
BIBLIOGRAPHY

A: Macmillan Inc., 1991.A. Aaker, David, Managing Brand Equity, U
Biro Pusat Statistik, StatistikIndonesia, 2001
Bisnis Indonesia Daily, Mencari Momentum

26, 2003.

Bisnis Indonesia Daily, Strategi ANTV Tampi
Bisnis Indonesia Daily, TV Heboh Program L
De Kluyver, Comelis A., Strategic Thinking.

Sadie River, NJ: Prentice Hall, Inc., 20l
Esslin, Martin, The Age of Television, Stanfon
Faulkner, David and Cliff Bowman, The

Sing^ore: Simon and Schuster (Asia)
Hill, Charles WL and Gareth R. Jones, Strate,

Mifflin Company, Boston, 1998.
Jackson, Harry, and Frigon, Normand, Achi^ing the Competitive Edge, John

Wiley & Sons, Inc., 1996.
Kaplan, Robert S. and David P, Having Troiibl^ with Your Strategy? Then Map It,

Harvard Business Review, 2000.

Kotler, Philip, Marketing Mnagement, The
International Inc., New Jersey, 2000.

Porter, Michael E, Competitive Advantage, The (Free Press, New York, 1985.
Porter, Michael E, On Competition, Harvard Business School Publishing, 1996.
Ranglmti, Freddy, Analisis SWOT Teknik Mel^bedah Kasus Bisnis-Reorientasi

Konsep Perencanaan Strategis untuk hfenghadapi Abad 21, Jakarta: PT
Gramedia Pustaka Utama., 2001.

Thompson, Arthur A. Jr., and AJ. Strickland II
And Cases, Eleventh Edition, Irwin/Mc

Wharton, Dynamic Competitive Strategy, John ̂

j iTengubah Merek & Logo, January

Makin Keren, March 9, 2003.
'fi, March 9, 2003.
An Executive Perspective, Upper
0.

University; Freeman, 1982
essence of Competitive Strategy,
te. Ltd., 1995.
he Management Theory, Houghton

Millennium Edition, Prentice Hall

Strategic Management: Concept
raw Hill, Singapore, 2001.
Yiley & Sons Inc., 1997.

Websites:

Copyright 1999-2003 QuickMBA.com
www.acnieIsen.co.id

www.anteve.uninet.net.id

www.antv.co.id

www.atimes.com/atimes/southeast_Asia
www.bps.go.id.
www. euromonitor. com/gmidV1/conslife/Indones
http://info.cba.ksu.edu/radina
http://www.csuchico. edu/mgmt/strategy

I

MiLIK PERPUSTAKAAK

U G M.

130

ANTV's competitive strategy for improving its performance
PRAKOSA, Gunardi, Prof.Dr. Sukanto Reksohadiprodjo, M.Com
Universitas Gadjah Mada, 2003 | Diunduh dari http://etd.repository.ugm.ac.id/


	TITLE
	ACKNOWLEDGEMENTS
	TABLE OF CONTENTS
	ABSTRACT
	CHAPTER I INTRODUCTION
	I.1. Background
	I.2. Problem Formulation
	I.3. Research Objectives
	I.4. Benefits ofthe Research
	I.5. Research Methodology
	I.6. Instrument Analysis
	I.7. Report Writing Systematic

	CHAPTER II THEORITICAL BACKGROUND
	II.1. The Concept of Strategy
	II.2. Benefit of Strategic Management
	II.3. Strategic Vision and Mission
	II.4. Industry and Competitive Analysis
	II.5. The Methods of Industry and Competitive Analysis
	II.6. Evaluating Company Resources and Competitive Capabilites

	CHAPTER III INDUSTRY AND COMPANY PROFILE
	III.1.The Profile of Indonesia's TVMarket
	III.2. Company Profile

	CHAPTER IV ANALYSIS
	IV.1. Company's Performance Analysis
	IV.2. Environmental Anafysis
	IV.3. Industry and Competitive Analysis
	IV.4. Evaluating Company Resources and Competitive Capabilities

	CHAPTER V CONLUSIONS AND RECOMMENDATIONS
	V.1. Conclusions
	V.2. Recommendations

	BIBLIOGRAPHY



