APLIKASI THEORY OF PLANNED BEHAVIOR YANG DIPERLUAS DALAM MENGUKUR NIAT GEN Z
MEMBELI PRODUK DI

COFFEE SHOP YANG MENUJU GREEN MARKETING

UNIVERSITAS Lubna Hananing Bakti Palupi, Dr. Ir. Dyah Ismoyowati, M.Sc.; Dr. Darmawan Ari Nugroho, S.T.P., M.P.

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR ISI
SKRIPS ..ottt bbbttt i
HALAMAN PENGAJUAN........ooiitiiiiiieie ettt st i
HALAMAN PENGESAHAN......oiiieee sttt iii
PERNYATAAN BEBAS PLAGIASI ..ottt iv
KATA PENGANTAR L.ttt sttt na e %
DAFTAR TS| ...ttt re e e vii
DAFTAR TABEL ...ttt X
DAFTAR GAMBAR ...ttt ettt Xi
DAFTAR LAMPIRAN ... .ottt ettt Xii
ABSTRAK L.ttt bttt resreereas Xiii
ABSTRACT .ottt e te e ettt e e reereereas Xiv
BAB | .ot re e 1
1.1 Latar BelaKang ........cooveiieiiee e 1
1.2 RUMUSAN MaSalah ..........cceiiiiicicec e 6
1.3 Batasan Masalah ............ccccooeiieiiiic e 7
1.4 TUJUAN PENEIILIAN ... 7
1.5 Manfaat Penelitian ..o 7
BAB ..ottt 9
2.1 COTEE SNOP ..t 9
2.2 Green MarKELING .....coveveeie e 10
2.2.1 Perbedaan Green Marketing dan Conventional Marketing .................. 11
2.2.2  Green Marketing MiX........ccooveiiiiiieiie e 12
2.2.3 Green Marketing pada Coffee SNOP .......ccoovivriieiiiiiiee e 14
2.3 CoNSUMEr BERAVION .........coiiieie e e 15
2.3.1 Consumer Behavior Post — Pandemic COVID-19 ......c.ccccoccvvvvervenrnne. 15
2.3.2  Green ConsumMeEr BENAVIOT ..........covuviieveeriesie e 16
2.4 GENEIALION Z ...ttt et sre e ens 17
2.5 Theory of Reasoned ACHION .........ccveiii i 18
2.6 Theory of Planned Behavior ..., 19
2.6.1 Attitudes Toward the BENAVIOF .........cccovveviiiiiieic e 19
2.6.2  SUDJECTIVE NOIMIS ..ottt 19
2.6.3 Perceived Behavioral Control ...........cccccvevviieieeie e 20

vii



APLIKASI THEORY OF PLANNED BEHAVIOR YANG DIPERLUAS DALAM MENGUKUR NIAT GEN Z
MEMBELI PRODUK DI

COFFEE SHOP YANG MENUJU GREEN MARKETING

Lubna Hananing Bakti Palupi, Dr. Ir. Dyah Ismoyowati, M.Sc.; Dr. Darmawan Ari Nugroho, S.T.P., M.P.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA
2.6.4  INEENTION ..ot nes 20
2.7 Konsep Tambahan di TPB .........ccooiiiiiiiiiieieee e, 21
2.7.1  Environmental CONCEIN .......ccoviiiieieiese e 21
2.7.2  Environmental Knowledge .........cccooviieiieiiiiicc e 21
2.8 Metode Perbandingan Eksponensial ..............ccccoccvivieiiiieiiicieccciien 22
2.9 Content Validity Ratio...........ccooviiiiiiiii i 23
2.10  Structural Equation Modeling .......cccooeviereninnieieee e 24
2.10.1  Variabel dalam Structural Equation Modeling ..........c.ccocoovvvirnnnnne. 24
2.10.2  Notasi dalam Structural Equation Modelling ..........ccccceevvieivennne. 26
2.10.3  Partial Least Square — Structural Equation Modeling (PLS-SEM). 26
2.10.4  Tahapan Analisis PLS-SEM ..........ccccceiiiiiiieiece e 26
2.11  Penelitian Terdanulu ..........cccooiiieiiiiii s 31
2.12  Model PENEIITIAN ....ocviiieciieie e 34
2 AN = 2 1 S SSSSSSR 39
3.1 Pelaksanaan Penelitian ..........cccovveiviieieeie e 39
3.2 Objek Penelitian .........cccovviiiiieie e 39
3.3 Populasi dan Sampel Penelitian ...........cccoceiievieie i 46
3.4 Variabel Penelitian ..o 47
3.5 Data PENEITIAN ....c.ueiie e 50
3.6 Metode Pengumpulan Data...........cccooereiiniiiniieieese e 51
3.7 Metode Pengolahan dan Analisis Data ..........ccccevvverenencneniceeee, 52
3.7.1 Content Validity Ratio (CVR).....ccccceeiiiieiecie e 52
3.7.2  Pengujian Instrumen Penelitian ..........ccccevviieveeniciie e 52
3721 UJi Validitas ....coeveiieieiiieceseee s 52
3.7.2.2  UJi Reliabilitas .......ccocoieiiiiiiiiiiecce st 53
3.7.3 Partial Least Square — Structural Equation Modeling (PLS-SEM)..... 54
3.7.3.1  Measurement MOdel...........cccoovveriiiiiiieiene s 56
3.7.3.2  Structural MOdel .........ccoeiiiieiiee e 56
3.8 Diagram Alir Penelitian ..........cccccvevviiiiiieie e 58
BAB IV e 60
4.1 Profil Coffee Shop di Kabupaten Sleman............ccccceveviiiiiiiie e, 60
4.2 Uji Content Validity Ratio (CVR)......ccoovveiiiiiieece e 69
4.3 Uji Instrumen Penelitian ...........cooeeiiiiniiiieeeeee e 71
4.3.1  UJEVAHGITES .o 71
4.3.2 UjJi Reli@bilitas .......cccoeiiviiiiiiiie i 72
4.4 Profil RESPONEN........civieieicccce e e 72

viii



APLIKASI THEORY OF PLANNED BEHAVIOR YANG DIPERLUAS DALAM MENGUKUR NIAT GEN Z
MEMBELI PRODUK DI

COFFEE SHOP YANG MENUJU GREEN MARKETING

Lubna Hananing Bakti Palupi, Dr. Ir. Dyah Ismoyowati, M.Sc.; Dr. Darmawan Ari Nugroho, S.T.P., M.P.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

4.4.1 Profil Responden Berdasarkan Jenis Kelamin ............ccccociiniinnnennn, 73
4.4.2 Profil Responden Berdasarkan USia ...........ccooeiiiiiieiinene s, 73
4.4.3 Profil Responden Berdasarkan Tingkat Pendidikan ................ccccveni..n. 74
4.4.4 Profil Responden Berdasarkan Pekerjaan ............ccccoocevvveivevesicneennnn, 75
4.4.5 Profil Responden Berdasarkan Pendapatan Per Bulan......................... 75

4.4.6 Profil Responden Berdasarkan Pengeluaran Setiap Belanja di Coffee
Shop 76

4.4.7 Profil Responden Berdasarkan Frekuensi Pembelian di Coffee Shop... 77

4.4.8 Profil Responden Berdasarkan Domisili............cccccveveiiieivevecicseenenn, 77
4.4.10  Analisis Profil ReSpoNden.........ccccvveiieveiic i 78
4.5 Partial Least Square - Structural Equation Modeling (PLS-SEM)...... 80
45.1 Kualitas Data Penelitian...........ccoooveiiiiiriieiieie e 80
45.1.1 Korelasi Antar Variabel ..........cccooceoiiiiiiiiciecee e, 80
4.5.2 Evaluasi Measurement MOdel .........ccoouvvieiviieiieeneee e 81
4.5.3 Evaluasi Structural Model ...........ccccooviiiiniiiiiic e, 85
4.6 Diskusi dan Pembahasan...........ccoceeiiniiiiiiineee e 91
4.6.1 Attitudes Toward The Behavior Terhadap Niat Pembelian................... 92
4.6.2 Subjective Norms Terhadap Niat Pembelian..........cccccooeiiiiiiininnnnn 93
4.6.3 Perceived Behavioral Control Terhadap Niat Pembelian..................... 94
4.6.4 Environmental Concern Terhadap Niat Pembelian .............ccocoovinneee. 96
4.6.5 Environmental Knowledge Terhadap Niat Pembelian ...............c.......... 98
4.6.6 Environmental Concern Terhadap Attitudes Toward The Behavior..... 99

4.6.7 Environmental Knowledge Terhadap Attitudes Toward The Behavior101
4.6.8 Environmental Concern Terhadap Niat Pembelian Melalui Mediasi

Attitudes Toward The BEhavior.........ccccevvie e 102
4.6.9 Environmental Knowledge Terhadap Niat Pembelian Melalui Mediasi
Attitudes Toward The BENAVIOF .........ccoeiiviiiiiiiiiiceee e 103
BAB Vet e e 106
5.1 Kesimpulan Penelitian ...........ccoooeiiiiiieiiee e 106
5.2 IMplikasi Penelitian...........ccooeiiiiiiee e 106
5.2.1  IMPlKaSTH TEOIELIS .....oviviiiiiiiiiiiieeeie s 106
5.2.2  Implikasi Manajerial ...........cccoceiiiiiieieiicieese e 107
5.3 Keterbatasan dan Rekomendasi bagi Penelitian Selanjutnya.............. 109
DAFTAR PUSTAKA ...ttt 111
LAMPIRAN ..ottt sttt ereeneeneeneas 123



	DAFTAR ISI

