
74 
 

DAFTAR PUSTAKA 

 

Adhi, R. W., & Yunus, U. (2022). The Meaning of Coffee for Barista in Speciality Coffee Shop in 

Indonesia. Journal of Creative Communications, 17(1), 108–118. 

Baas, M., & Cayla, J. (2019). Recognition in India’s new service professions: gym trainers and coffee 

baristas. Journal of Consumption Markets and Culture, 23(3), 223–240. 

Badan Pusat Statistik (2022). Jumlah Tenaga Kerja Menurut 2-digit KBLI (Orang), 2020-2022. 

Badan Pusat Statistik (2023). Distribusi PDB Triwulan Seri 2010 Atas Dasar Harga Berlaku (Persen), 

2023. 

Badan Pusat Statistik (2023). Statistik Kopi Indonesia 2022 Volume 7, 2023. 

Badan Pusat Statistik D.I. Yogyakarta (2019). Rata-rata Pengeluaran per Kapita Sebulan Makanan dan 

Bukan Makanan di Daerah Perkotaan dan Perdesaan Menurut Kabupaten/Kota di Provinsi 

D.I. Yogyakarta (rupiah), 2015 dan 2019. 

Badan Pusat Statistik D.I. Yogyakarta (2023). Garis Kemiskinan Menurut Daerah, 2022-2023. 

Banks, M., McFadden, C., & Atkinson, C. (2005). Coffee. London, England: Hermes House 

Bauman, Z. (2007). Consuming life. Cambridge; Malden, MA: Polity Press. 

Besen, Y. (2005). Consumption of production: A study of part-time youth labor in suburban America. 

Berkeley journal of sociology, 58-75. 

Besen, Y. (2006). Exploitation or fun?: The lived experience of teenage employment in Suburban 

America. Journal of Contemporary Ethnography, 35(3), 319–340. 

Boje, D. (2001). Narrative methods for organizational and communication research (SAGE series in 

management research). London: SAGE. 

Bookman, S. (2014). Brands and urban life: Specialty coffee, consumers, and the co-creation of urban 

café sociality. Space and culture, 17(1), 85-99. 

Bolton, S. C. (2004). Conceptual confusions: emotion work as skilled work. 

Bolton, S. C. (2005). Emotion management in the workplace (Vol. 190). Basingstoke: Palgrave 

Macmillan. 

Bolton, S. C. (2009). Getting to the heart of the emotional labour process: a reply to Brook. Work, 

employment and society, 23(3), 549-560. 

Etos Kerja terhadap  Profesi Barista di Kedai Kopi Spesialti di Yogyakarta
ARIF AJI KURNIAWAN, Dr. M. Falikul Isbah
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



75 
 

Bourdieu, Pierre. 1984. Distinction: A Social Critique of the Judgement of Taste. (R. Nice, Trans.) 

Cambridge, MA: Harvard University Press. 

Brook, P. (2009). The Alienated Heart: Hochschild's ‘emotional labour’ thesis and the anticapitalist 

politics of alienation. Capital & Class, 33(2), 7-31. 

Brook, P. (2013). Emotional labour and the living personality at work: Labour power, materialist 

subjectivity and the dialogical self. Culture and Organization, 19(4), 332-352. 

Castles, T. (23 Januari 2016). The Future of Specialty Coffee and the Next Wave. Coffeetalk. Diakses 

Pada 15 Januari 2024, dari http://coffeetalk.com/ctmagazine/01-2016/21518/ 

Creswell J. W. (2014). Research design: Qualitative, quantitative, mixed methods aproaches (4th Ed.). 

SAGE Publications. 

Dahwilani, Dani M. 2019. Data dan Fakta Tren Menjamurnya Kedai Kopi Kekinian di Indonesia. 

Retrived from: inews.id. 

Ditjen Bea dan Cukai Indonesia. Badan Pusat Statistik - Ekspor Kopi Menurut Negara Tujuan Utama, 

2000-2001. Publikasi Statistik Indonesia. Diakses pada 8 April 2023, dari 

https://www.bps.go.id/statictable/2014/09/08/1014/ekspor-kopi-menurut-negara-tujuan-

utama-2000-2021.html 

Doorn, George van, Maxwell Colonna‐Dashwood, Reuben Hudd‐Baillie, and Charles Spence. 2015. 

“Latté Art Influences Both the Expected and Rated Value of MilkBased Coffee Drinks.” 

Journal of Sensory Studies 30(4):305–15. 

Edgell, S. (2012). The sociology of work (2nd Ed.). London, England: SAGE Publications.  

Ellis, M. (2004). The coffee house: A cultural history. London, England: Phoenix 

Erickson, Karla. 2004. “To Invest or Detach? Coping Strategies and Workplace Culture in Service 

Work.” Symbolic Interaction 27(4):549–72. 

Farrugia, D. 2018a. Spaces of Youth: Work, Citizenship and Culture in a Global Context, Abingdon, 

New York: Routledge. 

Farrugia, D. 2018b. Youthfulness and Immaterial Labour in the New Economy. The Sociological 

Review, 66(3), 511–526. 

Farrugia, D. 2020. Youth, Work and Global Capitalism: New Directions. Journal of Youth Studies, 

https://doi.org/10.1080/13676261.2020.1729965.  

Farrugia, D. 2021. Youth, Work, and The Post-Fordist Self. Bristol University Press. 

Ferguson, Priscilla Parkhurst. 1998. “A Cultural Field in the Making: Gastronomy in 19th- Century 

France.” American Journal of Sociology 104 (3): 597– 641. 

Etos Kerja terhadap  Profesi Barista di Kedai Kopi Spesialti di Yogyakarta
ARIF AJI KURNIAWAN, Dr. M. Falikul Isbah
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

http://coffeetalk.com/ctmagazine/01-2016/21518/
https://www.bps.go.id/statictable/2014/09/08/1014/ekspor-kopi-menurut-negara-tujuan-utama-2000-2021.html
https://www.bps.go.id/statictable/2014/09/08/1014/ekspor-kopi-menurut-negara-tujuan-utama-2000-2021.html
https://www.bps.go.id/statictable/2014/09/08/1014/ekspor-kopi-menurut-negara-tujuan-utama-2000-2021.html
https://doi.org/10.1080/13676261.2020.1729965


76 
 

Fine, Gary Alan. 1992. “The Culture of Production: Aesthetic Choices and Constraints in Culinary 

Work.” American Journal of Sociology 97(5):1268–94. 

Gabriel, Allison S., Michael A. Daniels, James M. Diefendorff, and Gary J. Greguras. 2015. 

“Emotional Labor Actors: A Latent Profile Analysis of Emotional Labor Strategies - 

ProQuest.” Journal of Applied Psychology 100(3):863–79. 

Goffman, E. (1959). The presentation of the self in everyday life. Middlesex, England. Penguin Books 

Limited. 

Goodwin L. (2019). What is Barista. The Spruce Eats. https://www.thespruceeats.com/what-is-a-

barista-765030  

Gumulya, D., & Helmi, I. S. (2017). Kajian Budaya Minum Kopi Indonesia. Jurnal Dimensi Seni 

Rupa Dan Desain, 13(2), 153–172. 

Greenberger, E., and L. Steinberg. 1986. When teenagers work: The psychological and social costs of 

adolescent employment. New York: Basic Books. 

Grint, K. & Nixon, D. (2015). Sociology of work. (4th ed) Cambridge: Polity Press 

Hampson, I., & Junor, A. (2015). Stages of the social construction of skill: Revisiting debates over 

service skill recognition. Sociology Compass, 9(6), 450-463. doi:10.1111/soc4.12266 

Hannigan, J. (2005). Fantasy City: Pleasure and profit in the postmodern metropolis. London, 

England: Routledge.  

Herman, A. 2000. Report on youth labor. Washington, DC: U.S. Department of Labor. 

Hochschild, A. R. (2012). The managed heart: Commercialization of human feeling. University of 

California press. 

International Coffee Organization. (2023). International Coffee Organization - Statistics. Diakses 

pada 8 April 2023, dari https://www.ico.org/coffee_prices.asp?section=Statistics 

Jansz, J. & M. Timmers (2002) ‘Emotional dissonance: When the Experience of an Emotion 

Jeopardizes an Individual’s Identity’,Theory and Psychology, vol. 12, no. 1, pp. 

Kingston, L. (2015). How to make coffee: The science behind the bean. Lewes, East Sussex, UK: Ivy 

Press 

Korczynski, M. (2003). Communities of coping: Collective emotional labour in service work. 

Organization, 10, 55-79 

Kuswarno, Engkus, 2009. Metode Penelitian Komunikasi Fenomenologi, Konsepsi, Pedoman, dan 

Contoh Penelitiannya. Bandung, Penerbit Widya 

Lamont, M. (2001). The dignity of working men: Morality and the boundaries of race, class and 

immigration. Symbolic Interaction, 24(4), 505-508. 

Etos Kerja terhadap  Profesi Barista di Kedai Kopi Spesialti di Yogyakarta
ARIF AJI KURNIAWAN, Dr. M. Falikul Isbah
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.thespruceeats.com/what-is-a-barista-765030
https://www.thespruceeats.com/what-is-a-barista-765030
https://www.ico.org/coffee_prices.asp?section=Statistics


77 
 

Leidner, R. 1993. Fast food, fast talk. Berkeley: University of California Press. 

Leidner, R. (1996) ‘Rethinking Questions of Control: Lessons from McDonald’s’, pp. 28–51 in C. 

MacDonald and C. Sirianni (eds) Working in the Service Society. Philadelphia: Temple 

University Press 

Lopez, S. H. (2010). Workers, managers, and customers: Triangles of power in work communities. 

Work and Occupations, 37(3), 251-271. 

Lury, C. (1996). Consumer culture. Cambridge: Polity Press. 

Machmud, Muslimin. (2016). Tuntunan Penulisan Tugas Akhir Berdasarkan Prinsip Dasar Penelitian 

Ilmiah. Malang: Penerbit Selaras. 

Manzo, J. (2015). Third-Wave Coffee houses as venues for sociality: On encounters between 

employees and customers. The Qualitative Report, 20(6), 746-761. 

Marsland, G. & Scott, T. (2016). Havana Coffee Works: Coffee you feel. Wellington, Aotearoa/New 

Zealand: Phantom House Books. 

Maulida, Syifa (2023). ABC Marxisme, Mengenal Karl Marx dan Bagaimana Ia Mengubah Dunia. 

Yogyakarta: Second Hope. 

McDowell, L. (2009). Working bodies: Interactive service employment and workplace identities. West 

Sussex, UK: John Wiley and Sons Ltd. 

Mcfadden C., & Banks M. (2011). The world encyclopedia of coffee. Hermes House. 

Mennell Stephen. 1996. All Manners of Food: Eating and Taste in England and France from the 

Middle Ages to the Present. Urbana: University of Illinois Press. 

Nixon, D. (2009). ‘I can’t put a smiley face on’: Working class masculinity, emotional labour and 

service work in the ‘new economy’. Gender, Work & Organization, 16, 300-322. 

Ocejo, R. E. (2017). Masters of craft. In Masters of Craft: Old Jobs in the New Urban Economy. 

Princeton University Press. 

Oldenburg, Ray. 1999. The Great Good Place: Cafes, Coffee Shops, Bookstores, Bars, Hair Salons, 

and Other Hangouts at the Heart of a Community. 3rd edition. New York : Berkeley, Calif.: 

Marlowe & Company. 

Ott Brian. 2018. “Sense Work: Inequality and the Labor of Connoisseurship.” PhD dissertation, 

Department of Sociology, University of Oregon, Eugene, OR. 

Ott, B. (2020). Minimum-wage connoisseurship and everyday boundary maintenance: brewing 

inequality in third wave coffee. Humanity & Society, 44(4), 469-491. 

Patton, Michael Quinn. (2006). Metode Evaluasi Kualitatif. Yogyakarta: Pustaka Pelajar. 

Etos Kerja terhadap  Profesi Barista di Kedai Kopi Spesialti di Yogyakarta
ARIF AJI KURNIAWAN, Dr. M. Falikul Isbah
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



78 
 

Pendergrast, M. (1999). Uncommon grounds: The history of coffee and how it transformed our world. 

New York, USA: Basic Books. 

Peraturan Pemerintah Nomor 36 Tahun 2021 

Peterson Richard A., Kern Roger M.. 1996. “Changing Highbrow Taste: From Snob to Omnivore.” 

American Sociological Review 61:900–907. Crossref. ISI. 

Pettinger, L. (2004). Brand culture and branded workers: Service work and aesthetic labour in fashion 

retail. Consumption Markets & Culture, 7(2), 165-184. 

Piercy, G. L. (2018). Baristas: The artisan precariat. The University of Waikato, Hamilton, New 

Zealand. 

Profesi Barista Semakin Diminati Generasi Muda, Ini Alasannya. (2022). Diakses pada 9 April 2023, 

dari https://kemenparekraf.go.id/ragam-ekonomi-kreatif/profesi-barista-semakin-

diminati-generasi-muda-ini-alasannya 

Ritzer, G. 2000. The McDonaldization of society, new century ed. Thousand Oaks, CA: PineForge 

Press. 

Ritzer, George. (2005). Teori Sosial Post Modern. Yogyakarta: Kreasi Wacana. 

Schwalbe, Michael. 2010. “In Search of Craft.” Social Psychology Quarterly 73(2):107– 11. 

Skeggs, B. 2004. Class, Self, Culture, London: Routledge. 

Soesilo, Moelyono (2022). Kopi Kita: Geliat, Hype, dan Karut-marut Masalahnya. Gramedia Pustaka 

Utama Jakarta. 

Specialty Coffe Associaton (2021). Towards a Definition of Specialty Coffeee: Building an 

Understanding Based on Attributes. 

Standage, T. (2005). A history of the world in six classes. London, England: Atlantic Books. 

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: PT Alfabet. 

Suryajaya, Martin (2016). Teks-teks Kunci Filsafat Marx. Yogyakarta: Resist Book. 

Tilbrook, N. W. (2020). “Not ‘Just’a Barista”: The Story of Portland’s College-Educated Baristas 

(Doctoral dissertation, Portland State University). 

Tilly, C. 1995. Half a job: Bad and good part-time jobs in a changing labor market. 

Philadelphia:Temple University Press. 

Tolich, M. B. (1993). Alienating and liberating emotions at work: Supermarket clerks’ performance 

of customer service. Journal of Contemporary Ethnography, 22, 361-381. 

Etos Kerja terhadap  Profesi Barista di Kedai Kopi Spesialti di Yogyakarta
ARIF AJI KURNIAWAN, Dr. M. Falikul Isbah
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi-org.ezproxy.ugm.ac.id/10.2307/2096460
http://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=A1996VL94000011
https://kemenparekraf.go.id/ragam-ekonomi-kreatif/profesi-barista-semakin-diminati-generasi-muda-ini-alasannya
https://kemenparekraf.go.id/ragam-ekonomi-kreatif/profesi-barista-semakin-diminati-generasi-muda-ini-alasannya


79 
 

Ulfa, N. S. (2012). Konsumsi Sebagai Penanda Kesejahteraan Dan Stratifikasi Sosial (Dalam Bingkai 

Pemikiran Jean Baudrillard). In Forum (Vol. 40, No. 1, pp. 34-41). Faculty of Social and 

Political Sciences Diponegoro University. 

Undang-Undang Dasar Negara Republik Indonesia Tahun 1945. 

Undang-Undang Republik Indonesia Nomor 40 Tahun 2004 tentang Sistem Jaminan Sosial Nasional  

Undang-Undang Nomor 11 Tahun 2020 tentang Cipta Kerja 

Undang-Undang Nomor 13 Tahun 2003 tentang Ketenagakerjaan 

Warhurst, C., & Nickson, D. (2007). Employee experience of aesthetic labour in retail and hospitality. 

Work, employment and society, 21(1), 103-120. 

Weeks, K. 2011. The Problem with Work, Durham, NC, London: Duke University Press. 

Witz, A., Warhurst, C., & Nickson, D. (2003). The labour of aesthetics and the aesthetics of 

organization. Organization, 10(1), 33. doi: 10.1177/1350508403010001375. 

Wouters, C. (1989a) ‘The Sociology of Emotions and Flight Attendants: Hochschild’s Managed 

Heart’, Theory, Culture and Society 6: 95–123. 

Wouters, C. (1989b). ‘Response to Hochschild’s Reply’, Theory, Culture and Society 6: 447–50. 

Wharton, A.S. (2009). The sociology of emotional labor. Annual Review of Sociology, 35, 147-165 

Weissman, M. (2008). God in a cup: The obsessive quest for the perfect coffee. New Jersey, USA: 

John Wiley & Sons 

Van Hook, Jennifer, and Frank D. Bean. 2009. “Explaining Mexican-Immigrant Welfare Behaviors: 

The Importance of Employment-Related Cultural Repertoires.” American Sociological 

Review 74(3):423–44. 

Wild, A. (2005). Coffee: A dark history. New York, USA: W.W. Norton & Company 

Williams, C. L., & Connell, C. (2010). “Looking good and sounding right” aesthetic labor and social 

inequality in the retail industry. Work and Occupations, 37(3), 349-377. 

Witz, A., Warhurst, C., & Nickson, D. (2003). The labour of aesthetic and the aesthetics of 

organization. Organization, 10, 33-54. 

Yudianto, P. (2022, Oktober 7). Sisi Gelap Kedai Kopi Jogja: Ganti Barista Tiap 3 Bulan demi Cuan. 

Diakses pada 14 Oktober 2022, dari https://mojok.co/terminal/sisi-gelap-kedai-kopi-jogja-

ganti-barista-tiap-3-bulan-demi-cuan/ 

Etos Kerja terhadap  Profesi Barista di Kedai Kopi Spesialti di Yogyakarta
ARIF AJI KURNIAWAN, Dr. M. Falikul Isbah
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://mojok.co/terminal/sisi-gelap-kedai-kopi-jogja-ganti-barista-tiap-3-bulan-demi-cuan/
https://mojok.co/terminal/sisi-gelap-kedai-kopi-jogja-ganti-barista-tiap-3-bulan-demi-cuan/


80 
 

Yudianto, P. (2022, September 27). Barista Jogja: Antara Seksi, Romantisasi, dan Upah Kelewat 

Rendah. Diakses pada 14 Oktober 2022, dari https://mojok.co/terminal/barista-jogja-

antara-seksi-romantis-dan-upah-kelewat-rendah/ 

Zukin Sharon. 1990. “Socio-spatial Prototypes of a New Organization of Consumption: The Role of 

Real Cultural Capital.” Sociology 24(1):37–56.  

Zukin Sharon. 2006. “Consuming Authenticity: From Outposts of Difference to Means of Exclusion.” 

Cultural Studies 22(5):724–48.  

 

Etos Kerja terhadap  Profesi Barista di Kedai Kopi Spesialti di Yogyakarta
ARIF AJI KURNIAWAN, Dr. M. Falikul Isbah
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://mojok.co/terminal/barista-jogja-antara-seksi-romantis-dan-upah-kelewat-rendah/
https://mojok.co/terminal/barista-jogja-antara-seksi-romantis-dan-upah-kelewat-rendah/
https://doi-org.ezproxy.ugm.ac.id/10.1177/0038038590024001005
https://doi-org.ezproxy.ugm.ac.id/10.1080/09502380802245985

