Online Self-Presentation pada Pemilik Second Account Instagram Ditinjau dari Body Image
SYARIFAH NUZULLIAH I, Prof. Dr. Hj. Avin Fadilla Helmi, M.Si.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Amelia, T. H. (2019). Hubungan body image dengan online selfpresentation pada
remaja pengguna instagram (Skripsi). Universitas Muhammadiyah Malang.

Andiani, M. S. (2017). Media Baru dan Online Self Presentation (Studi Kualitatif
Selective Self-Presentation melalui Pendekatan Hyperpersonal terhadap
Mahasiswa Program Studi Ilmu Komunikasi Universitas Muhammadiyah
Surakarta)(Skripsi). Universitas Muhammadiyah Surakarta.

APJII.  (2020). Laporan Survei Internet APJII  2019-2020 (Q2).
https://www.apjii.or.id/

Arisandy, D. (2017). Kontrol diri ditinjau dari impulsive buying pada belanja
online. Jurnal limiah PSYCHE, 11(1), 63-74.

Arthur, S. R., & Emily, S. R. (2010). Kamus Psikologi. Pustaka Pelajar.

Astuti, Y. (2020, November 18). Fenomena Second Account di Media Sosial,
Berikut Ciri-Ciri Akun Palsu yang Mudah Diketahui.
https://ringtimesbanyuwangi.pikiran-rakyat.com/iptek/pr-
17978117/fenomena-second-account-dimedia-sosial-berikut-ciri-ciri-akun-
palsu-yang-mudah-diketahui

Attrill, A. (2015). Cyberpsychology. Oxford University Press.

Attrill, A., & Fullwood, C. (2016). Applied cyberpsychology. Palgrave Macmillan.

Azwar, S. (2017). Metode Penelitian Psikologi (2nd ed.). Pustaka Pelajar.

Bell, L., & Rushforth, J. (2008). Overcoming body image disturbance: A
programme for people with eating disorders. Routledge.

Codrington, G., & Grant-Marshall, S. (2004). Mind the gap. Penguin Books.

Crozier, W. R. (2001). Understanding shyness; psychological perspectives.

Ringgold Inc.
de Graaf, M. M. A. (2011). The relationship between adolescent’s personality
characteristics and online self-presentation.

http://essay.utwente.nl/60892/1/Graaf_de,%0A_Maartje_-
s 0188808_scriptie.pdf

Dewi, R., & Janitra, P. A. (2018). Dramaturgi dalam Media Sosial: Second Account
di Instagram sebagai Alter Ego. Jurnal llmu Komunikasi, 8(3), 340-347.

Djafarova, E., & Trofimenko, O. (2019). ‘Instafamous’—credibility and self-
presentation of micro-celebrities on social media. Information Communication
and Society, 22(10), 1432-1446.
https://doi.org/https://doi.org/10.1080/1369118X.2018.1438491

Febrianthi, A. N. A., & Supriyadi. (2020). Apakah perbandingan sosial dalam
menggunakan instagram berperan terhadap kebahagian remaja? Intuisi: Jurnal
Psikologi IImiah, 20(2), 126-137.
https://doi.org/10.15294/intuisi.v12i2.24605

Fox, J., & Rooney, M. C. (2015). The dark triad and trait self-objectification as
predictors of men’s use and self-presentation behaviors on social networking
sites. Personality and Individual Differences, 76, 161-165.

Fullwood, C. (2015). The role of personality in online self-presentation. In A. Attrill
(Ed.), Cyberpsychology. Oxford University Press.

Ghozali, 1. (2012). Aplikasi analisis multivariate dengan program IBM SPSS 20.

28



Online Self-Presentation pada Pemilik Second Account Instagram Ditinjau dari Body Image
SYARIFAH NUZULLIAH I, Prof. Dr. Hj. Avin Fadilla Helmi, M.Si. 29

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Universitas Diponegoro.

Goffman, E. (1956). The presentation of self in everyday life. University of
Edinburgh, Social Sciences Research Centre.

Gonzalez, A., & Hancock, J. (2011). Mirror, mirror on my facebook wall: Effects
of exposure to facebook on selfesteem. Cyberpsychology, Behavior, and
Social Networking, 14(1-2), 79-83. https://doi.org/10.1089/cyber.2009.0411

Grogan, S. (2008). Body image: Understanding body dissatisfaction in men, women
and children (2nd ed.). Routledge.

Haryanto, G. C. (2019). Perbedaan penggunaan internet, media sosial, dan
persepsi pada dunia kerja menurut tahun kelahiran generasi Z (Studi pada
mahasiswa Fakultas Bisnis dan Ekonomika Universitas Atma Jaya
Yogyakarta) (Skripsi). Universitas Atma Jaya Yogyakarta.

Helmi, A. F. (2020a). Adaptasi dan validitas skala presentasi diri online:
diseminasi hasil riset. https://youtu.be/9uNimmG_aow

Helmi, A. F. (2020b). Is the online friendship scale fit for high school students?
Gadjah Mada Journal of Psychology, 6(2), 109-119. https://doi.org/Doi:
10.22146/gamajop.57605.

Helmi, A. F. (2021). Aspek-aspek psikologis interaksi sosial di ruang siber.

Helmi, A. F., Widhiarso, W., & Aftina, N. H. (2017). The development of online
friendship scale. International Journal of Cyber Behavior, Psychology and
Learning, 7(4). https://doi.org/Doi: 10.4018/1JCBPL.2017100102.

Herring, S. C., & Kapidzic, S. (2015). Teens, gender, and self-presentation in social
media. International Encyclopedia of Social and Behavioral Sciences, 2, 1-
16.

Hidayati, I. N. (2018). Hubungan antara Kecemasan Sosial dengan Presentasi Diri
Pengguna Media Sosial Instagram pada Mahasiswa FISIP UIN Bandung
(Diploma thesis). UIN Sunan Gunung Djati Bandung.

Kang, J., & Wei, L. (2020). Let me be my funniest: Instagram users’ motivations
for using Finsta (aka, fake Instagram). The Social Science Journal, 57(1), 58—
71.

Kircaburun, K. (2016). Self-esteem, daily internet use and social media addiction
as predictors of depression among Turkish adolescents. Journal of Education
and Practice, 7(24), 64-72.

Kusumasari, H., & Hidayati, D. S. (2014). Rasa malu dan presentasi diri remaja di
media sosial. Jurnal Psikologi Teori & Terapan, 4(2), 91-105.

Lenhart, A., Madden, M., & Hitlin, P. (2005). Youth are leading the transition to a
fully wired and mobile nation. Pew Internet & American Life Project.

Martarizka, F. R., & Helmi, A. F. (2018). Presentasi diri pengguna Instagram:
Dilihat dari harga diri dan jenis kelamin (Skripsi). Universitas Gadjah Mada.

Mehdizadeh, S. (2010). Self-presentation 2.0: Narcissism and self-esteem on
facebook. Cyberpsychology, Behavior, and Social Networking, 13(4), 357—
364. https://doi.org/doi: 10.1089/cyber.2009.0257

Moon, J. H., Lee, E., Lee, J. A., Choi, T. R., & Sung, Y. (2016). The role of
narcissism in self-promotion on Instagram. Personality and Individual
Differences, 101, 22-25.

Mruk, C. J. (2006). Self-esteem research, theory, and practice toward a positive



Online Self-Presentation pada Pemilik Second Account Instagram Ditinjau dari Body Image
SYARIFAH NUZULLIAH I, Prof. Dr. Hj. Avin Fadilla Helmi, M.Si. 30

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

psychology of selfesteem (3th ed.). Springer Publishing Company.

Myddleton, J., & Attril, A. (2015). Online Relationship. In Atrill, A. (ed)
Cyberpsychology. Oxford University Press.

Nasrullah, R. (2016). Teori dan Riset Media Siber. Prenadamedia Group.

Papacharissi, Z. (2002). The presentation of self in virtual life: Characteristics of
personal home pages. Journalism & Mass Communication Quarterly, 79(3),
643-660.

Peris, R., Gimeno, M. A., Pinazo, D., Ortet, G., Carrero, V., & Sanchiz, M. (2002).
Online chat rooms: virtual spaces of interaction for socially oriented people.
CyberPsychology & Behavior, 5(1), 43-51.

Przybylski, A. K., Muruyama, K., DeHaan, C. R., & Gladwell. (2013).
“Motivational, Emotional, and Behavioral Corelated of Fear of Missing Out.
Computer in Human Behavior, 29, 1841-1848. https://doi.org/doi:
10.101016/j.chb.2013.02.014.

Radecke, W. B. (2021). Instagram Self-Experience: An Examination Of Instagram,
Self-esteem, Social Comparison, And Self-Presentation (Dissertation).
Medaille College.

Ramadhani, F., & Ningsih, Y. T. (2021). Kontribusi self esteem terhadap self
presentation pada remaja pengguna instagram. Jurnal Pendidikan Tambusai,
5(2), 2986-2991.

Raymer, K. E. (2015). The effects of social media sites on self-esteem [Rowan
University]. https://rdw.rowan.edu/etd/284/

Rose, J., Mackey-Kallis, S., Shyles, L., Barry, K., Biagini, D., Hart, C., & Jack, L.
(2012). Face it: The impact of gender on social media images. Communication
Quarterly, 60(5), 588-607.

Rozika, L. A., & Ramdhani, N. (2016). Hubungan antara harga diri dan body image
dengan online self-presentation pada pengguna instagram. Gadjah Mada
Journal of Psychology, 2(3), 172-183.
https://doi.org/10.22146/gamajop.36941

Rui, J., & Stefanone, M. A. (2013). Strategic self-presentation online: A cross-
cultural study. Computers in Human Behavior, 29, 110-118.
https://doi.org/http://dx.doi.org/10.1016/j.chb.2012.07.022

Santrock, J. W. (2011). Lifespan development (13th ed.). McGraw-Hill.

Scott, G. G., Boyle, E. A., Czerniawska, K., & Courtney, A. (2018). Posting photos
on Facebook: The impact of narcissism, social anxiety, loneliness, and
shyness. Personality and Individual Differences, 133, 67-72.

Setyani, A. I., & Helmi, A. F. (2020). Presentasi diri online pada remaja akhir dan
dewasa awal (Skripsi). Universitas Gadjah Mada.

Social, W. A. (2021). Digital 2021: Indonesia. In  Databoks.
https://datareportal.com/reports/digital-2021-indonesia

Stanculescu, E. (2011). Online self—presentation from the cyberpsychology
perspective. Conference Proceedings of »eLearning and Sofiware for
Education« (ELSE), 7(1), 155-160.

Statista. (2021). Share of Instagram users in Indonesia as of April 2021, by age
group. https://www.statista.com/statistics/1078350/share-of-instagram-users-
by-age-indonesia/



Online Self-Presentation pada Pemilik Second Account Instagram Ditinjau dari Body Image
SYARIFAH NUZULLIAH I, Prof. Dr. Hj. Avin Fadilla Helmi, M.Si. 31

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Suler, J. (2004). The online disinhibition effect. Cyberpsychology and Behavior,
7(3), 321-6. https://doi.org/doi:10.1089/1094931041291295

Tiggemann, M., & Zaccardo, M. (2015). “Exercise to be fit, not skinny’”: The effect
of fitspiration imagery on women’s body image. Body image, 15, 61-67.

Valkenburg, P. M., & Peter, J. J. (2011). Online communication among adolescents:
An integrated model of its attraction, opportunities, and risks. Journal of
Adolescent Health, 48(2), 121-7. https://doi.org/doi:
10.1016/j.jadohealth.2010.08.020.

Vallianatou, A. (2019). Finsta or Rinsta; Self-presentation and strategies on
Instagram. Universiteit Van Amsterdam.

Vazire, S., Naumann, L. P., Rentfrow, P. J., & Gosling, S. D. (2008). Portrait of a
narcissist: Manifestations of narcissism in physical appearance. Journal of
Research in Personality, 42(6), 1439-1447.

Walther, J. B., & Parks, M. R. (2002). Cues filtered out, cues filtered in. Handbook
of Interpersonal Communication, 3, 529-563.

Wiederhold, B. K. (2018). The Tenuous Relationship Between Instagram and Teen
Self-1dentity. Cyberpsychology, Behavior, and Social Networking, 21(4), 215—
216. https://doi.org/https://doi.org/10.1089/cyber.2018.29108.bkw



