Unlocking Middle-Class Americans Perceptions on Tesla through The New York Times Articles (2018
€

as
2022)

ELIN EPRILIN FITRIAN MIELA PUTRI, Dr. Dewi Haryani Susilastuti
GUA[\[l)[JVAIi:—IR[S\/II-/r\/?)SA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

TABLE OF CONTENTS
UNLOCKING MIDDLE-CLASS AMERICANS PERCEPTION ON TESLA

THROUGH THE NEW YORK TIMES ARTICLES (2018 — 2022) .......cccucevurvrenenn.. i
UNLOCKING MIDDLE-CLASS AMERICANS PERCEPTION ON TESLA

THROUGH THE NEW YORK TIMES ARTICLES (2018 — 2022) ........cccvvvenuunn. i
APPROVAL SHEET ......oueeeeeeiseieecineissmsismsssnsssnsssnnsssnsssnnssnnssnnsssnsssnnssnnssnnns iii
PENGESAHAN ..uuoeeeieeieeiiesiiniisnsisnsssnssssnsssnsssnsssnnsssnsssnsssnnsssnsssnnssnnsssnsssnnsnen iv
PERNYATAAN BEBAS PLAGIAT ....cuaaeeeeieeeieeetesisescsmsssnsssnmssnnsss s s nmssnnssnnas v
ACKNOWLEDGMENTS .....ceeeeeieeieeiinsiisnsnnsssnsssnnssnnsssnsssnnssnnsssnsssnsssnnssnnssnnns vi
TABLE OF CONTENTS....eeeeeeeeeiteiseienacssmsssmsssnsssnsssnmsssnsssnnssnnsssnsssnnsssnssnnns Vii
LIST OF FIGURES AND TABLES. ........eueeeeeeeeeeeieeienesnasssmsssnsssnsssnnsssnssnnnsnen ix
ABSTRACT .eeeeeeeeeseieeetmitcsessn s eaasmss s ams s s s easnm s essnm s m s nasnmsnnssnmssnssnnssnssnsnen b ¢
g FA Tl B N U Xi
(00 1V ol I 2 < S 1
INTRODUCTION aeieeiimsiiesiinminmsisnsssnsssssssnsssnnsssnsssnnsssssssnsssnnsssnsssnsssnnssnnssnnns 1
1.1  Background of the Study......cceuueeeiiiirrmrmecsesssseererrsmsssss s s s e sesssmnsssssssseesessnnnnses 1
1.2 Statement of the Problems ..........cccuviumimmmmmmmmmmmmsmmsmmmmemnsssssssssssssssssesssnens 10
1.3  Objective of the StUdY......cceeremeireriiiiirrrrnresr e rr s e s e sea s s e e e e e snnnnses 10
1.4 Scope of the StUAY ...cceeeeeeererrmmmmmsrssssrrnrrrrrrsrrrrrrr s srsssssssssssssnsnn 1
1.5 Literature ReVIEW ......uuuuuueeesssmsmmmsssssmsmmsssssssssssmsssssmsssssssssssmssssssssssssssssssssssssnnnns 1
1.5.1 Business Perspective ..........ccoooiiiiiiiiiiiiiii i 12
1.5.2 Environment Perspective ..............ooooiiiiiiiiiiiiiiiii 13
1.5.3 Consumer Perspective.............ooooiiiiiiiiiiiiiii i 16
1.6  Theoretical FramewWOrKS .......ccuuuueessmmmmsssssssmsssmmmsmmmmmmmmmmssmmmmmmssssssssssnssssssssssnnnn 19
1.6.1 Postmodernism APProachi...............ouiiiiiiiiiiiiiiiiieiiiieeiieeeeeeeeeeeeaeeeeeeeeearerrereere——————.. 19
1.6.2  The Practice TREOTY ...........oouuiiiiiiiiiiiiiiiiiiiitieteeeeeeeeeeeeeeeaeeaeeaeeeeeseseeesasssessesssnsssssnnnnnnes 20
1.6.3 Conspicuous Consumption TREOTY ................uuuuuiiuiiieiueieiiereriereeeeeeeeeeaeeeeereeree———.. 22
1.7  Methods of the Study ......ccevreeeiiiiiiiiiiri e ————— 25
1.7.1  Collecting DALA. ..........ooviiiiiiiiiiiiiiiiieeeettteeeeeteeeeeeeeeeseeeeeeeaeseeessasessesssssssssessssssnnnssnnnnrnnes 26
1.7.2  ANAlYZIng DALA..........oooiiiiiiiiiiiiiiiii ettt ettt eeeeeeeeeeeeeeeeeaeeeesesesessesssssasssessesesnnnnnnnnnrrnes 28
1.8 Presentation .......cceeeciiiiiiiiiiiccii i e 29
605 1V o IV ) L | 30
ENVIRONMENTAL ISSUE AND AUTOMOTIVE INDUSTRY IN......cccovuvinnnes 30

THE UNITED STATES .....cuuuiiieeisiiiieesssiinnessiisinssssssssssssssssssssssssssnnsssssssnnsssas 30



Unlocking Middle-Class Americans Perceptions on Tesla through The New York Times Articles (2018
€

a
2022)
ELIN EPRILIN FITRIAN MIELA PUTRI, Dr. Dewi Haryani Susilastuti

UNIVERSITAS ’ ) . ) . . . )
GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

2.1  Social Background of Environmental Issue in America .........ccccceevvimrcniiinncannn. 31
2.2 Historical Background of Environmental Issue in America ........cccooveuiineaniinnnn. 31
2.3 Perspective on Environmental ISSUes ..........courreemmiiiiniiimmmmmennnsessnn 36
2.4  Automotive Industry: From Ford to Tesla ............coimuiiimimmiciimmiccnireceeeneeenens 38
2.4.1 Social and Historical Background ... 38
2.4.2 Automotive Industry Perspective...............cooiiiiiiiiiiiiiiiiii e 40
CHAPTER III ........eeeeeeeeeeeeienecsnsisnsssnmssnmsssnsssnmssnnssnnassnnssnnsssnnssnnsssnssnnnssnnnns 42
AMERICANS VIEW TESLA AS THE NEWEST TYPE OF CAR...................... 42
3.1  Tesla’s New Perceptions.......cccuueeuuciiiiimmmmmsesssinniirssssssssssn s snneennes 43
3.1.1 Tesla as Progressive INNOVation...................ooooiiiiiiiiiiiii e 43
3.1.2 Teslais Environmental Friendly....................oooiiiiiii e 48
3.1.3 Teslais Musk, Musk is Tesla.............coooiiiiiiiiiiiiiii e 51
3.1.4 Tesla with a Positive Financial Performance ..................c.....cooiiiiiiii e, 55
3.1.5 TeSlais EXPEIMSIVE. ........iiiiiiiiiiiiii et 59
3.1.6 Tesla as Status SYMDOIS ...........uuuiiiiiiiiiii e 61
3.2 The Implication of the Tesla’s New Perceptions ..........ccccevuirrrmusiimmrmasnimmnaninnnn: 65
3.2.1 Following the Trend to Achieve A Certain of Lifestyle....................................... 66
3.2.2  Significance of Social Status ... 68
605 1 U o ) ) L 70
TESLA'S RELATIONSHIP WITH ENVIRONMENTAL ISSUES..........cccceu..... 70
4.1 Poor Air Quality in the United States........c.c.cveiiiimiimmeniinnnmrs e 71
4.2 The United State’s Plan for the Sustainable and Renewable Energy..........c.c.c... 72
4.3 American People Place Tesla in Environmental Context...........cccovireaininmsninnanns 75
4.3.1 A Positive Impact of Tesla For The Environment ...................ccoooooiiiiiiiiiieeee. 76
4.3.2 Tesla Contribution to Climate Change Awareness and Affordability Challenge ............. 77
4.3.3 The Environmental Impact of Tesla: Environmentally Friendly, but Problematic .......... 80
4.3.4 The Environmentally Friendliness of Tesla and the Transition Challenges to EVs .......... 83
4.4 Tesla’s Environmental Impact with Limited Significance ............cccevviiiiiiiinnnn, 88
4.5  Prioritizing Goals Beyond Environmental Sustainibility ...........cccceeeeniiiiiiinnnnes 90
005 1 U o I ) L 93
CONCLUSION oaeeueiiniinsiinssinnsssnsssnsssnmssnssssnsssnnssnssssnsssnnssnssssnsssnnsssnsssnnssnnsss 93

REFERENCES ....couuuiiiiiiisiiiinesssiiissssssisissssssisissssssssmnssssssmmsssssssmnmsssssssnnssssnns 96



Unlocking Middle-Class Americans Perceptions on Tesla through The New York Times Articles (2018
€

as
2022)

ELIN EPRILIN FITRIAN MIELA PUTRI, Dr. Dewi Haryani Susilastuti
GUA[\IIDIJVAE—IR[SVII-/I—\II\)SA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

LIST OF FIGURES AND TABLES

Figure 1. Americans’ Reasons for Purchasing Electrical Cars.................. 7
Figure 2. Annual Tesla Deliveries..........c.oooiiiiiiiiiiiiiiiiiiii 8
Figure 3. Prices of Cars inthe US...... ... o 9
Figure 4. Elements of Practice Theory...........ccooooiiiiiiiiiiiiiiiiii, 21
Figure 5. The Concept of Conspicuousness Consumption Theory............... 23
Figure 6. The Amount of Gas Emissions Since 1750-2021 in the World...... 33

Table 1. Vehicle production in North America from 1990 to 2021

G ITHON UNIES) v 2
Table 2. U.S. Car Sales from 1951 to 2021 (in million units)................... 5
Table 3. List The New York Times Articles 2018 - 2022 26
Table 4. Historical Data of Tesla’s Financial Performance from 2019 to 55
202 e

Table 5. Comparison of Financial Performance between Tesla 56

with Other Car Companies. ........oouviviriiiii e aeean



	HALAMAN JUDUL
	HALAMAN PENGESAHAN
	HALAMAN PERNYATAAN
	ACKNOWLEDGMENTS
	TABLE OF CONTENTS
	LIST OF FIGURES AND TABLES
	ABSTRACT
	INTISARI
	CHAPTER I 
	INTRODUCTION
	1.1 Background of the Study
	1.2 Statement of the Problems
	1.3 Objective of the Study
	1.4 Scope of the Study
	1.5 Literature Review
	1.5.1 Business Perspective
	1.5.2 Environment Perspective
	1.5.3 Consumer Perspective
	1.6 Theoretical Frameworks
	1.6.1 Postmodernism Approach
	1.6.2 The Practice Theory
	1.6.3 Conspicuous Consumption Theory
	1.7 Methods of the Study
	1.7.1 Collecting Data
	1.7.2 Analyzing Data
	1.8 Presentation
	CHAPTER II
	ENVIRONMENTAL ISSUE AND AUTOMOTIVE INDUSTRY IN THE UNITED STATES
	2.1 Social Background of Environmental Issue in America
	2.2 Historical Background of Environmental Issue in America
	2.3 Perspective on Environmental Issues
	2.4 Automotive Industry: From Ford to Tesla
	2.4.1 Social and Historical Background
	2.4.2 Automotive Industry Perspective
	CHAPTER III
	AMERICANS VIEW TESLA AS THE NEWEST TYPE OF CAR
	3.1 Tesla’s New Perceptions
	3.1.1 Tesla as Progressive Innovation
	3.1.2 Tesla in Environmental Friendly
	3.1.3 Tesla is Musk, Musk is Tesla
	3.1.4 Tesla with a Positive Financial Performance
	3.1.5 Tesla is Expensive
	3.1.6 Tesla as Status Symbols
	3.2 The Implication of the Tesla’s New Perceptions
	3.2.1 Following the Trend to Achieve a Certain of Lifestyle
	3.2.2 Significance of Social Status
	CHAPTER IV
	TESLA’S RELATIONSHIP WITH ENVIRONMENTAL ISSUES
	4.1 Poor Air Quality in the United States
	4.2 The United State’s Plan for the Sustainable and Renewable Energy
	4.3 American People Place Tesla in Environmental Context
	4.3.1 A Positive Impact of Tesla for the Environment
	4.3.2 Tesla Contribution to Climate Change Awareness and Affordability Challenge
	4.3.3 The Environmental Impact of Tesla: Environmentally Friendly, but Problematic
	4.3.4 The Environmentally Friendliness of Tesla and the Trasition Challenges to EVs
	4.4 Tesla’s Environmental Impact with Limited Significance
	4.5 Prioritizing Goals Beyond Environmental Sustainibility
	CHAPTER V
	CONCLUSION
	REFERENCES

