
 102 

DAFTAR PUSTAKA  
 
Abdollahzadehgan, A., Hussin, A. R. C., Gohary, M. M., dan Amini, M. 

(2013). The organizational critical success factors for adopting cloud 

computing in SMEs. Social Science Research Network. 

http://seminar.utmspace.edu.my/jisri/download/G_FinalPublished/P

ub8_CSF_CloudComputingSME.pdf 

Adikara, B. (2022, December 6). Atasi limbah tekstil, slow fashion ramah 

lingkungan makin tren - Jawa Pos. Atasi Limbah Tekstil, Slow fashion 

Ramah Lingkungan Makin Tren - Jawa Pos. 

https://www.jawapos.com/lifestyle/01423245/atasi-limbah-tekstil-

slow-fashion-ramah-lingkungan-makin-tren 

Alma, B. (2011). Marketing Management (3rd ed.). Erlangga. 

Anwar, M., dan Andrean, D. (2021). The effect of perceived quality, brand 

image, and price perception on purchase decision. Advances in 

Economics, Business and Management Research. 

https://doi.org/10.2991/aer.k.210121.012 

Arani, N. Z. (2021, December 14). Peduli Lingkungan, Setali Indonesia atasi 

persoalan limbah pakaian. Detikfinance. 

https://finance.detik.com/berita-ekonomi-bisnis/d-5854017/peduli-

lingkungan-setali-indonesia-atasi-persoalan-limbah-pakaian 

Barber, N. (n.d.). Environmental knowledge and attitudes: influencing the 

purchase decisions of wine consumers. ScholarWorks@UMass 

Amherst. 

https://scholarworks.umass.edu/refereed/Sessions/Wednesday/16 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 103 

Barber, N., dan Scarcelli, J. M. (2009). Clean restrooms: how important are 

they to restaurant consumers? Journal of Foodservice, 20(6), 309–

320. https://doi.org/10.1111/j.1748-0159.2009.00155.x 

Bellezza, S., Paharia, N., dan Keinan, A. (2016). Conspicuous consumption 

of time: when busyness and lack of leisure time become a status 

symbol. Journal of Consumer Research, ucw076. 

https://doi.org/10.1093/jcr/ucw076 

Beneke, J., Flynn, R., Greig, T., dan Mukaiwa, M. (2013). The influence of 

perceived product quality, relative price and risk on customer value 

and willingness to buy: a study of private label merchandise. Journal 

of Product dan Brand Management, 22(3), 218–228. 

https://doi.org/10.1108/jpbm-02-2013-0262 

Bettany, S., Dobscha, S., O’Malley, L., dan Prothero, A. (2010). Moving 

beyond binary opposition: Exploring the tapestry of gender in 

consumer research and marketing. Marketing Theory, 10(1), 3–28. 

https://doi.org/10.1177/1470593109355244 

Blackwell, R. D., Miniard, P. W., dan Engel, J. F. (2006). Consumer 

behavior. 

Blasi, S., Brigato, L., dan Sedita, S. R. (2020). Eco-friendliness and fashion 

perceptual attributes of fashion brands: An analysis of consumers’ 

perceptions based on twitter data mining. Journal of Cleaner 

Production, 244, 118701. 

https://doi.org/10.1016/j.jclepro.2019.118701 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 104 

Boz, Z., Korhonen, V., dan Sand, C. K. (2020). Consumer Considerations for 

the Implementation of Sustainable Packaging: A review. 

Sustainability, 12(6), 2192. https://doi.org/10.3390/su12062192 

Burchett, J. H. (2015). Environmental Literacy and its Implications for 

Effective Public Policy Formation. Baker Scholar Projects. 

https://trace.tennessee.edu/cgi/viewcontent.cgi?article=1026dancont

ext=utk_bakerschol 

Caferra, R., Imbert, E., Schirone, D. A., Tiranzoni, P., dan Morone, A. (2023). 

Consumer analysis and the role of information in sustainable choices: 

A natural experiment. Frontiers in Environmental Economics, 1. 

https://doi.org/10.3389/frevc.2022.1044206 

Cassidy, T. D., dan Han, S. (2017). Upcycling fashion for mass production. 

In Routledge eBooks (pp. 148–163). 

https://doi.org/10.4324/9781351277600-10 

Castro-López, A., Argüelles, V. I., dan Puente, J. (2021). Slow fashion trends: 

Are consumers willing to change their shopping behavior to become 

more sustainable? Sustainability, 13(24), 13858. 

https://doi.org/10.3390/su132413858 

Cervellon, M., Carey, L., dan Harms, T. (2012). Something old, something 

used. International Journal of Retail dan Distribution 

Management, 40(12), 956–

974. https://doi.org/10.1108/09590551211274946 
 

Chankrajang, T., dan Muttarak, R. (2017). Green Returns to Education: Does 

Schooling Contribute to Pro-Environmental Behaviours? Evidence 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.3390/su132413858


 105 

from Thailand. Ecological Economics, 131, 434–448. 

https://doi.org/10.1016/j.ecolecon.2016.09.015 

Chen, C. (2005). Incorporating green purchasing into the frame of ISO 14000. 

Journal of Cleaner Production, 13(9), 927–933. 

https://doi.org/10.1016/j.jclepro.2004.04.005 

Chen, F., Hsu, P., dan Lin, T. (2011). Air travelers’ environmental 

consciousness: a preliminary investigation in Taiwan. International 

Journal of Business and Management, 6(12). 

https://doi.org/10.5539/ijbm.v6n12p78 

Chintakayala, P. K., Young, W., Barkemeyer, R., dan Morris, M. (2018). 

Breaking niche sustainable products into the mainstream: Organic 

milk and free-range eggs. Business Strategy and the Environment, 

27(7), 1039–1051. https://doi.org/10.1002/bse.2050 

Choudri, B. S., Baawain, M., Al-Zeidi, K., Al-Nofli, H., Al-Busaidi, R., dan 

Al-Fazari, K. (2016). Citizen perception on environmental 

responsibility of the corporate sector in rural areas. Environment, 

Development and Sustainability, 19(6), 2565–2576. 

https://doi.org/10.1007/s10668-016-9855-y 

Chowdhury, A., dan Mavrotas, G. (2006). FDI and Growth: What Causes 

What? The World Economy, 29(1), 9–19. 

https://doi.org/10.1111/j.1467-9701.2006.00755.x 

Ciobanu, R., Țuclea, C., Holostencu, L., dan Vrânceanu, D. (2022). Decision-

Making factors in the purchase of ecologic products. Sustainability, 

14(15), 9558. https://doi.org/10.3390/su14159558 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 106 

Ciobanu, R., Ţuclea, C., Holostencu, L., dan Vrânceanu, D. (2022). Decision-

Making factors in the purchase of ecologic products. Sustainability, 

14(15), 9558. https://doi.org/10.3390/su14159558 

Connell, K. Y. H. (2011). Exploring consumers’ perceptions of eco‐conscious 

apparel acquisition behaviors. Social Responsibility Journal, 7(1), 

61–73. https://doi.org/10.1108/17471111111114549 

Cooper, D., dan Schindler, P. (2016). Business research methods. McGraw-

Hill. 
 

Dagher, G. K., Itani, O. S., dan Kassar, A. N. (2015). The Impact of 

Environment Concern and Attitude on Green Purchasing Behavior: 

Gender as The Moderator. Contemporary Management Research, 

11(2), 179–206. https://doi.org/10.7903/cmr.13625 

Dale, A. M., dan Newman, L. (2005). Sustainable development, education 

and literacy. International Journal of Sustainability in Higher 

Education, 6(4), 351–362. 

https://doi.org/10.1108/14676370510623847 

Diamond, J., dan Diamond, E. (2014). The world of fashion. Bloomsbury 

Publishing USA. 

Dodds, W. B., Monroe, K. B., dan Grewal, D. (1991). Effects of price, brand, 

and store information on buyers’ product evaluations. Journal of 

Marketing Research, 28(3), 307. https://doi.org/10.2307/3172866 

Dragolea, L., Butnaru, G. I., Kot, S., Zamfir, C. G., Nuţă, A., Nuţă, F., Cristea, 

D. S., dan Ștefănică, M. (2023). Determining factors in shaping the 

sustainable behavior of the generation Z consumer. Frontiers in 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1108/17471111111114549


 107 

Environmental Science, 11. 

https://doi.org/10.3389/fenvs.2023.1096183 

D’Souza, C., Taghian, M., dan Brouwer, A. (2019). Ecolabels information 

and consumer self-confidence in decision making: a strategic 

imperative. Journal of Strategic Marketing, 29(2), 141–157. 

https://doi.org/10.1080/0965254x.2019.1636845 

E, A. D. (2022, May 24). Tak hanya tren, fashion berkelanjutan kini jadi 

kebutuhan. KOMPAS.com. 

https://money.kompas.com/read/2022/05/24/133400726/tak-hanya-

tren-fesyen-berkelanjutan-kini-jadi-kebutuhan 

Enfield, M., dan; Mathew, E. (2012). how a picture book brought the concept 

of change in position to life. science and children, 50(2), 46- 49. 

Engels, S., Hansmann, R., dan Scholz, R. (2010). Toward a Sustainability 

Label for Food Products: An analysis of experts’ and Consumers’ 

acceptance. Ecology of Food and Nutrition, 49(1), 30–60. 

https://doi.org/10.1080/03670240903433154 

Esmaeilpour, M., dan Bahmiary, E. (2017). Investigating the impact of 

environmental attitude on the decision to purchase a green product 

with the mediating role of environmental concern and care for green 

products. Management Şi Marketing, 12(2), 297–315. 

https://doi.org/10.1515/mmcks-2017-0018 

Estrin, S., Mickiewicz, T., dan Stephan, U. (2016). Human capital in social 

and commercial entrepreneurship. Social Science Research Network. 

https://doi.org/10.2139/ssrn.2862960 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://money.kompas.com/read/2022/05/24/133400726/tak-hanya-tren-fesyen-berkelanjutan-kini-jadi-kebutuhan
https://money.kompas.com/read/2022/05/24/133400726/tak-hanya-tren-fesyen-berkelanjutan-kini-jadi-kebutuhan
https://doi.org/10.1080/03670240903433154


 108 

FashionNetwork.com WW. (n.d.). Sustainable shopping: Millennials and 

Boomers are strongly influenced by Gen Z. FashionNetwork.com. 

https://ww.fashionnetwork.com/news/Sustainable-shopping-

millennials-and-boomers-are-strongly-influenced-by-gen-

z,1359750.html 

Feuß, S., Fischer‐Kreer, D., Majer, J. M., Kemper, J., dan Brettel, M. (2022). 

The interplay of eco-labels and price cues: Empirical evidence from 

a large-scale field experiment in an online fashion store. Journal of 

Cleaner Production, 373, 133707. 

https://doi.org/10.1016/j.jclepro.2022.133707 

Fisher, P. H., Dobbs‐Oates, J., Doctoroff, G. L., dan Arnold, D. H. (2012). 

Early math interest and the development of math skills. Journal of 

Educational Psychology, 104(3), 673–681. 

https://doi.org/10.1037/a0027756 

Fraj-Andrés, E., Martínez-Salinas, E., dan Matute, J. (2008). A 

multidimensional approach to the influence of environmental 

marketing and orientation on the firm’s organizational performance. 

Journal of Business Ethics, 88(2), 263–286. 

https://doi.org/10.1007/s10551-008-9962-2 

Freire, P. (2014). Pedagogy of the Oppressed: 30th Anniversary Edition. 

https://www.amazon.com/Pedagogy-Oppressed-Anniversary-Paulo-

Freire-ebook/dp/B00M0FQHQO 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 109 

Geliat Sustainable fashion di Indonesia. (n.d.). Jakarta Fashion Week. 

https://www.jakartafashionweek.co.id/news-flash/geliat-sustainable-

fashion-di-indonesia?PageSpeed=noscript 

Glynn, M. S., dan Chen, S. (2009). Consumer‐factors moderating private 

label brand success: further empirical results. International Journal of 

Retail dan Distribution Management, 37(11), 896–914. 

https://doi.org/10.1108/09590550910999343 

Goldsmith, R. E., Flynn, L. R., Goldsmith, E. B., dan Kim, W. (2013). 

Fashion innovativeness and materialism. Journal of Global Fashion 

Marketing, 4(4), 266–283. 

https://doi.org/10.1080/20932685.2013.817142 

Gomes, S., Lopes, J. M., dan Nogueira, S. (2023). Willingness to pay more 

for green products: A critical challenge for Gen Z. Journal of Cleaner 

Production, 390, 136092. 

https://doi.org/10.1016/j.jclepro.2023.136092 

Gossen, M., Jäger, S., Hoffmann, M. L., Bießmann, F., Korenke, R., dan 

Santarius, T. (2022). Nudging Sustainable Consumption: A Large-

Scale Data Analysis of Sustainability Labels for fashion in German 

online retail. Frontiers in Sustainability, 3. 

https://doi.org/10.3389/frsus.2022.922984 

Grolleau, G., Ibanez, L., Mzoughi, N., dan Teisl, M. F. (2015). Helping eco-

labels to fulfil their promises. Climate Policy, 16(6), 792–802. 

https://doi.org/10.1080/14693062.2015.1033675 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 110 

Guedes, B., Bardey, A., dan Schat, A. (2018). Improving sustainable fashion 

marketing and advertising: A reflection on framing message and 

target audience. International Journal of Market Research, 62(2), 

124–126. https://doi.org/10.1177/1470785318801152 

Hageman, E., Kumar, V., Duong, L., Kumari, A., dan McAuliffe, E. (2023). 

Do fast fashion sustainable business strategies influence attitude, 

awareness and behaviours of female consumers? Business Strategy 

and the Environment. https://doi.org/10.1002/bse.3545 

Hair, J. F., Black W.C., Babin, B.J. dan Anderson, R.E. (2010). Multivariate 

data analysis. Pearson. 

Hanaysha, J. R. (2018). An examination of the factors affecting consumer’s 

purchase decision in the Malaysian retail market. PSU Research 

Review, 2(1), 7–23. https://doi.org/10.1108/prr-08-2017-0034 

Havidz, H. (2022). Effect of Price Perception and Service Quality on on 

Purchase Decisions. Dinasti International Journal of Economics, 

Finance and Accounting, 3(4). https://doi.org/10.38035/dijefa.v3i4 

Hayat, N., Hussain, A., dan Lohano, H. D. (2020). Eco-labeling and 

sustainability: A case of textile industry in Pakistan. Journal of 

Cleaner Production, 252, 119807. 

https://doi.org/10.1016/j.jclepro.2019.119807 

Heyes, A., Kapur, S., Kennedy, P. W., Martin, S., dan Maxwell, J. W. (2020). 

But What Does It Mean? Competition between Products Carrying 

Alternative Green Labels When Consumers Are Active Acquirers of 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 111 

Information. Journal of the Association of Environmental and 

Resource Economists, 7(2), 243–277. https://doi.org/10.1086/706548 

Hou, Y., Guo, P., Kannan, D., dan Govindan, K. (2023a). Optimal eco-label 

choice strategy for environmentally responsible corporations 

considering government regulations. Journal of Cleaner Production, 

138013. https://doi.org/10.1016/j.jclepro.2023.138013 

Hou, Y., Guo, P., Kannan, D., dan Govindan, K. (2023b). Optimal eco-label 

choice strategy for environmentally responsible corporations 

considering government regulations. Journal of Cleaner Production, 

418, 138013. https://doi.org/10.1016/j.jclepro.2023.138013 

Hunt, E. (2022, April 24). The eco gender gap: why is saving the planet seen 

as women’s work? The Guardian. 

https://www.theguardian.com/environment/2020/feb/06/eco-gender-

gap-why-saving-planet-seen-womens-work 

Jahns, K. (2021, August 11). The environment is Gen Z’s No. 1 concern – 

and some companies are taking advantage of that. CNBC. 

https://www.cnbc.com/2021/08/10/the-environment-is-gen-zs-no-1-

concern-but-beware-of-greenwashing.html 

Jaiswal, D., dan Kant, R. (2018). Green purchasing behaviour: A conceptual 

framework and empirical investigation of Indian consumers. Journal 

of Retailing and Consumer Services, 41, 60–69. 

https://doi.org/10.1016/j.jretconser.2017.11.008 

Jaiswal, D., Singh, B., Kant, R., dan Biswas, A. (2021). Towards green 

product consumption: Effect of green marketing stimuli and perceived 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 112 

environmental knowledge in Indian consumer market. Society and 

Business Review, 17(1), 45–65. https://doi.org/10.1108/sbr-05-2021-

0081 

Jayani, D. H. (2021, August 24). 5 Alasan konsumen belanja produk ramah 

lingkungan. Katadata. 

https://databoks.katadata.co.id/datapublish/2021/08/24/5-alasan-

konsumen-belanja-produk-ramah-lingkungan 

Jung, S., dan Jin, B. (2016). From quantity to quality: understanding slow 

fashion consumers for sustainability and consumer education. 

International Journal of Consumer Studies, 40(4), 410–421. 

https://doi.org/10.1111/ijcs.12276 

Kahneman, D., Knetsch, J. L., dan Thaler, R. H. (2000). Fairness as a 

constraint on profit seeking: entitlements in the market. In Cambridge 

University Press eBooks (pp. 317–334). 

https://doi.org/10.1017/cbo9780511803475.019 

Kamalanon, P., Chen, J., dan Le, T. (2022). “Why Do We Buy Green 

Products?” An Extended Theory of the Planned Behavior Model for 

Green Product Purchase Behavior. Sustainability, 14(2), 689. 

https://doi.org/10.3390/su14020689 

Kaufmann, H. R., Panni, M. F. a. K., dan Orphanidou, Y. (2012). Factors 

Affecting Consumers’ green Purchasing Behavior: An Integrated 

Conceptual framework. Amfiteatru Economic, 14(31), 50–69. 

https://www.amfiteatrueconomic.ro/temp/Article_1100.pdf 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 113 

Kaur, A., dan Chahal, H. S. (2018). Role of Social Media in increasing 

Environmental issue Awareness. Researchers World, 9(1), 19. 

https://doi.org/10.18843/rwjasc/v9i1/03 

Kaur, J. (2018). “To study the Factors effecting Purchase of Green products 

for Generation Z in India,”Journal of Asia. . . ResearchGate. 

https://www.researchgate.net/publication/328838568_To_study_the

_Factors_effecting_Purchase_of_Green_products_for_Generation_Z

_in_IndiaJournal_of_Asia_Entrepreneurship_and_Sustainability_AB

DC-C 

Kautish, P., dan Khare, A. (2022). Antecedents of sustainable fashion apparel 

purchase behavior. Journal of Consumer Marketing, 39(5), 475–487. 

https://doi.org/10.1108/jcm-04-2020-3733 

Kementrian Perencanaan Pembangunan Nasional / Bappenas. (2022). The 

Future is Circular : Langkah Nyata Inisiatif Ekonomi Sirkular di 

Indonesia. 

Khan, M. M., Fatima, F., Ranjha, M. T., dan Akhtar, S. (2022). Willingness 

to Pay For Sustainable Green Clothing. Indonesian Journal of Social 

and Environmental Issues, 3(2), 167–178. 

https://doi.org/10.47540/ijsei.v3i2.565 

Kilbourne, W. E., dan Pickett, G. M. (2008). How materialism affects 

environmental beliefs, concern, and environmentally responsible 

behavior. Journal of Business Research, 61(9), 885–893. 

https://doi.org/10.1016/j.jbusres.2007.09.016 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 114 

Kin, G., dan Saleh, Z. (2008). Intellectual Capital and Corporate Performance 

of Technology-Intensive Companies: Malaysia Evidence. Asian 

Journal of Business and Accounting, 1(1), 113–130. 

http://eprints.um.edu.my/15089/ 

Koszewska, M. (2021). Clothing labels: Why are they important for 

sustainable consumer behaviour? Journal of Consumer Protection 

and Food Safety. https://doi.org/10.1007/s00003-021-01319-z 

Kotler, P., dan Armstrong, G. (2020). Principles of Marketing, Global edtion. 

Kotler, P., dan Keller, K. L. (2021). Marketing Management, Global Edition. 

Pearson. 

Kozar, J. M., dan Connell, K. Y. H. (2013). Socially and environmentally 

responsible apparel consumption: knowledge, attitudes, and 

behaviors. Social Responsibility Journal, 9(2), 315–324. 

https://doi.org/10.1108/srj-09-2011-0076 

Kumar, P., dan Ghodeswar, B. (2015a). Factors affecting consumers’ green 

product purchase decisions. Marketing Intelligence dan Planning, 

33(3), 330–347. https://doi.org/10.1108/mip-03-2014-0068 

Kumar, P., dan Ghodeswar, B. (2015b). Factors affecting consumers’ green 

product purchase decisions. Marketing Intelligence dan Planning, 

33(3), 330–347. https://doi.org/10.1108/mip-03-2014-0068 

Lang, C., dan Armstrong, C. M. (2018). Fashion leadership and intention 

toward clothing product-service retail models. Journal of Fashion 

Marketing and Management, 22(4), 571–587. 

https://doi.org/10.1108/jfmm-12-2017-0142 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 115 

Laroche, M., Bergeron, J., dan Barbaro-Forleo, G. (2001). Targeting 

consumers who are willing to pay more for environmentally friendly 

products. Journal of Consumer Marketing, 18(6), 503–520. 

https://doi.org/10.1108/eum0000000006155 

Lashbrook, J. (2022, January 6). 2 in 3 Gen Xers Prefer to Buy from 

Sustainable Brands. Marketing Charts. 

https://www.marketingcharts.com/brand-related/csr-119473 

Laura, G., Acuti, D., dan Aiello, G. (2021). Solving the puzzle of sustainable 

fashion consumption: The role of consumers’ implicit attitudes and 

perceived warmth. Journal of Cleaner Production, 287, 125579. 

https://doi.org/10.1016/j.jclepro.2020.125579 

Lee, K. (2009a). Gender differences in Hong Kong adolescent consumers’ 

green purchasing behavior. Journal of Consumer Marketing, 26(2), 

87–96. https://doi.org/10.1108/07363760910940456 

Lee, K. (2009b). Gender differences in Hong Kong adolescent consumers’ 

green purchasing behavior. Journal of Consumer Marketing, 26(2), 

87–96. https://doi.org/10.1108/07363760910940456 

Lee, S., Illia, A., dan Lawson-Body, A. (2011). Perceived price fairness of 

dynamic pricing. Industrial Management and Data Systems, 111(4), 

531–550. https://doi.org/10.1108/02635571111133533 

Levy, M., Weitz, B. A., dan Professor, D. G. (2013). Retailing management. 

McGraw-Hill Education. 

Levy, S. E., dan Duverger, P. (2010). Consumer Perceptions of Sustainability 

in the Lodging Industry: Examination of Sustainable Tourism 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 116 

Criteria. n.a. 

https://scholarworks.umass.edu/cgi/viewcontent.cgi?article=1555dan

context=refereed 

Lian, J., Yen, D. C., dan Wang, Y. (2014). An exploratory study to understand 

the critical factors affecting the decision to adopt cloud computing in 

Taiwan hospital. International Journal of Information Management, 

34(1), 28–36. https://doi.org/10.1016/j.ijinfomgt.2013.09.004 

Lichtenstein, D. R., Ridgway, N. M., dan Netemeyer, R. G. (1993). Price 

Perceptions and Consumer Shopping Behavior: A Field study. 

Journal of Marketing Research, 30(2), 234. 

https://doi.org/10.2307/3172830 

Lin, C. A., Wang, X., dan Yang, Y. (2023). Sustainable Apparel 

Consumption: Personal Norms, CSR Expectations, and Hedonic vs. 

Utilitarian Shopping Value. Sustainability, 15(11), 9116. 

https://doi.org/10.3390/su15119116 

Liu, L., Fang, J., Li, M., Hossin, M. A., dan Shao, Y. (2022). The effect of air 

pollution on consumer decision making: A review. Cleaner 

Engineering and Technology, 9, 100514. 

https://doi.org/10.1016/j.clet.2022.100514 

Liu, Y., Liu, M. T., Pérez, A., Chan, W. H., Collado, J., dan Mo, Z. (2020). 

The importance of knowledge and trust for ethical fashion 

consumption. Asia Pacific Journal of Marketing and Logistics, 33(5), 

1175–1194. https://doi.org/10.1108/apjml-02-2020-0081 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 117 

Lo, C. J., Tsarenko, Y., dan Tojib, D. R. (2019). To tell or not to tell? The 

roles of perceived norms and self-consciousness in understanding 

consumers’ willingness to recommend online secondhand apparel 

shopping. Psychology dan Marketing, 36(4), 287–304. 

https://doi.org/10.1002/mar.21179 

Loudon, D. L., dan Della Bitta, A. J. (1993). Consumer behavior: Concepts 

and Applications. McGraw-Hill Companies. 

Mazzu, R. (2023, August 16). Gen Z loves fast fashion. So. . .How exactly is 

that sustainable? | Indyx. Indyx. 

https://www.myindyx.com/blog/genz-sustainability 

McBride, B., Brewer, C., Berkowitz, A., dan Borrie, W. T. (2013). 

Environmental literacy, ecological literacy, ecoliteracy: What do we 

mean and how did we get here? Ecosphere, 4(5), 1–20. 

https://doi.org/10.1890/es13-00075.1 

Meader, D. N. (n.d.). Sustainable product purchase behavior. UVM 

ScholarWorks. https://scholarworks.uvm.edu/hcoltheses/485 

Memon, M. A., Ting, H., Cheah, J., Ramayah, T., Chuah, F., dan Cham, T. 

H. (2020). Sample size for survey research: Review and 

recommendations. Journal of Applied Structural Equation Modelling, 

4(2), i–xx. https://doi.org/10.47263/jasem.4(2)01 

Mensah, I., dan Ampofo, E. T. (2020). Effects of managers’ environmental 

attitudes on waste management practices in small hotels in Accra. 

International Hospitality Review, 35(1), 109–126. 

https://doi.org/10.1108/ihr-08-2020-0032 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 118 

Milfont, T. L., dan Duckitt, J. (2010). The environmental attitudes inventory: 

A valid and reliable measure to assess the structure of environmental 

attitudes. Journal of Environmental Psychology, 30(1), 80–94. 

https://doi.org/10.1016/j.jenvp.2009.09.001 

Mishra, V., dan Kulshreshtha, K. (2023a). Green product purchase decision: 

a conceptual model of factors influencing the decision of Indian 

consumers. British Food Journal. https://doi.org/10.1108/bfj-09-

2022-0783 

Mishra, V., dan Kulshreshtha, K. (2023b). Green product purchase decision: 

a conceptual model of factors influencing the decision of Indian 

consumers. British Food Journal, 125(9), 3160–3174. 

https://doi.org/10.1108/bfj-09-2022-0783 

Mitchener, C. P., dan Jackson, W. M. (2012). Learning from Action Research 

About Science Teacher Preparation. Journal of Science Teacher 

Education, 23(1), 45–64. https://doi.org/10.1007/s10972-011-9261-0 

Moon, K. K., Lai, C. S., Lam, E. Y., dan Chang, J. (2014). Popularization of 

sustainable fashion: barriers and solutions. Journal of the Textile 

Institute, 106(9), 939–952. 

https://doi.org/10.1080/00405000.2014.955293 

Mothersbaugh, D., dan Hawkins, D. (2015). Consumer behavior: Building 

marketing strategy. McGraw-Hill Education. 

Mourtzis, D., Angelopoulos, J., dan Panopoulos, N. (2022). Design and 

development of an Edge-Computing platform towards 5G technology 

adoption for improving equipment predictive maintenance. Procedia 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 119 

Computer Science, 200, 611–619. 

https://doi.org/10.1016/j.procs.2022.01.259 

Murali, K., Lim, M. K., dan Petruzzi, N. C. (2019). The effects of ecolabels 

and environmental regulation on green product development. 

Manufacturing dan Service Operations Management, 21(3), 519–

535. https://doi.org/10.1287/msom.2017.0703 

Murthi, B. P. S., dan Rao, R. P. (2012). Price awareness and consumers’ use 

of deals in brand choice. Journal of Retailing, 88(1), 34–46. 

https://doi.org/10.1016/j.jretai.2011.07.001 

Nekmahmud, M., Ramkissoon, H., dan Fekete-Farkas, M. (2022). Green 

purchase and sustainable consumption: A comparative study between 

European and non-European tourists. Tourism Management 

Perspectives, 43, 100980. https://doi.org/10.1016/j.tmp.2022.100980 

Noeth, R. B. dan. W. R. E. dan. B. J. (2015). The Demographics of Wealth - 

How Age, Education and Race Separate Thrivers from Strugglers in 

Today’s Economy. Essay No. 2: The Role of Education. 

ideas.repec.org. https://ideas.repec.org/a/fip/fedldw/00002.html 

Ogiemwonyi, O., Alam, M. N., Alshareef, R., Alsolamy, M., Azizan, N. A., 

dan Mat, N. (2023). Environmental factors affecting green purchase 

behaviors of the consumers: Mediating role of environmental 

attitude. Cleaner Environmental Systems, 10, 

100130. https://doi.org/10.1016/j.cesys.2023.100130 

 
Okur, N., dan Sarıçam, C. (2018). The impact of knowledge on consumer 

behaviour towards sustainable apparel consumption. In Textile 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://ideas.repec.org/a/fip/fedldw/00002.html
https://doi.org/10.1016/j.cesys.2023.100130


 120 

science and clothing technology (pp. 69–96). 

https://doi.org/10.1007/978-981-13-1265-6_3 

Onurlubaş, E. (2017). Knowledge levels of the consumers about Eco-Friendly 

products. The Journal of International Scientific Researches, 11–18. 

https://doi.org/10.23834/isrjournal.343742 

Othman, F. E. (2018). Environmental knowledge towards purchasing 

decision among students in School of Business Innovation and 

Technopreneurship. Social Science Research Network. 

https://doi.org/10.2139/ssrn.3187179 

Owusu, G. M. Y., Kwakye, T. O., Welbeck, E. E., dan Ofori, C. G. (2017a). 

Environmental literacy of business students in Ghana. International 

Journal of Sustainability in Higher Education, 18(3), 415–435. 

https://doi.org/10.1108/ijshe-02-2016-0025 

Owusu, G. M. Y., Kwakye, T. O., Welbeck, E. E., dan Ofori, C. G. (2017b). 

Environmental literacy of business students in Ghana. International 

Journal of Sustainability in Higher Education, 18(3), 415–435. 

https://doi.org/10.1108/ijshe-02-2016-0025 

Paoletti, J. (2022, June 1). Gen Z And Environmental Issues: How To Earn 

Young Consumers’ Trust. Forbes. 

https://www.forbes.com/sites/forbescommunicationscouncil/2022/06

/01/gen-z-and-environmental-issues-how-to-earn-young-consumers-

trust/?sh=56cec25033ab 

Parker, H., Bhatti, W. A., Chwiałkowska, A., dan Marais, T. (2022). Factors 

influencing green purchases: An emerging market perspective. 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 121 

Sustainable Development, 31(2), 865–876. 

https://doi.org/10.1002/sd.2426 

Pellow, D. N., Dunlap, R. E., dan Michelson, W. (2003). Handbook of 

Environmental Sociology. Contemporary Sociology, 32(3), 350. 

https://doi.org/10.2307/3089192 

Peter, J. P., dan Olson, J. C. (2010). Consumer Behavior dan Marketing 

Strategy. Ingram. 

Peters, G., Li, M., dan Lenzen, M. (2021). The need to decelerate fast fashion 

in a hot climate - A global sustainability perspective on the garment 

industry. Journal of Cleaner Production, 295, 126390. 

https://doi.org/10.1016/j.jclepro.2021.126390 

Petrick, J. F. (2002). Development of a Multi-Dimensional Scale for 

measuring the perceived value of a service. Journal of Leisure 

Research, 34(2), 119–134. 

https://doi.org/10.1080/00222216.2002.11949965 

Petro, G. (2022, February 18). Gen Z And Sustainability: The Disruption Has 

Only Just Begun. Forbes. 

https://www.forbes.com/sites/gregpetro/2022/02/18/gen-z-and-

sustainability-the-disruption-has-only-just-begun/?sh=2f1600f13eb7 

Pijakbumi, A. (2021). 5 tahun bertumbuh, Together #ForBetterEarth menjadi 

DNA Pijakbumi. Pijakbumi. https://pijakbumi.com/blogs/kelana/5-

tahun-bertumbuh-together-forbetterearth-menjadi-dna-pijakbumi 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 122 

Pinna, M. (2019). Do gender identities of femininity and masculinity affect 

the intention to buy ethical products? Psychology dan Marketing, 

37(3), 384–397. https://doi.org/10.1002/mar.21298 

Prieto-Sandoval, V., Alfaro, J. A., Mejia-Villa, A., dan Ormazabal, M. 

(2016). Eco-labels as a multidimensional research topic: Trends and 

opportunities. Journal of Cleaner Production, 135, 806–818. 

https://doi.org/10.1016/j.jclepro.2016.06.167 

Rahbar, E., Shyan, T. S., dan Wahi, N. A. (2011). actors Influencing the 

Green Purchase Behavior of Penang Environmental Volunteers. 

International Business Management, 5(1), 38–49. 

https://doi.org/10.3923/ibm.2011.38.49 

Ramus, C. A., dan Killmer, A. (2007). Corporate greening through prosocial 

extrarole behaviours – a conceptual framework for employee 

motivation. Business Strategy and the Environment, 16(8), 554–570. 

https://doi.org/10.1002/bse.504 

Redaksi, T. (1970, January 1). Tak Terduga! Jutaan limbah tekstil ternyata 

berasal dari sini. CNBC Indonesia. 

https://www.cnbcindonesia.com/news/20221019164842-4-

381003/tak-terduga-jutaan-limbah-tekstil-ternyata-berasal-dari-sini 

Resources, M. a. I. (2019). Green Business: Concepts, methodologies, tools, 

and applications: Concepts, Methodologies, Tools, and Applications. 

IGI Global. 

Rettie, R., Burchell, K., dan Riley, D. (2012). Normalising green behaviours: 

A new approach to sustainability marketing. Journal of Marketing 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 123 

Management, 28(3–4), 420–444. 

https://doi.org/10.1080/0267257x.2012.658840 

Roopa, S., dan Rani. (2012). Questionnaire designing for a survey. The 

Journal of Indian Orthodontic Society, 46, 273–277. 

https://doi.org/10.5005/jp-journals-10021-1104 

Rossi, C., dan Rivetti, F. (2023). Young consumers’ purchase behaviour of 

sustainably-labelled food products. What is the role of scepticism? 

Food Quality and Preference, 105, 104772. 

https://doi.org/10.1016/j.foodqual.2022.104772 

Roth, C. E. (1992). Environmental Literacy: Its Roots, Evolution and 

Directions in the 1990s. ERIC Clearinghouse for Science, 

Mathematics and Environmental Education,. 

http://files.eric.ed.gov/fulltext/ED348235.pdf 

Saefurahman, A., dan Hadi, S. S. (2020). Price Perception, Risk, Quality of 

Information, and It’s Effect on Online Purchase Decisions (Case 

Study on Millennials in DKI Jakarta). Advances in Economics, 

Business and Management Research. 

https://doi.org/10.2991/aebmr.k.200331.038 

Samarasinghe, D. (2012). A Green Segmentation: Identifying the green 

consumer demographic profiles in Sri Lanka. International Journals 

of Marketing and Technology, 2(4), 318–331. 

http://www.indianjournals.com/ijor.aspx?target=ijor:ijmtdanvolume

=2danissue=4danarticle=019 

Sarwono, J. (2018). Structural Equation Modeling: Theory and application. 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 124 

Schiffman, L. G., Hansen, H., dan Kanuk, L. L. (2008). Consumer behaviour: 

A European Outlook. Pearson Education. 

Schindler, P. S. (2019). Business research methods. 

Schlegelmilch, B. B., Bohlen, G. M., dan Diamantopoulos, A. (1996). The 

link between green purchasing decisions and measures of 

environmental consciousness. European Journal of Marketing, 30(5), 

35–55. https://doi.org/10.1108/03090569610118740 

Schwartz, D., Loewenstein, G., dan Agüero-Gaete, L. (2020). Encouraging 

pro-environmental behaviour through green identity labelling. Nature 

Sustainability, 3(9), 746–752. https://doi.org/10.1038/s41893-020-

0543-4 

Sharma, S. (1995). Applied multivariate techniques. Wiley. 

Shrum, L. J., McCarty, J. A., dan Lowrey, T. M. (1995). Buyer 

Characteristics of the green Consumer and their implications for 

advertising strategy. Journal of Advertising, 24(2), 71–82. 

https://doi.org/10.1080/00913367.1995.10673477 

Singh, N., dan Gupta, K. (2013). Environmental attitude and ecological 

behaviour of Indian consumers. Social Responsibility Journal, 9(1), 

4–18. https://doi.org/10.1108/17471111311307787 

Sirieix, L., Delanchy, M., Remaud, H., Zepeda, L., dan Gurviez, P. (2012). 

Consumers’ perceptions of individual and combined sustainable food 

labels: a UK pilot investigation. International Journal of Consumer 

Studies, 37(2), 143–151. https://doi.org/10.1111/j.1470-

6431.2012.01109.x 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 125 

Slow fashion. (2017, November 17). The Ecologist. 

https://theecologist.org/2007/jun/01/slow-fashion 

Solomon, M., Russell-Bennett, R., dan Previte, J. (2012). Consumer 

behaviour. Pearson Higher Education AU. 

Soomro, R. B., Mirani, I. A., Ali, M. S., dan Soomro, M. (2020). Exploring 

the green purchasing behavior of young generation in Pakistan: 

opportunities for green entrepreneurship. Asia Pacific Journal of 

Innovation and Entrepreneurship, 14(3), 289–302. 

https://doi.org/10.1108/apjie-12-2019-0093 

Statista. (2023a, May 2). Importance of purchasing environmental friendly 

products in Indonesia 2022. 

https://www.statista.com/statistics/1320347/indonesia-importance-

of-purchasing-environmental-friendly-products/ 

Statista. (2023b, May 2). Measures to encourage sustainable practices in 

Indonesia 2022. 

https://www.statista.com/statistics/1320417/indonesia-measures-to-

encourage-sustainable-practices/ 

Stern, P. C. (2000). New Environmental Theories: Toward a coherent theory 

of environmentally significant behavior. Journal of Social Issues, 

56(3), 407–424. https://doi.org/10.1111/0022-4537.00175 

Straughan, R. D., dan Roberts, J. A. (1999). Environmental segmentation 

alternatives: a look at green consumer behavior in the new 

millennium. Journal of Consumer Marketing, 16(6), 558–575. 

https://doi.org/10.1108/07363769910297506 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 126 

Sumartiningtyas, H. K. N. (2022a, April 9). Polusi Udara di Indonesia: Ini 

Daftar Kota Paling Berpolusi, Jakarta dan Bandung Masuk 6 Besar 

Halaman all - Kompas.com. KOMPAS.com. 

https://www.kompas.com/sains/read/2022/04/09/130200423/polusi-

udara-di-indonesia--ini-daftar-kota-paling-berpolusi-jakarta-

dan?page=all 

Sumartiningtyas, H. K. N. (2022b, April 9). Polusi Udara di Indonesia: Ini 

Daftar Kota Paling Berpolusi, Jakarta dan Bandung Masuk 6 Besar 

Halaman all - Kompas.com. KOMPAS.com. 

https://www.kompas.com/sains/read/2022/04/09/130200423/polusi-

udara-di-indonesia--ini-daftar-kota-paling-berpolusi-jakarta-

dan?page=all 

Sung, J., dan Woo, H. (2019). Investigating male consumers’ lifestyle of 

health and sustainability (LOHAS) and perception toward slow 

fashion. Journal of Retailing and Consumer Services, 49, 120–128. 

https://doi.org/10.1016/j.jretconser.2019.03.018 

Tan, C. N. L., Ojo, A. O., dan Ramayah, T. (2019a). Determinants of green 

product buying decision among young consumers in Malaysia. Young 

Consumers: Insight and Ideas for Responsible Marketers, 20(2). 

https://doi.org/10.1108/yc-12-2018-0898 

Tan, C. N. L., Ojo, A. O., dan Ramayah, T. (2019b). Determinants of green 

product buying decision among young consumers in Malaysia. Young 

Consumers: Insight and Ideas for Responsible Marketers, 20(2). 

https://doi.org/10.1108/yc-12-2018-0898 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 127 

Teisl, M. F., Roe, B. E., dan Hicks, R. L. (2002). Can Eco-labels Tune a 

Market? Evidence from Dolphin-Safe Labeling. Journal of 

Environmental Economics and Management, 43(3), 339–359. 

https://doi.org/10.1006/jeem.2000.1186 

Thøgersen, J. (2021). Consumer behavior and climate change: consumers 

need considerable assistance. Current Opinion in Behavioral 

Sciences, 42, 9–14. https://doi.org/10.1016/j.cobeha.2021.02.008 

Tim. (2023, August 24). 10 Kota di Indonesia dengan Kualitas Udara Paling 

Bersih, Yuk ke Sana! Gaya Hidup. 

https://www.cnnindonesia.com/gaya-hidup/20230824090936-269-

989827/10-kota-di-indonesia-dengan-kualitas-udara-paling-bersih-

yuk-ke-sana 

Tiwari, P. (2022). Influence of Millennials’ eco-literacy and biospheric 

values on green purchases: the mediating effect of attitude. Public 

Organization Review. https://doi.org/10.1007/s11115-022-00645-6 

Tjiptono, F. (2012). Pemasaran strategik / Fandy Tjiptono, Gregorius 

Chandra. ANDI, 2012(2012), 1–99. http://library.um.ac.id/free-

contents/downloadpdf.php/buku/pemasaran-strategik-fandy-tjiptono-

gregorius-chandra-43835.pdf 

Trueman, T. (2022, September 1). Generation Z members say they want 

sustainable clothes but buy fast fashion instead, research says. 

Phys.org. https://phys.org/news/2022-08-members-sustainable-fast-

fashion.html 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



 128 

Vicente-Molina, M. A., Fernández-Sainz, A., dan Izagirre-Olaizola, J. 

(2013). Environmental knowledge and other variables affecting pro-

environmental behaviour: comparison of university students from 

emerging and advanced countries. Journal of Cleaner Production, 61, 

130–138. https://doi.org/10.1016/j.jclepro.2013.05.015 

Wang, H., Ma, B., dan Bai, R. (2019). How does green product knowledge 

effectively promote green purchase intention? Sustainability, 11(4), 

1193. https://doi.org/10.3390/su11041193 

Watchravesringkan, K., Yan, R. N., dan Yurchisin, J. (2008). Cross‐cultural 

invariance of consumers’ price perception measures. International 

Journal of Retail dan Distribution Management, 36(10), 759–779. 

https://doi.org/10.1108/09590550810900982 

Wei, C., Lee, B. C., Kou, T., dan Wu, C. (2014). Green Marketing: the roles 

of appeal type and price level. Advances in Management and Applied 

Economics, 4(5), 1–6. 

https://EconPapers.repec.org/RePEc:spt:admaec:v:4:y:2014:i:5:f:4_5

_6 

White, K., Habib, R., dan Hardisty, D. J. (2019). How to SHIFT Consumer 

Behaviors to be More Sustainable: A Literature Review and Guiding 

Framework. Journal of Marketing, 83(3), 22–49. 

https://doi.org/10.1177/0022242919825649 

Wu, B., dan Yang, Z. (2018). The impact of moral identity on consumers’ 

green consumption tendency: The role of perceived responsibility for 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.jclepro.2013.05.015


 129 

environmental damage. Journal of Environmental Psychology, 59, 

74–84. https://doi.org/10.1016/j.jenvp.2018.08.011 

Yau, Y. (2012). Eco‐labels and willingness‐to‐pay: a Hong Kong study. 

Smart and Sustainable Built Environment, 1(3), 277–290. 

https://doi.org/10.1108/20466091211287146 

Zhang, D. (2017). A coefficient of determination for generalized linear 

models. The American Statistician, 71(4), 310–316. 

https://doi.org/10.1080/00031305.2016.1256839 

Zhang, X., dan Dong, F. (2020a). Why Do Consumers Make Green Purchase 

Decisions? Insights from a Systematic Review. International Journal 

of Environmental Research and Public Health, 17(18), 6607. 

https://doi.org/10.3390/ijerph17186607 

Zhang, X., dan Dong, F. (2020b). Why Do Consumers Make Green Purchase 

Decisions? Insights from a Systematic Review. International Journal 

of Environmental Research and Public Health, 17(18), 6607. 

https://doi.org/10.3390/ijerph17186607 

Zhao, H., Gao, Q., Yao-Ping, W., Wang, Y., dan Zhu, X. (2014). What affects 

green consumer behavior in China? A case study from Qingdao. 

Journal of Cleaner Production, 63, 143–151. 

https://doi.org/10.1016/j.jclepro.2013.05.021 

 
 

 
 

 

 
 

 

Perilaku Membeli Pakaian Ramah Lingkungan di Indonesia
Natasya Rahma, B.M Purwanto, Dr., M.B.A.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


