
 

 

FINANCIAL ATTITUDES AS A MODERATOR BETWEEN MATERIALISM 

AND HEDONIC ORIENTATION TO HAPPINESS AMONG EMERGING 

ADULT CONSUMERS IN INDONESIA 

 

UNDERGRADUATE THESIS 

 

 

 

 

 

 

 

 

 

 

 

 
LABIQA HANIYA RAZANI 

20/454571/PS/08080 

 

 

 

 

INTERNATIONAL UNDERGRADUATE PROGRAM 

FACULTY OF PSYCHOLOGY 

UNIVERSITY OF GADJAH MADA 

YOGYAKARTA 

2023 

 

Financial Attitudes as a Moderator Between Materialism and Hedonic Orientation to happiness
Among
Emerging Adult Consumers
Labiqa Haniya Razani, Dr. Sumaryono, S.Psi., M.Si., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 

ⅱ 

FINANCIAL ATTITUDES AS A MODERATOR BETWEEN MATERIALISM 

AND HEDONIC ORIENTATION TO HAPPINESS AMONG EMERGING 

ADULT CONSUMERS IN INDONESIA 

 
UNDERGRADUATE THESIS 

 

Submitted to the Faculty of Psychology Universitas Gadjah Mada in Partial Fulfilment 
of the Requirements for the Degree of Bachelor in Psychology 

 

 

 

 

 

 

 

 

 

 

 

 

 

LABIQA HANIYA RAZANI 

20/454571/PS/08080 

 

 

 

INTERNATIONAL UNDERGRADUATE PROGRAM 

FACULTY OF PSYCHOLOGY 

UNIVERSITY OF GADJAH MADA 

YOGYAKARTA 

2023

Financial Attitudes as a Moderator Between Materialism and Hedonic Orientation to happiness
Among
Emerging Adult Consumers
Labiqa Haniya Razani, Dr. Sumaryono, S.Psi., M.Si., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 

ⅲ 

ENDORSEMENT PAGE 
 

Financial Attitudes as a Moderator Between Materialism and Hedonic Orientation to happiness
Among
Emerging Adult Consumers
Labiqa Haniya Razani, Dr. Sumaryono, S.Psi., M.Si., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


	FINANCIAL ATTITUDES AS A MODERATOR BETWEEN MATERIALISM AND HEDONIC ORIENTATION TO HAPPINESS AMONG EMERGING ADULT CONSUMERS IN INDONESIA
	ENDORSEMENT PAGE
	STATEMENT PAGE
	Table of Contents
	List of Figures
	List of Tables
	List of Appendices
	Abstract.
	Introduction
	Present-Day Consumerism: Hedonic Orientations to Happiness and Materialism
	Urgency of Research

	Methods
	Research Design
	Research Procedure
	Research Participants
	Research Instruments
	Demographic Information Items
	Orientations to Happiness
	Material Values Scale
	Financial Attitudes Sub-Scale


	Results
	Descriptive Analysis
	Hedonic Orientation to Happiness
	Materialism
	Financial Attitudes

	Correlation Analysis
	Assumption Tests
	Linearity and Normality
	Homoscedasticity
	Collinearity

	Hayes Process Macro Moderation Analysis

	Discussion
	Implications of Score Categorizations
	The Role of Financial Attitudes as a Moderator
	Moving forward
	Limitations
	Contribution to Science and Society

	Conclusion
	References
	Appendices
	Appendix A. Research Instrument
	Appendix B. Original Scales
	Appendix C. Validity and Reliability Test Results
	Appendix D. Participants Raw Scores
	Appendix E. Ethical Clearance


