
 

 

117 
 

Daftar Pustaka 
 
Abdussamad, Z. (2021). Metode penelitian kualitatif. Syakir Media Press. 
Apriono, D. (2013). Pembelajaran kolaboratif: Suatu landasan untuk membangun 

kebersamaan dan keterampilan kerja sama. Diklus, 17(1), 292-304. 
https://journal.uny.ac.id/index.php/diklus/article/view/2897 

Arias, N., & Kieffer, M. (2022). Participatory Action Research for the assessment of 
Community-Based Rural Tourism: a case study of co-construction of tourism 
sustainability indicators in Mexico. Current Issues in Tourism, 1–18. 
https://doi.org/10.1080/13683500.2022.2037526 

Baloch, Q. B., Shah, S. N., Iqbal, N., Sheeraz, M., Asadullah, M., Mahar, S., & 
Khan, A. U. (2023). Impact of tourism development upon environmental 
sustainability: a suggested framework for sustainable 
ecotourism. Environmental science and pollution research 
international, 30(3), 5917–5930. https://doi.org/10.1007/s11356-022-22496-
w 

Blakeman, R., Haley, E., & Taylor, M. (2020). What Novice Art Directors Need to 
Know Beyond Their Portfolio. Journal of Advertising Education, 24(1), 21–
35. https://doi.org/10.1177/1098048220913339 

Coşkun, G. (2021). Tourism Destinations and Brand Image Research. Uluslararası 
Global Turizm Araştırmaları Dergisi, 5(2), 68-76. 
https://dergipark.org.tr/en/pub/ijgtr/issue/67370/981949#article_cite 

Creative Repute (2017). Differences Between an Art Director, a Creative Director 
and a Graphic Designer. Creative Repute 
https://www.creativerepute.com/creative-art-director-graphic-designer/ 

De Oliveira, B. (2023). Participatory action research as a research approach: 
advantages, limitations and criticisms. Qualitative Research Journal, 23(3). 
https://doi.org/10.1108/qrj-08-2022-0101 

Desa Ekowisata Pancoh [@desaekowisatapancoh]. (n.d). Posts [Instagram profile]. 
Instagram. https://www.Instagram.com/desaekowisatapancoh 

Dinan, C., & Sargeant, A. (2000). Social marketing and sustainable tourism-Is there 
a match? International Journal Of Tourism Research, 2, 1-4. 
https://doi.org/10.1002/(SICI)1522-1970(200001/02)2:1<1::AID-
JTR178>3.0.CO;2-5 

Disparsleman (2018). Pengembangan Desa Wisata dan Sustainable Tourism 
Development. Dinas Pariwisata Sleman. 
https://pariwisata.slemankab.go.id/2018/08/31/pengembangan-desa-wisata-
dan-sustainable-tourism-development/ 

Dzikra, A. C. (2022, November 28). Dorong digitalisasi destinasi lewat pelatihan 
pemasaran digital bagi Pengelola Desa Wisata Kabupaten Sleman. 
Travelxism. Retrieved June 2, 2023, from 
https://www.travelxism.com/newsdetail57 

Fries, S., Cook, J., & Lynes, J. K. (2020). Community-Based Social Marketing in 
Theory and Practice: Five Case Studies of Water Efficiency Programs in 
Canada. Social Marketing Quarterly, 26(4), 152450042097117. 
https://doi.org/10.1177/1524500420971170 

Pengembangan Kampanye Pariwisata Berkelanjutan untuk Desa Ekowisata Pancoh di Instagram |
Proses
Kerja Kerja Kreatif: Praproduksi, Produksi, dan Pascaproduksi Konten Kampanye
MIKHA DHARMAWAN WIDARTO, Syafrizal, S.I.P., M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 

118 
 

Futouris (2022). Guidelines for Sustainable Tourism Communication. 
https://futouris.org/wp-content/uploads/2023/12/2022_Guidelines-for-
sustainable-tourism-communication_GCE.pdf 

Global Sustainable Tourism Council (GSTC). (n,d). What is Sustainable Tourism. 
https://www.gstcouncil.org/what-is-sustainable-tourism/ 

Goebel, K., Camargo‐Borges, C., & Eelderink, M. (2019). Exploring participatory 
action research as a driver for sustainable tourism. International Journal of 
Tourism Research. https://doi.org/10.1002/jtr.2346 

Gulati, S. (2021). Social and sustainable: exploring social media use for promoting 
sustainable behaviour and demand amongst Indian tourists. International 
Hospitality Review, 36(2). https://doi.org/10.1108/ihr-12-2020-0072 

Harrell, A. (2017). Creative direction in a digital world: A guide to being a modern 
Creative Director. CRC Press.  

Ilomäki, L., Kantosalo, A., & Lakkala, M. (2021). What is digital competence? 
Linked portal. European Schoolnet (EUN), 1-12. 
https://helda.helsinki.fi/server/api/core/bitstreams/088eb0f0-ec4a-4a73-8013-
4f31538c31a2/content 

Kampanye Sadar Wisata [@kampanyesadarwisata]. (n.d.). Posts [Instagram profile]. 
Instagram. https://www.Instagram.com/kampanyesadarwisata/ 

Kembali Becik [@kembalibecik]. (n.d). Posts [Instagram profile]. Instagram. 
https://www.Instagram.com/kembali.becik 

KemBali Becik. (n.d.). KemBali Becik . https://kembalibecik.com/ 
Kemenparekraf. (2023). Desa Wisata Ekowisata Pancoh. 

Jadesta.kemenparekraf.go.id. 
https://jadesta.kemenparekraf.go.id/desa/ekowisata_pancoh 

Kementerian Pariwisata dan Ekonomi Kreatif. (2021). Destinasi wisata berbasis 
sustainable tourism di Indonesia. Kementerian Pariwisata dan Ekonomi 
Kreatif.  https://kemenparekraf.go.id/ragam-pariwisata/Destinasi-Wisata-
Berbasis-Sustainable-Tourism-di-Indonesia 

Kementerian Pariwisata dan Ekonomi Kreatif. (2022). Siaran Pers: Kemenparekraf 
Luncurkan Kampanye Sadar Wisata dan Pengembangan Pemasaran Online di 
6 Destinasi Prioritas. https://kemenparekraf.go.id/berita/siaran-pers-
kemenparekraf-luncurkan-kampanye-sadar-wisata-dan-pengembangan-
pemasaran-online-di-6-destinasi-prioritas 

Kementerian Pariwisata dan Ekonomi Kreatif. (2023). Expert Survei: Tourism and 
Creative Economy Sectors to Grow in 2024. 
https://kemenparekraf.go.id/en/articles/expert-survey-tourism-and-creative-
economy-sectors-to-grow-in-2024 

Kementerian Pariwisata dan Ekonomi Kreatif. (2023). Gerakan “Kita Mulai 
Sekarang”: Upaya Mendukung Sustainable Tourism. 
https://kemenparekraf.go.id/kebijakan/gerakan-kita-mulai-sekarang-upaya-
nixmendukung-sustainable-tourism 

Kemmis, S., Mctaggart, R., & Nixon, R. (2014). The action research planner: Doing 
critical participatory action research. Springer.  

Pengembangan Kampanye Pariwisata Berkelanjutan untuk Desa Ekowisata Pancoh di Instagram |
Proses
Kerja Kerja Kreatif: Praproduksi, Produksi, dan Pascaproduksi Konten Kampanye
MIKHA DHARMAWAN WIDARTO, Syafrizal, S.I.P., M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 

119 
 

Kindon, S. L., Pain, R., & Kesby, M. (2007). Participatory action research 
approaches and methods: Connecting people, participation and place. 
Routledge. 

Kotler, P., & Zaltman, G. (1971). Social Marketing: An Approach to Planned Social 
Change. Journal of Marketing, 35(3), 3–12. https://doi.org/10.2307/1249783 

Kumar, V., & Reinartz, W. (2018). Customer relationship management. Springer. 
Lee, N. R., & Kotler, P. (2012). Social marketing: Influencing behaviors for good. 

Sage 
Lee, N. R., & Kotler, P. (2020). Social marketing: Behavior change for social good. 

Sage. 
McKenzie-Mohr, D. (2011). Fostering Sustainable Behavior : an Introduction to 

Community-Based Social Marketing. New Society Publishers. 
Miles, M. B., Huberman, A. M., & Saldana, J. (2014). Qualitative data analysis: A 

methods sourcebook. SAGE Publications. 
Mubita, A., Libati, M., & Mulonda, M. (2017). The Importance and Limitations of 

Participation in Development Projects and Programmes. European Scientific 
Journal, ESJ, 13(5), 238. https://doi.org/10.19044/esj.2017.v13n5p238 

Muhammad, Agus Sumanto, Magistyo Purboyo Priambodo, & Yogi Dwi Satrio. 
(2023). Sustainable Community-Based Tourism Development Model in 
Malang, Indonesia: A Participatory Action Research. Advances in 
Economics, Business and Management Research, 416–423. 
https://doi.org/10.2991/978-94-6463-158-6_39 

Peraturan Daerah Kabupaten Sleman Nomor 9 Tahun 2022 tentang Desa Wisata.  
Peraturan Gubernur D.I.Yogyakarta No. 40 Tahun 2020 tentang kelompok sadar 

wisata dan desa/kampung wisata. 
Peraturan Menteri Pariwisata Dan Ekonomi Kreatif/ Kepala Badan Pariwisata Dan 

Ekonomi Kreatif Republik Indonesia Nomor 9 Tahun 2021 tentang Pedoman 
Destinasi Pariwisata Berkelanjutan. 

Sandman, P. M. (2000). Media campaigns. In B. A. Day & M. C. Monroe (Eds.), 
Environmental education & communication for a sustainable world. 
Academy for Educational Development. 

Schönherr, S., Peters, M., & Kuščer, K. (2023). Sustainable tourism policies: From 
crisis-related awareness to agendas towards measures. Journal of Destination 
Marketing & Management, 27, 100762. 
https://doi.org/10.1016/j.jdmm.2023.100762 

Soedarwo, V. S. D., Ramadhani Fuadiputra, I., Reevany Bustami, M., & Jha, G. K. 
(2022). Participatory Action Research (PAR) Model for Developing A 
Tourism Village in Indonesia. Journal of Local Government Issues, 5(2), 
193–206. https://doi.org/10.22219/logos.v5i2.21279 

Thomas, D. R. (2006). A general inductive approach for analyzing qualitative 
evaluation data. American Journal of Evaluation, 27(2), 237–246. Sagepub. 
https://doi.org/10.1177/1098214005283748 

Vuorikari, R., Kluzer, S., & Punie, Y. (2022). DigComp 2.2: The digital competence 
framework for citizens -- with new examples of knowledge, skills and 
attitudes. Publications Office of the European Union. 10.2760/115376 

Pengembangan Kampanye Pariwisata Berkelanjutan untuk Desa Ekowisata Pancoh di Instagram |
Proses
Kerja Kerja Kreatif: Praproduksi, Produksi, dan Pascaproduksi Konten Kampanye
MIKHA DHARMAWAN WIDARTO, Syafrizal, S.I.P., M.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/




