UNIVERSITAS
GADJAH MADA

Sheraton Mustika o o
Yogyakarta Resort & Spa dalam Menavigasi Era Komunikasi Pemasaran Baru)
Adin Noviana, Drs. Widodo Agus Setianto, M.Si.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Amankwah-Amoah, J., Khan, Z., Wood, G., & Knight, G. (2021). COVID-19 and
digitalization: The great acceleration. Journal of Business Research, 136, 602—611.

Anantachart, S. (2006). Integrated marketing communications and market planning:
Their implications to brand equity building. Journal of Promotion Management,
11(1), 101-125.

Arifin, S. (2010). Pemasaran Era Milenium. CV. Budi Utama.

Autio, E., Nambisan, S., Thomas, L. D. W., & Wright, M. (2018). Digital affordances,
spatial affordances, and the genesis of entrepreneurial ecosystems. Strategic
Entrepreneurship Journal, 12(1), 72-95.

Bazi, S., Filieri, R., & Gorton, M. (2020). Customers’ motivation to engage with luxury
brands on social media. Journal of Business Research, 112, 223-235.

Bersin, J. (2016). Everything is becoming digital: Talent, business, and hr predictions
for 2017. Forbes Media LLC.

Bolton, R. N., Chapman, R. G., & Mills, A. J. (2019). Harnessing Digital Disruption
With Marketing Simulations. Journal of Marketing Education, 41(1), 15-31.
Burcher, Nick. (2012). Paid, owned, earned : maximizing marketing returns in a socially

connected world. Kogan Page.

Burnett, J. (2008). Core Concepts of Marketing. John Wiley and Sons Ltd.

Cai, Y.-J.,, & Choi, T.-M. (2023). Omni-channel marketing strategy in the digital
platform era. Journal of Business Research, 168, 148-2963.

Calik, E., Calisir, F., & Cetinguc, B. (2017). A Scale Development for Innovation
Capability Measurement. Journal of Advanced Management Science, 5(2), 69-76.

Campbell, C., & Marks, L. J. (2015). Good native advertising isn’t a secret. Business
Horizons, 58(6), 599-606.

Cantallops, A. S., & Salvi, F. (2014). New consumer behavior: A review of research on
eWOM and hotels. International Journal of Hospitality Management, 36, 41-51.

Carr, C. T., & Hayes, R. A. (2015). Social Media: Defining, Developing, and Divining.
Atlantic Journal of Communication, 23(1), 46-65.

Chaffey, D. (2016). Digital Business & E-Commerce Management: Strategy

Implementation and Practice, 6/E. ICB Research Reports, 9.

87

KOMUNIKASI PEMASARAN DIGITAL TERINETEGRASI DI ERA DISRUPSI 4.0 (Studi Kasus Upaya



UNIVERSITAS
GADJAH MADA

Sheraton Mustika o o
Yogyakarta Resort & Spa dalam Menavigasi Era Komunikasi Pemasaran Baru)
Adin Noviana, Drs. Widodo Agus Setianto, M.Si.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Chaffey, D., & Ellis-Chadwic. (2016). Digital Marketing: Strategy, Implementation and
Practice. Pearson .

Chopra, A., Avhad, V., & Jaju, and S. (2021). Influencer Marketing: An Exploratory
Study to ldentify Antecedents of Consumer Behavior of Millennial. Business
Perspectives and Research, 9(1), 77-91.

Ciarli, T., Kenney, M., Massini, S., & Piscitello, L. (2021). Digital technologies,
innovation, and skills: Emerging trajectories and challenges. Research Policy, 50
104-289.

Colicev, A., Malshe, A., Pauwels, K., & O’Connor, P. (2018). Improving consumer
mindset metrics and shareholder value through social media: The different roles of
owned and earned media. Journal of Marketing, 82(1), 37-56.

Coll-Rubio, P., & Carbonell, J. M. (2022). Growth Communication Strategies in the
Digital Age. American Behavioral Scientist.

Connolly, D., & Sigala, M. (2001). Major trends and IT issues facing the hospitality
industry in the new e-economy: A review of the 5th annual Pan-European
Hospitality Technology Exhibition and Conference. International Journal of
Tourism Research, 3(4), 325-327.

Creswell, J. W. (2016). Research Design Pendekatan Metode Kualitatif Kuantitatif Dan
Campuran Ed.4. Pustaka Pelajar.

Crittenden, A. B., Crittenden, V. L., & Crittenden, W. F. (2017). Industry
Transformation via Channel Disruption. Journal of Marketing Channels, 24(1-2),
13-26.

Crittenden, A. B., Crittenden, V. L., & Crittenden, W. F. (2018). The digitalization
triumvirate: How incumbents survive. Business Horizons, 62 259-266

Denzin, N., & Lincoln, Y. (2004). The SAGE Handbook of Qualitative Research. Sage
Publication.

Eller, R., Alford, P., Kallminzer, A., & Peters, M. (2020). Antecedents, consequences,
and challenges of small and medium-sized enterprise digitalization. Journal of
Business Research, 112, 119-127.

88

KOMUNIKASI PEMASARAN DIGITAL TERINETEGRASI DI ERA DISRUPSI 4.0 (Studi Kasus Upaya



Sheraton Mustika o o
Yogyakarta Resort & Spa dalam Menavigasi Era Komunikasi Pemasaran Baru)
Adin Noviana, Drs. Widodo Agus Setianto, M.Si.

UNIVERSITAS ) ’ ) . ) . . .
GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Escobar-Rodriguez, T., & Carvajal-Trujillo, E. (2013). An evaluation of Spanish hotel
websites: Informational vs. relational strategies. International Journal of
Hospitality Management, 33(1), 228-239.

Ewing, M. T. (2009). Integrated marketing communications measurement and
evaluation. Journal of Marketing Communications, 15(2—-3), 103-117.

Garg, A. K. (2012). Integrated Marketing Communications: A Case Study Of Nirma
Group Of Companies. International Journal Of Management Research and Review,
2(12),

Glynn Mangold, W., & Faulds, D. J. (2009). Social media: The new hybrid element of
the promotion mix. Business Horizons, 52(4), 357-365.

Gurau, C. (2008). Integrated online marketing communication: Implementation and
management. Journal of Communication Management, 12(2), 169-184.

Haenlein, M., Anadol, E., Farnsworth, T., Hugo, H., Hunichen, J., & Welte, D. (2020).
Navigating the New Era of Influencer Marketing: How to be Successful on
Instagram, TikTok, & Co. California Management Review, 63(1), 5-25.

Hermann, M. , Pentek, T. , & Otto, B. (2016). Design Principles for Industrie 4.0
Scenarios. Technische universitat Dortmund. Technische Universitat Dortmund,
1(1), 4-16.

Hoffman, D. L., Moreau, C. P., Stremersch, S., & Wedel, M. (2022). The Rise of New
Technologies in Marketing: A Framework and Outlook. Journal of Marketing,
86(1), 1-6.

Hollebeek, L. D., Glynn, M. S., & Brodie, R. J. (2014). Consumer Brand Engagement
in Social Media: Conceptualization, Scale Development and Validation. Journal of
Interactive Marketing, 28 (14) 149-165

Holliman, G., & Rowley, J. (2014). Business to business digital content marketing:
Marketers’ perceptions of best practice. Journal of Research in Interactive
Marketing, 8(4), 269-293.

Iranmanesh, M., Ghobakhloo, M., Nilashi, M., Tseng, M. L., Yadegaridehkordi, E., &
Leung, N. (2022). Applications of disruptive digital technologies in hotel industry:
A systematic review. International Journal of Hospitality Management, 107,
103304.

89

KOMUNIKASI PEMASARAN DIGITAL TERINETEGRASI DI ERA DISRUPSI 4.0 (Studi Kasus Upaya



KOMUNIKASI PEMASARAN DIGITAL TERINETEGRASI DI ERA DISRUPSI 4.0 (Studi Kasus Upaya
Sheraton Mustika

Yogyakarta Resort & Spa dalam Menavigasi Era Komunikasi Pemasaran Baru)

Adin Noviana, Drs. Widodo Agus Setianto, M.Si.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Ivanov, S., Seyitoglu, F., & Markova, M. (2020). Hotel managers’ perceptions towards
the use of robots: a mixed-methods approach. Information Technology & Tourism,
22(4), 505-535.

Kanaveedu, A., & Kalapurackal, J. J. (2022). Influencer Marketing and Consumer
Behaviour: A Systematic Literature Review. Vision.

Kartajaya, H. (2019). Citizen 4.0: Menjejakkan Prinsip-Prinsip Pemasaran Humanis Di
Era Digital. Gramedia Pustaka Utama.

Kerr, G., & Patti, C. (2015). Strategic IMC: From abstract concept to marketing
management tool. Journal of Marketing Communications, 21(5), 317-339. \

Killian, G., & McManus, K. (2015). A marketing communications approach for the
digital era: Managerial guidelines for social media integration. Business Horizons,
58(5), 539-549.

Kim, I., Han, D., & Schultz, D. E. (2004). Understanding the Diffusion of Integrated
Marketing Communications. Journal of Advertising Research, 44(1), 31-45.

Kim, M., & Lee, M. (2017). Brand related user generated content on social media: the
roles of source and sponsorship. Internet Research, 27(5), 1085-1103.

Kitchen, P. J., Brignell, J., Li, T., & Jones, G. S. (2004). The emergence of IMC: A
theoretical perspective. Journal of Advertising Research, 44(1), 19-30.

Kitsios, F., & Kamariotou, M. (2016). The Impact of Information Technology and the
Alignment between Business and Service Innovation Strategy on Service
Innovation Performance. International Conference on Industrial Engineering,
Management Science and Application (ICIMSA).

Kliatchko, J. G. (2015). Revisiting the IMC construct. International Journal of
Advertising, 27(1), 133-160.

Kotler, P., & Armstrong, G. (2018). Principles of marketing . Pearson Education.

Kotler, P., Kartajaya, H., & Setiawan, I. (2017). Marketing 4.0 Moving from traditional
to digital marketing. John Wiley & Sons, Inc.

Kumar, A., Paul, J.,, & Unnithan, A. B. (2020). ‘Masstige’ marketing: A review,
synthesis and research agenda. Journal of Business Research, 113, 384—-398.

90



UNIVERSITAS
GADJAH MADA

Sheraton Mustika o o
Yogyakarta Resort & Spa dalam Menavigasi Era Komunikasi Pemasaran Baru)
Adin Noviana, Drs. Widodo Agus Setianto, M.Si.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Langan, R., Cowley, S., & Nguyen, C. (2019). The State of Digital Marketing in
Academia: An Examination of Marketing Curriculum’s Response to Digital
Disruption. Journal of Marketing Education, 41(1), 32—-46.

Levy, S. E., Duan, W., & Boo, S. (2013). An Analysis of One-Star Online Reviews and
Responses in the Washington, D.C., Lodging Market. Cornell Hospitality
Quarterly, 54(1), 49-63.

Lockett, A. R. (2018). Online Marketing Strategies for Increasing Sales Revenues of
Small Retail Businesses. In Walden Dissertations and Doctoral Studies.

Ma, L., & Sun, B. (2020). Machine learning and Al in marketing Connecting computing
power to human insights. International Journal of Research in Marketing, 37(3),
481-504.

Matt, C., Hess, T., & Benlian, A. (2015). Digital Transformation Strategies. Business
and Information Systems Engineering, 57(5), 339-343.

Matulich, E., Papp, R., & Haytko, D. L. (2015). Continuous Improvement through
Teaching Innovations: a Requirement for Today’s Learners. Marketing Education
Review, 18(1), 1-7.

Moriarty Sandra, Mitchell Nancy, & Wells William. (2011). Advertising. Kencana.

Palmatier, R. W., Sivadas, E., Stern, L. W., & Ansary, A. . (2020). Marketing channel
strategy : an omnichannel approach. Routledge.

Prensky, M. (2001). Digital Natives, Digital Immigrants. On the Horizon, 9(5), 1-2.

Raki¢, B., & Raki¢, M. (2015). Integrated marketing communications paradigm in digital
environment: The five pillars of integration. Megatrend Revija, 11(1), 187-204.

Rehman, S. ul, Gulzar, R., & Aslam, W. (2022). Developing the Integrated Marketing
Communication (IMC) through Social Media (SM): The Modern Marketing
Communication Approach. SAGE Open, 12(2).

Reid, M. (2002). Building Strong Brands Through the Management of Integrated
Marketing Communications. International Journal of Wine Marketing, 14(3), 37—
52.

Rohm, A., & Saint Clair, J. (2019). Time for a Marketing Curriculum Overhaul:
Developing a Digital-First Approach. Journal of Marketing Education, 41(1), 47—
59.

91

KOMUNIKASI PEMASARAN DIGITAL TERINETEGRASI DI ERA DISRUPSI 4.0 (Studi Kasus Upaya



KOMUNIKASI PEMASARAN DIGITAL TERINETEGRASI DI ERA DISRUPSI 4.0 (Studi Kasus Upaya
Sheraton Mustika

Yogyakarta Resort & Spa dalam Menavigasi Era Komunikasi Pemasaran Baru)

Adin Noviana, Drs. Widodo Agus Setianto, M.Si.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Schlee, R. P., & Karns, G. L. (2017). Job Requirements for Marketing Graduates: Are
There Differences in the Knowledge, Skills, and Personal Attributes Needed for
Different Salary Levels?. Journal of Marketing Education, 39(2), 69-81.

Schultz, D. E., & Schultz, H. F. (2004). IMC, the next generation : five steps for
delivering value and measuring returns using marketing communication. McGraw-
Hill.

Seri¢, M. (2018). Content analysis of the empirical research on IMC from 2000 to 2015.
Journal of Marketing Communications, 24(7), 647—685.

Shin, H., Perdue, R. R., & Kang, J. (2019). Front desk technology innovation in hotels:
A managerial perspective. Tourism Management, 74, 310-318.

Tsai, S.-P. (2005). Integrated marketing as management of holistic consumer experience.
Business Horizons, 431-441.

Verevka, T. V. (2019). Development of industry 4.0 in the hotel and restaurant business.
IBIMA Business Review, 2019, 1947-3788.

Vernuccio, M., & Ceccotti, F. (2015). Strategic and organisational challenges in the
integrated marketing communication paradigm shift: A holistic vision. European
Manegement Journal, 33(15), 438-449

Vial, G. (2019). Understanding digital transformation: a review and a research agenda.
The Journal of Strategic Information Systems, 28(2), 118-144.

Visser, M., Sikkenga, B., & Berry, M. (2019). Digital marketing fundamentals: From
strategy to ROI. In Digital Marketing Fundamentals: From Strategy to ROI. Taylor
and Francis.

Wang, C. (2022). Efficient customer segmentation in digital marketing using deep
learning with swarm intelligence approach. Information Processing &
Management, 59(6), 103085.

Waters, R. (2015, September 30). Transformation is crucial when digital disruption is
the norm | Financial Times.

Weinman, J., & Euchner, J. (2015). Digital technologies and competitive advantage.
Research Technology Management, 58(6), 12—17.

Yin, R. (2009). Case Study Research Design and Methods (4th edition). In Case Study
Research: Design and Methods. Sage Publications.

92



UNIVERSITAS
GADJAH MADA

Sheraton Mustika o o
Yogyakarta Resort & Spa dalam Menavigasi Era Komunikasi Pemasaran Baru)
Adin Noviana, Drs. Widodo Agus Setianto, M.Si.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Yoo, Y., Boland, R. J.,, Lyytinen, K., & Majchrzak, A. (2012). Organizing for Innovation
in the Digitized World. Organization Science, 23(5), 1398-1408.

Yoo, Y., Henfridsson, O., & Lyytinen, K. (2010). The New Organizing Logic of Digital
Innovation: An Agenda for Information Systems Research. Information Systems
Research, 21(4), 724-735.

Zhang, G., Wang, W., & Liang, Y. (2021). Understanding the complex adoption
behavior of cloud services by smes based on complexity theory: A fuzzy sets
qualitative comparative analysis (fsqca). Complexity, 2021.

Zott, C. (2000). Strategies for Value Creation in E-Commerce: Best Practice in Europe.
European Management Journal, 18(5), 463-475.

93

KOMUNIKASI PEMASARAN DIGITAL TERINETEGRASI DI ERA DISRUPSI 4.0 (Studi Kasus Upaya



	DAFTAR PUSTAKA

