Pemanfa|1atan Media Digital dalam Kampanye "Sustainable Development Goals" oleh Sekretariat
Nasional
SDGs Indonesia
Dany Tantowi Prastyo, Alia Bihrajihant Raya, S.P., M.P., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Agustiani, H. (2021). Transformasi Digital Dalam Penyuluhan Kesehatan Pada
Pandemi Covid-19 Di Kabupaten Sleman.

Ali, H. & Purwandi, L. (2017). Miillenial Nusantara. Gramedia Pusataka

Andrews, J. C., & Shimp, T. A. (2018). Advertising, promotion, and other aspects
of integrated marketing communications. Cengage Learning.

Annur. C. M. (2021). Ada 91 Juta Pengguna Instagram di Indonesia, Mayoritas Usia
Berapa?. https://databoks.katadata.co.id/datapublish/2021/11/15/ada-91-
juta-pengguna-instagram-di-indonesia-mayoritas-usia-berapa

Bappenas. (2020). Indonesia's Voluntary National Review (VNR) on the
Implementation of the 2030 Agenda for Sustainable Development. Jakarta:
Badan Perencanaan Pembangunan Nasional.

Bappenas. (2020). Strategi Komunikasi Pelaksanaan Pencapaian TPB/SDGs.

Berger, J., & Milkman, K. L. (2012). What makes online content viral?. Journal of
marketing research, 49(2), 192-205.

Cangara, H. (2016). Pengantar Ilmu Komunikasi Edisi Kedua. Jakarta: PT. Raja
Grafindo Persada.

Coombs, W. T. (2019). Ongoing Crisis Communication: Planning, Managing, and
Responding (5th ed.). Sage publications.

Eka, A. G., & Wuryanta, W. (2013). Digitalisasi Masyarakat: Menilik Kekuatan
dan Kelemahan Dinamika Era Informasi Digital dan Masyarakat
Informasi. Jurnal IImu Komunikasi, 131-142.

Firdaus, R., Wahid, F., & Shaleh, M. (2019). Public participation in the
implementation of Sustainable Development Goals: Insights from
Indonesian society. Journal of Asian Public Policy, 12(2), 153-166. doi:
10.1080/17516234.2019.1580012

Gasher, M., Skinner, D., & Lorimer, R. (2020). Media & Communication in
Canada. Oxford University Press.

Griffin, E. M., Ledbetter, A., & Sparks, G. (2018). A First Look at Communication
Theory. Mc Grill Haw Education.

Hananto, B. A. (2019, February). Identitas Visual Digital Brand Dalam Sosial
Media. In SENADA (Seminar Nasional Desain Dan Arsitektur) (Vol. 2,
pp. 56-61).

Handayani, W., Nindito, A., & Wahid, F. (2019). Coordinating Sustainable
Development Goals: The role of local governments in Indonesia. Journal


https://databoks.katadata.co.id/datapublish/2021/11/15/ada-91-juta-pengguna-instagram-di-indonesia-mayoritas-usia-berapa
https://databoks.katadata.co.id/datapublish/2021/11/15/ada-91-juta-pengguna-instagram-di-indonesia-mayoritas-usia-berapa

Pemanfa|1atan Media Digital dalam Kampanye "Sustainable Development Goals" oleh Sekretariat
Nasional

SDGs Indonesia

Dany Tantowi Prastyo, Alia Bihrajihant Raya, S.P., M.P., Ph.D.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

of Asian Public Policy, 12(2), 167-180. doi:
10.1080/17516234.2019.1580315

HubSpot, & Brandwatch. (2023). How brands are building Global Social Media
Trends Report.

Isnaeni, N. (2013). Peran Strategis Pemerintah Daerah dalam Kerja Sama
Internasional untuk Pembangunan Berkelanjutan. Global & Strategis,
7(1), 123-138.

Jaya, P. H. I. (2020). Media sosial, komunikasi pembangunan, dan munculnya
kelompok-kelompok berdaya. Jurnal Kajian Komunikasi, 8(2), 166-178.

Juditha, C., & Darmawan, J. J. (2018). Use Of Digital Media And Political
Participation Milenial Generation-Penggunaan Media Digital dan
Partisipasi Politik Generasi Milenial. Jurnal Penelitian Komunikasi Dan
Opini Publik, 22(2), 272787.

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges
and opportunities of Social Media. Business Horizons, 53(1), 59-68.

Kenny, S., & Ife, J. (2020). Populism, democracy and community development.
Policy Press.

Kharisma, T., & Agustina, L. (2019). Penerapan Manajemen Humas Digital Dalam
Komunikasi Publik Di Instansi Arsip Nasional Republik Indonesia.
Diakom: Jurnal Media Dan Komunikasi, 2(1), 112-119.

Krippendorff, K. (2018). Content analysis: An introduction to its methodology.
Sage Publications.

Krippendorff, Klaus. (1991). Content Analysis: an introduction ot its Methodology,
SAGE Publications, 34-37

Kurniati, 1. (2020). Kampanye Public Relations di Media Sosial Kementerian
Keuangan (Studi Kasus Kampanye Uang Kita di Twitter, Facebook, dan
Instagram @KemenkeuRI Tahun 2018-2019)

Kuswarno, E. (2015). Potret wajah masyarakat digital indonesia. Jurnal
Communicate, 1(1).

Lalli, P. (2006). Communication for Development. New Paradigms. World
Congress on Communication for Development.
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2032128

Laroche, M., Habibi, M. R., & Richard, M.-O. (2013). To be or not to be in social
media: How brand loyalty is affected by social media? International
Journal of Information Management, 33(1), 76-82.



Pemanfa|1atan Media Digital dalam Kampanye "Sustainable Development Goals" oleh Sekretariat
Nasional

SDGs Indonesia

Dany Tantowi Prastyo, Alia Bihrajihant Raya, S.P., M.P., Ph.D.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Littlejohn, S. W., & Foss, K. A. (2011). Theories of Human Communication (10th
ed.). Wadsworth.

Looy, A. Van. (2022). Social Media Management Using Social MEdia as a
Business Instrument (Vol. 2). Springer.
https://link.springer.com/bookseries/10099

Martin, S. (2014). Media and Development. Zed Books
McQuail, D. (2011). Teori komunikasi massa. Salemba Humanika.

Morley, D., & Chen, K. H. (1996). Stuart hall. Critical Dialogues in Cultural
Studies. London/New York.

Neuendorf, K. A. (2016). The content analysis guidebook. Sage Publications.

Newman, N., Fletcher, R., Schulz, A., Andi, S., & Nielsen, R. K. (2016). Reuters
Institute Digital News Report 2016. Reuters Institute for the Study of
Journalism, University of Oxford.

Obar, J. A., & Wildman, S. (2015). Social Media Definition and the Governance
Challange: An Introduction to the Special Issue.

Ostermiller, K., & Soto, E. (2019). A content marketing approach to public
relations. Public Relations Review, 45(5), 101830.

O'Sullivan, J., & Hartley, J. (2018). The Handbook of Political Communication.
Routledge.
Panuju, R. (2015). Sistem Penyiaran Indonesia. Kencana.

Pavlik, J., & Mclntosh, S. (2024). Converging Media: An Introduction to Mass
Communication and Digital Innovation. Oxford University Press
Incorporated.

Prakosa, F. A. (2020). Media Sosial Sebagai Sumber Informasi (Survei pada
Mahasiswa IImu Komunikasi Aktif Tahun 2018 tentang Pemanfaatan
Media Sosial Sebagai Sarana Pemenuhan Kebutuhan Informasi)).

Quebral, N. C. (2012). Development Communication Primer. Southbound Penang.
http://www.southbound.my

Rahman, M. S., Farug, M. O., & Islam, M. S. (2019). Sustainable Development
Goals in Bangladesh: From theory to practice. Environmental Science and
Pollution Research, 26(22), 22172-22185. doi: 10.1007/s11356-019-
05628-x

Ramadhani, R. W. (2020). Strategi Komunikasi Pembangunan Pemerintah
Kabupaten Bojonegoro dalam Menerapkan Nawacita dan Tujuan



Pemanfa|1atan Media Digital dalam Kampanye "Sustainable Development Goals" oleh Sekretariat
Nasional

SDGs Indonesia

Dany Tantowi Prastyo, Alia Bihrajihant Raya, S.P., M.P., Ph.D.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Pembangunan Berkelanjutan. Jurnal Komunikasi Pembangunan, 18(02),
117-129.

Rice, R. E., & Atkin, C. K. (2013). Public Communication Campaigns (4th ed.,
Vol. 4). SAGE Publication.

Romli, A. (2017). Evaluasi Kampanye Pariwisata Indonesia Wonderful di Media
Sosial Twitter. Jurnal llmiah Komunikasi Makna, 3(2), 77-94.

Shimp, T. A. (2018). Advertising, Promotion, and Other Aspects of Integrated
Marketing Communications (10th ed.). Cengage Learning.

Smith, R. (2021). W. Edwards Deming, an Influential Statistician. Research-
Technology Management, 64(5), 58-60.

Straubhaar, J., & La Rose, R. (2002). Media Now: Communication Media in the
Information Age: Australia: Wadsworth.

Subejo (2021). Isu, Trend, dan Perubahan Paradigma Komunikasi Pembangunan di
Indonesia. InPress

Sugiyono, P. D. (2019). Metode Penelitian Kuantitatif Kualitatif dan R&D (M. Dr.
Ir. Sutopo. S. Pd. ALFABETA, Cv.

Suprapto, T. (2009). Pengantar teori & manajemen komunikasi. Media Pressindo.

Suri, D. (2019). Pemanfaatan Media Komunikasi dan Informasi dalam Perwujudan
Pembangunan Nasional. Jurnal Komunikasi Pembangunan, 17(2), 177-
187.

Thompson, J. & Weldon J (2022). Content Productionfor Digital Media; An
Introduction. Springer

UNDP. (2016). Public Participation in the Implementation of the Sustainable
Development Goals: A Handbook for National Sustainable Development
Strategies. UNDP.
https://www.undp.org/content/undp/en/home/librarypage/environment-
energy/sustainable-development/public-participation-in-the-
implementation-of-the-sustainable-dev.html

UNESCO. (2019). Communication for Development Roundtable Report Focus on
Sustainable Development.

United Nation. (2019). Communications Guidelines for The Use of The SDG Logo
Including The Colour Wheel, And 17 Icons.

University of Cambridge Institute for Sustainability Leadership. (2016). Business
and the Sustainable Development Goals: A Framework for Effective
Corporate Involvement. University of Cambridge.



Pemanfa|1atan Media Digital dalam Kampanye "Sustainable Development Goals" oleh Sekretariat
Nasional

SDGs Indonesia

Dany Tantowi Prastyo, Alia Bihrajihant Raya, S.P., M.P., Ph.D.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

https://www.cisl.cam.ac.uk/resources/publication-pdfs/business-and-the-
sdgs-report-2016.pdf

Van Dijck, J. (2013). The culture of connectivity: A critical history of social media.
Oxford University Press.

Wahyuningsih, W. (2018). Millenium develompent goals (Mdgs) Dan sustainable
development goals (Sdgs) dalam kesejahteraan sosial. BISMA: Jurnal
Bisnis Dan Manajemen, 11(3), 390-399.

We Are Social & Hootsuite. (2023). Digital 2023: Global Overview Report.
Diakses pada 11 Februari 2024 dari https://wearesocial.com/digital-2023..

West, R. L. (2010). Introducing Communication Theory. Analysis and Application.
McGraw-Hill.

Westley, B. H., & MacLean, M. (2015). Strategic communication: A worktext.
Routledge.

Wibowo, J. H. (2018). Penggunaan Media Digital Oleh Anak Tingkat Smp (Studi
Kasus SMP N 5 Yogyakarta)

Yates, S., & Rice, R. E. (2020). The Oxford handbook of digital technology and
society



	DAFTAR PUSTAKA

