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ABSTRACT 
 
 

 Recently, information and technology progress quickly. Human being 
feeling easy and comfort in communication. Hi-tech communication tools 
especially hand phone become interesting for the consumer nowdays. Consumers 
feel advantage to the development. This development due to simcard development 
which is the main component for communication via handphone. Most of cellular  
operator s offering more benefits for their products to the consumers. This is 
necessary for the consumer to make decision in choosing and using a cellular  
operator due to their need and want. 
 The goal of this research is to know factors which influence consumer 
decision making and consumer behavior when they choose and use IM3 operator 
service. This research designs base on hypothetic as a literature that conducted use 
questionnaire in collecting the primary data. The result of regression from this 
research is that communication tariff, facility, networking and service have 
significant influence to the consumer decision making in choosing and using IM3 
operator service. And these factors have correlated each other.  
 The company should consider about there factors, because to improve the 
trust of consumer. Because these variables can be controlled directly by IM3 
company.  
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