ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT PENGUNAAN BERKELANJUTAN MOBILE
BANKING STUDI PADA

APLIKASI XYZ DARI BANK ABC

Febby Veronica, Widya Paramita, S.E., M.Sc., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

..

DAFTAR PUSTAKA

Ajzen, 1. (1991). The Theory of Planned Behavior . Organizational Behavior And
Human Decision Processes, Vol. 50, 179-211.

Anam, K. (2023, Februari 14). Paling Rendah di ASEAN, Tingkat Literasi Digital RI
Cuma 62%. Retrieved from CNBC:
https://www.cnbcindonesia.com/tech/20230214171553-37-413790/paling-
rendah-di-asean-tingkat-literasi-digital-ri-cuma-62

Anuraga, G., Sulistiyawan, E., & Munadhiroh, S. (2017). Structural Equation Modeling
—Partial Least Square Untuk Pemodelan Indeks Pembangunan Kesehatan
Masyarakat (IPKM) Di Jawa Timur. Seminar Nasional Matematika dan
Aplikasinya (pp. 257-263). Surabaya: Universitas Airlangga.

Ashraf, A. R., Thongpapanl, N., & Auh, S. (2014). The Application Of The
Technology-Acceptancemodel Under Different Cultural Contexts: The Case Of
Online Shopping Adoption. Journal of International Marketing, Vol. 22 No. 3,
68-93.

Baabdullah, A. M., Alalwan, A. A., Rana, N. P., Patil, P., & Dwivedi, Y. K. (2019).
An integrated model for m-banking adoption in Saudi Arabia. International
Journal of Bank Marketing, 452-478.

Baabdullah, A. M., Alalwan, A. A., Rana, N. P., Patil, P., & Dwivedi, Y. K. (2019).
An Integrated Model For M-Banking Adoption In Saudi Arabia. International
Journal of Bank Marketing, 452-478.

Bandura, A. (1977). Self-efficacy: Toward a Unifying Theory of Behavioral Change.
Psychological Review Vol. 84, No. 2, 191-215.

Bhattacherjee, A. (2001). Understanding Information Systems Continuance: An
Expectation-Confirmation Model. MIS Quarterly, Vol. 28 No. 2,, 351-370.

Bhattacherjee, A., & Premkumar, G. (2004). Understanding Changes in Belief and
Attitude toward Information Technology Usage: A Theoretical Model and
Longitudinal Test. MIS Quarterly, Vol. 28, No. 2, 229-254.

Bhattacherjee, A., Perols, J., & Sanford, C. (2008). Information Technology
Continuance: A Theoretic Extension and Empirical Test. Journal of Computer
Information Systems Vol. 49 No. 1, 17-26.

Bintari, V. I., Santosa, A. D., & Hamzah, R. A. (2019). PENGARUH INTEREST
BASED INCOME DAN FEE BASED INCOME TERHADAP RETURN ON
ASSETS PADA BANK MANDIRI (PERSERO) TBK. Jurnal Ekonomi
Manajemen Vol. 5 No. 1, 24-34.

Chaidir, T., Ro’is, L., & Jufri, A. (2021). Penggunaan Aplikasi Mobile Banking Pada
Bank Konvensional dan Bank Syariah di Nusa Tenggara Barat: Pembuktian

80



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT PENGUNAAN BERKELANJUTAN MOBILE
BANKING STUDI PADA

APLIKASI XYZ DARI BANK ABC

Febby Veronica, Widya Paramita, S.E., M.Sc., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

..

Model Unified Theory of Acceptance and Use of Technology (UTAUT).
Elastisitas (Jurnal Ekonomi Pembangunan) Vol. 3 No. 1 ISSN 2655-6944, 61-
77.

Chen, S.-C.,, Jong, D., & Lai, M.-T. (2014). Assessing the Relationship between
Technology Readiness and Continuance Intention in an E-Appointment
System: Relationship Quality as a Mediator. Journal of Medical Systems, Vol.
76, 1-12.

Chen, Y.-Y., Huang, H.-L., Hsu, Y.-C., Tseng, H.-C., & Lee, Y.-C. (2010).
Confirmation of Expectations and Satisfaction with the Internet Shopping: The
Role of Internet Self-efficacy . Computer and Information Science Vol. 3, No.
3, 14-22.

Cheng, P., OuYang, Z., & Liu, Y. (2019). Understanding Bike Sharing Use Over Time
By Employing Extended Technology Continuance Theory. Transportation
Research Part A, Vol. 124, 433-443.

Cheng, Y.-M. (2019). A Hybrid Model For Exploring The Antecedents Of Cloud ERP
Continuance. International Journal of Web Information Systems, Vol. 15, No.
2, 215-235.

Childers, T. L., Carrb, C. L., Peckc, J., & Carson, S. (2001). Hedonic and Utilitarian
Motivations For Online Retail Shopping Behavior. Journal of Retailing, Vol.
77, No. 4, 511-535.

Cho, J. (2016). The Impact Of Post-Adoption Beliefs On The Continued Use Of Health
Apps. International Journal of Medical Informatics, 75-83.

Choi, K., Wang, Y., & Sparks, B. (2018). Travel App Users’ Continued Use Intentions:
It’s a Matter of Value & Trust. Journal of Travel & Tourism Marketing, 1-13.

Chowdhury, S., & Chowdhury, S. P. (2010). Income Analysis of Indian Commercial
Banks to Make Informed Decision: An Empirical Investigation. ASBM Journal
of Management Vol. 3, 25-46.

Clinten, B. (2023, Februari 13). Pengguna Internet di Indonesia Tembus 212,9 Juta di
Awal 2023. Retrieved from Kompas:
https://tekno.kompas.com/read/2023/02/13/19300087/pengguna-internet-di-
indonesia-tembus-212-9-juta-di-awal-2023?page=all

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User
Acceptance of Information Technology. MIS Quarterly Vol. 13, No. 3, 319-
340.

Davis, F. D., Bagozzi, P., & Warshaw, P. R. (1989). User Acceptance of Computer
Technology: A Comparison of Two Theoretical Models. Management Science,
Vol. 35, No. 8, 982-1003.

81



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT PENGUNAAN BERKELANJUTAN MOBILE
BANKING STUDI PADA

APLIKASI XYZ DARI BANK ABC

Febby Veronica, Widya Paramita, S.E., M.Sc., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

..

Dewi, I. R. (2023, Januari 12). Warga RI Sudah Candu Parah, Nomor Satu di Dunia.
Retrieved from CNBC Indonesia:
https://www.cnbcindonesia.com/tech/20230112172038-37-405066/warga-ri-
sudah-candu-parah-nomor-satu-di-dunia

Eldabi, T., Irani, Z., J.Paul, R., & Love, P. E. (2002). Modelling, Quantitative And
Qualitative Decision-Making Methods In Simulation. Management Decision
Vol. 40, 64-73.

Eriyanto. (2007). Teknik Sampling Analisis Opini Publik. Yogyakarta: L.Kis.

Etikan, 1., Musa, S. A., & Alkassim, R. S. (2015). Comparison of Convenience
Sampling and Purposive Sampling. American Journal of Theoretical and
Applied Statistics, 1-4.

Foroughi, B., & Iranmanesh, M. (2019). Understanding The Determinants of Mobile
Banking Continuance Usage Intention. Journal of Enterprise Information
Management, VVol. 32 No. 6.

Foroughi, B., Iranmanesh, M., Kuppusamy, M., Ganesan, Y., Ghobakhloo, M., &
Senali, M. G. (2023). Determinants Of Continuance Intention To Use
Gamification Applications For Task Management: An Extension Of
Technology Continuance Theory. The Electronic Library, Vol. 41, No. 2/3,
286-307.

Fu, X.-m., Zhang, J.-h., & T.S.Chan, F. (2018). Determinants Of Loyalty To Public
Transit: A Model Integrating Satisfaction-Loyalty Theory And Expectation-
Confirmation Theory. Transportation Research Part A Vol. 113, 476-490.

Gan, C., Clemes, M., Limsombunchai, V., & Weng, A. (2006). A Logit Analysis Of
Electronic Banking In New Zealand. International Journal of Bank Marketing,
Vol. 24, No. 6, 360-383.

Garson, G. D. (2016). Partial Least Squares. USA: Statistical Publishing Associates.

Ghazali, E. M., Mutum, D. S., Chong, J. H., & Nguyen, B. (2018). Do Consumers Want
Mobile Commerce? A Closer Look At M-Shopping And Technology Adoption
In Malaysia. Asia Pacific Journal of Marketing and Logistics, Vol. 30 No. 4,
1064-1086.

Gilani, M. S., Iranmanesh, M., Nikbin, D., & Zailani, S. (2016). EMR Continuance
Usage Intention Of Healthcare Professionals. Informatics for Health and Social
Care, 1-13.

Goodhue, D. L., & Thompson, R. L. (1995). Task-Technology Fit and Individual
Performance. MIS Quarterly, Vol. 19, No. 2, 213-236.

82



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT PENGUNAAN BERKELANJUTAN MOBILE
BANKING STUDI PADA
APLIKASI XYZ DARI BANK ABC
Febby Veronica, Widya Paramita, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Hair, J. F., Hult, G. M., Ringle, C. M., & Sarstedt, M. (2014). A Primer On Partial
Least Squares Structural Equation Modeling (Pls-Sem). London: SAGE
Publications.

Hair, J. F., Hult, G. T., Ringle, C. M., & Sarstedt, M. (2022). A Primer on Partial Least
Squares Structural Equation Modeling (PLS-SEM) Thrid Edition. California:
SAGE Publications Inc. .

Haryati, D. (2021). Fenomena Cashless Society pada Generasi Milenial dalam
Menghadapi Covid-19 . Business Innovation & Entrepreneurship Journal
Volume 3 No.1, 33-39.

Hong, S., Thong, J. Y., & Tam, K. Y. (2006). Understanding Continued Information
Technology Usage Behavior: A Comparison Of Three Models In The Context
Of Mobile Internet. Decision Support Systems, Vol. 42, No.3, 1819-1834.

Hossain, M. A., & Quaddus, M. (2012). Expectation—Confirmation Theory in
Information System Research: A Review and Analysis. In M. R. Y. K. Dwivedi,
Integrated Series in Information Systems] Information Systems Theory Volume
28 (pp. 441-469). New York: NY: Springer.

Hsu, M.-H., & Chiu, C.-M. (2004). Predicting Electronic Service Continuance With A
Decomposed Theory Of Planned Behavior . Behaviour & Information
Technology, Vol. 23, 359-373.

Huang, J.-H., Lin, Y.-R., & Chuang, S.-T. (2007). Elucidating User Behavior Of
Mobile Learning: A Perspective Of The Extended Technology Acceptance
Model. The Electronic Library, Vol. 25, No. 5, 585-598.

Hubert, M., Blut, M., Brock, C., Backhaus, C., & Eberhardt, T. (2017). Acceptance of
Smartphone-Based Mobile  Shopping: Mobile Benefits, Customer
Characteristics, Perceived Risks, and the Impact of Application Context.
Psychology & Marketing, Vol. 34, No. 2, 175-194.

Humbani, M., & Wiese, M. (2019). An Integrated Framework For The Adoption And
Continuance Intention To Use Mobile Payment Apps. International Journal of

Bank Marketing.
Idris, M. (2023, Februari 26). Profil 4 Bank BUMN di Indonesia dan Nilai Asetnya.
Retrieved from Kompas.com:

https://money.kompas.com/read/2023/02/26/123429126/profil-4-bank-bumn-
di-indonesia-dan-nilai-asetnya?page=all

Indonesia, B. (2023, April 18). Bl 7-DAY REVERSE REPO RATE TETAP 5,75%:
SINERGI MENJAGA STABILITAS DAN MENDORONG PERTUMBUHAN.
Retrieved from Bank Indonesia: https://www.bi.go.id/id/publikasi/ruang-
media/news-release/Pages/sp_2510223.aspx

83



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT PENGUNAAN BERKELANJUTAN MOBILE
BANKING STUDI PADA
APLIKASI XYZ DARI BANK ABC
Febby Veronica, Widya Paramita, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Jatmiko, B. P. (2021, Maret 8). Mandiri Luncurkan Livin’ by Mandiri. Retrieved from
Kompas.com:
https://money.kompas.com/read/2021/03/08/164140926/mandiri-luncurkan-
livin-by-mandiri?page=all

Jebarajakirthy, C., & Shankar, A. (2020). Impact Of Online Convenience On Mobile
Banking Adoption Intention: A Moderated Mediation Approach . Journal of
Retailing and Consumer Services, Vol. 58, 1-12.

Joo, Y. J., Park, S., & Shin, E. K. (2017). Students' Expectation, Satisfaction, and
Continuance Intention to Use Digital Textbooks. Computers in Human
Behavior 69 , 83- 90.

Khayer, A., & Bao, Y. (2019). The Continuance Usage Intention Of Alipay Integrating
Context-Awareness And Technology Continuance Theory (TCT). The Bottom
Line Vol. 32 No. 3, 211-229.

Kim, C., Mirusmonov, M., & Lee, I. (2010). An Empirical Examination of Factors
Influencing the Intention to Use Mobile Payment. Computers in Human
Behavior, Vol. 26, No. 3, 310-322.

Komulainen, H., & Saraniemi, S. (2018). Customer Centricity In Mobile Banking: A
Customer Experience Perspective . International Journal of Bank Marketing,
1082-1102.

Kovaci¢, Z. J. (2005). The Impact Of National Culture On Worldwide Egovernment
Readiness. Informing Science Journal, Vol. 8, 143-158.

Kumar, A., & Lim, H. (2008). Age Differences In Mobile Service Perceptions:
Comparison Of Generation Y And Baby Boomers. Journal of Services
Marketing, Vol. 22 No. 7, 568-577.

Kumar, A., Adlakaha, A., & Mukherjee, K. (2018). The Effect Of Perceived Security
& Grievance Redressal On Continuance Intention to Use M-wallets In a
Developing Country. International Journal of Bank Marketing Vol. 36 No. 7,
1170-1189.

Kuo, R. Z. (2018). EMRS Adoption: Exploring The Effects of Information Security
Management Awareness & Perceived Service Quality. Health Policy and
Technology Vol. 7, 365-373.

Kurniati, Pontoh, G. T., & Mediaty. (2012). Pengaruh Faktor-Faktor Kesuksesan
Sistem Informasi Dan Computer Self Efficacy Terhadap Kepuasan Pengguna
Simda Di Sulawesi Tengah. Jurnal Analisis, Juni 2012, Vol. 1 No. 1, 25 — 33.

Kurniawan, D. (2023, Januari 25). Aplikasi Livin' by Mandiri Diunduh Lebih dari 20
Juta di  2022. Retrieved from Voice of Indonesia (VOI):

84



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT PENGUNAAN BERKELANJUTAN MOBILE
BANKING STUDI PADA
APLIKASI XYZ DARI BANK ABC
Febby Veronica, Widya Paramita, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://voi.id/ekonomi/247779/aplikasi-livin-by-mandiri-diunduh-lebih-dari-
20-juta-di-2022

Laforet, S., & Li, X. (2005). Consumers’ Attitudes Towards Online And Mobile
Banking In China. International Journal of Bank Marketing Vol. 23, No. 5, 362-
380.

Liao, C., Palvia, P., & Chen, J.-L. (2009). Information technology adoption behavior
life cycle: Toward a Technology Continuance Theory (TCT). International
Journal of Information Management Vol 29, 309-320.

Lin, H. H., & Wang, Y. S. (2006). An Examination Of The Determinants Of Customer
Loyalty In Mobile Commerce Contexts. Information & Management, Vol. 43,
No. 3, 271-282.

Lok, C. K. (2015). Adoption Of Smart Cardbased E-Payment System For Retailing In
Hong Kong Using An Extended Technology Acceptance Model. Advances in
Business Marketing & Purchasing, Vol. 23B, 255-466.

Lopez-Odar, D., Alvarez-Risco, A., Vara-Horna, A., Chafloque-Cespedes, R., &
Sekar, M. C. (2020). Validity And Reliability Of The Questionnaire That
Evaluates Factors Associated With Perceived Environmental Behavior And
Perceived Ecological Purchasing Behavior In Peruvian Consumers. Social
Responsibility Journal, 403-417.

Luthfi, A. (2014, Mei 13). Di Indonesia, Smartphone Sudah Menjadi Kebutuhan
Utama. Retrieved from OkeTechno:
https://techno.okezone.com/read/2014/05/13/57/984293/di-indonesia-
smartphone-sudah-menjadi-kebutuhan-utama

Malaquias, F., Malaquias, R., & Hwang, Y. (2018). Understanding The Determinants
Of Mobile Banking Adoption: A Longitudinal Study In Brazil. Electronic
Commerce Research and Applications, Vol. 30, 1-7.

Marakarkandy, B., Yajnik, N., & Dasgupta, C. (2017). Enabling Internet Banking
Adoption : An Empirical Examination With an Augmented Technology
Acceptance Model (TAM). Journal of Enterprise Information Management
Vol. 30, No. 2, 263-294.

Mayasari, Hidayat, Y., & Hafitri, G. (2021). Pengaruh Internet Banking dan Mobile
Banking terhadap Kinerja Keuangan Bank. Strategic: Jurnal Pendidikan
Manajemen Bisnis Vol. 21 No. 1, 55-72.

Montfort, K. V., Masurel, E., & Rijn, I. V. (2016). Service Satisfaction: An Empirical
Analysis of Consumer Satisfaction in Financial Services. The Service Industries
Journal, 80-94.

85



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT PENGUNAAN BERKELANJUTAN MOBILE
BANKING STUDI PADA
APLIKASI XYZ DARI BANK ABC
Febby Veronica, Widya Paramita, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Muasiroh, L. R., & Darwanto. (2021). Analisis Penggunaan Mobile Banking pada
Generasi Milenial dengan Pendekatan Technology Acceptance Model (TAM).
Jurnal Ekonomi dan Bisnis Islam, Vol. 5 No. 2 P-ISSN: 2356-1866, 155-178.

NISP, R. O. (2021, Juli 15). Pengertian Bank, Jenis-Jenis, dan Fungsinya Bagi
Masyarakat. Retrieved from OCBP NISP:
https://www.ocbcnisp.com/id/article/2021/07/15/pengertian-bank

Oliver, R. L. (1980). A Cognitive Model of the Antecedents and Consequences of
Satisfaction Decisions. Journal of Marketing Research Vol. 17 No. 4, 460-4609.

Oliver, R. L. (1993). Cognitive, Affective, and Attribute Bases of the Satisfaction
Response. Journal of Consumer Research Vol. 20, 418-430.

Panduan Penyelenggaraan Digital Branch oleh Bank Umum. (2016, Desember).
Retrieved from Otoritas Jasa Keuangan:
https://www.ojk.go.id/id/kanal/perbankan/Documents/Pages/Forms/Allltems/
Panduan_Penyelenggaraan_Digital_Branch_DPNP_FINAL%20(F1X).pdf

Pang, H. (2021). Identifying Associations Between Mobile Social Media Users’
Perceived Values, Attitude, Satisfaction, And Ewom Engagement. The
Moderating Role Of Affective Factors. Telematics and Informatics Vol. 59, 1-
10.

Patel, A. K., Singh, A., Rana, N. P., Parayitam, S., Dwivedi, Y. K., & Dutot, V. (2023).
Assessing Customers’ Attitude Towards Online Apparel Shopping: A Three-
Way Interaction Model. Journal of Business Research Vol. 126, 1-17.

Polit, D. F. (2014). Getting Serious About Test—Retest Reliability: A Critique Of Retest
Research and Some Recommendations. Qual Life Res Vol. 23, 1713-1720.

Pusparisa, Y. (2021, Juli 1). Daftar Negara Pengguna Smartphone Terbanyak,
Indonesia Urutan Berapa? Retrieved from Katadata:
https://databoks.katadata.co.id/datapublish/2021/07/01/daftar-negara-
pengguna-smartphone-terbanyak-indonesia-urutan-berapa

Rahayu, I. R. (2022, Juli 7). Survei Populix: Masyarakat Indonesia Cenderung
Gunakan Mobile Banking ketimbang E-wallet dan Digital Banking. Retrieved
from Kompas.com:
https://money.kompas.com/read/2022/07/07/110000626/survei-populix--
masyarakat-indonesia-cenderung-gunakan-mobile-banking

Rahi, S., & Khan, M. M. (2021). Extension Of Technologycontinuance Theory (TCT)
With Task Technology Fit (TTF) In Thecontext Of Internet Banking User
Continuance Intention. International Journal of Quality & Reliability
Management, 986-1004.

86



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT PENGUNAAN BERKELANJUTAN MOBILE
BANKING STUDI PADA
APLIKASI XYZ DARI BANK ABC
Febby Veronica, Widya Paramita, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Ramsay, J., & Smith, M. (1999). Managing Customer Channel Usage In The Australian
Banking Sector. Managerial Auditing Journal, 329-338.

Rini, Q. K., & Sidhig, A. (2015). Hubungan Tingkat Kesadaran Akan Keamanan
Internet Dan Efikasi Diri Terhadap Internet. Jurnal Psikologi Vol. 8 No. 2, 155-
162.

Sabra, M. A. (2023 ). An Adapted Management Of Early Warning Signs Of Relapse
Questionnaire: Validity And Reliability. Archives of Psychiatric Nursing Vol.
4, 16-25.

Schindler, P. S. (2022). Business Research Methods 14th Edition. New York: McGraw
Hill LLC.

Sharma, M., Banerjee, S., & Paul, J. (2022). Role of Social Media on Mobile Banking
Adoption Among Consumers. Technological Forecasting and Social Change
Vol. 180, 1-13.

Sharma, M., Banerjee, S., & Paul, J. (2022). Role Of Social Media On Mobile Banking
Adoption Among Consumers . Technological Forecasting & Social Change, 1-
13.

Sheppard, B. H., Hartwick, J., & Warshaw, P. R. (1988). The Theory of Reasoned
Action: A Meta-Analysis of Past Research with Recommendations for
Modifications and Future Research . Journal of Consumer Research, 325-343.

Singh, N., Srivastava, S., & Sinha, N. (2017). Consumer Preference And Satisfaction
Of M-Wallets: A Study On North Indian Consumers. International Journal of
Bank Marketing, Vol. 35,No. 6, 944-965.

Srivastava, S., & Vishnani, S. (2021). Determinants of mobile bank usage among the
bank users in North India. Journal of Financial Services Marketing Vol. 26, 34—
51.

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif Dan R & D. Bandung:
Penerbit Alfabeta.

Sukmawijaya, A. (2023, April 18). Bank Mandiri Sediakan Capex Rp 2,5 Triliun untuk
Kapabilitas  Digital Banking. Retrieved from KumparanBISNIS:
https://kumparan.com/kumparanbisnis/bank-mandiri-sediakan-capex-rp-2-5-
triliun-untuk-kapabilitas-digital-banking-20Ej7GdpFTp/full (Diakses 24 April
2023)

Surachim, A., Hidayat, Y., & Zain, N. (2021). Pengaruh Mobile banking Terhadap Fee
Based Income. Strategic: Jurnal Pendidikan Manajemen Bisnis Vol 21 No. 2,
55 - 62.

87



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT PENGUNAAN BERKELANJUTAN MOBILE
BANKING STUDI PADA
APLIKASI XYZ DARI BANK ABC
Febby Veronica, Widya Paramita, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Susanto, A., Chang, Y., & Ha, Y. (2016). Determinants Of Continuance Intention to
Use The Smartphone Banking Services. Industrial Management & Data
System, 508-525.

Susanto, A., Chang, Y., & Ha, Y. (2016). Determinants Of Continuance Intention To
Use The Smartphone Banking Services. Industrial Management & Data
Systems Vol. 116 No. 3, 508-525.

Szajna, B. (1996). Empirical Evaluation of the Revised Technology Acceptance
Model. Management Science, Vol. 42, No. 1, 85-92.

Taylor, S., & Todd, P. A. (1995). Understanding Information Technology Usage : A
Test of Competing Models. Information System Research Vol. 6 Iss. 2, 144-
176.

Tse, D. K., & Wilton, P. C. (1988). Models of Consumer Satisfaction Formation: An
Extension. Journal of Marketing Research, 204-212.

Usakli, A., & Rasoolimanesh, S. M. (2023). Which SEM to Use and What to Report?
A Comparison of CB-SEM and PLS-SEM. Research Methods in Hospitality
and Tourism, 5-28.

Venkatesh, V., & Davis, F. D. (2000). A Theoretical Extension of the Technology
Acceptance Model: Four Longitudinal Field Studies. Management Science,
Vol. 46 No. 2, 186-204.

Wallston, K. (2001). Control Beliefs: Health Perspectives. In N. J. Smelser, & P. B.
Baltes, International Encyclopedia of the Social & Behavioral Sciences (pp.
2724-2726). Amsterdam: Elsevier Ltd.

Walpole, R. E., Myers, R. H., Myers, S. L., & Ye, K. (2012). Probability & Statistics
for Engineers & Scientists (9th Edition). United States: Pearson Education.

Wang, W.-T., Ou, W.-M., & Chen, W.-Y. (2019). The Impact Of Inertia And User
Satisfaction On The Continuance Intentions To Use Mobile Communication
Applications: A Mobile Service Quality Perspective. International Journal of
Information Management, Vol. 44, 178-193.

Woodruff, R. B., Cadotte, E. R., & Jenkins, R. L. (1983). Modeling Consumer
Satisfaction Processes Using Experience-Based Norms. Journal of Marketing
Research, Vol. 20, 296-304.

Yi, E. L., Sng, W.-C., Leong, C.-M., & Ho, S.-J. (2021). Determinants of Mobile
Banking Services Continuance Intention in Malaysia. Journal of Marketing
Advances and Practices, Vol. 3, No. 1, 20-41.

Yu, W., Jacobs, M. A,, Salisbury, W. D., & Enns, H. (2013). The Effects Of Supply
Chain Integration On Customer Satisfaction And Financial Performance: An

88



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT PENGUNAAN BERKELANJUTAN MOBILE
BANKING STUDI PADA

) APLIKASI XYZ DARI BANK ABC
Febby Veronica, Widya Paramita, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Organizational Learning Perspective. International Journal of Production
Economics, Vol. 146, No. 1, 346-358.

Yunianto, T. K. (2022, Februari 9). Gamifikasi Jadi Kunci Sukses Aplikasi neobank Di
Pasar Keuangan. Retrieved from Marketeers:

https://www.marketeers.com/gamifikasi-jadi-kunci-sukses-aplikasi-neobank-
di-pasar-keuangan/

89



	DAFTAR PUSTAKA



