
83 
 

DAFTAR PUSTAKA 

 

Amalia, R.N. and Dianingati, R.S., 2022. Pengaruh jumlah responden terhadap 

hasil uji validitas dan reliabilitas kuesioner pengetahuan dan perilaku 

swamedikasi. Generics: Journal of Research in Pharmacy 2(1):9-15. 

Arna, W.B., Arofah, I. and Belang, K.A., 2019. Pengaruh Kualitas Pelayanan Dan 

Kualitas Produk Terhadap Kepuasan Konsumen Dengan Menggunakan 

Metode Analisis Regresi Linear Berganda. Jurnal Statistika dan 

Matematika 1(1):103 - 116 

Badan Pusat Statistik., 2023. Jumlah Akomodasi Hotel Bintang 2018-2020. 

https://riau.bps.go.id/indicator/16/309/1/jumlah-akomodasi-hotel-

bintang.html. diakses tanggal 10 Maret 2023. 

Badan Pusat Statistik., 2023. Jumlah Rumah Makan/Restoran 2018-2020. 

https://riau.bps.go.id/indicator/16/324/1/jumlah-rumah-makan-

restoran.html. diakses tanggal 10 Maret 2023. 

Badan Pusat Statistik., 2023. Rata-rata Konsumsi Perkapita Seminggu Menurut 

Kelompok Minyak dan Kelapa Per Kabupaten/kota. 

https://www.bps.go.id/indicator/5/2103/1/rata-rata-konsumsi-perkapita-

seminggu-menurut-kelompok-minyak-dan-kelapa-per-kabupaten-

kota.html. Diakses tanggal 10 Maret 2023. 

Badan Standardisasi Nasional., 2019. Minyak Goreng Sawit. 

https://pesta.bsn.go.id/produk/detail/12208-sni77092019. Diakses tanggal 

25 November 2023. 

Beig, F.A. and Nika, F.A., 2022. Impact of brand experience on brand equity of 

online shopping portals: A study of select e-commerce sites in the state of 

Jammu and Kashmir. Global business review 23(1):156-175. 

Daulay, R., and Putri, R.E., 2018. Analisis Faktor-Faktor Psikologis Terhadap 

Keputusan Pembelian Kosmetik Wardah Di Kota Medan. Prosidding 

Konferensi Nasional ke-8 (hal. 1-6). Medan: APPPTMA. 

Dinda, R., Qomari, N. and Istanti, E., 2021. Pengaruh Komunikasi, Kompensasi 

dan Disiplin Kerja terhadap Kinerja Karyawan pada PT. The Univenus di 

Sidoarjo. Benchmark 2(1):70-80. 

Emmanuel, F. N., 2021. Branded Vegetable Oil and Consumer Preference among 

Students of Delta State Polytechnics. Contemporary Journal of 

Management 3(2):14 - 22. 

Foroudi, P., Jin, Z., Gupta, S., Foroudi, M.M. and Kitchen, P.J., 2018. Perceptional 

components of brand equity: Configuring the Symmetrical and 

Analisis Pengaruh Ekuitas Merek Terhadap Keputusan Pembelian Konsumen Btob (Horeca) Minyak
Goreng Di
Pekanbaru
Gilang Rizky Mulyawan, Prof. Dr. Ir. Adi Djoko Guritno, MSIE.; Ir. Suharno, M.Eng., M.Eng.Sc.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



84 
 

Asymmetrical Paths to brand loyalty and brand purchase intention. Journal 

of Business Research 89:462-474. 

Ghozali, I., 2021. Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26 

Edisi 10. Semarang: Badan Penerbit Universitas Diponegoro. 

Gupta, K., Kaur, J., & Duggal, V., 2020. Private brands waiting to be purchased-
the store image story. Asian Journal of Marketing 14:1-9 

Haq, I.I., Irianto, H., and Riptanti, E.W.,  2023. Pengaruh Brand Equity Minyak 

Goreng Bimoli Terhadap Keputusan Pembelian Di Kota 

Surakarta. MAHATANI: Jurnal Agribisnis (Agribusiness and Agricultural 

Economics Journal) 6(1):9-95. 

Hien, N.N. and Nhu, T.N.H., 2022. The effect of digital marketing transformation 

trends on consumers’ purchase intention in B2B businesses: The moderating 

role of brand awareness. Cogent Business & Management, 9(1), p.2105285. 

Khoshtaria, T., Datuashvili, D., and Matin, A., 2020. The impact of brand equity 

dimensions on university reputation: an empirical study of Georgian higher 

education. Journal of Marketing for Higher Education 30: 1-17. 

Kotler, P., Keller, K.L., and Chernev, A., 2022. Marketing Management (16th). 

Harlow: Pearson Education. 

Kotler, P., Pfoertsch, W. and Michi, I., 2006. B2B Brand Management. Berlin: 

Springer. 

Leek, S., and Christodoulides, G., 2011. A literature review and future agenda for 

B2B branding: Challenges of branding in a B2B context. Industrial 

Marketing Management 40:830–837 

Muis, M.R., Jufrizen, J. and Fahmi, M., 2018. Pengaruh budaya organisasi dan 

komitmen organisasi terhadap kinerja karyawan. Jesya (Jurnal Ekonomi 

dan Ekonomi Syariah) 1:9-25. 

Naini, N.F., Santoso, S., Andriani, T.S. and Claudia, U.G., 2022. The effect of 

product quality, service quality, customer satisfaction on customer 

loyalty. Journal of consumer sciences 7(1):34-50. 

Nugraha, J.P., Alfiah, D., Sinulingga, G., Rojiati, U., Saloom, G., Johannes, R., 

Batin, M.H., Lestari, W.J., Khatimah, H. and Beribe, M.F.B., 2021. Teori 

Perilaku Konsumen. Pekalongan: Nasya Expanding Management. 

Nurbasari, A., and Kamanda, R., 2022. The Influence of Brand Associations and 

Perceived Quality on Purchase Intention: Study at Cibaduyut Shoe Industry 

Center. Matrik : Jurnal Manajemen, Strategi Bisnis Dan Kewirausahaan 16 

(1):165-177 

Analisis Pengaruh Ekuitas Merek Terhadap Keputusan Pembelian Konsumen Btob (Horeca) Minyak
Goreng Di
Pekanbaru
Gilang Rizky Mulyawan, Prof. Dr. Ir. Adi Djoko Guritno, MSIE.; Ir. Suharno, M.Eng., M.Eng.Sc.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



85 
 

Rodrigues, I.B., Adachi, J.D., Beattie, K.A. and MacDermid, J.C., 2017. 

Development and validation of a new tool to measure the facilitators, 

barriers and preferences to exercise in people with osteoporosis. BMC 

Musculoskeletal disorders 18:1-9. 

Rungsrisawat, S., and Sirinapatpokin, S., 2019. Impact of brand equity on consumer 

purchase intent. Utopía y Praxis Latinoamericana  24(6):360-369. 

Sari, N. N., Chan, T. J., and Abd-Ghani, N. H., 2022. The Influence of Brand Equity 

and Price Consciousness on Consumers’ Brand Purchase Intention of 

Fashion Retail Apparel. International Journal of Academic Research in 

Business and Social Sciences 12(1):2296– 2314 

Sekaran, U., and Bougie, R., 2017. Research Methods For Business 6th Edition. 

Jakarta: Salemba Empat. 

Sugiyono. 2019. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Sujana, U.T., Irianto, H. and Khomah, I., 2020. Pengaruh Elemen Ekuitas Merek 

Terhadap Keputusan Pembelian Pisang “Sunpride” Di Kota Bandar 

Lampung. Jurnal AGRISEP: Kajian Masalah Sosial Ekonomi Pertanian 

dan Agribisnis 19(1):15-26. 

Susanti, S., Santoso, B. and Rahayu, J., 2022. Pengaruh Kualitas Layanan, Ekuitas 

Merek, Dan Promosi Terhadap Keputusan Pembelian Minyak Goreng 

Sania Pada Toko Siti Khusnul Pasar Kalibaru Wetan. JPE: Jurnal Peneliti 

Ekonomi 1(6):63-73. 

Susilowati, E., and Sari, A.N., 2020. The influence of brand awareness, brand 

association, and perceived quality toward consumers' purchase intention: a 

case of richeese factory, Jakarta. Independent Journal of Management & 

Production 11:39-53. 

Taherdoost, H., 2016. Validity and reliability of the research instrument; How to 

test the validation of a questionnaire/survey in a research. SSRN Electronic 

Journal 5:28–36 

Tjiptono, F., and Diana, A., 2015. Satisfied Customer? Not enough (Pelanggan 

Puas? Tak Cukup). Yogyakarta: ANDI Yogyakarta. 

Xiao, A., Yang, S., and Iqbal, Q., 2018. Factors affecting purchase intentions in 

generation Y: An empirical evidence from fast food industry in Malaysia. 

Administrative Sciences 9:4 

 

  

Analisis Pengaruh Ekuitas Merek Terhadap Keputusan Pembelian Konsumen Btob (Horeca) Minyak
Goreng Di
Pekanbaru
Gilang Rizky Mulyawan, Prof. Dr. Ir. Adi Djoko Guritno, MSIE.; Ir. Suharno, M.Eng., M.Eng.Sc.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

