Solving Customer Information Gap Through Social Media to Achieve Banking Outcomes: Brand
Satisfaction, Trust, And Loyalty
Archam Dezka Muhammad Ramadhan, M. RAYNAL Marc (Toulouse Business School)

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Table of Contents

COVET ..ttt ettt ettt ettt et et et aees I
FOT@WOTA ...ttt ettt I
Table Of CONENLS ....evieieiieeiie ettt e et e e sareeesnbee e naeeenees I
LISt OF FIGUIS ..ottt ettt sttt e e saeeneeas v
LiSt Of TADIES ..ottt A%
List Of ADDIEVIATIONS ...couviiiiiiiiiieiiieiie ettt VI
INEEOAUCHION ..t s 1
ADSIIACE ...ttt ettt ettt ettt a et ettt eaean 3
ADSEIAK ..ttt 4
Part I: Internship Environment............ccccoocieiiiiiiiiiiiiieeccee e 6
Chapter 1: The COMPANY ......cccueeriiiiiieiieeiieie ettt et see e sire e e sseeennees 6

1.  Key Activities: Products & ServiCes........cccvevireeiiieriieeniieeeiee e 8

2. Organization Chart..........cccoooiieiiiiiiiee e 10

3. Banking ratios .......cccccceeeoiierieeiiieiie ettt 11

4. MATKEL .o 14

5. Costumer Profile .........cooiiiiiiiiiii e 15
Chapter 2: Internship MiSSIOMN .......ceviieiiieriieiiieiie et 16

L. JOD DESCIIPLIONS ....vvieeiiieiiieiieeiiieciie et eite et e et eve e esbeeseresnseenaae e 16

2. MISSION & PrOJECTS...uviiiiiiieiiieciie ettt e e 16

3. Project RESUILS.....cocuiiiiiiiiieie e 18

4. Reflection and EXPErience .........cccceeveeriiieniieniieiie et 22

Part II: Professional Reflection on Internship Problem Statement ....................... 24
Chapter 1: Presentation of Problem Statement and Research Topic................. 24

1. Presentation of the Bank Condition ............ccoecueeviiiiiiniiniiieienieee 24

2. Confrontation of the problem............ccccecieriiiiiiiniiiiiiiieeeee e 26
Chapter 2: Findings on Problem Statement ............cccccccovveviiiiniieenieeeee e 27

1. Research FINAINGS ........cccoovviiiiiiiiiiie et 28

2. Theoretical Framework ...........ccccoecuiiiiiiiiiiniiiiiieriecieeee e 35

30 INEEIVIEW oo 38

N 0107111 o 1< 1 (o) SRR 41

5. Study ReSuUlt...coiiiiiiie e 42

Part I1I: Realistic Recommendation ............cccceeeiieriienieeniienieeieecie e 45
CONCIUSION ...ttt ettt et s e e b e st e beesabeenaeeens 49

BiblIOGIaphY ....ceveiiieeiiiee e 51



