
109

DAFTAR RUJUKAN

Allcott, H., & Gentzkow, M. (2017). Social Media and Fake News in the 2016 Election.
Journal of Economic Perspective, 31(2), 211-236.
https://doi.org/10.1257/jep.31.2.211

Andriani, M., Kalsum, A. F., & Elloianza, G. N. (2022). Social Discourse of Fake News
in French and Its Digital Social Media Literacy. Lingua Cultura, 16(1), 105-115.
https://doi.org/10.21512/lc.v16i1.7822

Badan Pengembangan dan Pembinaan Bahasa. (n.d.). KBBI Daring.
https://kbbi.kemdikbud.go.id/

Baptista, J. P., & Gradim, A. (2020). Understanding Fake News Consumption: A
Review. Social Sciences, 9(185), 1-22. http://dx.doi.org/10.3390/socsci9100185

Barton, D., & Lee, C. (2013). Language Online Investigating Digital Texts and
Practices. Routledge.

Chen, S., Xiao, L., & Mao, J. (2021). Persuasion Strategies of
Misinformation-Containing Posts in the Social Media. Information Processing
and Management, 58(5), 1-23. https://doi.org/10.1016/j.ipm.2021.102665

Collectif Robert & Collins. (2003). Le Petit Robert - Dictionnaire de la Langue
Française. Robert & Collins.

Dictionnaire en ligne. (n.d.). La langue française.
https://www.lalanguefrancaise.com/dictionnaire

Droga, L., & Humphrey, S. (2003). Grammar and meaning: An introduction for
primary teachers. Target Texts.

Egelhofer, J. L., & Lecheler, S. (2019). Fake news as a two-dimensional phenomenon: a
framework and research agenda. Annals of the International Communication
Association, 43(2), 97--116. https://doi.org/10.1080/23808985.2019.1602782

Encyclopédie Larousse en ligne - Accueil. (n.d.). Larousse.
https://www.larousse.fr/encyclopedie

Gallo, N. (2023, February 28). De la neige en Arabie saoudite pour la première fois en
100 ans ? Attention à ces fausses allégations. AFP Factuel. Diakses pada 22
Maret 2023, dari https://factuel.afp.com/doc.afp.com.33A76XG

Hidarto, A. (2021). The persuasive language of online advertisements featuring social
media influencers on Instagram: A multimodal analysis. Indonesian Journal of
English Language Teaching, 16(1), 15--36.
https://mx2.atmajaya.ac.id/index.php/ijelt/article/view/2550

STRATEGI PERSUASIF DALAM BERBAGAI WACANA FAKE NEWS DI MEDIA SOSIAL PRANCIS
AKMAL PUTRA TAMA, Dr. Merry Andriani, M.L.C.S.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



110

Iswara, A. A., & Bisena, K. A. (2020). Manipulation and Persuasion Through Language
Features In Fake News. RETORIKA: Jurnal Ilmu Bahasa, 6(1), 26-32.
https://doi.org/10.22225/jr.6.1.1338.26-32

Labrador, B., Ramón, N., Alaiz-Moretón, H., & Sanjurjo-González, H. (2014).
Rhetorical structure and persuasive language in the subgenre of online
advertisements. English for Specific Purposes, 34, 38-47.
http://dx.doi.org/10.1016/j.esp.2013.10.002

Larrimore, L., Jiang, L., Larrimore, J., Markowitz, D., & Gorski, S. (2011). Peer to Peer
Lending: The Relationship Between Language Features, Trustworthiness, and
Persuasion Success. Journal of Applied Communication Research, 39(1), 19-37.
https://doi.org/10.1080/00909882.2010.536844

Mey, J. L. (1994). Pragmatics: An Introduction. Blackwell.

Mills, K., & Dooley, K. (2014). Teaching persuasive texts: Building a language of
evaluation through hedging and moderated intensification. Literacy Learning:
the Middle Years, 22(3), 33-41. https://eprints.qut.edu.au/79360/

Montay, J. (2020, October 2). Jean-Dominique Michel, 'anthropologue de la santé',
utilise une rhétorique douteuse aux Grandes conférences de Liège. RTBF.
https://www.rtbf.be/article/jean-dominique-michel-anthropologue-de-la-sante-uti
lise-une-rhetorique-douteuse-aux-grandes-conferences-de-liege-10598692

Newell, G. E., Beach, R., Smith, J., & fer VanDerHei, J. (2011). Teaching and Learning
Argumentative Reading and Writing: A Review of Research. Reading Research
Quarterly, 46(3), 273-304. dx.doi.org/10.1598/RRQ.46.3.4

Pennebaker, J. W., Mehl, M. R., & Niederhoffer, K. G. (2003). Psychological Aspects of
Natural Language Use: Our Words, Our Selve. 54, 544-577. doi:
10.1146/annurev.psych.54.101601.145041

Pennycook, G., & Rand, D. G. (2021). The Psychology of Fake News. Trends in
Cognitive Sciences, 25(5), 388-402. https://doi.org/10.1016/j.tics.2021.02.007

Rocha, Y. M., de Moura, G. A., Desidério, G. A., de Oliveira, C. H., Lourenço, F. D., &
de Figueiredo Nicolete, L. D. (2021). The Impact of Fake News on Social Media
and Its Influence on Health During the COVID-19 Pandemic: A Systematic
Review. Journal of Public Health, 31(9), 1007–1016.
https://doi.org/10.1007/s10389-021-01658-z

Schwarz, N., & Newman, E. J. (n.d.). How does the gut know truth? The psychology of
“truthiness.” Psychological Science Agenda., 1-8. www.a
pa.org/science/about/psa/2017/08/ gut-truth.asp

Talwar, S., Dhir, A., Kaur, P., Zafar, N., & Alrasheedyf, M. (2019). Why do people
share fake news? Associations between the dark side of social media use and

STRATEGI PERSUASIF DALAM BERBAGAI WACANA FAKE NEWS DI MEDIA SOSIAL PRANCIS
AKMAL PUTRA TAMA, Dr. Merry Andriani, M.L.C.S.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/



111

fake news sharing behavior. Journal of Retailing and Consumer Services, 51,
72–82. https://doi.org/10.1016/j.jretconser.2019.05.026

Tausczik, Y. R., & Pennebaker, J. W. (2010). The Psychological Meaning of Words:
LIWC and Computerized Text Analysis Methods. Journal of Language and
Social Psychology, 29(1), 24-58. https://journals.sagepub.com/home/jls

To, V., & Thomas, D. (2017). Examining interpersonal metaphor of modality in
successful primary persuasive texts. The 44th International Systemic Functional
Congress, 75-81. http://www.isfla.org/

Toulmin, S. E. (2003). The Uses of Argument. Cambridge University Press.

Zhang, X., & Ghorbani, A. A. (2020). An overview of online fake news:
Characterization, detection, and discussion. Information Processing and
Management, 57, 1-26. https://doi.org/10.1016/j.ipm.2019.03.004

STRATEGI PERSUASIF DALAM BERBAGAI WACANA FAKE NEWS DI MEDIA SOSIAL PRANCIS
AKMAL PUTRA TAMA, Dr. Merry Andriani, M.L.C.S.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


