
 

vi  

 

TABLE OF CONTENT 

 

HALAMAN PENGESAHAN .................................................................................................... i 

PERNYATAAN BEBAS PLAGIASI ........................................................................................ ii 

ACKNOWLEDGEMENT ....................................................................................................... iii 

ABSTRAK ................................................................................................................................ iv 

ABSTRACT ............................................................................................................................... v 

TABLE OF CONTENT ............................................................................................................ vi 

LIST OF FIGURES ............................................................................................................... viii 

LIST OF TABLES .................................................................................................................... ix 

CHAPTER 1 .............................................................................................................................. 1 

INTRODUCTION ..................................................................................................................... 1 

1.1 The Background of the Study ........................................................................................... 1 

1.2 Objective of Study ............................................................................................................ 4 

1.3 Scope and Limitation of the Study ................................................................................... 4 

1.4 Significance of Study ....................................................................................................... 5 

1.5 Literature Review ............................................................................................................. 6 

CHAPTER 2 .............................................................................................................................. 9 

RESEARCH METHODS .......................................................................................................... 9 

2.1. Theoretical Framework ................................................................................................... 9 

2.1.1 Marketing Strategies .................................................................................................. 9 

2.1.2 Inbound Marketing .................................................................................................. 11 

2.1.3 Outbound Marketing................................................................................................ 12 

2.1.4 Brand Awareness ..................................................................................................... 13 

2.1.5 Brand Awareness of a University ............................................................................ 13 

2.2 Research Design ............................................................................................................. 14 

2.3 Research Protocol ........................................................................................................... 16 

2.4 Data Analysis Methods................................................................................................... 18 

CHAPTER 3 ............................................................................................................................ 19 

INBOUND AND OUTBOUND MARKETING STRATEGIES TO INCREASE BRAND 

AWARENESS AND NEW STUDENT ENROLLMENT ....................................................... 19 

IN UNIVERSITAS TERBUKA SERANG .............................................................................. 19 

3.1 Inbound Marketing in Universitas Terbuka Serang ....................................................... 19 

3.1.1 Instagram ................................................................................................................. 22 

3.1.1.1 Target Audiences of Universitas Terbuka Serang's Instagram ........................ 23 

Inbound and Outbound Marketing Strategies to Increase Brand Awareness and New Student
Enrollment in
Universitas Terbuka Serang
Shamila Aisya Rahman Sapiya, Wahyu Kartika Wienanda, S.Pd., M.Pd.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 

vii  

3.1.1.2 Content for Instagram of Universitas Terbuka Serang .................................... 24 

3.1.1.2.1 Enrollment Announcement Poster ............................................................ 30 

3.1.1.2.2 Achievement Announcement Poster ......................................................... 31 

3.1.1.2.3 Competition Announcement Poster .......................................................... 32 

3.1.1.2.4 Trivia and Educational Content ................................................................ 33 

3.2 Outbound Marketing in Universitas Terbuka Serang ..................................................... 34 

3.2.1 Target Audiences of Outbound Marketing of Universitas Terbuka Serang ............. 35 

3.2.2 Outbound Marketing Tool ....................................................................................... 35 

3.2.2.1 Brochure ........................................................................................................... 35 

3.2.2.2 Power Points .................................................................................................... 39 

3.2.3 Outbound Marketing Offline Events ....................................................................... 48 

3.2.3.1 Direct Marketing Campaign on a Car-Free Day .............................................. 48 

3.2.3.2 School Visits .................................................................................................... 50 

3.2.3.3 Campus Expo ................................................................................................... 52 

3.3 Instagram Engagement of Universitas Terbuka Serang’s Official Account ................... 53 

3.3.1 Content Highlight of Universitas Terbuka Serang ................................................... 55 

3.3.1.1 High Engaging Content.................................................................................... 55 

3.3.1.2 Less Engaging Contents ................................................................................... 59 

3.4 Universitas Terbuka Serang Enrollment Graphic ........................................................... 61 

CHAPTER 4 ............................................................................................................................ 66 

CONCLUSION ........................................................................................................................ 66 

4.1 Conclusion and Recommendation .................................................................................. 66 

WORKS CITED ...................................................................................................................... 68 

APPENDICES ......................................................................................................................... 72 

Appendix 1 – List of Respondents ....................................................................................... 72 

Appendix 2 – Interview Questions ....................................................................................... 73 

Appendix 3 – List of Schools in Banten Province for School Visits Agenda in 2023 ......... 76 

 

 

 

 

 

 

 

 

 

 

 

 

Inbound and Outbound Marketing Strategies to Increase Brand Awareness and New Student
Enrollment in
Universitas Terbuka Serang
Shamila Aisya Rahman Sapiya, Wahyu Kartika Wienanda, S.Pd., M.Pd.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


	TABLE OF CONTENT

