Analisis Faktor-faktor yang Memengaruhi Niat Adopsi Motor Listrik di Indonesia
Dziky Dzulfikar Rasyid, Rina Herani, S.E., M.Sc.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA DAFTAR PUSTAKA

Min, S., So, K. K. F., & Jeong, M. (2018, September 4). Consumer adoption of the Uber mobile
application: Insights from diffusion of innovation theory and technology acceptance
model.  Journal of Travel & Tourism  Marketing, 36(7), 770-783.
https://doi.org/10.1080/10548408.2018.1507866

Yuen, K. F.,, Cai, L., Qi, G., & Wang, X. (2020, October 5). Factors influencing autonomous
vehicle adoption: an application of the technology acceptance model and innovation
diffusion theory. Technology Analysis & Strategic Management, 33(5), 505-519.
https://doi.org/10.1080/09537325.2020.1826423

Johnson, V. L., Kiser, A., Washington, R., & Torres, R. (2018, February). Limitations to the
rapid adoption of M-payment services: Understanding the impact of privacy risk on
M-Payment  services. Computers in  Human  Behavior, 79, 111-122.
https://doi.org/10.1016/j.chb.2017.10.035

Kaur, P., Dhir, A., Bodhi, R., Singh, T., & Almotairi, M. (2020, September). Why do people use
and recommend m-wallets? Journal of Retailing and Consumer Services, 56, 102091.
https://doi.org/10.1016/j.jretconser.2020.102091

Dixit, K., Aashish, K., & Kumar Dwivedi, A. (2023, November). Antecedents of smart farming
adoption to mitigate the digital divide — extended innovation diffusion model.
Technology in Society, 75, 102348. https://doi.org/10.1016/j.techsoc.2023.102348

Manrai, R., & Gupta, K. P. (2022). A study on factors influencing mobile payment adoption
using theory of diffusion of innovation. International Journal of Business Information
Systems, 39(2), 219. https://doi.org/10.1504/ijbis.2022.121474

Acikgoz, F., Elwalda, A., & De Oliveira, M. J. (2023, April). Curiosity on Cutting-Edge
Technology via Theory of Planned Behavior and Diffusion of Innovation Theory.
International Journal of Information Management Data Insights, 3(1), 100152.
https://doi.org/10.1016/j.jjimei.2022.100152

Tu, J. C., & Yang, C. (2019, July 16). Key Factors Influencing Consumers’ Purchase of Electric
Vehicles. Sustainability, 11(14), 3863. https://doi.org/10.3390/sul1143863

Vafaei Zadeh, A., Syafrizal, S., Singh, K. S. D., Chanda, R. C., & TENG, J. K. (2024).
Modelling telemedicine adoption intention during COVID-19 pandemic: An extended
unified theory of acceptance and use of technology (UTAUT). International Journal
of Management and Decision Making, 1(1), 1.
https://doi.org/10.1504/ijmdm.2024.10052882

Scur, G., da Silva, A. V. D., Mattos, C. A., & Gongalves, R. F. (2023, June). Analysis of IoT
adoption for vegetable crop cultivation: Multiple case studies. Technological
Forecasting and Social Change, 191, 122452.
https://doi.org/10.1016/j.techfore.2023.122452

Yang, Y., Kim, Y. G., & Lee, K. D. (2023, February 28). Research on the Willingness to Use
Robotaxis Based on Ride-Sharing: Targeting Chinese Consumers. Korea
International Trade Research Institute, 19(1), 247-263.
https://doi.org/10.16980/jitc.19.1.202302.247



Analisis Faktor-faktor yang Memengaruhi Niat Adopsi Motor Listrik di Indonesia
Dziky Dzulfikar Rasyid, Rina Herani, S.E., M.Sc.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

Tﬁ?lé}l))l/l\r%glz/\,l) . (2023, February 28). Investigation of Telemedicine Services, An Innovative and
Technology-Based Healthcare Application, by Using the Extended Technology
Acceptance Model (TAM2): An Example from Turkey | European Journal of Applied
Sciences. Investigation of Telemedicine Services, an Innovative and
Technology-Based Healthcare Application, by Using the Extended Technology
Acceptance Model (TAM2): An Example From Turkey | European Journal of Applied
Sciences. https://doi.org/10.14738/aivp.111.14101

Leguina, A. (2015, January 21). A primer on partial least squares structural equation modeling
(PLS-SEM). International Journal of Research & Method in Education, 38(2),
220-221. https://doi.org/10.1080/1743727x.2015.1005806

Henseler, J., Ringle, C. M., & Sarstedt, M. (2016, May 9). Testing measurement invariance of
composites using partial least squares. International Marketing Review, 33(3),
405-431. https://doi.org/10.1108/imr-09-2014-0304

Shankar, A., Kumar, A., Yadav, R., Misra, P., & Pani, S. K. (2023, June 22). Should I adopt an
integrated virtual clinic? A dual-factor theory perspective. Journal of Consumer
Behaviour. https://doi.org/10.1002/cb.2202

Dong, H., Wang, H., & Han, J. (2022, June 30). Understanding Ecological Agricultural
Technology Adoption in China Using an Integrated Technology Acceptance
Model—Theory of Planned Behavior Model. Frontiers in Environmental Science, 10.
https://doi.org/10.3389/fenvs.2022.927668

Alyoussef, 1. Y. (2023, May 23). The Impact of Massive Open Online Courses (MOOCs) on
Knowledge Management Using Integrated Innovation Diffusion Theory and the
Technology = Acceptance = Model.  Education  Sciences, 13(6),  531.
https://doi.org/10.3390/educscil 306053 1

Josua Sembiring, M., Wibowo, W., & Citra Dewi, G. (2022, June 23). Adoption of innovative
mobile payment technologies in Indonesia: The role of attitude. Innovative Marketing,
18(2), 186—197. https://doi.org/10.21511/im.18(2).2022.16

Jatmiko, M. H., & Imronudin, I. (2023, May 19). Pengaruh Relative Advantage, Compatibility,
Complexity, Observability Dan Trialability Terhadap Intention To Use Pada E-Wallet
Dana. JURNAL LENTERA BISNIS, 12(2), 538.
https://doi.org/10.34127/jrlab.v12i2.780

Chukwuma, P. (2023, February 10). Integrating Diffusion of Innovations and Theory of Planned
Behavior to Predict Intention to Adopt Electric Vehicles in Rwanda. European
Journal of  Business and  Strategic ~ Management, 8(1), 1-15.
https://doi.org/10.47604/ejbsm.1763

Cahya, H. N., & Sukresna, I. M. (2022, December 19). Factors Affecting Intention to Use Fully
Electric Bike Transport of Ride-Hailing Applications: The Utaut Approach.
International Conference on Research and Development (ICORAD), 1(2), 241-255.
https://doi.org/10.47841/icorad.v1i2.45

Brezovec, P., & Hampl, N. (2021, February 19). Electric Vehicles Ready for Breakthrough in
MaaS? Consumer Adoption of E-Car Sharing and E-Scooter Sharing as a Part of
Mobility-as-a-Service (Maa\S). Energies, 14(4), 1088.
https://doi.org/10.3390/en14041088



Analisis Faktor-faktor yang Memengaruhi Niat Adopsi Motor Listrik di Indonesia
Dziky Dzulfikar Rasyid, Rina Herani, S.E., M.Sc.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

Yagﬁ?J ?li,Mﬂ?f; X., Ahmad, M., Alvarado, R., Anser, M. K., Isik, C., Choo, A., Ausaf, A., &
Khan, 1. A. (2022, February 11). Factors Affecting Electric Bike Adoption: Seeking
an Energy-Efficient Solution for the Post-COVID Era. Frontiers in Energy Research,
9. https://doi.org/10.3389/fenrg.2021.817107

Kumar, D., Samalia, H. V., & Verma, P. (2017). Factors Influencing Cloud Computing Adoption
by Small and Medium-Sized Enterprises (SMEs) In India. Pacific Asia Journal of the
Association for Information Systems, 25—48. https://doi.org/10.17705/1pais.09302

Harvey Tanakinjal, G., Deans, K. R., & Gray, B. J. (2010, April 19). Third Screen
Communication and the Adoption of Mobile Marketing: A Malaysia Perspective.
International Journal of Marketing Studies, 2(1).
https://doi.org/10.5539/ijms.v2n1p36

Wang, X., Yuen, K. F., Wong, Y. D., & Teo, C. C. (2018, February 12). An innovation diffusion
perspective of e-consumers’ initial adoption of self-collection service via automated
parcel station. The International Journal of Logistics Management, 29(1), 237-260.
https://doi.org/10.1108/ijlm-12-2016-0302

Peine, A., van Cooten, V., & Neven, L. (2016, August 31). Rejuvenating Design. Science,
Technology, & Human Values, 42(3), 429-459.
https://doi.org/10.1177/0162243916664589

Seebauer, S. (2015, August). Why early adopters engage in interpersonal diffusion of
technological innovations: An empirical study on electric bicycles and electric
scooters. Tramsportation Research Part A: Policy and Practice, 78, 146-160.
https://doi.org/10.1016/j.tra.2015.04.017

Yuqiong Zhou. (2008, June). Voluntary adopters versus forced adopters: integrating the
diffusion of innovation theory and the technology acceptance model to study
intra-organizational adoption. New Media & Society, 10(3), 475-496.
https://doi.org/10.1177/1461444807085382

Wu, J. H., Wang, S. C., & Lin, L. M. (2007, January). Mobile computing acceptance factors in
the healthcare industry: A structural equation model. International Journal of Medical
Informatics, 76(1), 66—77. https://doi.org/10.1016/j.ijmedinf.2006.06.006

Park, Y., & Chen, J. V. (2007, November 6). Acceptance and adoption of the innovative use of
smartphone. [Industrial Management & Data Systems, 107(9), 1349-1365.
https://doi.org/10.1108/02635570710834009

Chen, J. V., Yen, D. C., & Chen, K. (2009, May). The acceptance and diffusion of the innovative
smart phone use: A case study of a delivery service company in logistics. Information
& Management, 46(4), 241-248. https://doi.org/10.1016/j.im.2009.03.001

Munkacsy, A., & Monzon, A. (2018, July 3). Diffusion of Bike Sharing as an Innovation Vector
in the City: The Case of BiciMAD (Madrid). Journal of Urban Technology, 25(3),
1-26. https://doi.org/10.1080/10630732.2018.1483679

Ganglmair-Wooliscroft, A., & Wooliscroft, B. (2016, August). Diffusion of innovation: The case
of ethical tourism behavior. Journal of Business Research, 69(8), 2711-2720.
https://doi.org/10.1016/j.jbusres.2015.11.006

Min, S., So, K. K. F., & Jeong, M. (2018, September 4). Consumer adoption of the Uber mobile
application: Insights from diffusion of innovation theory and technology acceptance



Analisis Faktor-faktor yang Memengaruhi Niat Adopsi Motor Listrik di Indonesia
Dziky Dzulfikar Rasyid, Rina Herani, S.E., M.Sc.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADANAGdel.  Journal of Travel & Tourism Marketing, 36(7), 770-783.

https://doi.org/10.1080/10548408.2018.1507866

Dwivedi, Y. K., Rana, N. P, Jeyaraj, A., Clement, M., & Williams, M. D. (2017, June 8).
Re-examining the Unified Theory of Acceptance and Use of Technology (UTAUT):
Towards a Revised Theoretical Model. Information Systems Frontiers, 21(3),
719-734. https://doi.org/10.1007/s10796-017-9774-y

Venkatesh, Thong, & Xu. (2012). Consumer Acceptance and Use of Information Technology:
Extending the Unified Theory of Acceptance and Use of Technology. MIS Quarterly,
36(1), 157. https://doi.org/10.2307/41410412

Venkatesh, V., & Davis, F. D. (2000, February). A Theoretical Extension of the Technology
Acceptance Model: Four Longitudinal Field Studies. Management Science, 46(2),
186-204. https://doi.org/10.1287/mnsc.46.2.186.11926

Conner, M., & Armitage, C. J. (1998, August). Extending the Theory of Planned Behavior: A
Review and Avenues for Further Research. Journal of Applied Social Psychology,
28(15), 1429-1464. https://doi.org/10.1111/j.1559-1816.1998.tb01685.x

Ajzen, 1. (1991, December). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211.
https://doi.org/10.1016/0749-5978(91)90020-t

Henseler, J., Ringle, C. M., & Sarstedt, M. (2014, August 22). A new criterion for assessing
discriminant validity in variance-based structural equation modeling - Journal of the
Academy of Marketing Science. SpringerLink.
https://doi.org/10.1007/s11747-014-0403-8

Degirmenci, K., & Breitner, M. H. (2017, March). Consumer purchase intentions for electric
vehicles: Is green more important than price and range? Transportation Research Part
D: Transport and Environment, 51, 250-260.
https://doi.org/10.1016/j.trd.2017.01.001

Kim, C., Mirusmonov, M., & Lee, I. (2010, May). An empirical examination of factors
influencing the intention to use mobile payment. Computers in Human Behavior,
26(3), 310-322. https://doi.org/10.1016/j.chb.2009.10.013

Venkatesh, Morris, Davis, & Davis. (2003). User Acceptance of Information Technology:
Toward a Unified View. MIS Quarterly, 27(3), 425. https://doi.org/10.2307/30036540

Zang, Y., Qian, J., & Jiang, Q. (2022, January 9). Research on the Influence Mechanism of
Consumers’ Purchase Intention of Electric Vehicles Based on Perceived Endorsement:
A Case Study of Chinese Electric Vehicle Start-Ups. World Electric Vehicle Journal,
13(1), 19. https://doi.org/10.3390/wevj13010019

Tungel, N. (2022, June). Intention to purchase electric vehicles: Evidence from an emerging
market. Research in Transportation Business & Management, 43, 100764.
https://doi.org/10.1016/j.rtbm.2021.100764

Khetarpal, M., & Singh, S. (2020). Relative influence of media and eWOM on purchase
intention of green products. International Journal of Business and Globalisation,
26(4), 407. https://doi.org/10.1504/ijbg.2020.111652

Hill, R. J., Fishbein, M., & Ajzen, 1. (1977, March). Belief, Attitude, Intention and Behavior: An
Introduction to Theory and Research. Contemporary Sociology, 6(2), 244.
https://doi.org/10.2307/2065853



Analisis Faktor-faktor yang Memengaruhi Niat Adopsi Motor Listrik di Indonesia
Dziky Dzulfikar Rasyid, Rina Herani, S.E., M.Sc.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

Ba%lg},/\ %.N@.),ARogers, E. M., & Shoemaker, F. (1974, June). Communication of Innovations: A
Cross-Cultural Approach. Man, 9(2), 331. https://doi.org/10.2307/2800105

Wang, Y., Wang, S., Wang, J., Wei, J., & Wang, C. (2018, May 30). An empirical study of
consumers’ intention to use ride-sharing services: using an extended technology
acceptance model - Transportation. SpringerLink.
https://doi.org/10.1007/s11116-018-9893-4

Sekaran, U. and Bougie, R. (2016) Research Methods for Business A Skill-Building Approach.
7th Edition, Wiley & Sons, West Sussex. - References - Scientific Research Publishing.
(n.d.). Sekaran, U. and Bougie, R. (2016) Research Methods for Business a
Skill-Building Approach. 7th Edition, Wiley & Sons, West Sussex. - References -
Scientific Research Publishing.
https://www.scirp.org/(S(351jmbntvnsjtlaadkposzje))/reference/referencespapers.aspx
referenceid=2371540

Hair, JF, Hult, G.T.M., Ringle, C.M. and Sarstedt, M. (2017) A Primer on Partial Least
Squares Structural Equation Modeling (PLS-SEM). 2nd Edition, Sage Publications
Inc., Thousand Oaks, CA. - References - Scientific Research Publishing. (n.d.). Hair,
J.F., Hult, G.T.M., Ringle, C.M. and Sarstedt, M. (2017) a Primer on Partial Least
Squares Structural Equation Modeling (PLS-SEM). 2nd Edition, Sage Publications
Inc., Thousand Oaks, CA. - References - Scientific Research Publishing.
https://www.scirp.org/(S(351jmbntvnsjtlaadkozje))/reference/referencespapers.aspx?r
eferenceid=2297757

Ngoc Su, D., Quy Nguyen-Phuoc, D., Thi Kim Tran, P., Van Nguyen, T., Trong Luu, T., &
Pham, H. G. (2023, October). Identifying must-have factors and should-have factors
affecting the adoption of electric motorcycles — A combined use of PLS-SEM and
NCA approach. Travel  Behaviour and  Society, 33, 100633.
https://doi.org/10.1016/j.tbs.2023.100633

Hatia Putri, A. M. (2023, March 7). Penjualan Motor Listrik Cuma 1%, Subsidi Bisa Nambah
Pembeli? CNBC Indonesia.
https://www.cnbcindonesia.com/research/20230307113641-128-419516/penjualan-m
otor-listrik-cuma- 1 -subsidi-bisa-nambah-pembeli

Tren Penggunaan Kendaraan Listrik di Korporasi. (n.d.). Tren Penggunaan Kendaraan Listrik
Di Korporasi.
https://validnews.id/opini/tren-penggunaan-kendaraan-listrik-di-korporasi

Farhan, & Kosala. (2022). Test Ride Motor Listrik Honda U-Go, Serasa Honda BeAT Versi
Elektrik - GridOto.com. Test Ride Motor Listrik Honda U-Go, Serasa Honda BeAT
Versi  Elektrik -  GridOto.com.  Retrieved July 25, 2023, from
https://www.gridoto.com/read/223596537/test-ride-motor-listrik-honda-u-go-serasa-h
onda-beat-versi-elektrik

Sugiharto, J. (2022, October 25). Cara Daftar Test Ride Sepeda Motor Listrik Yamaha EOI.
Tempo.
https://otomotif.tempo.co/read/1649249/cara-daftar-test-ride-sepeda-motor-listrik-ya
maha-e01

L., & Rizki, F. (2023, February 21). Ada Area Khusus Test Ride Motor Listrik di IIMS 2023, Ini
Daftar Unit yang Bisa Dicoba. liputan6.com.



Analisis Faktor-faktor yang Memengaruhi Niat Adopsi Motor Listrik di Indonesia
Dziky Dzulfikar Rasyid, Rina Herani, S.E., M.Sc.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
CADIAT '\fﬁ?ﬁs ://[www.liputan6.com/otomotif/read/5213215/ada-area-khusus-test-ride-motor-list
rik-di-1ims-2023-ini-daftar-unit-yang-bisa-dicoba

Fahreza Surya, I. R., Aji, P., & Padhilah, F. A. (n.d.). Indonesia Electric Vehicle Outlook (IEVO)
2023 — IESR. Indonesia Electric Vehicle Outlook (IEVO) 2023 — IESR.
https://iesr.or.id/pustaka/indonesia-electric-vehicle-outlook-ievo-2023

Survei KIC: Harga Tinggi Jadi Alasan Publik Belum Menggunakan Kendaraan Listrik |
Databoks. (n.d.). Survei KIC: Harga Tinggi Jadi Alasan Publik Belum Menggunakan
Kendaraan Listrik.
https://databoks.katadata.co.id/datapublish/2022/04/22/survei-kic-harga-tinggi-jadi-al
asan-publik-belum-menggunakan-kendaraan-listrik

Stasiun Pengisian Kendaraan Listrik Masih Menumpuk di Jawa dan Bali | Databoks. (n.d.).
Stasiun Pengisian Kendaraan Listrik Masih Menumpuk Di Jawa Dan Bali.
https://databoks.katadata.co.id/datapublish/2023/05/30/stasiun-pengisian-kendaraan-li
strik-masih-menumpuk-di-jawa-dan-bali

Dapat Subsidi Rp7 Juta per Unit, Berapa Penjualan Sepeda Motor Listrik di Indonesia? |
Databoks. (n.d.). Dapat Subsidi Rp7 Juta per Unit, Berapa Penjualan Sepeda Motor
Listrik Di Indonesia?
https://databoks.katadata.co.id/datapublish/2023/03/06/dapat-subsidi-rp7-juta-per-unit
-berapa-penjualan-sepeda-motor-listrik-di-indonesia

Kebijakan Energi Terbarukan | Renewable Energy Indonesia. (2023, July 17). Renewable
Energy Indonesia. https://renewableenergy.id/kebijakan-energi-terbarukan/

Sandi, F. (n.d.). Kemenperin: 8 Produsen Motor Listrik Dapat Subsidi Rp 7 Juta. CNBC
Indonesia.
https://www.cnbcindonesia.com/news/20230320181933-4-423319/kemenperin-8-prod
usen-motor-listrik-dapat-subsidi-rp-7-juta

International Energy Agency. (2021). Global EV Outlook 2021. In https:/www.iea.org/.
Retrieved July 19, 2023, from https://www.iea.org/reports/global-ev-outlook-2021

A. (2023, February 20). Target Produksi 2 Juta Motor Listrik di 2025 - AISI. AISI.
https://www.aisi.or.id/target-produksi-2-juta-motor-listrik-di-2025/

Eccarius, T., & Lu, C. C. (2019, March 19). Powered two-wheelers for sustainable mobility: A
review of consumer adoption of electric motorcycles. International Journal of
Sustainable Transportation, 14(3), 215-231.
https://doi.org/10.1080/15568318.2018.1540735



