
 

iii 
 

TABLE OF CONTENTS 

 

ACKNOWLEDGEMENT ............................................................................................................. i 

ABSTRACT ................................................................................................................................... ii 

TABLE OF CONTENTS ............................................................................................................ iii 

LIST OF TABLES ....................................................................................................................... vi 

LIST OF FIGURES .................................................................................................................... vii 

CHAPTER I .................................................................................................................................. 1 

INTRODUCTION......................................................................................................................... 1 

1.1 Background ................................................................................................................... 1 

1.2 Research Question ........................................................................................................ 4 

1.3 Research Objectives ...................................................................................................... 4 

1.4 Research Significance ................................................................................................... 5 

1.4.1 Academia .................................................................................................................... 5 

1.4.2 Practice ........................................................................................................................ 5 

1.5 Theoretical Framework ................................................................................................ 5 

1.5.1 Social Media Strategy ................................................................................................. 5 

1.5.2 Social Media Campaign Plan ...................................................................................... 8 

1.6 Conceptual Framework .............................................................................................. 14 

1.7 Methodology ................................................................................................................ 16 

1.7.1. Research Method ...................................................................................................... 16 

1.7.2. Object of The Research ............................................................................................. 17 

1.7.3. Data Collection Technique ....................................................................................... 17 

1.7.4. Data Analysis Technique: Pattern Matching ............................................................ 19 

CHAPTER II ............................................................................................................................... 21 

THE USE AND IMPLEMENTATION OF SOCIAL MEDIA STRATEGIES AND 

CAMPAIGNS BY INDONESIAN BRANDS ........................................................................... 21 

2.1 Social Media Campaigns of Indonesian Beauty Brands ......................................... 21 

2.2 Strategy and Planning of Social Media Campaign .................................................. 24 

2.3. Social Media Users ...................................................................................................... 32 

CHAPTER III ............................................................................................................................. 36 

Social Media Strategy: The Case Study of @skingameofficial's #BornThisWay Social Media
Campaign
Asterixa Abigail, Massageng Widagdhaprasana, S.I.P., MMktgComms
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 

iv 
 

INDONESIAN LOCAL SKIN CARE BRAND PROFILE: SKIN GAME ........................... 36 

3.1 History and Profile of @skingameofficial as an Indonesian beauty brand ........... 36 

3.2 The #BornThisWay Campaign .................................................................................. 41 

CHAPTER IV.............................................................................................................................. 46 

ANALYSIS OF THE SOCIAL MEDIA STRATEGY OF THE #BORNTHISWAY 

CAMPAIGN BY SKIN GAME ................................................................................................. 46 

4.1. The Social Media Strategy of Skin Game ...................................................................... 46 

4.1.1. Channel Choice .............................................................................................................. 46 

4.1.2. Target Audience .......................................................................................................... 49 

4.1.3. Goals ............................................................................................................................ 51 

4.1.4. Monitoring and Content Activities .............................................................................. 56 

4.2. Findings of Skin Game’s Social Media Strategy Through #BornThisWay Campaign 

Planning ................................................................................................................................... 61 

4.2.1. Goals ............................................................................................................................ 61 

4.2.2. Audiences .................................................................................................................... 62 

4.2.3. SMART Objectives ..................................................................................................... 64 

4.2.4. Content Ideas ............................................................................................................... 65 

4.2.5. Tactics .......................................................................................................................... 67 

4.2.6. Implementation ............................................................................................................ 68 

4.2.7. Evaluation .................................................................................................................... 73 

DISCUSSIONS OF THE SOCIAL MEDIA STRATEGY THROUGH THE 

#BORNTHISWAY CAMPAIGN OF SKIN GAME ............................................................... 78 

4.3. Analysis of The Planning of The #BornThisWay Campaign ....................................... 78 

4.4. Analysis of Skin Game’s Implementation of Social Media Strategy Through The 

#BornThisWay Campaign ...................................................................................................... 86 

4.5. The Different Implementation of Skin Game’s #BornThisWay Campaign on Twitter 

and Instagram .......................................................................................................................... 89 

4.6. The After-Effect of #BornThisWay Campaign ............................................................. 92 

CHAPTER V ............................................................................................................................... 94 

CLOSING .................................................................................................................................... 94 

5.1. Conclusion ......................................................................................................................... 94 

5.2. Suggestions ........................................................................................................................ 96 

Social Media Strategy: The Case Study of @skingameofficial's #BornThisWay Social Media
Campaign
Asterixa Abigail, Massageng Widagdhaprasana, S.I.P., MMktgComms
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 

v 
 

REFERENCES ............................................................................................................................ 97 

APPENDIX ................................................................................................................................ 104 

Social Media Strategy: The Case Study of @skingameofficial's #BornThisWay Social Media
Campaign
Asterixa Abigail, Massageng Widagdhaprasana, S.I.P., MMktgComms
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


