Analisis Strategi Positioning PT Jamkrindo Dalam Industri Penjaminan Kredit Non Program
Pemerintah
Andreas Theodorus Mokodaser, Dr. Rangga Almahendra, ST, MM

UNIVERSITAS Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

DAFTAR PUSTAKA

Anwar Diding, S., dan Pranoto, Toto, 2015, Industri Penjaminan Menatap Indonesia Gemilang,
LEM FEB Ul, Jakarta.

Arnott, D. C. (1992). Positioning: Redefining the concept. Warwick Business School Research
Papers #8 (pp. 1-24).

Bank Indonesia (2023). Penyaluran Kredit UMKM Capai Rp1.351,25 Triliun pada 2022.
Diakses pada tanggal 09 Juni 2023 pada website www.dataindonesia.id

Cooper dan Schindler. (2014). Bussiners Research Method. New York: McGrawHill

Cristea, Adina. (2014). Positioning Strategies for Obtaining and Sustaining Competitive
Advantage. International Journal of Economic Practices and Theories, Vol. 4, No. 5

David, F. (2011). Strategic Management Concepts and Cases. Pearson Prentice Hall, New
Jersey.

David, F. R. (2015). Strategic Management: A Competitive Advantage Approach, Concepts
and Cases (13th Edition). London: Prentice Hall International.

David, F.R., (2017). Strategic Management: A Competitive Advantage Approach, Concepts,
16th Edition, Pearson Education Limited.

Fred R. David, Forest R. David (2016). Manajemen Strategik Suatu Pendekatan Keunggulan
Bersaing. Edisi 15. Penerbit Salemba Empat.

Henry, A. (2018) Understanding Strategic Management. Third Edition. United Kingdom

Henry, A. (2018). Understanding Strategic Management. Third Edition. Oxford University
Press

Hill. (2012). Essential of Strategic Management. Third Edition. Canada: South — Western

Jamkrindo (2023). Annual Report PT Jamkrindo 2022. Diakses pada tanggal 09 Juni 2023 pada
website www.jamkrindo.co.id

Kemenkop RI (2022). “Berapa Jumlah UMKM di Indonesia?”. Diakses pada tanggal 07 Juni
2023 pada website www.dataindonesia.id

Kementerian Koordinator Bidang Perekonomian (2022). “Perkembangan UMKM sebagai
Critical Engine Perekonomian Nasional Terus Mendapatkan Dukungan Pemerintah”.
Diakses pada tanggal 07 Juni 2023 pada website www.ekon.go.id

Kotler, P. (1997). Marketing management: “Analysis, Planning, Implementation and Control ”
(9™ ed) New Jersey: Prentice Hall International, Inc.

Kotler, P. (2018) Manajemen pemasaran. (Edisi 18), Jakarta: PT. Indeks Kelompok Gramedia.
Kotler, P., & Pfoertsch, W. (2006). B2B Brand Management. Germany: Springer

113


http://www.dataindonesia.id/
http://www.jamkrindo.co.id/
http://www.dataindonesia.id/
http://www.ekon.go.id/

Analisis Strategi Positioning PT Jamkrindo Dalam Industri Penjaminan Kredit Non Program
Pemerintah
Andreas Theodorus Mokodaser, Dr. Rangga Almahendra, ST, MM

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Otoritas Jasa Keuangan. (2023). Statistik Perusahaan Penjaminan Maret 2023. Otoritas Jasa
Keuangan. Jakarta.

Otoritas Jasa Keuangan. (2023). Overview Perusahaan Penjaminan Kredit per Maret 2023.
Otoritas Jasa Keuangan. Jakarta.

Porter, M. E. (1997). Competitive Strategy. Measuring business excellence. . (1996) Strategi
Bersaing. Tim Penerjemah Binarupa Aksara. Jakarta

Pricewaterhouse Coopers. (2019). Indonesia’s Fintech Lending: Driving Economics Growth
Through Financial Inclusion. PwC Indonesia.

Radder, L., & Louw, L. (1998). The SPACE matrix: A tool for calibrating competition. Long
range planning, 31(4), 549-559.

Ries, A., & Trout, J. (2001). Positioning: The Battle for your mind (2nd ed.). London: McGraw-
Hill.

Thompson, et al. (2019). Crafting & Executing Strategy The Quest for Competitive Advantage
Concepts and Cases. Twenty-First Edition. McGraw-Hill Education, New York

Urde, M., & Koch, C. (2014). Market and brand-oriented schools of positioning. The Journal
of Product and Brand Management, 23(7), 478—490.

114



	DAFTAR PUSTAKA



