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Figure 1. 1950. Van Heusen: Man’s World Ties.
<https://www.glamour.com/gallery/six-sexist-vintage-ads-get-a-feminist-

makeover-for-womens-history-month>
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Figure 2. 1951. Van Heusen: Van Gabs. <https://www.vintag.es/2022/08/van-
heusen-ads.html?m=1>
Figure 3. 1950. Van Heusen: Van Chick. <https://www.vintag.es/2022/08/van-

heusen-ads.html?m=1>

Figure 4. 1951. Van Heusen: Jungle Print. <https://www.vintag.es/2022/08/van-
heusen-ads.html?m=1>

Figure 5. 1950. Mr. Leggs: It’s nice to have a girl around the house.

<https://rarehistoricalphotos.com/offensive-sexist-vintage-ads/>

Figure 6. 1957. Du Pont: Tip  for  summer  travelers.

<https://www.ghostofthedoll.co.uk/retromusings/du-pont-dacron-orlon-

menswear-adverts-1956-1958-mens-legs/>

Figure 7. 1957. Du Pont: Cool way to stay neat all day.

<https://www.ghostofthedoll.co.uk/retromusings/du-pont-dacron-orlon-

menswear-adverts-1956-1958-mens-legs/>

Figure 8. 1958. Du Pont: 4 Minutes.

<https://www.ghostofthedoll.co.uk/retromusings/du-pont-dacron-orlon-
menswear-adverts-1956-1958-mens-legs/>

Figure 9. 1958. Du Pont: Ready to go.

<https://www.ghostofthedoll.co.uk/retromusings/du-pont-dacron-orlon-
menswear-adverts-1956-1958-mens-legs/>

Figure 10. 1959. Drummond: Men are Dbetter than  women.

<https://www.vintag.es/2021/10/1959-drummond-sweaters-ad.html?m=>

Figure 11. 1960. Mr. Leggs: Good thing he kept his head.

<https://www.thesun.co.uk/news/5371289/retro-sexist-ads-have-gender-

roles-reversed-in-modern-day-makeover/>
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Figure 12. 1965. Drummond: Some guys just talk about it
<https://www.alamy.com/vintage-september-1965-playboy-magazine-issue-
advert-usa-image456245801.htm|>

Figure 13. 1960. Harris: The strenuous action.
<https://www.popsugar.com/love/photo-
gallery/30691075/image/30691114/Slacks-fit-all-kinds-strenuous-action>

Figure 14. 1960. Broomsticks: Dynamite. <https://www.vintag.es/2016/09/the-

game-is-broomsticks-creepy-and-rape.html?m=1>

Figure 15. 1963. Ban-Lon: His shirts and his girls. <https://flashbak.com/swinging-
sixties-menswear-adverts-for-amorous-playboys-28182/>

Figure 16. 1964. Van Heusen: 417. <https://flashbak.com/swinging-sixties-

menswear-adverts-for-amorous-playboys-28182/>

Figure 17. 1966. Tads: Nice  things happen to guys.
<https://flashbak.com/swinging-sixties-menswear-adverts-for-amorous-
playboys-28182/>

Figure 18. 1967. Drummond: The sweaters and female model.

<https://rarehistoricalphotos.com/offensive-sexist-vintage-ads/>

Figure 19. 1967. Broomsticks: Ring around Rosie. <https://flashbak.com/swinging-

sixties-menswear-adverts-for-amorous-playboys-28182/>

Figure 20. 1967. Broomsticks: Paula. Or Jean. <https://flashbak.com/swinging-

sixties-menswear-adverts-for-amorous-playboys-28182/>

Figure 21. 1968. Harriss Get what you’ve always  wanted.
<https://flashbak.com/swinging-sixties-menswear-adverts-for-amorous-
playboys-28182/>
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Figure 22. 1968. Drummond: Look good around girls.
<https://flashbak.com/swinging-sixties-menswear-adverts-for-amorous-
playboys-28182/>

Figure 23. 1970. Angels Flight: Heavy Hitter. <https://www.vintag.es/2016/09/34-

super-sexy-mens-fashion-ads-for.html>

Figure 24, 1970. Angels Flight: Ladies’ Choice.

<https://www.vintag.es/2016/09/34-super-sexy-mens-fashion-ads-for.html>

Figure 25. 1970. Hardwick: Stay cool and disciplined.

<https://www.vintag.es/2016/09/34-super-sexy-mens-fashion-ads-for.html>

Figure 26. 1970. Hardwick: Meet the grueling high-speed test.
<https://www.vintag.es/2016/09/34-super-sexy-mens-fashion-ads-for.html>

Figure 27. 1974. Weyenberg Massagic. <https://www.vintag.es/2022/08/keep-her-

where-she-belongs.htm|>

Figure 28. 1970. Bass Tacks. <https://www.vintag.es/2016/09/34-super-sexy-

mens-fashion-ads-for.html>

Figure 29. 1970. Interwoven: The man who plays to succeed.

<https://www.vintag.es/2016/09/34-super-sexy-mens-fashion-ads-for.html>

Figure 30. 1970. Interwoven: The man who knows to put his feet up and relax.

<https://www.vintag.es/2016/09/34-super-sexy-mens-fashion-ads-for.html>





