UNIVERSITAS
GADJAH MADA

é?allqlisis Pengembangan Metriks Kinerja Dalam Performance Measurement System yang Dipengaruhi
e

Transformasi Digital: Studi Kasus di CV XYZ

Annisa Amalia Salsabiila, Arizona Mustika Rini, SE, M.Bus(Acc)., Ph.D., Ak., CA,

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Ali Abbasi, G., Abdul Rahim, N. F., Wu, H., Iranmanesh, M., & Keong, B. N. C.
(2022). Determinants of SME’s Social Media Marketing Adoption:
Competitive Industry as a Moderator. SAGE Open, 12(1).
https://doi.org/10.1177/21582440211067220

Amaratunga, D., & Baldry, D. (2002). Moving from performance measurement to
performance management. Facilities, 20(5/6), 217-223.
https://doi.org/10.1108/02632770210426701

Bank Indonesia, D. P. U. (2016). Pemetaan dan strategi peningkatan daya saing
umkm dalam menghadapi masyarakat ekonomi asean (MEA 2015). Jurnal
RISALAH, 27(1), 68. http://ejournal.uin-
suska.ac.id/index.php/risalah/article/view/2510%0A

Bharadwaj, A., El Sawy, O. A., Pavlou, P. A., & Venkatraman, N. (2013). Digital
business strategy: Toward a next generation of insights. MIS Quarterly:
Management Information Systems, 37(2), 471-482.
https://doi.org/10.25300/MI1SQ/2013/37:2.3

Booth, D., & Jansen, B. J. (2008). A review of methodologies for analyzing
websites. Handbook of Research on Web Log Analysis, January 2008, 143—
164. https://doi.org/10.4018/978-1-59904-974-8.ch008

Botta-Genoulaz, V., & Millet, P. A. (2005). A classification for better use of ERP
systems. Computers in Industry, 56(6), 573-587.
https://doi.org/10.1016/j.compind.2005.02.007

Bourne, M., Kennerley, M., & Franco-Santos, M. (2005). Managing through
measures: a study of impact on performance. Journal of Manufacturing
Technology Management, 16(4), 373-395.
https://doi.org/10.1108/17410380510594480

Bourne, M., Neely, A., Mills, J., & Platts, K. (2003). Why some performance
measurement initiatives fail: lessons from the change management literature.
International Journal of Business Performance Management, 5(2-3), 245—

269. https://doi.org/10.1504/IJBPM.2003.003250

Chaffey, D., & Patron, M. (2012). From web analytics to digital marketing
optimization: Increasing the commercial value of digital analytics. Journal of
Direct, Data and Digital Marketing Practice, 14(1), 30—45.
https://doi.org/10.1057/dddmp.2012.20

Cooper, D. R., & Schindler, P. S. (2014). Business research methods. In McGraw-
Hill Higher Education. McGraw-Hill.
https://thuvienso.hoasen.edu.vn/handle/123456789/10310

Costa, C. J., Ferreira, E., Bento, F., & Aparicio, M. (2016). Enterprise resource

91



é?allqlisis Pengembangan Metriks Kinerja Dalam Performance Measurement System yang Dipengaruhi
e
Transformasi Digital: Studi Kasus di CV XYZ
Annisa Amalia Salsabiila, Arizona Mustika Rini, SE, M.Bus(Acc)., Ph.D., Ak., CA,
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

planning adoption and satisfaction determinants. Computers in Human
Behavior, 63, 659-671. https://doi.org/10.1016/j.chb.2016.05.090

Creswell, W.John; Creswell, J. D. (2014). RESEARCH DESIGN : Qualitative,
Quantitative, and Mixed Methods Approaches.

Denzin, N. (2017). The research act: A theoretical introduction to sociological
methods.
https://books.google.com/books?hl=en&lr=&id=UjcpxFEOT4cC&oi=tnd&p
g=PAl&ots=TsSwZ8 4xg&sig=nlAGpOmST-AhSjBq D8nctYKQNS8

Dolega, L., Rowe, F., & Branagan, E. (2021). Going digital? The impact of social
media marketing on retail website traffic, orders and sales. Journal of
Retailing and Consumer Services, 60(January), 102501.
https://doi.org/10.1016/j.jretconser.2021.102501

Duncan, R. (1979). What is the right organization structure? Decision tree
analysis provides the answer. Organizational Dynamics, 7(3), 59-80.
https://doi.org/10.1016/0090-2616(79)90027-5

Economics, D. A. (2018). UKM pemicu kemajuan Indonesia. Hasil Survey
Deloitte Access Economics, 35(7), 566—570.

Eze, U. C. (2008). E-Business Deployment in Nigerian Financial Firms.
International Journal of E-Business Research, 4(2), 29-47.
https://doi.org/10.4018/jebr.2008040103

Farquhar, J., Michels, N., & Robson, J. (2020). Triangulation in industrial
qualitative case study research: Widening the scope. Industrial Marketing
Management, 87(November 2019), 160—170.
https://doi.org/10.1016/j.indmarman.2020.02.001

Folan, P., Browne, J., & Jagdev, H. (2007). Performance: Its meaning and content
for today’s business research. Computers in Industry, 58(7), 605-620.
https://doi.org/10.1016/j.compind.2007.05.002

Franco, M., & Bourne, M. C. S. (2004). Are strategic performance measurement
systems really effective? Proceedings of the 11th EurOMA Annual
Conference ..., January.

Globerson, S. (1985). Issues in developing a performance criteria system for an
organization. International Journal of Production Research, 23(4), 639—646.
https://doi.org/10.1080/00207548508904734

Gomes, C. F., Yasin, M. M., & Lisboa, J. V. (2004). A literature review of
manufacturing performance measures and measurement in an organizational
context: A framework and direction for future research. Journal of
Manufacturing Technology Management, 15(6), 511-530.
https://doi.org/10.1108/17410380410547906

Gomez-Conde, J., Lopez-Valeiras, E., Malaguefio, R., & Oyadomari, J. C. T.

92



é?allqlisis Pengembangan Metriks Kinerja Dalam Performance Measurement System yang Dipengaruhi
e
Transformasi Digital: Studi Kasus di CV XYZ
Annisa Amalia Salsabiila, Arizona Mustika Rini, SE, M.Bus(Acc)., Ph.D., Ak., CA,
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

(2022). Quality of performance metrics, informal peer monitoring and goal
commitment. Accounting and Finance, 62(3), 4041-4077.
https://doi.org/10.1111/acfi.12915

Hennig-Thurau, T., Malthouse, E. C., Friege, C., Gensler, S., Lobschat, L.,
Rangaswamy, A., & Skiera, B. (2010). The impact of new media on

customer relationships. Journal of Service Research, 13(3), 311-330.
https://doi.org/10.1177/1094670510375460

Hennink, M. M., Hutter, 1., & Bailey, A. (2011). Qualitative research methods.
345.

Holopainen, M., Saunila, M., & Ukko, J. (2023). Facilitating performance
measurement and management through digital business strategy. Measuring
Business Excellence, 27(2), 246-260. https://doi.org/10.1108/MBE-01-2022-
0015

Jones, N., Borgman, R., & Ulusoy, E. (2015). Impact of social media on small
businesses. Journal of Small Business and Enterprise Development, 22(4),
611-632. https://doi.org/10.1108/JSBED-09-2013-0133

Kaplan, R. S., & Norton, D. P. (1996). Using the balanced scorecard as a
Strategic management system.
https://www.academia.edu/download/32320664/Kaplan_Norton Balanced S
corecard - 3 articles.pdf#page=36

Kemenko Perekonomian. (2022). Perkembangan UMKM sebagai Critical Engine
Perekonomian Nasional Terus Mendapatkan Dukungan Pemerintah.
Kementerian Koordinator Bidang Perekonomian, 1-2. www.ekon.go.id

Kemenkop UKM. (2019). Perkembangan Data Usaha Mikro, Kecil, Menengabh,
dan Usaha Besar Tahun 2018-2019.

Kemp, S. (2023). Digital 2023: Indonesia — DataReportal — Global Digital
Insights. https://datareportal.com/reports/digital-2023-indonesia

Kumar, R. (2014). Research Methodology : A Step-by-Step Guide for Beginners.
SAGE.

Medne, A., & Lapina, 1. (2019). Sustainability and continuous improvement of
organization: Review of process-oriented performance indicators. Journal of
Open Innovation: Technology, Market, and Complexity, 5(3), 49.
https://doi.org/10.3390/j0itmc5030049

Murtagh, R. (2013). 6 Reasons the Website (vs. Social Media) Should Be the
Ultimate Destination for the Brand - Search Engine Watch.
https://www.searchenginewatch.com/2013/06/03/6-reasons-the-website-vs-
social-media-should-be-the-ultimate-destination-for-the-brand/

Nakatani, K., & Chuang, T. T. (2011). A web analytics tool selection method: An
analytical hierarchy process approach. Internet Research, 21(2), 171-186.

93



UNIVERSITAS
GADJAH MADA

é?allqlisis Pengembangan Metriks Kinerja Dalam Performance Measurement System yang Dipengaruhi
e

Transformasi Digital: Studi Kasus di CV XYZ

Annisa Amalia Salsabiila, Arizona Mustika Rini, SE, M.Bus(Acc)., Ph.D., Ak., CA,

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1108/10662241111123757

Nasiri, M., Ukko, J., Saunila, M., Rantala, T., & Rantanen, H. (2020). Digital-
related capabilities and financial performance: the mediating effect of
performance measurement systems. Technology Analysis and Strategic
Management, 32(12), 1393-1406.
https://doi.org/10.1080/09537325.2020.1772966

Neely, A. (2005). The evolution of performance measurement research:
Developments in the last decade and a research agenda for the next.
International Journal of Operations and Production Management, 25(12),
1264—-1277. https://doi.org/10.1108/01443570510633648

Neely, A., Richards, H., Mills, J., Platts, K., & Bourne, M. (1997). Designing
performance measures: A structured approach. International Journal of
Operations and Production Management, 17(11), 1131-1152.
https://doi.org/10.1108/01443579710177888

Onder, 1., & Berbekova, A. (2022). Web analytics: more than website
performance evaluation? International Journal of Tourism Cities, 8(3), 603—
615. https://doi.org/10.1108/1JTC-03-2021-0039

Parida, A., Kumar, U., Galar, D., & Stenstrom, C. (2015). Performance
measurement and management for maintenance: A literature review. In

Journal of Quality in Maintenance Engineering (Vol. 21, Nomor 1).
https://doi.org/10.1108/JQME-10-2013-0067

Patton, M. Q. (1999). Enhancing the quality and credibility of qualitative analysis.
Health services research, 34(5 Pt 2), 1189—-1208.
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC1089059/

Pavlou, P. A., & Sawy, O. A. E. (2010). The “third hand”: IT-enabled competitive
advantage in turbulence through improvisational capabilities. Information
Systems Research, 21(3), 443—471. https://doi.org/10.1287/isre.1100.0280

Pettigrew, A., Whipp, R., & Rosenfeld, R. (2023). Competitiveness and the
management of strategic change processes. In The Competitiveness of
European Industry (hal. 110-136). https://doi.org/10.4324/9781003369820-7

Pinheiro De Lima, E., Gouvea Da Costa, S. E., Angelis, J. J., & Munik, J. (2013).
Performance measurement systems: A consensual analysis of their roles.
International Journal of Production Economics, 146(2), 524-542.
https://doi.org/10.1016/].1jpe.2012.05.007

Rosales, M. (2013). U.S. Small Business Administration. Small and Medium-
Sized Enterprises and the Global Economy, June, 4-7.
https://doi.org/10.4337/9781847204431.00036

Sakai, S. P. (1991). Performance measurement for world class manufacturing: A
model for American companies, by Brian H. Maskell. Cambridge, MA:
Productivity Press, 1991. Human Resource Management, 30(3), 419—423.

94



UNIVERSITAS
GADJAH MADA

é?allqlisis Pengembangan Metriks Kinerja Dalam Performance Measurement System yang Dipengaruhi
e

Transformasi Digital: Studi Kasus di CV XYZ

Annisa Amalia Salsabiila, Arizona Mustika Rini, SE, M.Bus(Acc)., Ph.D., Ak., CA,

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1002/hrm.3930300308

Saura, J. R., Palos-Sanchez, P., & Sudrez, L. M. C. (2017). Understanding the
digital marketing environment with kpis and web analytics. Future Internet,
9(4), 1-13. https://doi.org/10.3390/F19040076

Schaffer, N. (2023). 55 Compelling Social Media Marketing Statistics to Know for
2023. https://nealschaffer.com/social-media-marketing-statistics/

Scuotto, V., Del Giudice, M., & Carayannis, E. G. (2017). The effect of social
networking sites and absorptive capacity on SMES’ innovation performance.
Journal of Technology Transfer, 42(2), 409—-424.
https://doi.org/10.1007/s10961-016-9517-0

Sebastian, I. M., Moloney, K. G., Ross, J. W., Fonstad, N. O., Beath, C., &
Mocker, M. (2017). How big old companies navigate digital transformation.
MIS Quarterly Executive, 16(3), 197-213.
https://doi.org/10.4324/9780429286797-6

Tsang, A. H. C., Jardine, A. K. S., & Kolodny, H. (1999). Measuring maintenance
performance: A holistic approach. International Journal of Operations and
Production Management, 19(7), 691-715.
https://doi.org/10.1108/01443579910271674

Waa. (2007). Web Analytics Definitions [Report]. Web Analytics Association, 1—
32.

Yin, R. K. (2018). Case Study Research Design and Applications. The Canadian
Journal of Program Evaluation, 319.

Zhu, K., Kraemer, K. L., & Xu, S. (2006). The process of innovation assimilation
by firms in different countries: A technology diffusion perspective on e-
business. Management Science, 52(10), 1557-1576.
https://doi.org/10.1287/mnsc.1050.0487

Zimmermann, V. (2016). SMEs and digitalisation: The current position, recent
developments and challenges. KfW Research, 138, 1-7.
https://www kfw.de/PDF/Download-Center/Konzernthemen/Research/PDF-
Dokumente-Fokus-Volkswirtschaft/Fokus-englische-Dateien/Fokus-Nr.-138-
August-2016-Digitalisierung EN.pdf

95



	DAFTAR PUSTAKA

