
 59 

DAFTAR PUSTAKA 

 

Aaker, David.A., Joachimsthaler, Erich, 2000, Brand Leadership. Free Press 

Business, Simon & Schuster , London 

Aaker, David A.; V. Kumar; and George S. Day ,1998, Marketing Research, 6th  

ed., John Wiley & Sons, Inc., Toronto 

Assael, Henry, 2001, Consumer Behavior and Marketing Action, 6th ed., Thomson  

Learning, Singapore 

Cheng, P.S.T., Stotlar EdD, D.K.,1999, “Successful Sponsorship: A Marriage 

between Sport and Corporations for the Next Millennium,”  The Cyber-

Journal of Sport Marketing, Vol. 3 No. 3, July 1999  

Cooper, Donald  R., Schindler, Pamela S., 2001, Business Research Methods, 7th 

edition, McGraw-Hill Irwin, Singapore  

Cornwell, T. Bettina, Maignan, Isabelle, 1998, “An International Review of 

Sponsorship Research,” Journal of Advertising, Volume XXVII, Number 

1, Spring 1998  

Cravens, D.W., Piercy, N.F., 2002, Strategic Marketing, 7th edition, McGraw-Hill, 

New York  

Dharmmesta, Basu S., 2002,”Trying to Act : An Empirical Study of Investigating 

Higher Education Consumers,” Gadjah Mada International Journal of 

Business, Volume 4 No. 1, January 2002 

Analisis pengaruh kecocokan sponsor dan kegiatan olah raga yang disponsori pada sikap dan recall
konsumen terhadap sponsorship
KARTIKA, Irma, Prof.Dr. Basu Swastha Dharmmesta, MBA
Universitas Gadjah Mada, 2003 | Diunduh dari http://etd.repository.ugm.ac.id/



 60 

Gwinner,  Kevin P., Eaton, John, 1999, “Building Brand Image Through Event 

Sponsorship : The Role of Image Transfer,” Journal of Advertising, Vol. 

XXVIII, Number 4  

 

Jagre, Emma; John J. Watson, dan John G. Watson ,2001, “Sponsorship And 

Congruity Theory: A Theoretical Framework For Explaining Consumer 

Attitude And Recall Of Event Sponsorship,” Advances in Consumer 

Research, Volume 28, p. 439-445  

Kotler, Philip, 2000, Marketing Management, The Millenium Ed., Prentice-Hall, 

Upper Saddle River, New Jersey  

McCook, K., Turco,  D., & Riley, R.,1997, “A Look At The Corporate 

Sponsorship Decision-Making Process,” The Cyber-Journal of Sport 

Marketing, Vol.1 No.2,April1997  

Pham, M. Tuan, 1992,  “Effects Of Involvement, Arousal, And Pleasure On The 

Recognition Of Sponsorship Stimuli,” Advances in Consumer Research 

Volume 19,     Pages 85-93  

Pham, M. Tuan, Johar, G.V, 1997, “Contingent Processes of Source 

Identification,” Journal Of Consumer Research, Inc. Vol. 24, December 

1997  

Pope, Nige l , 1998, ”Overview of Current Sponsorship Thought,” The Cyber- 

Journal of Sport Marketing, Vol. 2 No.1, January 1998  

Santoso, Singgih, Tjiptono, Fandy, 2001, Riset Pemasaran: Konsep dan Aplikasi 

dengan SPSS, PT. Elex Media Komputindo, Jakarta  

Analisis pengaruh kecocokan sponsor dan kegiatan olah raga yang disponsori pada sikap dan recall
konsumen terhadap sponsorship
KARTIKA, Irma, Prof.Dr. Basu Swastha Dharmmesta, MBA
Universitas Gadjah Mada, 2003 | Diunduh dari http://etd.repository.ugm.ac.id/




