ETHICS TOWARDS A
STUDENTS PERCEPTION OF CREATIVE ACCOUNTING

Radya Avrialldo Herlambang, Prof. Syaiful Ali, MIS., Ph.D., Ak.,CA.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

REFERENCES

Alleyne, P., Cadogan-McClean, C., & Harper, A. (2013). Examining personal values and
ethical behaviour perceptions between accounting and non-accounting students in the
Caribbean. The Accounting Educators’ Journal, 23.

https://aejournal.com/ojs/index.php/aej/article/view/209

Amat, O., Blake, J., & Dowds, J. (1999). The Ethics of Creative Accounting.
Apuke, O. (2017). Quantitative Research Methods: A Synopsis Approach. Arabian
Journal of Business and Management Review (Kuwait Chapter)., 6, 40-47.

https://doi.org/10.12816/0040336

Arfaoui, F., Damak-Ayadi, S., Ghram, R., & Bouchekoua, A. (2016). Ethics Education
and Accounting Students’ Level of Moral Development: Experimental Design in
Tunisian Audit Context. Journal of Business Ethics, 138(1), 161-173.

Bolisani, E., & Bratianu, C. (2018). The Elusive Definition of Knowledge. In E. Bolisani
& C. Bratianu (Eds.), Emergent Knowledge Strategies: Strategic Thinking in
Knowledge Management (pp. 1-22). Springer International Publishing.

https://doi.org/10.1007/978-3-319-60657-6_1

Bruns, W., & Merchant, K. (1990). The Dangerous Morality of Managing Earnings.
Manage. Account., 72.

Chura, L. M. H. (n.d.). The Knowledge-Creating Company. Retrieved December 27,
2023, from
https://www.academia.edu/41222203/The_Knowledge Creating Company

Conroy, S. J., & Emerson, T. L. N. (2004). Business Ethics and Religion: Religiosity as a
Predictor of Ethical Awareness Among Students. Journal of Business Ethics, 50(4),

383-396. https://doi.org/10.1023/B:BUSI.0000025040.41263.09

IMPACT OF PERSONAL VALUES, GENDER, RELIGIOSITY, AND KNOWLEDGE OF ACCOUNTING


https://aejournal.com/ojs/index.php/aej/article/view/209
https://aejournal.com/ojs/index.php/aej/article/view/209
https://doi.org/10.12816/0040336
https://doi.org/10.12816/0040336
https://doi.org/10.1007/978-3-319-60657-6_1
https://doi.org/10.1007/978-3-319-60657-6_1
https://www.academia.edu/41222203/The_Knowledge_Creating_Company
https://www.academia.edu/41222203/The_Knowledge_Creating_Company
https://doi.org/10.1023/B:BUSI.0000025040.41263.09

IMPACT OF PERSONAL VALUES, GENDER, RELIGIOSITY, AND KNOWLEDGE OF ACCOUNTING
ETHICS TOWARDS A

STUDENTS PERCEPTION OF CREATIVE ACCOUNTING

Radya Avrialldo Herlambang, Prof. Syaiful Ali, MIS., Ph.D., Ak.,CA.

GL{AI\]ID[JVERISV][TAS Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/
Pﬁu, A%.\, Jian, W., Lai, S., Du, Y., & Pei, H. (2015). Does Religion Mitigate Earnings

Management? Evidence from China. Journal of Business Ethics, 131(3), 699-749.

https://doi.org/10.1007/s10551-014-2290-9

Elias, R. Z. (2006). The Impact of Professional Commitment and Anticipatory
Socializationon Accounting Students’ Ethical Orientation. Journal of Business

Ethics, 68(1), 83—90._https://doi.org/10.1007/s10551-006-9041-5

Feldman, G., Chao, M., Farh, J.-L., & Bardi, A. (2015). The motivation and inhibition of
breaking the rules: Personal values structures predict unethicality. Journal of

Research in Personality, 59, 69—80. https://doi.org/10.1016/].jrp.2015.09.003

Fritzsche, D., & Oz, E. (2007). Personal Values’ Influence on the Ethical Dimension of
Decision  Making.  Journal of  Business  Ethics, 75(4), 335-343.

https://doi.org/10.1007/s10551-006-9256-5

Geiger, M. A., O’Connell, B. T., Clikeman, P. M., Ochoa, E., Witkowski, K., &
Basioudis, I. (2006). Perceptions of Earnings Management: The Effects of National
Culture. Advances in International Accounting, 19, 175-199.

https://doi.org/10.1016/S0897-3660(06)19007-8

Gowthorpe, C., & Amat, O. (2005). Creative Accounting: Some Ethical Issues of Macro-
and Micro-Manipulation. Journal of Business Ethics, 57(1), 55-64.

https://doi.org/10.1007/s10551-004-3822-5

Hair, J., Risher, J., Sarstedt, M., & Ringle, C. (2018). When to use and how to report the
results of PLS-SEM. European Business Review, 31.

https://doi.org/10.1108/EBR-11-2018-0203

IFRS - Conceptual Framework for Financial Reporting. (n.d.). Retrieved July 27, 2023,

from


https://doi.org/10.1007/s10551-014-2290-9
https://doi.org/10.1007/s10551-014-2290-9
https://doi.org/10.1007/s10551-006-9041-5
https://doi.org/10.1016/j.jrp.2015.09.003
https://doi.org/10.1007/s10551-006-9256-5
https://doi.org/10.1007/s10551-006-9256-5
https://doi.org/10.1016/S0897-3660(06)19007-8
https://doi.org/10.1016/S0897-3660(06)19007-8
https://doi.org/10.1007/s10551-004-3822-5
https://doi.org/10.1007/s10551-004-3822-5
https://doi.org/10.1108/EBR-11-2018-0203
https://doi.org/10.1108/EBR-11-2018-0203
https://www.ifrs.org/issued-standards/list-of-standards/conceptual-framework/#standard

ETHICS TOWARDS A
STUDENTS PERCEPTION OF CREATIVE ACCOUNTING
Radya Avrialldo Herlambang, Prof. Syaiful Ali, MIS., Ph.D., Ak.,CA.

Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/
ps://www.ifrs.org/issued-standards/list-of-standards/conceptual-framework/#stand

UNIVERSITAS
GADJAH MADA

ard

Indonesia, P. (n.d.). PSAK Pocket Guide 2022.

Jawad, F., & Xia, X. (2015). International Financial Reporting Standards and Moral
Hazard of Creative Accounting on Hedging.

https://doi.org/10.5923/1.1jfa.20150401.06

Jooste, L. (2011). A comparison of ethical perceptions of earnings-management practices.
South African Journal of Economic and Management Sciences, 14, 422-435.

https://doi.org/10.4102/sajems.v14i4.86

Keller, A., Smith, K., & Smith, M. (2007). Do gender, educational level, religiosity, and
work experience affect the ethical decision-making of U.S. accountants? Critical

Perspectives on Accounting, 18, 299-314. https://doi.org/10.1016/1.cpa.2006.01.006

Lan, G., Gowing, M., & Al-Hayale, T. (2015). The Role of Intent on Accounting
Students’ Ethical Attitudes Towards Earnings Management. Journal of Academic

Ethics, 13(4), 345-362._https://doi.org/10.1007/s10805-015-9242-6

Lan, G., Gowing, M., McMahon, S., Rieger, F., & King, N. (2008). A Study of the
Relationship Between Personal Values and Moral Reasoning of Undergraduate
Business  Students.  Journal of  Business  Ethics, 78(1), 121-139.

https://doi.ore/10.1007/s10551-006-9322-7

Leitsch, D. L. (2004). Differences in the Perceptions of Moral Intensity in the Moral
Decision Process: An Empirical Examination of Accounting Students. Journal of
Business Ethics, 53(3), 313-323.

https://doi.org/10.1023/B:BUSI.0000039378.74446.df

IMPACT OF PERSONAL VALUES, GENDER, RELIGIOSITY, AND KNOWLEDGE OF ACCOUNTING


https://www.ifrs.org/issued-standards/list-of-standards/conceptual-framework/#standard
https://www.ifrs.org/issued-standards/list-of-standards/conceptual-framework/#standard
https://doi.org/10.5923/j.ijfa.20150401.06
https://doi.org/10.5923/j.ijfa.20150401.06
https://doi.org/10.4102/sajems.v14i4.86
https://doi.org/10.4102/sajems.v14i4.86
https://doi.org/10.1016/j.cpa.2006.01.006
https://doi.org/10.1007/s10805-015-9242-6
https://doi.org/10.1007/s10551-006-9322-z
https://doi.org/10.1007/s10551-006-9322-z
https://doi.org/10.1023/B:BUSI.0000039378.74446.df
https://doi.org/10.1023/B:BUSI.0000039378.74446.df

IMPACT OF PERSONAL VALUES, GENDER, RELIGIOSITY, AND KNOWLEDGE OF ACCOUNTING
ETHICS TOWARDS A
STUDENTS PERCEPTION OF CREATIVE ACCOUNTING
Radya Avrialldo Herlambang, Prof. Syaiful Ali, MIS., Ph.D., Ak.,CA.
UNIVERSITAS

DA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

GAD) fumar, H. K., DiBattista, R. A., & Gautschi, T. (n.d.). Perception of What the Ethical

Climate is and What it Should be: The Role of Gender, Academic Status, and Ethical
Education.

Luthar, H. K., DiBattista, R. A., & Gautschi, T. (1997). Perception of What the Ethical
Climate is and What it Should be: The Role of Gender, Academic Status, and Ethical
Education. Journal of Business Ethics, 16(2), 205-217.

https://doi.org/10.1023/A:1017980520924

Luthar, H. K., & Karri, R. (2005). Exposure to Ethics Education and the Perception of
Linkage between Organizational Ethical Behavior and Business Outcomes. Journal
of Business Ethics, 61(4), 353-368. https://doi.org/10.1007/s10551-005-1548-7

Malik, F. (n.d.). B Research Methods ForBus A Skill Building Approach
7e2016UmaSekaran, RogerBougie Wiley. Retrieved December 27, 2023, from

https://www.academia.edu/38338906/B_Research _Methods ForBus_A_Skill Buildi

ng Approach 7e2016UmaSekaran RogerBougie Wiley

Momani, M., & Ibrahim, M. (2013). The Effect of Auditors’ Ethics on Their Detection of
Creative Accounting Practices: A Field Study. International Journal of Business and

Management, 8. https://doi.org/10.5539/ijbm.v8n13p118

Mubako, G., Bagchi, K., Udo, G., & Marinovic, M. (2021). Personal Values and Ethical
Behavior in Accounting Students. Journal of Business Ethics, 174(1), 161-176.

https://doi.org/10.1007/s10551-020-04606-1

Mulford, C. W., & Comiskey, E. E. (n.d.). THE FINANCIAL NUMBERS GAME.

Nonaka, I. (1994). A Dynamic Theory of Organizational Knowledge Creation.
Organization Science, 5(1), 14-37.

Nurul Hidayati. (n.d.). Ditemukan Pelanggaran pada Audit Laporan Keuangan Garuda,

Izin AP Kasner Sirumapea Dibekukan. ppk.kemenkeu.go.id. Retrieved December


https://doi.org/10.1023/A:1017980520924
https://doi.org/10.1023/A:1017980520924
https://doi.org/10.1007/s10551-005-1548-7
https://www.academia.edu/38338906/B_Research_Methods_ForBus_A_Skill_Building_Approach_7e2016UmaSekaran_RogerBougie_Wiley
https://www.academia.edu/38338906/B_Research_Methods_ForBus_A_Skill_Building_Approach_7e2016UmaSekaran_RogerBougie_Wiley
https://www.academia.edu/38338906/B_Research_Methods_ForBus_A_Skill_Building_Approach_7e2016UmaSekaran_RogerBougie_Wiley
https://doi.org/10.5539/ijbm.v8n13p118
https://doi.org/10.1007/s10551-020-04606-1
https://doi.org/10.1007/s10551-020-04606-1

IMPACT OF PERSONAL VALUES, GENDER, RELIGIOSITY, AND KNOWLEDGE OF ACCOUNTING
ETHICS TOWARDS A

STUDENTS PERCEPTION OF CREATIVE ACCOUNTING

Radya Avrialldo Herlambang, Prof. Syaiful Ali, MIS., Ph.D., Ak.,CA.

UNIVERSITAS Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADS. 2023, from

https://pppk.kemenkeu.go.id/in/post/ditemukan-pelanggaran-pada-audit-laporan-keu

angan-garuda.-izin-ap-kasner-sirumapea-dibekukan

Peterson, R. A., Albaum, G., Merunka, D., Munuera, J. L., & Smith, S. M. (2010).
Effects of Nationality, Gender, and Religiosity on Business-Related Ethicality.
Journal of Business Ethics, 96(4), 573-587.

https://doi.org/10.1007/s10551-010-0485-2

Pritchard, D. (2010). The Nature and Value of Knowledge: Three Investigations (A.
Millar & A. Haddock, Eds.). Oxford University Press.

Radtke, R. R. (2000). The Effects of Gender and Setting on Accountants’ Ethically
Sensitive  Decisions.  Journal of Business  Ethics, 24(4), 299-312.

https://doi.org/10.1023/A:1006277331803

Ritter, B. A. (2006a). Can Business Ethics be Trained? A Study of the Ethical
Decision-making Process in Business Students. Journal of Business Ethics, 68(2),

153—-164. https://doi.org/10.1007/s10551-006-9062-0

Ritter, B. A. (2006b). Can Business Ethics be Trained? A Study of the Ethical
Decision-making Process in Business Students. Journal of Business Ethics, 68(2),

153—-164. https://doi.org/10.1007/s10551-006-9062-0

Saunders, C., Marcolin, B., & Cherneski, J. (2022). The Role of Students’ Personal
Values and Ethical Ideologies in Increasing the Importance of Perceptions of Social
Responsibility for Business Students: A PRME Directive. Journal of Management

Education, 46(5), 920-950. https://doi.org/10.1177/10525629221077320

Schwartz, S. (1994). Are there universal aspects in the structure and contents of human

values? Journal of Social Issues, 50, 19-46.


https://pppk.kemenkeu.go.id/in/post/ditemukan-pelanggaran-pada-audit-laporan-keuangan-garuda,-izin-ap-kasner-sirumapea-dibekukan
https://pppk.kemenkeu.go.id/in/post/ditemukan-pelanggaran-pada-audit-laporan-keuangan-garuda,-izin-ap-kasner-sirumapea-dibekukan
https://pppk.kemenkeu.go.id/in/post/ditemukan-pelanggaran-pada-audit-laporan-keuangan-garuda,-izin-ap-kasner-sirumapea-dibekukan
https://doi.org/10.1007/s10551-010-0485-2
https://doi.org/10.1007/s10551-010-0485-2
https://doi.org/10.1023/A:1006277331803
https://doi.org/10.1023/A:1006277331803
https://doi.org/10.1007/s10551-006-9062-0
https://doi.org/10.1007/s10551-006-9062-0
https://doi.org/10.1177/10525629221077320

IMPACT OF PERSONAL VALUES, GENDER, RELIGIOSITY, AND KNOWLEDGE OF ACCOUNTING
ETHICS TOWARDS A
STUDENTS PERCEPTION OF CREATIVE ACCOUNTING
Radya Avrialldo Herlambang, Prof. Syaiful Ali, MIS., Ph.D., Ak.,CA.
UNIVERSITAS

ADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJASH(:KIwartZ, S. (2016). Coding and analyzing PVQ-RR data (instructions for the revised

Portrait Values Questionnaire)._https://doi.org/10.13140/R(G.2.2.35393.56165

Schwartz, S. H. (2017). The Refined Theory of Basic Values. In S. Roccas & L. Sagiv
(Eds.), Values and Behavior: Taking a Cross Cultural Perspective (pp. 51-72).

Springer International Publishing. https://doi.org/10.1007/978-3-319-56352-7 3

Schwartz, S. H., & Bardi, A. (2001). Value hierarchies across cultures: Taking a
similarities perspective. Journal of Cross-Cultural Psychology, 32(3), 268-290.
https://doi.org/10.1177/0022022101032003002

Schwartz, S. H., & Butenko, T. (2014). Values and behavior: Validating the refined value
theory in Russia. European Journal of Social Psychology, 44(7), 799-813.

https://doi.org/10.1002/eisp.2053

Scott, W. R., & Scott, W. R. (2015). Financial accounting theory (Seventh edition).
Pearson.

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill Building
Approach. John Wiley & Sons.

The financial numbers game: Detecting creative accounting practices. (2002). Choice
Reviews Online, 39(10), 39-5905-39-5905.

https://doi.org/10.5860/CHOICE.39-5905

Tormo, G., Segui-Mas, E., & Oltra, V. (2014). Accounting Ethics in Unfriendly
Environments: The Educational Challenge. Journal of Business FEthics.

https://doi.org/10.1007/s10551-014-2455-6

Wang, L. C., & Calvano, L. (2015). Is Business Ethics Education Effective? An Analysis
of Gender, Personal Ethical Perspectives, and Moral Judgment. Journal of Business

Ethics, 126(4), 591-602. https://doi.org/10.1007/s10551-013-1973-y



https://doi.org/10.13140/RG.2.2.35393.56165
https://doi.org/10.1007/978-3-319-56352-7_3
https://doi.org/10.1177/0022022101032003002
https://doi.org/10.1177/0022022101032003002
https://doi.org/10.1002/ejsp.2053
https://doi.org/10.1002/ejsp.2053
https://doi.org/10.5860/CHOICE.39-5905
https://doi.org/10.5860/CHOICE.39-5905
https://doi.org/10.1007/s10551-014-2455-6
https://doi.org/10.1007/s10551-014-2455-6
https://doi.org/10.1007/s10551-013-1973-y

IMPACT OF PERSONAL VALUES, GENDER, RELIGIOSITY, AND KNOWLEDGE OF ACCOUNTING
ETHICS TOWARDS A
STUDENTS PERCEPTION OF CREATIVE ACCOUNTING
Radya Avrialldo Herlambang, Prof. Syaiful Ali, MIS., Ph.D., Ak.,CA.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

Wong, H. M. (2008). Religiousness, Love of Money, and Ethical Attitudes of Malaysian
Evangelical Christians in Business. Journal of Business Ethics, 81(1), 169-191.

https://doi.org/10.1007/s10551-007-9487-0

Zulauf, L., & Grierson, P. (2011). Enron: The Good, The Bad, The Lessons. International
Business & Economics Research Journal (IBER), 1.

https://doi.ore/10.19030/iber.v1i11.3998



https://doi.org/10.1007/s10551-007-9487-0
https://doi.org/10.1007/s10551-007-9487-0
https://doi.org/10.19030/iber.v1i11.3998
https://doi.org/10.19030/iber.v1i11.3998

