
58 

References 

Aditia, J. 2011. Analisis perbedaar gender, pendapatan dan frekuensi pembelian 

terhadap perilaku pembelian impulsif. Jurnal Manajemen. 7 (6). 

Afandi, A. R., & Hartati, S. (2017, 03 12). Pembelian Impulsif pada Remaja Akhir 

Ditinjau dari Kontrol Diri. Gadjah Mada Journal of Psychology, 3(3), 

123-130. https://doi.org/10.22146/gamajop.44103 

Ahmad, M. B., Ali, H. F., Malik, M. S., Humayun, A. A., & Ahmad, S. (2018). 

Factors Affecting Impulsive Buying Behavior with Mediating role of 

Positive Mood: An Empirical Study. European Online Journal of 

Natural and Social Sciences 2019, 8(1), 17-35. 

https://core.ac.uk/download/pdf/230041603.pdf 

Anderson, M. H. (2013). Big Five personality dimensions. In E. H. Kessler (Ed.), 

Encyclopedia of Management Theory (pp. 76-80), Sage, Thousand Oaks, 

CA. 

Andrade, C. (2020) ‘The limitations of online surveys’, Indian Journal of 

Psychological Medicine, 42(6), pp. 575–576. 

doi:10.1177/0253717620957496.  

Arifin, H. H., & Milla, M. N. (2020). Adaptasi Dan Properti psikometrik Skala 

Kontrol Diri ringkas Versi Indonesia. Jurnal Psikologi Sosial, 18(2), 

179–195. https://doi.org/10.7454/jps.2020.18  

Arisandy, D. (2017, 01 18). KONTROL DIRI DITINJAU DARI IMPULSIVE 

BUYYING PADA BELANJA ONLINE. Jurnal Ilmiah Psyche, 11(1), 

63-74. Retrieved 05 20, 2022, from 

https://journal.binadarma.ac.id//index.php/jurnalpsyche/article/view/9 

The Role of Self-Control on Online Impulsive Buying and Personality Traits As Moderators
Dea Febyola, Tri Hayuning Tyas, S.Psi., M.A., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



59 

Arnett, J. (2000). Emerging adulthood: A theory of development from the late 

teens through the twenties. American Psychologist, 55(5), 469-480. 

https://doi.org/10.1037/0003-066x.55.5.469 

Astutik, P. P., Chusniyah, T., & Ida Viatrie, D. (2020). Kepribadian big five 

TERHADAP impulsive buying behavior Pada Mahasiswi fakultas 

Ekonomi Dan Bisnis. Journal An-Nafs: Kajian Penelitian Psikologi, 

5(1), 54–63. https://doi.org/10.33367/psi.v5i1.951  

Awan, A. G., & Abbas, N. (2015). Impact of Demographic Factors on Impulse 

Buying Behavior of Consumers in Multan-Pakistan. European Journal 

of Business and Management, 7, 96-105. 

Aziz, I. (2019). PENGARUH UANG SAKU, GAYA HIDUP DAN PERILAKU 

MENABUNG TERHADAP POLA KONSUMSI NON MAKANAN 

MAHASISWA (Studi pada: Mahasiswa Fakultas Ekonomi dan Bisnis 

Universitas Brawijaya). Jurnal Ilmiah Mahasiswa FEB Universitas 

Brawijaya, 9. https://jimfeb.ub.ac.id/index.php/jimfeb/article/view/6172 

Badgaiyan, A. J., & Verma, A. (2014). Intrinsic factors affecting impulsive 

buying behaviour—Evidence from India. Journal of Retailing and 

Consumer Services, 21(4), 537–549. 

doi:10.1016/j.jretconser.2014.04.003 

Baumeister, R. F., Sparks, E. A., Stillman, T. F., & Vohs, K. D. (2007). Free will 

in consumer behavior: Self-control, ego depletion, and choice. Journal 

of Consumer Psychology, 18(1), 4-13. doi: 10.1016/j.jcps.2007.10.002 

The Role of Self-Control on Online Impulsive Buying and Personality Traits As Moderators
Dea Febyola, Tri Hayuning Tyas, S.Psi., M.A., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



60 

Burkley, E. (2008). The role of self-control in resistance to persuasion. 

Personality and Social Psychology Bulletin, 34(3), 419-431. doi: 

10.1177/0146167207310 458 

Charan, Y. Y., & Rahayu, M. N. (2022). Self-control Dan impulsive buying 

Wanita Dewasa Awal Pada masa Pandemi. Psikoborneo: Jurnal Ilmiah 

Psikologi, 10(4), 662. https://doi.org/10.30872/psikoborneo.v10i4.9100 

Chhatwani, M. (2022). Personal control and financial well-being among the 

elderly: Moderating role of the big five. Personality and Individual 

Differences, 184, 111171. https://doi.org/10.1016/j.paid.2021.111171  

Das, D., Sarkar, A., & Debroy, A. (2022). Impact of covid‐19 on changing 

consumer behaviour: Lessons from an emerging economy. International 

Journal of Consumer Studies, 46(3), 692–715. 

https://doi.org/10.1111/ijcs.12786   

Diener, E., Lucas, R. E., Cummings, J.A., (2019). Personality Traits. In 

Cummings, J. A. and Sanders, L. (2019). Introduction to Psychology (pp. 

853-862). Saskatoon, SK: University of Saskatchewan Open Press. 

https://openpress.usask.ca/psy120121 

Dawson, S., & Kim, M. (2010). Cues on apparel web sites that trigger impulse 

purchases. Journal of Fashion Marketing and Management: An 

International Journal, 14(2), 230–246. 

https://doi.org/10.1108/13612021011046084  

Efendi, R., Indartono, S., & Sukidjo, S. (2019). The mediation of economic 

literacy on the effect of self control on impulsive buying behaviour 

The Role of Self-Control on Online Impulsive Buying and Personality Traits As Moderators
Dea Febyola, Tri Hayuning Tyas, S.Psi., M.A., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



61 

moderated by peers. International Journal of Economics and Financial 

Issues, 9(3), 98–104. https://doi.org/10.32479/ijefi.7738  

Ekeng, A. B., Lifu, F. L.,and Asinya, F. A . (2012). Effect of Demographic 

Characteristics on Consumer Impulse Buying Among Consumers of 

calabar Municipality, Cross River State. Academic Research 

Internationa l3 (2). 

Elnina, D. R. (2022, 01 31). Kemampuan self control mahasiswa ditinjau dari 

perilaku impulsive buying terhadap produk fashion. PSIKODINAMIKA: 

JURNAL LITERASI PSIKOLOGI, 2(1), 001-019. 

https://doi.org/10.36636/psikodinamika.v2i1.955 

Feist, J., Feist, G. J., & Robert, T. (2018). Theories of personality (9th ed.). 

McGraw-Hill Education. 

Gailliot, M. T., Baumeister, R. F., DeWall, C. N., Maner, J. K., Plant, E. A., Tice, 

D. M., Brewer, L. E., & Schmeichel, B. J. (2007). Self-control relies on 

glucose as a limited energy source: Willpower is more than a metaphor. 

Journal of Personality and Social Psychology, 92(2), 325–336. 

https://doi.org/10.1037/0022-3514.92.2.325  

Guo, Y., Zhang, Y., Liao, J., Guo, X., Liu, J., Xue, X., Li, C., Zhang, M., & Zhang, 

Y. (2017). Negative feedback and employee job performance: 

Moderating role of the big five. Social Behavior and Personality: An 

International Journal, 45(10), 1735–1744. 

https://doi.org/10.2224/sbp.6478  

The Role of Self-Control on Online Impulsive Buying and Personality Traits As Moderators
Dea Febyola, Tri Hayuning Tyas, S.Psi., M.A., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



62 

Herabadi, A., G. (2003). Buying Impulses: A Study on Impulsive Consumption 

(Doctoral thesis). https://www.researchgate.net/publication/254889442 

Hoyle, R. H., & Davisson, E. K. (2016). Varieties of self-control and their 

personality correlates. In K. D. Vohs & R. F. Baumeister (Eds.), 

Handbook of self-regulation: Research, theory, and applications (3rd 

ed., pp. 396-413). New York: Guilford Press. 

Hussain, S., & Siddiqui, D. A. (2019). The influence of impulsive personality 

traits and store environment on impulse buying of consumer in Karachi. 

International Journal of Business Administration, 10(3), 50. 

https://doi.org/10.5430/ijba.v10n3p50  

Kabigting, Jr, F. J. (2021, August). The Discovery and Evolution of the Big Five 

of Personality Traits: A Historical Review. GNOSI: An Interdisciplinary 

Journal of Human Theory and Praxis, 4(3), 83-100. 

10.13140/RG.2.2.13907.40480 

Kasih, A. P. (2022, December 24). Berapa Biaya Hidup Mahasiswa Di Jogja Dan 

solo? Ini Kisaran per Bulan. KOMPAS.com. 

https://www.kompas.com/edu/read/2022/05/30/101925771/berapa-

biaya-hidup-mahasiswa-di-jogja-dan-solo-ini-kisaran-per-

bulan?page=all 

Larsen, R. J., & Buss, D. M. (2008). Personality psychology. Jastrebarsko: 

Naklada Slap, 20(2), 269–271 

Masouleh, S. E., Pazhang, M., & Moradi, J. S. (2012, July). What is Impulse 

Buying? An analytical network processing framework for prioritizing 

The Role of Self-Control on Online Impulsive Buying and Personality Traits As Moderators
Dea Febyola, Tri Hayuning Tyas, S.Psi., M.A., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



63 

factors affecting impulse buying. Management Science Letters, 2(4), 

1053-1064. 10.5267/j.msl.2012.03.016 

Mulyono, F. (2012). Faktor demografis dalam perilaku pembelian impulsive. 

Jurnal Administrasi Bisnis 8 (1): 88-105. 

Muratore, I. (2016). Teens as impulsive buyers: What is the role of price? 

International Journal of Retail & Distribution Management, 44(11), 

1166-1180. https://doi.org/10.1108/ijrdm-08-2015-0120 

Nair, P., Seshanna, S., & Plamoottil, S. S. (2022). Impact of Covid-19 Pandemic 

on Impulse Purchase Behaviour among Women Shoppers of Mumbai. 

Journal of Contemporary Issues in Business and Government, 28(01), 

271. https://doi.org/10.47750/cibg.2022.28.01.017 

Nurul. (2021). Berapa rata-rata uang saku bulanan untuk mahasiswa Yang 

berkuliah Di Yogyakarta? Quora. https://id.quora.com/Berapa-rata-rata-

uang-saku-bulanan-untuk-mahasiswa-yang-berkuliah-di-Yogyakarta 

Pandya, P., and Pandya, K. (2020). An empirical study of compulsive buying 

behaviour of consumers. Alochana Chakra J. 9, 4102–4114 

Pervin, L.A., Cervone, D., & John, O.P. (2005). Personality: Theory and 

Research. Hoboken. NJ: Wiley. 

Pradipto, Y. D., Winata, C., Murti, K., & Azizah, A. (2016). Think again before 

you buy: The relationship between self-regulation and impulsive buying 

behaviors among Jakarta young adults. Procedia - Social and Behavioral 

Sciences, 222, 177-185. https://doi.org/10.1016/j.sbspro.2016.05.209 

The Role of Self-Control on Online Impulsive Buying and Personality Traits As Moderators
Dea Febyola, Tri Hayuning Tyas, S.Psi., M.A., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



64 

Puspasari, N., & Wahyudi, H. (2020). Hubungan Tipe Kepribadian Big Five 

Dengan Impulsive Buying Pada Mahasiswi Unisba. Prosiding Psikologi, 

6(2), 903-908. https://doi.org/doi.org/10.29313/.v6i2.24529 

Rahadi, D. R., & Farid, M. M. (2021). Monograf Analisis Variabel Moderating. 

CV Lentera Ilmu Mandiri. Retrieved July 5, 2023, from 

https://www.researchgate.net/publication/354521951.  

Ramzi, F., & Saed, O. (2019). The roles of self-regulation and self-control in 

procrastination. Psychology and Behavioral Science International 

Journal, 13(2). https://doi.org/10.19080/pbsij.2019.13.555863 

Rana, D. S., & Tirthani, J. (2012). Effect of education, income and gender on 

impulsive buying among Indian consumer an empirical study of 

readymade garment customers. Indian Journal of Applied Research, 

1(12), 145–146. https://doi.org/10.15373/2249555x/sep2012/50  

Roberts, J. A., & Manolis, C. (2012). Cooking up a recipe for self-control: The 

three ingredients of self-control and its impact on impulse buying. 

Journal of Marketing Theory and Practice, 20(2), 173-188. doi: 

10.2753/MTP10696679200204 

Rodrigues, R. I., Lopes, P., & Varela, M. (2021). Factors affecting impulse buying 

behavior of consumers. Frontiers in Psychology, 12:697080. 

https://doi.org/10.3389/fpsyg.2021.697080  

Rook, D. W. (1987). The Buying Impulse. Journal of Consumer Research, 14(2), 

189-199. https://doi.org/10.1086/209105 

The Role of Self-Control on Online Impulsive Buying and Personality Traits As Moderators
Dea Febyola, Tri Hayuning Tyas, S.Psi., M.A., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



65 

Rook, D. W., & Fisher, R. J. (1995). Normative influences on impulsive buying 

behavior. Journal of Consumer Research, 22(3), 305. 

https://doi.org/10.1086/209452 

Sakapurnama, E., & Safitri, N. (2023). Impact of pandemic covid-19 on consumer 

purchase intention: Empirical study from Indonesia. Jurnal Ilmu 

Keluarga Dan Konsumen, 16(1), 84–94. 

https://doi.org/10.24156/jikk.2023.16.1.84  

Santrock, J. W. (2011). Physical and Cognitive Development in Adolescene. In 

Life-span development (13th ed., pp. 377–385). essay, McGraw-Hill.  

Sarmento, M. , Marques, S. , & Galan‐Ladero, M. (2019). Consumption dynamics 

during recession and recovery: A learning journey. Journal of Retailing 

and Consumer Services, 50, 226–234. 10.1016/j.jretconser.2019.04.021 

Schultz, D. P., & Schultz, S. E. (2009). Theories of personality (9th ed.). Cengage 

Learning. 

Shahjehan, A., & Qureshi, J. A. (2019). Personality and impulsive buying 

behaviors. A necessary condition analysis. Economic Research-

Ekonomska Istraživanja, 32(1), 1060–1072. 

https://doi.org/10.1080/1331677x.2019.1585268  

Sofi, S. A., & Najar, S. A. (2018). Impact of personality influencers on 

psychological paradigms: An empirical-discourse of big five framework 

and impulsive buying behaviour. European Research on Management 

and Business Economics, 24(2), 71–81. 

doi:10.1016/j.iedeen.2017.12.002 

The Role of Self-Control on Online Impulsive Buying and Personality Traits As Moderators
Dea Febyola, Tri Hayuning Tyas, S.Psi., M.A., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



66 

Sofi, S. A., & Nika, F. A. (2016). The role of personality in impulse buying 

behavior. Jindal Journal of Business Research, 5(1), 26–50. 

https://doi.org/10.1177/2278682116674079  

Stern, H. (1962, April). The Significance of Impulse Buying Today. Journal of 

Marketing, 26(2), 59-62. https://doi.org/10.2307/1248439 

Stratton, S. J. (2021). Population Research: Convenience Sampling Strategies. 

rehospital and Disaster Medicine, 36(4), 373-374. 

doi:10.1017/S1049023X21000649 

Sultan, A. J., Joireman, J., & Sprott, D. E. (2011). Building consumer self-control: 

The effect of self-control exercises on impulse buying urges. Marketing 

Letters, 23(1), 61-72. https://doi.org/10.1007/s11002-011-9135-4 

Turban, E. King, D. Lee, J & Viehland, D. (2004) Electronic Commerce: A 

managerial perspective. New Jersey: Pearson Prentice Hall. 

Utami, F. A., & Sumaryono. (2008). Pembelian Impulsif Ditinjau dari Kontrol 

Diri dan Jenis Kelamin pada Remaja. Jurnal Psikologi Proyeksi, 3(1), 

46-55. 

Verplanken, B., & Herabadi, A. (2001). Individual Differences in Impulse Buying 

Tendency: Feeling and no Thinking. European Journal of Personality, 

15, 71-83. 10.1002/per.423 

Wiseman, S. (1967). The effect of restriction of range upon correlation 

coefficients. British Journal of Educational Psychology, 37(2), 248–252. 

doi:10.1111/j.2044-8279.1967.tb01933.x.  

 
  

The Role of Self-Control on Online Impulsive Buying and Personality Traits As Moderators
Dea Febyola, Tri Hayuning Tyas, S.Psi., M.A., Psikolog
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


