verywell Mind. https://www.verywellmind.com/disenfranchised-grief-definition-causes-
impact-and-coping-5221901

Harrell, A. (2017). Creative Direction in a Digital World: A Guide to Being a Modern Creative
Director. CRC Press.

Hospice UK. (2023). Dying Matters. https://www.hospiceuk.org/our-campaigns/dying-matters

Kochhar, D., & Singh, P. P. (2019). Psychological Impact of a Brand Mascot in Customer’s
Purchase Decision. International Journal of Recent Technology and Engineering (IJRTE),
7(6S5), 265-268.

Kotler, P., Roberto, N., & Lee, N. R. (2002). Social marketing: Improving the quality of life. SAGE
Publications.

Kibler-Ross, E., & Kessler, D. (2014). On Grief and Grieving: Finding the Meaning of Grief

Through the Five Stages of Loss. Simon & Schuster.

Kusnandar, V. B. (2022, July 28). Jumlah Penduduk Meninggal di Provinsi Ini Terbanyak secara
Nasional pada 2021. Databoks.
https://databoks.katadata.co.id/datapublish/2022/07/28/jumlah-penduduk-meninggal-di-
provinsi-ini-terbanyak-secara-nasional-pada-2021

Latuny, C. N. (2017). Tunjuitam: Kumpul Keluarga sebagai Pendampingan dan Konseling
Kedukaan [Thesis, Magister Sosiologi Agama Program Pascasarjana FTEO-UKSW].
https://repository.uksw.edu//handle/123456789/13356

Lestari, S., & Budhi, O. (2017, September 10). Mitos pulung gantung dan upaya menangani kasus
bunuh diri di Gunung Kidul. BBC News Indonesia.
https://www.bbc.com/indonesia/indonesia-41194325

Lee, N. R., & Kaotler, P. (2015). Social Marketing: Changing Behaviors for Good (5th ed.). SAGE
Publications.

85


https://www.instagram.com/p/CTxeYKKrQa-/?hl=en
https://www.hospiceuk.org/our-campaigns/dying-matters
https://databoks.katadata.co.id/datapublish/2022/07/28/jumlah-penduduk-meninggal-di-provinsi-ini-terbanyak-secara-nasional-pada-2021
https://databoks.katadata.co.id/datapublish/2022/07/28/jumlah-penduduk-meninggal-di-provinsi-ini-terbanyak-secara-nasional-pada-2021

Mengomunikasikan Duka Cita Melalui Kampanye Komunikasi Memaknai Duka bersama Biro
Psikologi Intuisi:
Perspektif Creative Director
ALFIN ZAIN AL HAZBI, Syaifa Tania, S.IP., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Mas’ari, A., & Syamsuatir, S. (2017). Tradisi Tahlilan: Potret Akulturasi Agama dan Budaya Khas

Islam Nusantara. Kontekstualita, 32(01), Article 01.
https://doi.org/10.30631/10.30631/kontekstualita.%25x

Memaknai Duka [@memaknaiduka]. (n.d.). Post [Instagram Profile]. Instagram. Retrieved

January 9, 2024, from https://www.instagram.com/memaknaiduka/

Memaknai Duka [@memaknaiduka]. (2023, 9 November). “Aku nggak percaya dia udah nggak
ada.” [Video]. Instagram. https://www.instagram.com/reel/CzbPfkJvGOo/
Novianti, N., Supriatna, M., & Nadhirah, N. A. (2023). Siswa Berduka di Indonesia Membutuhkan

Pendidikan Kematian: Rekomendasi Penerapan Konseling di Sekolah. Indonesian Journal
of Educational Counseling, 7(2), Article 2. https://doi.org/10.30653/001.202372.280

O'Hair, D., & O'Hair, M. J. (2020). The handbook of applied communication research. John Wiley
& Sons, Inc. https://doi.org/10.1002/9781119399926

Ott, C. H. (2010). The Impact Of Complicated Grief On Mental And Physical Health At Various
Points In The Bereavement Process. Death Studies.
https://doi.org/10.1080/07481180302887

Ozanne, J. L., & Saatcioglu, B. (2008). Participatory action research. Journal of Consumer
Research, 35(3), 423-439. https://doi.org/10.1086/586911

Parker, K. A., Geegan, S., & Ivanov, B. (2020). Applying Social Marketing Strategy to Social
Change Campaigns. In The Handbook of Applied Communication Research (pp. 75-91).
John Wiley & Sons, Ltd. https://doi.org/10.1002/9781119399926.ch5

Phillips, B., Mcquarrie, E., & Griffin, W. (2014). The Face of the Brand: How Art Directors
Understand Visual Brand Identity. Journal of Advertising, 43, 318-332.
https://doi.org/10.1080/00913367.2013.867824

Rice, R. E., & Atkins, C. K. (2008). Public Communication Campaigns: Theoretical Principles
and Practical Applications. In Media Effect: Advances in Theory and Research (3rd ed.).

Routledge.

86


https://doi.org/10.30631/10.30631/kontekstualita.%25x
https://doi.org/10.30631/10.30631/kontekstualita.%25x
https://www.instagram.com/memaknaiduka/
https://doi.org/10.1080/07481180302887
https://doi.org/10.1080/07481180302887

Mengomunikasikan Duka Cita Melalui Kampanye Komunikasi Memaknai Duka bersama Biro
Psikologi Intuisi:
Perspektif Creative Director
ALFIN ZAIN AL HAZBI, Syaifa Tania, S.IP., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Ritchie, H., & Mathieu, E. (2023, January 5). How many people die and how many are born each

year? Our World in Data. https://ourworldindata.org/births-and-deaths

Roberts, J. E., Thomas, A. J.,, & Morgan, J. P. (2016). Grief, Bereavement, and Positive
Psychology. Journal  of  Counseling and  Psychology, 1(2), 1-19.
https://digitalcommons.gardner-webb.edu/jcp/vol1/iss1/3

Rockley, A., & Cooper, C. (2012). Managing enterprise content: A unified content strategy (2nd
ed.). New Riders.

Rubin, S. S., Malkinson, R., & Witztum, E. (2012). Working with the bereaved: Multiple lenses
on loss and mourning. Routledge.

Stewart, D. W. (2015). Introduction. In The Handbook of Persuasion and Social Marketing (pp.
1-12). Praeger.

Syukri, M. A. (2021). Strategi Kampanye Sosial Melalui Media Sosial (Studi Deskriptif Kualitatif
Kampanye Sosial Penghapusan Kekerasan Perempuan Di Lsm Rifka Annisa Yogyakarta
Melalui Media Sosial) [Skripsi, Universitas Mercu Buana Yogyakarta].
http://eprints.mercubuana-yogya.ac.id/id/eprint/11398/

Death and dying: How different cultures deal with grief and mourning. (2023, January 25). The

Conversation. https://theconversation.com/death-and-dying-how-different-cultures-deal-
with-grief-and-mourning-197299

Untangle Grief. (2020). About us and our bereavement support. https://untanglegrief.com/about-

us/

Untangle Grief [@untanglegrief]. (n.d.). Posts [Instagram profile]. Instagram. Retrieved January
9, 2024, from https://www.instagram.com/untanglegrief/

Wittouck, C., Van Autreve, S., De Jaegere, E., Portzky, G., & van Heeringen, K. (2011). The
prevention and treatment of complicated grief: A meta-analysis. Clinical Psychology
Review, 31(1), 69-78. https://doi.org/10.1016/j.cpr.2010.09.005

Yusadhi, E. E., & Mansoor, A. Z. (2020). Kajian Kampanye Sosial World Wildlife Fund: The Last
Selfie. Jurnal Bahasa Rupa, 3(2), 130-137. https://doi.org/10.31598/bahasarupa.v3i2.559

Zisook, S., & Shear, K. (2009). Grief and bereavement: What psychiatrists need to know. World
Psychiatry, 8(2), 67—74. https://doi.org/10.1002/].2051-5545.2009.tb00217.x

87


https://ourworldindata.org/births-and-deaths
http://eprints.mercubuana-yogya.ac.id/id/eprint/11398/
http://eprints.mercubuana-yogya.ac.id/id/eprint/11398/
https://untanglegrief.com/about-us/
https://untanglegrief.com/about-us/
https://doi.org/10.1016/j.cpr.2010.09.005
https://doi.org/10.31598/bahasarupa.v3i2.559
https://doi.org/10.1002/j.2051-5545.2009.tb00217.x
https://doi.org/10.1002/j.2051-5545.2009.tb00217.x

