
List of Figures

Fig. 2.1 Framework for Green-Lean approach for SMEs (Siegel et al., 2019)....10

Fig. 3.3 A structure of phenomenological interviewing (Bevan, 2014, p. 139)...22

Fig. 3.5 Summary of Thematic Analysis (Sundler et al., 2019, p. 736)………...30

Fig.3.7 Analytical Procedure of research……………………………………….33

Fig.4.2 Summary of Themes from findings…………………………………….40

V

Internalizing Sustainability Communication into Action Within Sustainable Small to Medium
Enterprises (SMEs) in Indonesia
Sabrina Eunice S, Rocky Adiguna, S.E., M.Sc., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



List of Tables

Table 3.1 Table of Company Profile…………………………………………….19

Table 3.2 Table of Interviewees…………………………………………………19

Table 3.4. Interview Guide for Employees and Staff…………………………...25

Table 4.1. Table of Participants Code…………………………………………...37

Table 4.2 Table of Identified Codes……………………………………………..38

VI

Internalizing Sustainability Communication into Action Within Sustainable Small to Medium
Enterprises (SMEs) in Indonesia
Sabrina Eunice S, Rocky Adiguna, S.E., M.Sc., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



Table of Contents

Thesis Approval Letter.......................................................................................... 1
Statement of Originality........................................................................................ 2
Acknowledgment....................................................................................................3
List of Figures.........................................................................................................5
List of Tables...........................................................................................................6
Table of Contents....................................................................................................7
Abstract...................................................................................................................9
Abstrak..................................................................................................................10
CHAPTER 1: INTRODUCTION.........................................................................1

1.1 Background.................................................................................................. 1
1.2 Problem Statement....................................................................................... 4
1.3 Research Questions...................................................................................... 5
1.4 Research Objectives.....................................................................................6
1.5 Research Contribution..................................................................................6
1.6 Research Scope and Delimitation................................................................ 7

CHAPTER 2: LITERATURE REVIEW............................................................. 9
2.1 Sustainable business strategy in SMEs........................................................ 9
2.2 Management and employees’ perceptions on sustainable strategy............10
2.3 Sustainability communication towards internal organization.................... 11
2.4 Sustainability in SMEs in Indonesia.......................................................... 13
2.5 Summary.................................................................................................... 15

CHAPTER 3: RESEARCH METHODOLOGY.............................................. 17
3.1 Research Design.........................................................................................17
3.2 Sampling Strategy...................................................................................... 18
3.3 Method and Data Collection...................................................................... 20
3.5 Data Analysis Techniques.......................................................................... 28
3.6 Data Validity and Rigor..............................................................................30

CHAPTER 4: FINDINGS AND DISCUSSION................................................ 34
4.1 Company Profile........................................................................................ 34

4.1.1 Carbon Addons................................................................................. 34
4.1.2 Sebumi.............................................................................................. 35
4.1.3 Lindungi Hutan................................................................................. 36
4.1.4 Participants Code.............................................................................. 37

4.2 Findings......................................................................................................38
4.2.1 Identified patterns and codes.............................................................38
4.2.2 Summary........................................................................................... 39

VII

Internalizing Sustainability Communication into Action Within Sustainable Small to Medium
Enterprises (SMEs) in Indonesia
Sabrina Eunice S, Rocky Adiguna, S.E., M.Sc., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



4.3 Sustainability Foundation.......................................................................... 41
4.3.1 Vision and Mission............................................................................41
4.3.2 Multiple SDGs considered................................................................ 43

4.4 Internal Education...................................................................................... 44
4.4.1 Staff upgrading..................................................................................44
4.4.2 Self-learning......................................................................................46

4.5 Sustainable Operations...............................................................................47
4.5.1 Standardizing staff activities............................................................. 48
4.5.2 Offline activities................................................................................49
4.5.3 Routine communication.................................................................... 51

4.6 External Partnerships................................................................................. 52
4.6.1 Like-minded partners........................................................................ 52
4.6.2 Sustainability for customers..............................................................54
4.6.3 External communication................................................................... 54

4.7 Sustainability Actualization....................................................................... 56
4.7.1 Shared success...................................................................................56
4.7.2 Sustainable fulfillment...................................................................... 58

4.8 Discussion.................................................................................................. 58
4.8.1 How do SMEs communicate their sustainability strategy to the 
whole organization?................................................................................... 59
4.8.2 How to transform this sustainability communication into day-to-day 
actions?.......................................................................................................61
4.8.3 What strategies can be implemented to raise effectiveness and impact 
in communicating sustainability to internal SMEs?.................................. 62

CHAPTER 5: CONCLUSION AND RECOMMENDATION.........................64
5.1 Conclusion................................................................................................. 64
5.2 Research Limitation................................................................................... 64
5.3 Future Research Recommendation............................................................ 65

REFERENCES.....................................................................................................67
APPENDIX 1: INTERVIEW TRANSCRIPT................................................... 72
APPENDIX 2: INFORMED CONSENT........................................................... 74

VII

Internalizing Sustainability Communication into Action Within Sustainable Small to Medium
Enterprises (SMEs) in Indonesia
Sabrina Eunice S, Rocky Adiguna, S.E., M.Sc., Ph.D.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


