
DAFTAR PUSTAKA 

 
Cravens, David W. and Piercy, Nigel F (2003), Strategic Marketing, 7th ed, 

McGraw-Hill, New York. 
 
Kotler, Philip (2000), Marketing Management, The Milenium Edition, Prentice-

Hall, Upper Saddle River, New Jersey 
 
Mada, Andreas (2002), “Logo: Membangun Image Bank Danamon Baru,” Spirit, 

October 2002 ed, pp.6-7 
 
Moeljono, Djokosantoso (2003), Budaya Korporat dan Keunggulan Korporasi, 

PT. Elex Media Komputindo, Jakarta 
 
Purwani, Khusniyah dan Dharmmesta, Basu S. (2002). “Perilaku Beralih Merek 

Konsumen Dalam Pembelian Mobil,” Jurnal Ekonomi dan Bisnis 
Indonesia, Vol. 17, No. 3, pp. 228-303 

 
Rangkuti, Freddy (2002), The Power Of Brands, PT. Gramedia Pustaka Utama, 

Jakarta 
 
Sekaran, Uma (2000), Research Methods For Business - A Skill-Building 

Approach, 3rd  ed, John Wiley & Sons, Inc., New York 
 
Zeithaml, Valarie A., and Bitner, Mary J. (2003), Services Marketing, 3rd ed, 

McGraw-Hill, New York 
 
   

  

 

 
 
 
 
 
 
 
 
 
 
 

Analisis kesadaran nasabah terhadap perubahan dan persepsi nasabah terhadap kualitas layanan PT
Bank
Danamon Indonesia, Tbk
HUTAJULU, Ferri H, Dr. BM. Purwanto, MBA
Universitas Gadjah Mada, 2003 | Diunduh dari http://etd.repository.ugm.ac.id/




