
 

95 
 

DAFTAR PUSTAKA 

Ayu, I. (2021), Pupuk Indonesia ingin Kuasai Pangsa Pasar Ritel, ini Strateginya, 

Bisnis.com. Diakses pada 06 Juni 2023. 

https://ekonomi.bisnis.com/read/20210405/257/1376773/pupuk-indonesia-

ingin-kuasai-pangsa-pasar-ritel-ini-strateginya 

Bailey, A.A.; Pentina, I.; Mishra, A.S.; and Ben Mimoun, M.S. (2017), “Mobile 

Payment Adoption by US Consumers: An Extended TAM,” International 

Journal of Retail & Distribution Management, Vol. 45, No. 6, February, 

pp. 626-640. 

Bandura, A. (1977), “Self-efficacy: Toward a Unifying Theory of Behavioral 

Change,” Psychological Review, Vol. 84, No. 2, pp. 191-215. 

Chau, P.Y.K. and Hu, P.J. (2002), “Examining a Model of Information 

Technology Acceptance by Individual Professionals: An Exploratory 

Study,” Journal of Management Information Systems, Vol. 18, No. 4, 

December, pp. 191-229. 

Chi, T. (2018), “Understanding Chinese consumer adoption of apparel mobile 

commerce: An extended TAM approach,” Journal of Retailing and 

Consumer Services, Vol. 44, September, pp. 274-284. 

Dash, G and Paul, J. (2021), “CB-SEM vs PLS-SEM methods for research in 

social sciences and technology forecasting,” Technological Forecasting & 

Social Change, Vol. 173, December, pp. 121-092. 

Davis, F.D. (1985), A Technology Acceptance Model For Empirically Testing 

New End-User Information Systems: Theory and Results. Published Ph.D. 

Dissertation, Massachusetts Institute of Technology, Massachusetts. 

Davis, F.D. (1989), “Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology,” MIS Quarterly, Vol.13, No.3, 

September, pp. 318-340. 

Davis, F.D.; Bagozzi R.P.; and Warshaw P.R. (1989), “User Acceptance of 

Computer Technology: A Comparison of Two Theoretical Models,” 

Management Science, Vol.35, No.8, August, pp. 982-1003. 

Demoulin, N.T.M and Djelassi, S. (2016), “An Integrated Model of Self-Service 

Technology (SST) Usage in a Retail Context,” International Journal of 

Retail and Distribution Management, Vol. 44, No. 5, March, pp. 540-559. 

Dhagarra, D.; Goswami, M; Kumar, G. (2020), “Impact of Trust and Privacy 

Concerns on Technology Acceptance in Healthcare: An Indian 

Perspective,” International Journal of Medical Informatics, Vol.141, 

September, pp. 104-164. 

Analisis Niat Penggunaan Aplikasi Rekan Kios PT Pupuk Indonesia (Persero) oleh Kios Region
Sumbagut
Irbahani Samirna, Prof. Dr. Basu Swatha Dharmmesta, M.B.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 

96 
 

Dinev, T. and Hart, P. (2005), “Internet Privacy Concerns and Social Awareness 

as Determinants of Intention to Transact,” International Journal of 

Electronic Commerce, Vol.10, No.2, December, pp. 7-29. 

Gbongli, K.; Xu, Y.; Amedjonekou, K.M. (2019) “Extended Technology 

Acceptance Model to Predict Mobile-Based Money Acceptance and 

Sustainability: A Multi-Analytical Structural Equation Modeling and 

Neural Network Approach,” Sustainability, Vol. 11, No. 3, July, pp. 36-39. 

Ghozali, I. (2018), Aplikasi analisis multivariate dengan program IBM SPSS 25, 

edisi 9. Semarang: Badan Penerbit Universitas Diponegoro. 

Hair, J.F.; Black, W.C.; Babin, B.J.; and Anderson, R.E. (2019), Multivariate 

Data Analysis, 8th ed. Hampshire: Cengage Learning. 

Hair, J.F.; Hult, G.T.M.; Ringle, C.M.; and Sarsted, M. (2017), A Primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM), 2nd ed. 

Los Angeles: Sage. 

Hair, J.F.; Sarstedt, M.; Hopkins, L.; and Kuppelwieser, V.G. (2014), “Partial 

Least Squares Structural Equation Modeling (PLS-SEM): An Emerging 

Tool in Business Research,” European Business Review, Vol. 26, No. 2, 

pp. 106-121. 

Hong, W.; Thong, J.Y.L.; Wong, W.M.; and Tam, K.Y. (2002), “Determinants of 

User Acceptance of Digital Libraries: An Empirical Examination of 

Individual Differences and System Characteristics,” Journal of 

Management Information Systems, Vol. 18, No. 3, January, pp. 97-124. 

Judith, M.P. (2023), Subsidi Pupuk Akan Diubah Jadi Bantuan Langsung, 

Kompas.id. Diakses pada 10 Agustus 2023. 

https://www.kompas.id/baca/ekonomi/2023/07/14/subsidi-pupuk-akan-

diubah-jadi-bantuan-langsung-petani 

Kim, H.B.; Kim, T.; and Shin, S.W. (2009), “Modeling Roles of Subjective 

Norms and Etrust in Customers’ Acceptance of Airline B2C Ecommerce 

Websites,” Tourism Management, Vol. 30, pp. 266-277.  

Kominfo (2021), Peta Jalan Mempercepat Transformasi Digital, Kominfo.go.id. 

Diakses pada 05 Juni 2023. 

https://www.kominfo.go.id/content/detail/35420/peta-jalan-mempercepat-

transformasi-digital/0/artikel 

Kotler, P.; Keller, K.L.; and Chernev A. (2022), Marketing Management, 16th ed. 

Harlow Essex: Pearson Education Ltd. 

Lai, I.K.W. and Lai, D.C.F. (2013), “User acceptance of mobile commerce: an 

empirical study in Macau,” International Journal of Systems Science, Vol. 

45, No. 6, October, pp. 1321-1331. 

Analisis Niat Penggunaan Aplikasi Rekan Kios PT Pupuk Indonesia (Persero) oleh Kios Region
Sumbagut
Irbahani Samirna, Prof. Dr. Basu Swatha Dharmmesta, M.B.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 

97 
 

Lee, Y.K.; Park, J.H.; Chung, N.; and Blakeney, A. (2012), “A unified perspective 

on the factors influencing usage intention toward mobile financial 

services,” Journal of Business Research, Vol. 65, No. 11, November, pp. 

1590-1599. 

Meuter, M.L.; Bitner, M.J.; Ostrom, A.L.; and Brown, S.W. (2005), “Choosing 

Among Alternative Service Modes: An Investigation of Customer Trial of 

Self-Service Technologies,” Journal of Marketing, Vol. 69, No. 2, April, 

pp. 61-83. 

Mothersbaugh, D.L.; Hawkins, D.I.; and Kleiser S.B. (2020), Consumer 

Behavior: Building Marketing Strategy, 14th ed. New York: McGraw-Hill 

Education. 

Pal, D.;  Arpnikanondt, C.; Funilkul, S.; and Razzaque, M.A. (2021), “Analyzing 

the adoption and diffusion of voice-enabled smart-home systems: 

empirical evidence from Thailand,” Universal Access in the Information 

Society, Vol. 20, April, pp. 797-815. 

Peek, S.T.M.; Wouters, E.J.M.; Hoof, J.V.; Luijkx, K.G.; Boeije, H.R.; and 

Vrijhoef, H.J.M. (2014), “Factors influencing acceptance of technology for 

aging in place: A systematic review,” International Journal of Medical 

Informatics, Vol. 83, No. 4, April, pp. 235-248. 

Peter, J.P. and Olson, J.C. (2010), Consumer Behavior and Marketing Strategy, 

9th ed. New York: McGraw-Hill Education. 

PT Pupuk Indonesia (2022), Company Profile. Jakarta, Indonesia. 

PT Pupuk Indonesia (2023), Update Progress Retail Management (Sales, RMS & 

GMV, dan Minimum Stok). Jakarta, Indonesia. 

PT Pupuk Iskandar Muda (2017), Prosedur Operasi Pasar (Penyaluran 

Langsung) Pupuk Bersubsidi. Aceh, Indonesia. 

PT Pupuk Iskandar Muda (2022), Prosedur Penjualan Produk Retail Komersil. 

Aceh, Indonesia. 

PT Pupuk Iskandar Muda (2022), Transformasi Retail Management Pupuk 

Indonesia. Aceh, 2022. 

Pupuk Indonesia, Skema Distribusi, pupuk-indonesia.com. Diakses pada 07 Juni 

2023. 

https://www.pupuk-indonesia.com/product/marketing 

Rose, J. and Fogarty, G. (2006) “Determinants of perceived usefulness and 

perceived ease of use in the technology acceptance model: senior 

consumers' adoption of self-service banking technologies,” Academy of 

World Business, Marketing and Management Development Conference 

proceedings, Vol. 2, No. 10, June, pp. 122-129. 

Analisis Niat Penggunaan Aplikasi Rekan Kios PT Pupuk Indonesia (Persero) oleh Kios Region
Sumbagut
Irbahani Samirna, Prof. Dr. Basu Swatha Dharmmesta, M.B.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.pupuk-indonesia.com/product/marketing


 

98 
 

Schindler, P.S. (2022), Business Research Methods, 14th ed. New York: McGraw-

Hill Education. 

Sekaran, U. and Bougie, R. (2016), Research Method for Business: A Skill-

Building Approach, 7th ed. West Sussex: John Wiley & Sons Ltd. 

Suyudi, T. (2022), Enam Arah Peta Jalan Indonesia Digital 2021-2024 untuk 

Percepat Transformasi Digital, Itworks.id. Diakses pada 05 Juni 2023. 

https://www.itworks.id/49158/enam-arah-peta-jalan-indonesia-digital-

2021-2024-untuk-percepat-transformasi-digital.html 

Venkatesh, V. and Davis, F.D. (1996), “A Model of the Antecedents of Perceived 

Ease of Use: Development and Test,” Decision Science, Vol. 7, No. 3, 

pp.451-481. 

Venkatesh, V. and Morris, M.G. (2000), “Why Don’t Men Ever Stop to Ask for 

Direction? Gender, Social Influence and their Role in Technology 

Acceptance and Usage Behavior,” MISS Quarterly, Vol. 24, No. 1, March, 

pp. 115-132. 

Yi, M.Y. and Hwang, Y. (2003), “Predicting the use of Web-based Information 

Systems: Self Efficacy, Enjoyment, Learning Goal Orientation, and the 

Technology Acceptance Model,” International Journal of Human 

Computer Studies, Vol. 15, March, pp. 431-449. 

Zheng, J. and Li, S. (2020), “What Drives Student’s Intention to Use Tablet 

Computers: An Extended Technology Acceptance Model,” International 

Journal of Educational Research, Vol. 102, June, pp. 101612. 

 

 

 

 

 

 

 

 

 

 

 

Analisis Niat Penggunaan Aplikasi Rekan Kios PT Pupuk Indonesia (Persero) oleh Kios Region
Sumbagut
Irbahani Samirna, Prof. Dr. Basu Swatha Dharmmesta, M.B.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


