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Affecting Factors of Development of E-Commerce, Proceedings of the 

International Symposium for Production Research 2018. 

Thu, T. M., 2019, The Influences of Marketing Mix Elements On Consumer Purchase 

Intention of Cosmetic Products, Yangon University of Economics, 

Myanmar. 

Tjiptono, F., 2015, Strategi Pemasaran, Edisi Keempat, ANDI, Yogyakarta. 

Tjiptono, F., & Diana, A., 2020, Pemasaran, ANDI, Yogyakarta. 

Udompataikul, M., 2015, New innovation of moisturizers containing non-steroidal 

antiinflammatory agents for atopic dermatitis. World J Dermatologyy. 

2015;4(2):108. doi:10.5314/wjd.v4.i2.108. 

Wang Y, Li J, Shang Y, Zeng X., 2018, Study on the development of wax emulsion 

with liquid crystal structure and its moisturizing and frictional interactions 

GAMBARAN PERSEPSI KONSUMEN MENGENAI BAURAN PEMASARAN PADA PEMBELIAN
PRODUK PELEMBAB WAJAH
ANANDYA SHELLA CALISTA, 1. apt. Niken Nur Widyakusuma, M. Sc. ; Prof. Dr. apt. Susi Ari Kristina, M.Kes.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.33480/pilar.v16i1.1069
https://doi.org/10.4172/2168-9601.1000223


with skin. Colloids Surfaces B Biointerfaces. 2018;171:335-342. 

doi:10.1016/j.colsurfb.2018.07.039. 

Widyani, D., 2020, Marketing Strategy for WCKD, A New Local Cosmetic Brand, 

South East Asia Journal of Contemporary Business, Economics, and Law, 

23(1): 313-319. 

Wolff K, La G, Si K., 2009, Fitzpatrick’ s Dermatology in Gener- al Medicine, 

Seventh Edition, Two. 2009;17(2):149-150. 

Yudhistira, R., 2016, Analisis Kepuasan dan Loyalitas Konsumen terhadap 

Pemilihan Produk Obat Maag Over The Counter berdasarkan Bauran 

Pemasaran di Kecamatan Sewon Kabupaten Bantul Daerah Istimewa, 

Yogyakarta, Skripsi, Universitas Gadjah Mada, Yogyakarta.354. 

ZAP, 2023, Zap Beauty Index, Markplus.Inc, Indonesia. 

 
 

GAMBARAN PERSEPSI KONSUMEN MENGENAI BAURAN PEMASARAN PADA PEMBELIAN
PRODUK PELEMBAB WAJAH
ANANDYA SHELLA CALISTA, 1. apt. Niken Nur Widyakusuma, M. Sc. ; Prof. Dr. apt. Susi Ari Kristina, M.Kes.
Universitas Gadjah Mada, 2024 | Diunduh dari http://etd.repository.ugm.ac.id/


