Analisis Pengaruh Media Coverage dan Sentimen Berita terhadap Initial Public Offerings (IPO)
Underpricing di Bursa Efek Indonesia Periode 2018-2021
Rahmat Sidig, Bowo Setiyono, S.E., M.Com., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR ISI

Y I G ) USSR i
DAFTAR TABEL ...ttt nnaree s Vil
DAFTAR GAMBAR ..ottt sttt sttt vii
2N = SRS 1
PENDAHULUAN ...ttt sttt sttt aenenne e 1
1.1 Latar BElaKanQ .......c.coveiiiieiiece e 1
1.2 RUMUSAN MaSAIaN ..o s 11
1.3 Pertanyaan Penelitian ... 14
1.4 Tujuan Penelitian........couoiiiiiiiiiie e 14
1.5 Manfaat Penelitian.........c.oooveiiiieiiee e e 15
BAB 1.ttt r et re e 16
LANDASAN TEORI ..ottt sttt 16
2.1 TPO di INUONESTA . ...cveiiieiiiiieieie et bbb ans 16
2.1.1 Fenomena pada IPO........ccoiiiiiiieccceee e 18
2.1.2 IPO UNAEIPIICING ..ttt 20
2.1.3 Faktor yang Mempengaruhi Underpricing ..........ccoovveeeeienenenenenesesnn 24

2.2 MEOIA COVEIAGE ...ttt bbbttt bbb 27
2.3 Long-term Underperformance .........cocoieieierienenesese e 33
2.4. Penelitian TerdanulU..........c.coo oo e 35
2.4.1. Hubungan Media Coverage terhadap IPO Underpricing...........ccccceevvenene 35
2.4.2. Hubungan Tone Media terhadap IPO Underpricing ..........cccoovevviveieennnne 37
2.4.3. Hubungan Long-run Underperformance terhadap IPO Underpricing...... 39
2.5. Pengembangan Hipotesis dan Kerangka Penelitian .............cccoceevviieiiciieennenn, 45
2.5.1. Pengembagan HiPOeSIS.........ccuiiiiiiiiiieie e 45
2.5.2 Kerangka Penelitian ..........ccooeiiiiiiiieieee e 50
N = I I PSP 51
METODE PENELITIAN ...ttt e snae e nnae e 51



Analisis Pengaruh Media Coverage dan Sentimen Berita terhadap Initial Public Offerings (IPO)
Underpricing di Bursa Efek Indonesia Periode 2018-2021
Rahmat Sidig, Bowo Setiyono, S.E., M.Com., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

3.1 Data dan SAMPEL........ccoiiiiiieiee e 51
3.2 Definisi Oprasional Variabel ... 53
I8 N | @ T U o 1= o] o] 1 Vo [ USRS 53
3.2.2 MEdia COVEIAQE......ccueeireeeeiuiesieeieeee e e ste e steeste e ra e te et e s esreesnesneenneenees 54
3.3.3 LONg-run PerfOrMaNnCe.........c.civeiieiieieeiie e se e e e sre e 59

3.3 Teknik Pengumpulan Data ...........ccccveviiiiiiciecie s 62
3.4 Teknik ANaliSIS DAt .......covveieiie et 64
3.4.1 Statistik desSKIIPLIT.........ccoiii e 64
3.4.2 Analisis regresi dan asumsi KIasiK ...........ccccoveriniiiiininnie e 65

3.5 MOEI EMPITIS ...ttt 66
BAB TV e ettt ettt re e 69
ANALISIS DAN PEMBAHASAN ..ottt 69
4.1. DeSKIIPSI PENEITIAN........eeieeiicie e 69
4.2. Analisis Statistik DeSKIIPLiT..........cccoiiiiiiiiie e 70
4.3 HaSil ANaliSIS REGIEST .....ccuviiiiiiieiesie e 71
4.4 Hasil Uji One SampPel TSt .......ccviiiiiiiiiiieeceeee e 75
4.5 PeMDANASAN .....c.ooiviiiiieie e 78
4.5.1 Media coverage dan IPO UNderpriCing ........c.ccoceeererenenieerieneneseseseniens 78
4.5.2 Sentimen berita dan IPO UNderpricing ..........cccovveveevieiieie e 81
4.5.3 Long-run performance dan IPO underperformance............cccoocevvvivennennnne 84
BAB V..ot et n et eeret e 88
KESIMPULAN ..ottt sttt sttt st neene e 88
5.1 SIMPUIAN ... bbb 88
ST S (=] o= = LY T PR 91
5.3 Saran dan IMPIKAST .......ooveiiiiieieee s 93
DAFTAR PUSTAKA ettt e et e e sta e e snta e e snaeeennaeeans 97
LIMPITAN «. bbbttt e bbbt 102

Vi



Analisis Pengaruh Media Coverage dan Sentimen Berita terhadap Initial Public Offerings (IPO)
Underpricing di Bursa Efek Indonesia Periode 2018-2021
Rahmat Sidig, Bowo Setiyono, S.E., M.Com., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR TABEL
Tabel 2.1 Dasar perhitungan media coverage dan sentimen berita ................. 41
Tabel 2.2 Penelitian media coverage dan sentimen berita...............ccccccevenen. 42
Tabel 2.3 Penelitian CAR dan BHAR ... 44
Tabel 3.1 Sampel penelitian..........ccccceviveiiiieiiece e 52
Tabel 3.2 Peta kata dalam sebuah Kalimat ............c.ccoeoiininiinncincce, 58
Tabel 3.3 Contoh sentimen dalam kalimat.............ccccooviriiiinniiicce, 59
Tabel 4.1 Deskriptif variabel model 1, 2 dan 3.........ccccocevveveeveiecveecc e, 70
Tabel 4.2 Hasil regresi OLS model 1 dan 2.........ccccooveviiieceececc e, 72
Tabel 4.3 Uji MUItIKOIINEItas .........cccoveiiiiecece e 74
Tabel 4.4 Hasil regresi robust model 1 dan 2...........ccccovvieiieveic e, 75
Tabel 4.5 Hasil UJi t CAR........ooiee e 76
Tabel 4.6 Hasil Uji t BHAR..........ccooieie e 77

DAFTAR GAMBAR

Gambar 1.1 Peningkatan iNVESION ..........cccoviveiiiiieieeie e 2
Gambar 1.2 Domografi INVESION ........cc.ccveieeiiiie e 3
Gambar 1.3 Kategori pasar global ............ccccoceieiieiiiicceccce e 7
Gambar 2.1 Platform populer di INndoONeSia..........cccevvvveiieiiiiiiic e, 30
Gambar 3.1 Contoh media POPUIET ........covveiiiiecec e 53
Gambar 3.2 Alur pembagian teks...........cccveiiiiiiiiic 57

vii


file:///D:/Kuliah/UGM%20S2/Tesis/Proses%20tesis/Tesis%201.docx%23_Toc153188715
file:///D:/Kuliah/UGM%20S2/Tesis/Proses%20tesis/Tesis%201.docx%23_Toc153188716
file:///D:/Kuliah/UGM%20S2/Tesis/Proses%20tesis/Tesis%201.docx%23_Toc153188717
file:///D:/Kuliah/UGM%20S2/Tesis/Proses%20tesis/Tesis%201.docx%23_Toc150851484
file:///D:/Kuliah/UGM%20S2/Tesis/Proses%20tesis/Tesis%201.docx%23_Toc150851504
file:///D:/Kuliah/UGM%20S2/Tesis/Proses%20tesis/Tesis%201.docx%23_Toc150851505

