
References 

A, S. S., Widyanto, M., and Untari, R. (2018). Pengaruh Customer Based Brand 

Equity(CBBE) Merek Snack Terhadap Keputusan Pembelian Konsumen 

Pelajar di Kabupaten Grobogan Jawa Tengah . Jurnal Ekonomi, Manajemen, 

Akuntansi dan Perpajakan , 205-220. 

Aaker, D. A. (1991). Managing Brand Equity. New York: Free Press. 

Aaker, D. A. (2020). Brand Portfolio Strategy: Creating Relevance, Differentiation, 

Energy, Leverage, and Clarity. New York: Free Press. 

Aaker, D. A., and Jacobson, R. (1994). The Financial Information Content of 

Perceived Quality. Journal of Marketing Research, 191-201. 

Abdillah, W., and Jogiyanto. (2015). Partial Least Square Alternatif Structural 

Equation Modeling dalam Penelitian Bisnis. Yogyakarta: Andi Offset. 

Adebiyi, J. A., and Abayomi, T. (2016). Research Design: A Review of Features and 

Emerging Developments . European Journal of Business and Management , 

113-118. 

Algharabat, R., Rana, N. P., Alalwan, A. A., Baabdullah, A., and Gupta, A. (2020). 

Investigating the antecedents of customer brand engagement and consumer-

based brand equity in social media. Journal of Retailing and Consumer 

Services, 53, 1-13.  

Alimen, N., and Cerit, A. G. (2010). Dimensions of brand knowledgeTurkish 

university students’ consumption ofinternational fashion brands. Journal of 

Enterprise InformationManagement, 538-558. 

Almestarihi, R., Al-Gasawneh, J. A., Al-jabali, S., Gharaibeh, M. K., Enaizan, O., and 

Nusairat, N. M. (2017). The impact of social media marketing on brand 

loyalty. Annals of Applied Sport Science, 5(1), 73–80. 

Álvarez‑García, J., Cortés‑Domínguez, M. del C., Río‑Rama, M. de la C. del, and 

Simonetti, B. (2020). Infuence of brand equity on the behavioral attitudes of 

customers: Spanish Tourist Paradores. Quality and Quantity, 54, 1401–1427. 

Anderson, E., Fornell, C., and Lehmann, D. (1994). Customer satisfaction, market 

share, and profitability: findings from Sweden. Journal of Marketing, 53-66. 

Anwar, A., Gulzar, A., Sohail, F. B., and Akram, S. N. (2011). Impact of brand image, 

trust and affect on consumer brand extension attitude: the mediating role of 

The Impact Of Consumer-Based Brand Equity On Consumer Attitude And Intention Towards
Electronic
Words-Of-Mouth: An Empirical Study On Luxury Brands In Indonesia
Beatrice Faustina Teja, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



brand loyalty. International Journal of Economics and Management Science, 

73-79. 

Arribas-Ibar, M., Nylund, P. A., and Brem, A. (2022). Circular business models in the 

luxury fashion industry: Toward an ecosystemic dominant design? Current 

Opinion in Green and Sustainable Chemistry, 37, 1-15. 

Aulia, D., and Briliana, V. (2017). BRAND EQUITY DIMENSION AND 

CONSUMER BEHAVIOR IN SOCIAL MEDIA. South East Asia Journal of 

Contemporary Business, Economics and Law, 15-24. 

Ayeh, J. K., Au, N., and Law, R. (2013). Predicting the intention to use consumer-

generated media for travel planning. Tourism Management, 132-143. 

Baalbaki, S., and Guzman, F. (2016). Customer-Based brand equity. In F. D. Riley, J. 

Singh, and C. Blankson, The Routledge Companion to Contemporary Brand 

Management (pp. 31-47). London: Routledge.  

Badawi, N. S., and Basif, A. A. (2023). The impact of consumer-based brand equity 

on consumer attitude and intention towards electronic word-of-mouth: An 

empirical study on luxury brands in Saudi Arabia. Innovative Marketing, 

19(3), 11–20.  

Bain and Company. (2023, November 14). Global luxury market projected to reach 

€1.5 trillion in 2023, a new record for the sector, as consumers seek luxury 

experiences. Retrieved from Bain and Company: 

https://www.bain.com/about/media-center/press-releases/2023/global-

luxury-market-projected-to-reach-1.5-trillion-in-2023-a-new-record-for-the-

sector-as-consumers-seek-luxury-experiences/ 

Barth, M. E., Clement, M. B., Foster, G., and Kasznik, R. (1998). Brand Values and 

Capital Market Valuation. Review of Accounting Studies, 41-68. 

Benhardy, K. A., Hardiyansyah, Putranto, A., and Ronadi, M. (2020). Brand image 

and price perceptions impact on purchase intentions: mediating brand trust. 

Management Science Letter, 3425-3432. 

Cartwright, S., Liu, H., and Raddats, C. (2021). Strategic use of social media within 

business-to-business (B2B) marketing: A systematic literature review. 

Industrial Marketing Management, 97, 35–58.  

Casaló, L. V., Flavian, C., and Guinalíu, M. ( 2011). Casalo, L. V., Flavian, C., and 

Guinalíu, M. (2011). Understanding the intention to followthe advice 

obtained in an online travel community. Computers in HumanBehavior, 

27(2), 622e633. Computers in Human Behavior, 622-633. 

The Impact Of Consumer-Based Brand Equity On Consumer Attitude And Intention Towards
Electronic
Words-Of-Mouth: An Empirical Study On Luxury Brands In Indonesia
Beatrice Faustina Teja, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



Chatzipanagiotou, K., Christodoulides, G., and Veloutsou, C. (2019). Managing the 

consumer-based brand equity process: A cross-cultural perspective. 

International Business Review, 28(2), 328–343.  

Cheung, C. M., and Thadani, D. R. (2012). The impact of electronic word-of-mouth 

communication: A literature analysis and integrative model. Decision 

Support System, 461-470. 

Choedon, T., and Lee, Y.-C. (2020). The Effect of Social Media Marketing Activities 

on Purchase Intention with Brand Equity and Social Brand Engagement: 

Empirical Evidence from Korean Cosmetic Firms. Knowledge Management 

in Modern Organizations, 141–160.  

Daxue Consulting. (2023, November 20). Southeast Asia’s luxury market: a rising star 

on the luxury map. Retrieved from Daxue Consulting: 

https://daxueconsulting.com/sea-luxury-market/  

Dyussenbayev, A. (2017). Age Periods of Human Life. Advances in Social Sciences 

Research Journal, 4(6), 258–263.  

Ebrahim, R. (2020). The Role of Trust in Understanding the Impact of Social Media 

Marketing on Brand Equity and Brand Loyalty. Journal of Relationship 

Marketing, 19(20), 1-22. 

Elliot, R., and Percy, l. (2007). Strategic Brand Management. New York: Oxford 

University Press. 

Fishbein, M. A., and Ajzen, I. (1975). Belief, attitude, intention and behaviour: An 

introduction to theory and research. Addison-Wesley: Reading, MA. 

Ghozali, I., and Latan, H. (2015). Partial Least Squares Konsep Teknik dan Aplikasi 

dengan Program Smart PLS 3.0. . Semarang: Universitas Diponegoro 

Semarang. 

Gilaninia, S., and Mousavian, S. J. (2012). The investigation and analysis impact of 

brand image in Iran. AFRICAN JOURNAL OF BUSINESS MANAGEMENT , 

7548-7556. 

Gilitwala, B., and Nag, A. K. (2022). Understanding effective factors affecting brand 

equity. Cogent Business and Management, 9(1), 1–11.  

Hair, H. F., Hult, G. T., Ringle, C. M., and Sarstedt, M. (2022). A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM). Thousand Oak: 

Sage. 

Hair, J. F., Hult, G. T., Ringle, C. M., and Sarstedt, M. (2017). A Primer On Partial 

Least Squares structural equation Modeling (PLS-SEM). Australia: SAGE 

Publications, Inc. 

The Impact Of Consumer-Based Brand Equity On Consumer Attitude And Intention Towards
Electronic
Words-Of-Mouth: An Empirical Study On Luxury Brands In Indonesia
Beatrice Faustina Teja, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



Hameed, F., Malik, I. A., Hadi, N. U., and Raza, M. A. (2022). Brand awareness and 

purchase intention in the age of digital communication: A moderated 

mediation model of celebrity endorsement and consumer attitude. Online 

Journal of Communication and Media Technologies . 

Husain, R., Samad, T. A., and Qamar, Y. (2021). Past, present and future of luxury 

brands: a review and bibliometric analysis. Journal of Fashion Marketing and 

Management ahead-of-print(ahead-of-print), 582-602. 

Juliana, Sihombing, S. O., and Antonio, F. (2023). Systematic Literature Review 

Analysis Of Positive e-WOM On The Tourist Future Behavior In Tourism 

Village Marketing. Jurnal Ilmiah Global Education, 2140-2152. 

K.L, K. (2008). Strategic Brand Management: Building, Measuring, and Managing 

Brand Equity. New Jersey: Pearson Education Inc. 

Kaifi, B. A., Nafei, W., Khanfar, N. M., and Kaifi, M. M. (2012). A Multi-Generational 

Workforce: Managing and Understanding Millennials. International Journal 

of Business and Management, 88-93. 

Kapferer, J., and Valette-Florence, P. (2016). Beyond rarity: the paths of luxury desire: 

how luxury brands grow yet remain desirable. Journal 

ofProductandBrandManagement, 120-133. 

Kataria, S., and Saini, V. (2020). The mediating impact of customer satisfaction in 

relation of brand equity and brand loyalty: An empirical synthesis and re-

examination. South Asian Journal of Business Studies, 9(1), 62–87.  

Keller, K. (1993). Conceptualizing, measuring, and managing customer-based brand 

equity. Journal of Marketing , 1-22. 

Keller, K. (2003). Strategic Brand Management: Building, Measuring and Managing 

Brand Equity. Upper Saddle River: Prentice Hall. 

Keller, K. L., and Brexendorf, T. O. (2018). Measuring Brand Equity. In The 

Handbook of Marketing Research.  

Keller, K. L., and Swaminathan, V. (2020). Strategic Brand Management Building, 

Measuring and Managing Brand Equity. United Stated: Pearson. 

Keller, K. L., and Swaminathan, V. (2020). Strategic Brand Management Building, 

Measuring and Managing Brand Equity, 5th Edition. Pearson. 

Keller, K., and Lehmann, D. (2006). Brands and branding: Research findings and 

future priority. Marketing Science, 740-759. 

The Impact Of Consumer-Based Brand Equity On Consumer Attitude And Intention Towards
Electronic
Words-Of-Mouth: An Empirical Study On Luxury Brands In Indonesia
Beatrice Faustina Teja, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



Ko, E., Costello, J. P., and Taylor, C. R. (2019). What is a luxury brand? A new 

definition and review of the literature. Journal of Business Research, 99, 405–

413.  

Kotler, P., and Keller, K. L. (2016). A Framework for Marketing Management. 

Pearson Boston. 

Kotler, P., and Keller, K. L. (2016). Marketing Management. United States of 

America: Pearson Education Limited. 

Kotler, P., Keller, K. L., and Chernev, A. (2022). Marketing Management. Harlow 

England: Pearson . 

Kusawat, P., and Teerakapibal, S. (2022). Cross-cultural electronic word-of-mouth:a 

systematic literature review. Spanish Journal of Marketing. 126-143 

Lassar, W., Mittal, B., and sharma, A. (1995). Measuring Customer-Based Brand 

Equity. Journal of Consumer Marketing, 11-19. 

Le, N. T. C., and Quy, V. T. (2020). Personal Values of Luxury Services Consumption: 

A Confucian Culture Perspective. Journal of International Consumer 

Marketing, 32(4), 300–312.  

Lee, H., Min, J., and Yuan, J. (2021). The influence of eWOM on intentions for 

booking luxury hotels by Generation Y. Journal of Vacation Marketing, 

27(3), 237–251.  

Lee, J. E., and Goh, M. L. (2019). Understanding purchase intention of university 

students towards skin care products. PSU Research Review, 161-175. 

Leuthesser, L. (1988). Defining, measuring and managing brand equity. Cambridge: 

Marketing Science Instiute. 

Leuthesser, L., Kohli, C. S., and Harich, K. R. (1994). Brand equity: the halo effect 

measure. European Journal of Marketing, 57-66. 

Lim, W. M., Phang, C. S. C., and Lim, A. L. (2020). The effects of possession- and 

social inclusion-defined materialism on consumer behavior toward 

economical versus luxury product categories, goods versus services product 

types, and individual versus group marketplace scenarios. Journal of 

Retailing and Consumer Services, 56,.  

Liu, F., Li, J., Mizerski, D., and Soh, H. (2012). Self-congruity, brand attitude, and 

brand loyalty: A study on luxury brands. European Journal of Marketing, 

922-937. 

Machado, J. C., Vacas-de-Carvalho, L., Azar, S. L., André, A. R., and dos Santos, B. 

P. (2019). Brand gender and consumer-based brand equity on Facebook: The 

The Impact Of Consumer-Based Brand Equity On Consumer Attitude And Intention Towards
Electronic
Words-Of-Mouth: An Empirical Study On Luxury Brands In Indonesia
Beatrice Faustina Teja, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



mediating role of consumer-brand engagement and brand love. Journal of 

Business Research, 96, 376–385.  

MajlesiRad, Z., and Haji pour Shoushtari, A. H. (2020). Analysis of the impact of 

social network sites and eWOM marketing, considering the reinforcing 

dimensions of the concept of luxury, on tendency toward luxury brand. Future 

Business Journal, 6(1), 1–19.  

Mannheim, K. (1952). The Problem of Generations. London: Routledge and Kegan 

Paul. 

Milieu Insight. (2023, May 26). Consumers in Southeast Asia likely to maintain 

spending on luxury goods despite inflation in mind. Retrieved from Milieu: 

https://www.mili.eu/insights/consumers-in-southeast-asia-likely-to-

maintain-spending-on-luxury-goods-despite-inflation-in-mind 

Minh, S. V., Nguyen Huong, G., and Dang Nguyen Ha, G. (2022). The role of social 

brand engagement on brand equity and purchase intention for fashion brands. 

Cogent Business and Management, 9(1), 1–21.  

Moisescu, O. I. (2005). The Concept Of Brand Equity - A Comparative Approach. The 

Impact of European Integration on the National Economy, 212-220. 

Moisescu, O. I. (2009). The Importance of Brand Awareness in Consumers’ Buying 

Decision and Perceived Risk Assessment. Management and Marketing, 103-

110. 

Muda, M., and Khan, N. R. (2020). Electronic Word-of-Mouth (eWOM) and User-

Generated Content (UGC) on Beauty Products on YouTube: Factors 

Affecting Consumer Attitudes and Purchase Intention. Malaysian Journal of 

Consumer and Family Economics, 1-22. 

Nicolino, P. F. (2004). The Complete Ideals Guide Brand Management. Jakarta: 

Prenada. 

Poyry, E., Parvinen, P., Salo, J., Blakaj, H., and Tiainen, O. (2011, August). Online in-

formation search and utilization of electronic word-of-mouth. 13th 

International Conference on Electronic Commerce. Liverpool, United 

Kingdom. 

Pranata, I. W., and Pramudana, K. A. (2018). PERAN KESADARAN MEREK 

(BRAND AWARENESS) DALAM MEMEDIASI HUBUNGAN IKLAN 

OPPO DENGAN NIAT BELI KONSUMEN. E-Jurnal Manajemen Unud, 

5230-5257. 

Queiros, A., Faria, D., and Almeida, F. (2017). Strengths and Limitations Of 

Qualitative and Quantitative Research Methods. European Journal of 

Education Studies, 369-387. 

The Impact Of Consumer-Based Brand Equity On Consumer Attitude And Intention Towards
Electronic
Words-Of-Mouth: An Empirical Study On Luxury Brands In Indonesia
Beatrice Faustina Teja, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



Raji, R. A., Mohd Rashid, S., Mohd Ishak, S., and Mohamad, B. (2020). Do Firm-

Created Contents on Social Media Enhance Brand Equity and Consumer 

Response Among Consumers of Automotive Brands? Journal of Promotion 

Management, 26(1), 19–49.  

Ramadayanti, F. (2019). Peran Brand Awereness Terhadap Keputusan Pembelian 

Produk. Jurnal Studi Manajemen dan Bisnis, 78-83. 

Ramesh, K., Saha, R., Goswami, S., Sekar, and Dahiya, R. (2019). Consumer's 

response to CSR activities: Mediating role of brand image and brand attitude. 

Corporase Social Responsibility and Environmental Management, 377-387. 

Razak, I. (2023). Building a Strong Brand Through an Effective Branding Strategy. 

Jurnal Infokum, 11(05), 238–257.  

Sadiq, D. (2020). The Impact of Brand Equity. Karachi: Iqra University. 

Sarwar, M., and Siddiqui, D. A. (2021). Exploring the brand equity of low and high 

involvement purchases in Pakistan: An application of Aaker’s Brand Equity 

Ten Model. 1. 

Scott, J., and Marshall, G. (2005). A Dictionary of Sociology. Oxford University Press. 

Sekaran, U., and Bougie, R. (2016). Research Methods for Business: A Skill-Building 

Approach. West Sussex: Wiley and Sons. 

Sekaran, U., and Bougie, R. (2020). Research methods for business a skill building 

approach. New Jersey: John Willey and Sons. 

Septiana, E. D., and Qastharin, A. R. (2021). the Influence of Materialism Values 

Towards Young Consumers’ Luxury Fashion Purchase Intention in 

Indonesia. Advanced International Journal of Business, Entrepreneurship 

and SMEs, 3(9), 184–208.  

Simon, C. J., and Sullivan, M. W. (1993). The Measurement and Determinants of 

Brand Equity: A Financial Approach. Marketing Science, 28-52. 

Singh, D. A., and Dangmei, J. (2016). UNDERSTANDING THE GENERATION Z: 

THE FUTURE WORKFORCE. South -Asian Journal of Multidisciplinary 

Studies, 1–5. 

Siu, N. Y. M., Kwan, H. Y., and Zeng, C. Y. (2016). The role of brand equity and face 

saving in Chinese luxury consumption. Journal of Consumer Marketing, 

33(4), 245–256.  

Statista. (2024, January). Luxury Goods - Indonesia. Retrieved from Statista: 

https://www.statista.com/outlook/cmo/luxury-goods/indonesia 

The Impact Of Consumer-Based Brand Equity On Consumer Attitude And Intention Towards
Electronic
Words-Of-Mouth: An Empirical Study On Luxury Brands In Indonesia
Beatrice Faustina Teja, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



Statista. (2024, January). Luxury Goods - Southeast Asia. Retrieved from Statista: 

https://www.statista.com/outlook/cmo/luxury-goods/southeast-asia#revenue 

Streukens, S., and Leroi-Werelds, S. (2016). Bootstrapping and PLS-SEM: A step-by-

step guide to get more out of your bootstrap results. European Management 

Journal, 618-632. 

Verma, S., and Yadav, N. (2021). Past, Present, and Future of Electronic Word of 

Mouth (EWOM). Journal of Interactive Marketing, 53, 111–128.  

Vigneron, F., and Johnson, L. W. (2004). Measuring perceptions of brand luxury. 

Journal of Brand Management , 484-506. 

Wardhana, A. (2022). Brand Image dan Brand Awareness. In S. A. Sitorus, N. A. 

Romli, C. P. Tingga, N. P. Sukanteri, S. E. Putri, A. P. Gheta, . . . Mutia, 

Brand Marketing: The Art Of Branding, 105-119. 

Wirtz, J., Holmqvist, J., and Fritze, M. P. (2020). Luxury services. Journal of Service 

Management, 31(4), 665–691. 

Y.L, C. F., and Lee, G. c. (2011). CUSTOMER-BASED BRAND EQUITY: A 

LITERATURE REVIEW. Journal of Arts Science and Commerce, 33-42. 

Yang, H.-d., and Yoo, Y. j. (2004). It’s all about attitude: revisiting the technology 

acceptance model. Decision Support System, 19-31. 

Yuan, J., Shahzad, M. F., Waheed, A., and Wang, W. (2023). Sustainable development 

in brand loyalty: Exploring the dynamics of corporate social responsibility, 

customer attitudes, and emotional contagion. Corporate Social Responsibility 

and Environmental Management, 1–10.  

Yunaida, E. (2017). Pengaruh Brand Image (Citra Merek) terhadap Loyalitas 

Konsumen Produk Oli Pelumas Evalube di Kota Langsa . RNAL Manajemen 

dan Keuangan, 798-807. 

Zainal, N. T., Harunb, A., and Lily, J. (2017). Examining the mediating effect of 

attitude towards electronic words-of mouth(eWOM) on the relation between 

the trust in eWOM source and intention tofollow eWOM among Malaysian 

travellers. Asia Pacific Management Review, 35-44. 

Zarei, A., Farjoo, H., and Garabollagh, H. B. (2022). How Social Media Marketing 

Activities (SMMAs)and Brand Equity Affect the Customer's Response:Does 

Overall Flow Moderate It? Journal of Internet Commerce, 1-23. 

Zhang, L., and Zhao, H. (2019). Personal value vs. luxury value: What are Chinese 

luxury consumers shopping for when buying luxury fashion goods? Journal 

of Retailing and Consumer Services, 51(May), 62–71.  

The Impact Of Consumer-Based Brand Equity On Consumer Attitude And Intention Towards
Electronic
Words-Of-Mouth: An Empirical Study On Luxury Brands In Indonesia
Beatrice Faustina Teja, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



Zollo, L., Filieri, R., Rialti, R., and Yoon, S. (2020). Unpacking the relationship 

between social media marketing and brand equity: The mediating role of 

consumers’ benefits and experience. Journal of Business Research, 117, 256–

2

The Impact Of Consumer-Based Brand Equity On Consumer Attitude And Intention Towards
Electronic
Words-Of-Mouth: An Empirical Study On Luxury Brands In Indonesia
Beatrice Faustina Teja, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



10 

 

The Impact Of Consumer-Based Brand Equity On Consumer Attitude And Intention Towards
Electronic
Words-Of-Mouth: An Empirical Study On Luxury Brands In Indonesia
Beatrice Faustina Teja, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


