gengaruh Literasi Keuangan terhadap Penggunaan Media Sosial dalam Pembelajaran Akuntansi
engan Fear

of Missing Out (FOMO) sebagai Variabel Mediasi

Khairani Fathia Rahma, Gunawan Wibisono, S.E., M.Acc., CA.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Abdillah, W., & Hartono, J. (2015). Partial Least Square (PLS)—Alternatif
Structural Equation Modeling (SEM) dalam Penelitian Bisnis. Penerbit
ANDI.

Adams, S. K., Murdock, K. K., Daly-Cano, M., & Rose, M. (2020). Sleep in the
Social World of College Students: Bridging Interpersonal Stress and Fear of
Missing Out with Mental Health. Behavioral Sciences, 10, 54.
https://doi.org/10.3390/bs10020054

Ahmed, Y. A., Ahmad, M. N., Ahmad, N., & Zakaria, N. H. (2019). Social Media
for Knowledge-Sharing: A Systematic Literature Review. Telematics and
Informatics, 37, 72—112. https://doi.org/10.1016/.tele.2018.01.015

Alabri, A. (2022). Fear of Missing Out (FOMO): The Eftects of the Need to Belong,
Perceived Centrality, and Fear of Social Exclusion. Human Behavior and
Emerging Technologies, 2022, e4824256.
https://doi.org/10.1155/2022/4824256

Alt, D. (2015). College students’ academic motivation, media engagement and fear
of missing out. Computers in Human Behavior, 49, 111-119.
https://doi.org/10.1016/j.chb.2015.02.057

Alt, D. (2018). Students’ Wellbeing, Fear of Missing out, and Social Media
Engagement for Leisure in Higher Education Learning Environments.
Current Psychology, 37(1), 128—138. https://doi.org/10.1007/s12144-016-
9496-1

American Institute of Certified Public Accountants. Accounting Principles Board.
(1970). Basic concepts and accounting principles underlying financial
statements of business enterprises; Statement of the Accounting Principles
Board 4;APB Statement 4; Association Sections, Divisions, Boards, Teams.
https://egrove.olemiss.edu/aicpa_assoc/172

American Institute of Certified Public Accountants. Committee on Terminology.
(1953). Review and resume; Accounting Terminology Bulletins, no. 1.
American Institute of Accountants. https://egrove.olemiss.edu/dl aia/356

Asosiasi Penyelenggara Jasa Internet Indonesia. (2022). Survei Internet APJII
2022. Asosiasi Penyelenggara Jasa Internet Indonesia.
https://survei.apjii.or.id/

Azhar, M., Ali, R., Hamid, S., Akhtar, M. J., & Rahman, M. N. (2022).
Demystifying the effect of social media eWOM on revisit intention post-
COVID-19: An extension of theory of planned behavior. Future Business
Journal, 8(1), 49. https://doi.org/10.1186/s43093-022-00161-5

Balakrishnan, V., & Gan, C. (2016). Students’ learning styles and their effects on
the use of social media technology for learning. Telematics and Informatics,
33, 808—821. https://doi.org/10.1016/j.tele.2015.12.004

Bayer, J., Trieu, P., & Ellison, N. (2020). Social Media Elements, Ecologies, and
Effects. Annual Review of Psychology, 71. https://doi.org/10.1146/annurev-
psych-010419-050944

93



gengaruh Literasi Keuangan terhadap Penggunaan Media Sosial dalam Pembelajaran Akuntansi
engan Fear
of Missing Out (FOMO) sebagai Variabel Mediasi
Khairani Fathia Rahma, Gunawan Wibisono, S.E., M.Acc., CA.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Blackwell, D., Leaman, C., Tramposch, R., Osborne, C., & Liss, M. (2017).
Extraversion, neuroticism, attachment style and fear of missing out as
predictors of social media use and addiction. Personality and Individual
Differences, 116, 69-72. https://doi.org/10.1016/j.paid.2017.04.039

Bloemen, N., & De Coninck, D. (2020). Social Media and Fear of Missing Out in
Adolescents: The Role of Family Characteristics. Social Media + Society,
6(4), 2056305120965517. https://doi.org/10.1177/2056305120965517

Busalim, A. H., & Hussin, A. R. C. (2016). Understanding social commerce: A
systematic literature review and directions for further research.
International Journal of Information Management, 36(6, Part A), 1075—
1088. https://doi.org/10.1016/j.1jinfomgt.2016.06.005

Cao, Y., Gong, F., & Zeng, T. (2020). Antecedents and Consequences of Using
Social Media for Personal Finance. Journal of Financial Counseling and
Planning, 31(1), 162—-176. https://doi.org/10.1891/JFCP-18-00049

Cassia, F., & Magno, F. (2024). The value of self-determination theory in marketing
studies: Insights from the application of PLS-SEM and NCA to anti-food
waste apps. Journal of Business Research, 172, 114454,
https://doi.org/10.1016/j.jbusres.2023.114454

Chaftey, D. (2015). Digital business and E-commerce management 6th Edition
(Italy). Pearson Education Limited.

Chen, H., & Volpe, R. (1998). An Analysis of Personal Financial Literacy Among
College  Students.  Financial  Services  Review, 7, 107-128.
https://doi.org/10.1016/S1057-0810(99)80006-7

Chotima, C. (2015). Pengaruh Pendidikan Keuangan di Keluarga, Sosial Ekonomi
Orang Tua, Pengetahuan Keuangan, Kecerdasan Spiritual, dan Teman
Sebaya Terhadap Manajemen Keuangan Pribadi Mahasiswa S1 Pendidikan
Akuntansi Fakultas Ekonomi Universitas Negeri Surabaya. Jurnal
Pendidikan Akuntansi (JPAK), 3(2), Article 2. https://ejournal.unesa.ac.id

Conlin, L. (Lindsey), Billings, A. (Andrew), & Auverset, L. (Lauren). (2016). Time-
shifting vs. appointment viewing: The role of fear of missing out within TV
consumption behaviors. https://doi.org/10.15581/003.29.35812

Cooper, D., & Schindler, P. S. (2014). Business Research Methods (12th ed.).
McGraw-Hill/Irwin.

Cude, B. J. (2010). Financial Literacy 501. The Journal of Consumer Affairs, 44(2),
271-275.

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User
Acceptance of Information Technology. MIS Quarterly, 13(3), 319-340.
https://doi.org/10.2307/249008

Deci, E. L., & Ryan, R. M. (1985). Intrinsic Motivation and Self-Determination in
Human Behavior. Springer US. https://doi.org/10.1007/978-1-4899-2271-7

Deci, E. L., & Ryan, R. M. (2008). Self-determination theory: A macrotheory of
human motivation, development, and health. Canadian Psychology /
Psychologie Canadienne, 49(3), 182—185.
https://doi.org/10.1037/a0012801

Deci, E., Olafsen, A., & Ryan, R. (2017). Self-Determination Theory in Work
Organizations: The State of a Science. Annual Review of Organizational

94



gengaruh Literasi Keuangan terhadap Penggunaan Media Sosial dalam Pembelajaran Akuntansi
engan Fear
of Missing Out (FOMO) sebagai Variabel Mediasi
Khairani Fathia Rahma, Gunawan Wibisono, S.E., M.Acc., CA.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Psychology and Organizational Behavior, 4.
https://doi.org/10.1146/annurev-orgpsych-032516-113108

Dekker, R., & Bekkers, V. (2015). The contingency of governments’ responsiveness
to the virtual public sphere: A systematic literature review and meta-
synthesis.  Government Information  Quarterly, 32(4), 496-505.
https://doi.org/10.1016/j.g1q.2015.09.007

Dempsey, A. E., O’Brien, K. D., Tiamiyu, M. F., & Elhai, J. D. (2019). Fear of
missing out (FOMO) and rumination mediate relations between social
anxiety and problematic Facebook use. Addictive Behaviors Reports, 9,
100150. https://doi.org/10.1016/j.abrep.2018.100150

Deniz, M. (2021). Fear of missing out (FoMO) mediate relations between social
self-efficacy and life satisfaction. Psicologia: Reflexdo e Critica, 34(1), 28.
https://doi.org/10.1186/s41155-021-00193-w

Dinata, M. P. (2023, April 12). Pandemi Covid-19 dan Menurunnya Perekonomian
Indonesia. Kementerian Keuangan Republik Indonesia.
https://www.djkn.kemenkeu.go.id/artikel/baca/16064/Pandemi-Covid-19-
Dan-Menurunnya-Perekonomian-Indonesia.html

Dron, J., & Anderson, T. (2014). Teaching crowds: Learning and Social Media.
Athabasca University Press.
https://doi.org/10.15215/aupress/9781927356807.01

Elhai, J. D., Levine, J. C., Dvorak, R. D., & Hall, B. J. (2016). Fear of missing out,
need for touch, anxiety and depression are related to problematic
smartphone wuse. Computers in Human Behavior, 63, 509-516.
https://doi.org/10.1016/j.chb.2016.05.079

Elsha, N., Atikah, S., & Lenap, L. P. (2022). Pembelajaran Akuntansi Secara Online:
Pengujian Model Unified Theory Of Acceptance Dan Use Of Technology
(UTAUT). Balance : Jurnal Akuntansi Dan Manajemen, 1(3), Article 3.
https://doi.org/10.59086/jam.v113.171

Erika, K. (2018). Perbedaan Hasil Belajar Pelajaran Akuntansi Dengan
Menggunakan Media Sosial dan Tidak Menggunakan Media Sosial.
Ecodunamika, 1(1), Article 1.
https://ejournal.uksw.edu/ecodunamika/article/view/1516

Fornell, C., & Larcker, D. F. (1981). Evaluating Structural Equation Models with
Unobservable Variables and Measurement Error. Journal of Marketing
Research, 18(1), 39-50. https://doi.org/10.1177/002224378101800104

Franchina, V., Vanden Abeele, M., van Rooij, A. J., Lo Coco, G., & De Marez, L.
(2018). Fear of Missing Out as a Predictor of Problematic Social Media Use
and Phubbing Behavior among Flemish Adolescents. International Journal
of Environmental Research and Public Health, 15(10), 2319.
https://doi.org/10.3390/ijerph15102319

Gatti, M. T. (2022). Measuring college student financial literacy.
https://shareok.org/handle/11244/337076

Gedpvilaité, D., Gudaitis, T., Lapinskiené, G., Brazaitis, J., Ziiys, J., & Podviezko,
A. (2022). Sustainability Literacy and Financial Literacy of Young People
in the Baltic States. Sustainability, 14(21), Article 21.
https://doi.org/10.3390/su142114013

95



gengaruh Literasi Keuangan terhadap Penggunaan Media Sosial dalam Pembelajaran Akuntansi
engan Fear

of Missing Out (FOMO) sebagai Variabel Mediasi

Khairani Fathia Rahma, Gunawan Wibisono, S.E., M.Acc., CA.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Gerrans, P., Abisekaraj, S. B., & Liu, Z. (Frank). (2023). The fear of missing out on
cryptocurrency and stock investments: Direct and indirect effects of
financial literacy and risk tolerance. Journal of Financial Literacy and
Wellbeing, 1(1), 103—137. https://doi.org/10.1017/flw.2023.6

Gilal, F. G., Zhang, J., Paul, J., & Gilal, N. G. (2019). The role of self-determination
theory in marketing science: An integrative review and agenda for research.
European Management Journal, 37(1), 29-44.
https://doi.org/10.1016/j.em;j.2018.10.004

Gunasagaran, S., Mari, T., Srirangam, S., & Kuppusamy, S. (2019). Adoption of
Social Media by Architecture Students in Fostering Community Service
Initiative using Technology Acceptance Model. IOP Conference Series:
Materials Science and Engineering, 636, 012015.
https://doi.org/10.1088/1757-899X/636/1/012015

Glingor, S., Tomris Kii¢iin, N., & Erol, K. (2022). Fear of Missing Out Reality in
Financial Investments. International Journal of Business & Management
Studies, 03, 53-59. https://doi.org/10.56734/ijbms.v3n10a4

Gupta, M., & Sharma, A. (2021). Fear of missing out: A brief overview of origin,
theoretical underpinnings and relationship with mental health. World
Journal of Clinical Cases, 9(19), 4881-4889.
https://doi.org/10.12998/wjcc.v9.119.4881

Hair, J., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2022). A Primer on Partial Least
Squares Structural Equation Modeling (PLS-SEM) (3rd ed.).

Hariyani, R. (2022). Urgensi Literasi Keuangan Terhadap Pengelolaan Keuangan
Pribadi Mahasiswa di Masa Pandemi Covid-19 di Indonesia. Widya Cipta:
Jurnal Sekretari Dan Manajemen, 6(1), Article 1.
https://doi.org/10.31294/widyacipta.v6il.12234

Hastings, J. S., Madrian, B. C., & Skimmyhorn, W. L. (2013). Financial Literacy,
Financial Education, and Economic Outcomes. Annual Review of
Economics, 5(1), 347-373. https://doi.org/10.1146/annurev-economics-
082312-125807

Hayran, C., & Anik, L. (2021). Well-Being and Fear of Missing Out (FOMO) on
Digital Content in the Time of COVID-19: A Correlational Analysis among
University Students. International Journal of Environmental Research and
Public Health, 18(4), 1974. https://doi.org/10.3390/ijerph18041974

Hayran, C., Anik, L., & Giirhan-Canli, Z. (2020). A threat to loyalty: Fear of missing
out (FOMO) leads to reluctance to repeat current experiences. PLOS ONE,
15(4), €0232318. https://doi.org/10.1371/journal.pone.0232318

Jabeen, F., Tandon, A., Sithipolvanichgul, J., Srivastava, S., & Dhir, A. (2023).
Social media-induced fear of missing out (FoMO) and social media fatigue:
The role of narcissism, comparison and disclosure. Journal of Business
Research, 159, 113693. https://doi.org/10.1016/].jbusres.2023.113693

Kane, G. C., Palmer, D., Phillips, A. N., Kiron, D., & Buckley, N. (2014). Moving
Beyond Marketing. MIT Sloan Management Review.
https://sloanreview.mit.edu/projects/moving-beyond-marketing/

96



gengaruh Literasi Keuangan terhadap Penggunaan Media Sosial dalam Pembelajaran Akuntansi
engan Fear
of Missing Out (FOMO) sebagai Variabel Mediasi
Khairani Fathia Rahma, Gunawan Wibisono, S.E., M.Acc., CA.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges
and opportunities of Social Media. Business Horizons, 53(1), 59-68.
https://doi.org/10.1016/j.bushor.2009.09.003

Karaa, 1., & Kugu, T. (2016). Determining Advanced and Basic Financial Literacy
Relations and Overconfidence, and Informative Social Media Association
of University Students in Turkey. Educational Sciences: Theory & Practice,
16. https://doi.org/10.12738/estp.2016.6.0415

Kardoyo, Nurkhin, A., & Arief, S. (2015). The Determinant of Student’s Intention
to Use Mobile Learning. PEOPLE: International Journal of Social
Sciences, 1(1), Article 1. https://doi.org/10.20319/pijss.2015.s11.102117

Khan, M., & Ahmad, Z. (2022). The Effects of Financial Literacy and Social Media
on Financial Behaviour (pp- 144-164).
https://doi.org/10.4324/9781003265887-12

Khan, T., Kend, M., & Robertson, S. (2016). Use of social media by university
accounting students and its impact on learning outcomes. Accounting
Education, 25(6), 534-567.
https://doi.org/10.1080/09639284.2016.1230880

Kim, J.,, Lee, Y., & Kim, M.-L. (2020). Investigating ‘Fear of Missing Out’ (FOMO)
as an extrinsic motive affecting sport event consumer’s behavioral intention
and FOMO-driven consumption’s influence on intrinsic rewards, extrinsic
rewards, and consumer satisfaction. PLoS ONE, 15(12), e0243744.
https://doi.org/10.1371/journal.pone.0243744

Kormin, K., & Baharun, R. (2016, May 24). Social media and Relationship
Marketing Strategies of Malaysian Car Brands.

Kuncoro, M. (2003). Metode Riset untuk Bisnis dan Ekonomi. Penerbit Erlangga.

Macias, T. A. (2021). Millennials: Fear of Missing Out (FOMO) and Social Media
Engagement. Advance. https://doi.org/10.31124/advance.14046824.v1

Malik, L., Shahnawaz, M. G., Rehman, U., Pragyendu, Uniyal, R., & Griffiths, M.
D. (2023). Mediating Roles of Fear of Missing Out and Boredom Proneness
on Psychological Distress and Social Media Addiction Among Indian
Adolescents. Journal of Technology in Behavioral Science, 1-11.
https://doi.org/10.1007/s41347-023-00323-4

Meiryani. (2021). The Utilization of Social Media in Learning Accounting
Information Systems. Proceedings of the 2020 2nd International
Conference on Video, Signal and Image Processing, 61-65.
https://doi.org/10.1145/3442705.3442715

Meradaputhi, K., Nadhirah, N. A., & Saripah, I. (2022). Analysis of Fear of Missing
out Phenomena in Adolescent Social Interaction in the Digital Era. Journal
of Education and Counseling (JECO).
https://jurnal. masoemuniversity.ac.id/index.php/educationcounseling/articl
e/view/46-55

Mert, M., & Tengilimoglu, D. (2023). The mediating role of FoMO and the
moderating role of narcissism in the impact of social exclusion on
compulsive buying: A cross-cultural study. Psicologia: Reflexdo e Critica,
36(1), 33. https://doi.org/10.1186/s41155-023-00274-y

97



gengaruh Literasi Keuangan terhadap Penggunaan Media Sosial dalam Pembelajaran Akuntansi
engan Fear

of Missing Out (FOMO) sebagai Variabel Mediasi

Khairani Fathia Rahma, Gunawan Wibisono, S.E., M.Acc., CA.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Mude, G., & Undale, S. (2023). Social Media Usage: A Comparison Between
Generation Y and Generation Z in India. International Journal of E-
Business Research (IJEBR), 19(1), 1-20.
https://doi.org/10.4018/IJEBR.317889

Mulyadi. (2018). Akuntansi Biaya (5th ed.). UPP-STIM YKPN.

Mpyrilla, S., & Iriani, F. (2022). Hedonis Sebagai Moderator pada FoMO dan
Conformity Consumption Behavior Remaja Pengguna Smartphone X.
Jurnal Muara Ilmu Sosial, Humaniora, Dan Seni, 6(2), Article 2.
https://doi.org/10.24912/jmishumsen.v6i2.18599.2022

Nasharudin, N., Zainuddin, I. N., MD Yatim, N., Samsudin, N. F., Mohd Zaki, F.,
Jamin, J., & Abu Hassan, A. (2022). New Millennials’ Information Sharing
Behaviour across Social Media Platform. IBIMA  Publishing.
https://ibimapublishing.com/articles/CIBIMA/2022/992336/

Nasution, S. L., Windari, F., Harahap, S. Z., & Elvina, E. (2021). Pengaruh Media
Pembelajaran Online dalam Pemahaman dan Minat Belajar Mahasiswa
pada Bidang Studi Akuntansi di FEB Universitas Labuhanbatu. ECOBISMA
(JURNAL EKONOMI, BISNIS DAN MANAJEMEN), 8(1), Article 1.
https://doi.org/10.36987/ecobi.v8il.2063

Navickas, M., Gudaitis, T., & Krajnakova, E. (2014). Influence of financial literacy
on management of personal finances in a young household. Business:
Theory and Practice, 15(1), Article 1. https://doi.org/10.3846/btp.2014.04

Nursodiq, F., Andayani, T. R., & Supratiwi, M. (2020). When Fear of Missing Out
Becomes a Good Thing. 254-259.
https://doi.org/10.2991/assehr.k.201017.056

OECD. (2020). PISA 2018 Results (Volume 1V): Are Students Smart about Money?
PISA, OECD Publishing. https://doi.org/10.1787/48ebd1ba-en

OECD INFE. (2011). Measuring Financial Literacy: Questionnaire and Guidance
Notes for Conducting an Internationally Comparable Survey of Financial
Literacy. OECD.

Olafsen, A., Halvari, H., Forest, J., & Deci, E. (2015). Show them the money? The
role of pay, managerial need-support, and justice in a self-determination
theory model of intrinsic work motivation. Scandinavian Journal of
Psychology, 56, 447-457.

Osatuyi, B. (2013). Information sharing on social media sites. Computers in Human
Behavior, 29(6), 2622-2631. https://doi.org/10.1016/j.chb.2013.07.001

Ostermann, M., Zureck, A., Oberheitmann, A., Suntrup-Andresen, E., & Krahnhof,
P. (2023). Influence of Generational Effects and Social Media Usage on
Financial Literacy: An Empirical Analysis (SSRN Scholarly Paper
4469864). https://doi.org/10.2139/ssrn.4469864

Otoritas Jasa Keuangan. (2021, December 19). Strategi Nasional Literasi Keuangan
Indonesia  (SNLKI)  2021—2025.  Otoritas  Jasa  Keuangan.
https://www.ojk.go.id/id/berita-dan-kegiatan/publikasi/Pages/Strategi-
Nasional-Literasi-Keuangan-Indonesia-2021-2025.aspx

Otoritas Jasa Keuangan. (2022). Literasi Keuangan.
https://ojk.go.id/id/kanal/edukasi-dan-perlindungan-
konsumen/Pages/literasi-keuangan.aspx

98



gengaruh Literasi Keuangan terhadap Penggunaan Media Sosial dalam Pembelajaran Akuntansi
engan Fear

of Missing Out (FOMO) sebagai Variabel Mediasi

Khairani Fathia Rahma, Gunawan Wibisono, S.E., M.Acc., CA.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Paramitalaksmi, R., Astuti, W., & Aviva, H. D. (2022). The Influence of Financial
Literacy and Lifestyle Against Consumptive Behavior of Generation Z
during the Covid-19 Pandemic. llomata International Journal of Social
Science, 3(4), Article 4. https://doi.org/10.52728/ijss.v314.589

Parent, N. (2023). Basic Need Satisfaction through Social Media Engagement: A
Developmental Framework for Understanding Adolescent Social Media
Use. Human Development, 67(1), 1-17. https://doi.org/10.1159/000529449

Przybylski, A. K., Murayama, K., DeHaan, C. R., & Gladwell, V. (2013).
Motivational, emotional, and behavioral correlates of fear of missing out.
Computers in Human Behavior, 29(4), 1841-1848.
https://doi.org/10.1016/j.chb.2013.02.014

Putra, A. (2018). Factors influencing the adoption of M-commerce in Indonesia: A
study of TAM and TPB integration model [masterThesis].
https://repositorio.iscte-iul.pt/handle/10071/16124

Putra, L. V., Khoiriyah, I. S. A., & Sacipto, R. (2020). Penerapan Financial Literacy
Dalam Pengelolaan Keuangan Siswa. Jurnal Karya Abdi Masyarakat, 4(1),
Article 1. https://doi.org/10.22437/jkam.v411.9830

Putri, N. S. B., Widyastuti, U., & Mahfirah, T. F. (2024). Unraveling the Interplay
Between Financial Knowledge and FOMO in Shaping Adolescent
Consumptive Behavior in Jakarta: International Student Conference on
Business, Education, Economics, Accounting, and Management (ISC-
BEAM), 1(1), Article 1.

Rai, K., Dua, S., & Yadav, M. (2019). Association of Financial Attitude, Financial
Behaviour and Financial Knowledge Towards Financial Literacy: A
Structural Equation Modeling Approach. FIIB Business Review, 8(1), 51—
60. https://doi.org/10.1177/2319714519826651

Reer, F., Tang, W. Y., & Quandt, T. (2019). Psychosocial well-being and social
media engagement: The mediating roles of social comparison orientation
and fear of missing out. New Media & Society, 21(7), 1486—1505.
https://doi.org/10.1177/1461444818823719

Remund, D. L. (2010). Financial Literacy Explicated: The Case for a Clearer
Definition in an Increasingly Complex Economy. Journal of Consumer
Affairs, 44(2), 276-295. https://doi.org/10.1111/j.1745-6606.2010.01169.x

Roberts, J. A., & David, M. E. (2020). The Social Media Party: Fear of Missing Out
(FoMO), Social Media Intensity, Connection, and Well-Being. International
Journal  of  Human—Computer  Interaction, 36(4), 386-392.
https://doi.org/10.1080/10447318.2019.1646517

Ross, C., Orr, E. S., Sisic, M., Arseneault, J. M., Simmering, M. G., & Orr, R. R.
(2009). Personality and motivations associated with Facebook use.
Computers in Human Behavior, 25(2), 578-586.
https://doi.org/10.1016/j.chb.2008.12.024

Ryan, R. M., & Deci, E. L. (2000a). Intrinsic and Extrinsic Motivations: Classic
Definitions and New Directions. Contemporary Educational Psychology,
25(1), 54-67. https://doi.org/10.1006/ceps.1999.1020

99



gengaruh Literasi Keuangan terhadap Penggunaan Media Sosial dalam Pembelajaran Akuntansi
engan Fear
of Missing Out (FOMO) sebagai Variabel Mediasi
Khairani Fathia Rahma, Gunawan Wibisono, S.E., M.Acc., CA.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Ryan, R. M., & Deci, E. L. (2000b). Self-determination theory and the facilitation
of intrinsic motivation, social development, and well-being. American
Psychologist, 55(1), 68—78. https://doi.org/10.1037/0003-066X.55.1.68

Ryan, R. M., & Deci, E. L. (2019). Brick by Brick: The Origins, Development, and
Future of Self-Determination Theory. In A. J. Elliot (Ed.), Advances in
Motivation Science (pp. 111-156). Elsevier Ltd.
https://doi.org/10.1016/bs.adms.2019.01.001

Ryan, R. M., & Deci, E. L. (2020). Intrinsic and extrinsic motivation from a self-
determination theory perspective: Definitions, theory, practices, and future
directions. Contemporary Educational Psychology, 61, 101860.
https://doi.org/10.1016/j.cedpsych.2020.101860

Sakinah, G., & Mudakir, B. (2018). Analisis Literasi Keuangan Mahasiswa S-1
Fakultas Ekonomika dan Bisnis Universitas Diponegoro Angkatan 2014-
2017. JURNAL DINAMIKA EKONOMI PEMBANGUNAN, 1(2), 54-70.
https://doi.org/10.14710/jdep.1.2.54-70

Santosa, P. I. (2018). Metode Penelitian Kuantitatif—Pengembangan Hipotesis dan
Pengujiannya Menggunakan SmartPLS. Penerbit ANDI.

Saputri, N. D. M., Raneo, A. P., & Muthia, F. (2023). The FoMO Phenomenon:
Impact on Investment Intentions in Millennial Generation with Financial
Literacy as Moderation. Owner : Riset Dan Jurnal Akuntansi, 7(3), Article
3. https://doi.org/10.33395/owner.v7i3.1619

Saraswati, A. M., & Nugroho, A. W. (2021). Perencanaan Keuangan dan
Pengelolaan Keuangan Generasi Z di Masa Pandemi Covid 19 melalui
Penguatan Literasi Keuangan. Warta LPM, 24(2), Article 2.
https://doi.org/10.23917/warta.v24i2.13481

Sarwono, J., & Narimawati, U. (2015). Membuat Skripsi, Tesis, dan Disertasi
dengan Partial Least Square SEM (PLS-SEM) (1st ed.). Andi Publisher.

Sekaran, U. (2006). Metodologi Penelitian untuk Bisnis (4th ed., Vol. 1). Salemba
Empat.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A skill-building
approach (7th ed.). John Wiley & Sons.

Shen, Y., Zhang, S., & Xin, T. (2022). Extrinsic academic motivation and social
media fatigue: Fear of missing out and problematic social media use as
mediators. Current Psychology, 41(10), 7125-7131.
https://doi.org/10.1007/s12144-020-01219-9

Sianipar, N. A., & Kaloeti, D. V. S. (2019). Hubungan antara Regulasi Diri dengan
Fear of Missing Out (FOMO) pada Mahasiswa Tahun Pertama Fakultas
Psikologi Universitas Diponegoro. Jurnal EMPATI, 8(1), Article 1.
https://doi.org/10.14710/empati.2019.23587

Sihotang, A. E., & Pertiwi, T. K. (2021). Stock Investment Decision Analysis on
Investors in Surabaya. Jurnal Ekonomi Balance, 17(1), Article 1.
https://doi.org/10.26618/jeb.v1712.6369

Soraya, S., Suherma, L., & Zawitri, S. (2020). Pemanfaatan E-Learning berbasis
Moodle dalam Meningkatkan Motivasi dan Hasil Belajar. Eksos, 16(1),
Article 1. https://doi.org/10.31573/eksos.v16i1.89

Suliyanto. (2006). Metode Riset Bisnis (1st ed.). Andi.

100



gengaruh Literasi Keuangan terhadap Penggunaan Media Sosial dalam Pembelajaran Akuntansi
engan Fear

of Missing Out (FOMO) sebagai Variabel Mediasi

Khairani Fathia Rahma, Gunawan Wibisono, S.E., M.Acc., CA.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Sun, J. (2023). #ProblematicInstaUser: Motivations and the mediating role of fear
of missing out among young adults. Current Psychology, 42(17), 14919—
14928. https://doi.org/10.1007/s12144-022-02775-y

Sutanto, F., Sahrani, R., & Basaria, D. (2020). Fear of Missing Out (FoMO) and
Psychological Well-Being of Late Adolescents Using Social Media. 463—
468. https://doi.org/10.2991/assehr.k.201209.071

Suwardjono. (2014). Akuntansi Pengantar 1: Proses Penciptaan Data, Pendekatan
Sistem (3rd ed.). BPFE Yogyakarta.

Tandon, A., Dhir, A., Almugren, I., AINemer, G. N., & Méntyméki, M. (2021). Fear
of missing out (FoMO) among social media users: A systematic literature
review, synthesis and framework for future research. Internet Research,
31(3), 782—-821. https://doi.org/10.1108/INTR-11-2019-0455

Taylor, S., & Todd, P. (1995). Decomposition and crossover effects in the theory of
planned behavior: A study of consumer adoption intentions. Infernational
Journal of  Research in Marketing, 12(2), 137-155.
https://doi.org/10.1016/0167-8116(94)00019-K

Titisari, K. H., Wijayanti, A., & Chomsatun, Y. (2013). Model Pembelajaran
Akuntansi untuk Meningkatkan Kompetensi Mahasiswa. Buletin Studi
Ekonomi, 44234,

Tomcezyk, L., & Selmanagic-Lizde, E. (2018). Fear of Missing Out (FOMO) among
youth in Bosnia and Herzegovina—Scale and selected mechanisms.
Children and Youth Services Review, 88, 541-549.
https://doi.org/10.1016/j.childyouth.2018.03.048

Turban, E., Outland, J., King, D., Lee, J., Liang, T.-P.,, & Turban, D. (2018).
Electronic Commerce 2018: A Managerial and Social Networks
Perspective. https://doi.org/10.1007/978-3-319-58715-8

Velensia, M., Soetikno, N., & Chandhika, J. (2021). The Role of Conformity
Towards the Self-Control on Adolescence Cyberbullying. 281-286.
https://doi.org/10.2991/assehr.k.210805.045

Wang, W., Lam, E. T. H., Chiu, D. K. W., Lung, M. M., & Ho, K. K. W. (2020).
Supporting higher education with social networks: Trust and privacy vs
perceived effectiveness. Online Information Review, 45(1), 207-219.
https://doi.org/10.1108/OIR-02-2020-0042

Weygandt, J. J., Kieso, D. E., Kimmel, P. D., Trenholm, B., Warren, A. C., & Novak,
L. (2022). Accounting Principles, Volume 2, 9th Canadian Edition (9th
edition). Wiley.

Xie, Z., Chiu, D. K. W., & Ho, K. K. W. (2023). The Role of Social Media as Aids
for Accounting Education and Knowledge Sharing: Learning Effectiveness
and Knowledge Management Perspectives in Mainland China. Journal of
the Knowledge Economy. https://doi.org/10.1007/s13132-023-01262-4

Yamin, S., & Kurniawan, H. (2011). Generasi Baru Mengolah Data Penelitian
dengan Partial Least Square Path Modeling: Aplikasi dengan Software
XLSTAT, SmartPLS, dan Visual PLS. Penerbit Salemba Infotek.

Yang, H., Liu, B., & Fang, J. (2021). Stress and Problematic Smartphone Use
Severity: Smartphone Use Frequency and Fear of Missing Out as Mediators.

101



Pengaruh Literasi Keuangan terhadap Penggunaan Media Sosial dalam Pembelajaran Akuntansi
dengan Fear

of Missing Out (FOMO) sebagai Variabel Mediasi
Khairani Fathia Rahma, Gunawan Wibisono, S.E., M.Acc., CA.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Frontiers in Psychiatry, 12.
https://www.frontiersin.org/articles/10.3389/fpsyt.2021.659288

Zhang, Z., Jiménez, F. R., & Cicala, J. E. (2020). Fear Of Missing Out Scale: A self-
concept perspective. Psychology & Marketing, 37(11), 1619-1634.
https://doi.org/10.1002/mar.21406

Zivdir, P, & Karakul, A. (2023). UNIVERSITE OGRENCILERININ SOSYAL
MEDYA BAGIMLILIGI DUZEYLERI VE FOMO ILISKIiSI. /nénii
Universitesi Saglk Hizmetleri Meslek Yiiksek Okulu Dergisi, 11(1), Article
1. https://doi.org/10.33715/inonusaglik.1168528

102





