Analisis Pengaruh Live Streaming Terhadap Niat Beli Konsumer di Social Commerce TikTok di
Indonesia
Tota Jordan Sitanggang, Suci Paramitasari Syahlani , MM, Dr

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Haryanto, Dwi. 2022. “Hootsuite (We are Social): Indonesian Digital Report 2022”.
Diakses pada 23 April 2023 Hootsuite (We are Social): Indonesian Digital Report
2022 - Andi Dwi Riyanto, Dosen, Praktisi, Konsultan, Pembicara: E-bisnis/Digital
Marketing/Promotion/Internet marketing, SEO, Technopreneur, Fasilitator Google
Gapura Digital yogyakarta

#DigitalBisa. (n.d.). Mengenal Social Commerce Sebagai Tren Belanja online Masa
Depan. #DigitalBisa. Diakses pada 23 Mei 2023.
https://digitalbisa.id/artikel/mengenalsocial-commerce-sebagai-tren-belanja-online-m
asa-depan-GCb9A

Social Shopping in 2022: Consumer behaviors in the social shopping cart. Sprout
Social. (2022, February 23). Diakses pada 28 Mei 2023.
https://sproutsocial.com/insights/data/social-shopping-2022/

Stephen, Andrew, dan Toubia, Oliver. 2010. Deriving Value from Social Commerce
Networks. Columbia University, Graduate School of Business.

Hajli, N., & Sims, J. (2015). Social Commerce: The transfer of power from sellers to
buyers. Technological Forecasting and Social Change, 94, 350-358.
https://doi.org/10.1016/j.techfore.2015.01.012

Research and Markets, G. (2022, May 12). Indonesia Social Commerce Market
Report 2022- 2028 - social commerce startups are looking to make products more
affordable for consumers in Tier Il and tier Il cities. GlobeNewswire News Room.
Diakses pada 25 April 2023.

https://www.globenewswire.com/en/newsrelease/2022/05/12/2441816/28124/en/Indo
ne3|a -Social-Commerce-Market-Report2022-2028-Social- Commerce Startups -are- L

Rutgers Business School. (2019). Customer strategy foundation: Search, experience
and credence (SEC) analysis determines how customers buy. Rutgers Business
SchoolNewark and New Brunswick. Diakses pada 26 May 2023.

https://www.business.rutgers.edu/business-insights/customer-strategy-foundationsea
rch-experience-and-credence-sec-analy

Pavlou, Liang, & Xue. (2007). Understanding and mitigating uncertainty in online
exchange relationships: A principal-agent perspective. MIS Quarterly, 31(1), 105.
https://doi.org/10.2307/25148783

Dimoka, Hong, & Pavlou. (2012). On product uncertainty in online markets: Theory
and evidence. MIS Quarterly, 36(2), 395. https://doi.org/10.2307/41703461

103


https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2022/
https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2022/
https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2022/
https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2022/
https://digitalbisa.id/artikel/mengenalsocial-commerce-sebagai-tren-belanja-online-masa-depan-GCb9A
https://digitalbisa.id/artikel/mengenalsocial-commerce-sebagai-tren-belanja-online-masa-depan-GCb9A
https://sproutsocial.com/insights/data/social-shopping-2022/
https://doi.org/10.1016/j.techfore.2015.01.012
https://www.globenewswire.com/en/newsrelease/2022/05/12/2441816/28124/en/Indonesia-Social-Commerce-Market-Report2022-2028-Social-Commerce-Startups-are-Looking-to-Make-Products-MoreAffordable-for-Consumers-in-Tier-II-and-Tier-III-Cities.html
https://www.globenewswire.com/en/newsrelease/2022/05/12/2441816/28124/en/Indonesia-Social-Commerce-Market-Report2022-2028-Social-Commerce-Startups-are-Looking-to-Make-Products-MoreAffordable-for-Consumers-in-Tier-II-and-Tier-III-Cities.html
https://www.globenewswire.com/en/newsrelease/2022/05/12/2441816/28124/en/Indonesia-Social-Commerce-Market-Report2022-2028-Social-Commerce-Startups-are-Looking-to-Make-Products-MoreAffordable-for-Consumers-in-Tier-II-and-Tier-III-Cities.html
https://www.globenewswire.com/en/newsrelease/2022/05/12/2441816/28124/en/Indonesia-Social-Commerce-Market-Report2022-2028-Social-Commerce-Startups-are-Looking-to-Make-Products-MoreAffordable-for-Consumers-in-Tier-II-and-Tier-III-Cities.html
https://www.business.rutgers.edu/business-insights/customer-strategy-foundationsearch-experience-and-credence-sec-analy
https://www.business.rutgers.edu/business-insights/customer-strategy-foundationsearch-experience-and-credence-sec-analy
https://doi.org/10.2307/25148783
https://doi.org/10.2307/41703461

Analisis Pengaruh Live Streaming Terhadap Niat Beli Konsumer di Social Commerce TikTok di
Indonesia
Tota Jordan Sitanggang, Suci Paramitasari Syahlani , MM, Dr

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

The digital archipelago: How online commerce is ... - McKinsey & Company. (n.d.).
Diakses pada 28 Mei 2023.
https://www.mckinsey.com/~/media/McKinsey/Featured%20Insights/Asia%20Pacific/
The%20digital%20archipelago%20How%200nline%20commerce%20is%20driving%
20Indonesias%20economic%20development/The-digital-archipelago-Executivesum
mary.ash

Ba, S., & Pavlou, P. A. (2002). Evidence of the effect of Trust Building Technology in
electronic markets: Price premiums and buyer behavior. MIS Quarterly, 26(3), 243.
https://doi.org/10.2307/4132332

Pavlou, P., & Dimoka, A. (2008). Understanding and mitigating product uncertainty in
online auction marketplaces. SSRN Electronic Journal.
https://doi.org/10.2139/ssrn.1135006

Horvarth, Jakub. (2021) Identification of Uncertainty Factors in the Consumer
Behaviour of the New Generation of Customers at the E-commerce Level.
JOURNAL OF TOURISM AND SERVICE.

B. Li, F. Hou, Z. Guan, A.Y.L. Chong, What drives people to purchase virtual gifts in
live streaming? in: The mediating role of flow, Proc. 22nd Pacific Asia Conf. Inf. Syst.
- Oppor. Challenges Digit. Soc. Are We Ready? PACIS 2018, 2018.

Media, T. B. (2022, March 2). Spire Insights: Tren Social Commerce di Indonesia.
TechnoBusiness. Retrieved May 30, 2022, from
https://technobusiness.id/insight/spireinsights/2022/03/02/spire-insights-tren-social-c
ommerce-di-indonesia

Kemp, S. (2022, February 15). Digital 2022: Indonesia - DataReportal — global digital
insights. DataReportal. Retrieved May 31, 2022, from
https://datareportal.com/reports/digital2022-
indonesia#:~:text=Internet%20use%20in%20Indonesia%20in%202022&text=Indone
sia%27s%20internet%20penetration%20rate %20stood, percent)%20between%2020
21 %20and%202022.

Burhan, O. F. A. (2020, August 4). Riset kic-kredivo: Rata-rata orang ri belanja online
20 Kali Pada 2019. E-commerce Katadata.co.id. Retrieved May 31, 2022, from
https://k i ivanti/digital/5f297b4f7c19e/riset-kic-kredivo-rata-r ran

g-ri-b-elan'|a-0nli.ne-20-kali-Qad

Burhan, O. F. A. (2021, October 26). Konten produk Kecantikan & Kuliner Melonjak,
Tiktok Siapkan strategi. E-commerce Katadata.co.id. Retrieved May 31, 2022, from
https://katadata.co.id/rezzaaji/digital/6176be050b447/konten-produk-kecantikankulin

er-melonjak-tiktok-siapkan-strateqi

104


https://doi.org/10.2307/4132332
https://doi.org/10.2139/ssrn.1135006
https://technobusiness.id/insight/spireinsights/2022/03/02/spire-insights-tren-social-commerce-di-indonesia
https://technobusiness.id/insight/spireinsights/2022/03/02/spire-insights-tren-social-commerce-di-indonesia
https://katadata.co.id/agustiyanti/digital/5f297b4f7c19e/riset-kic-kredivo-rata-rataorang-ri-belanja-online-20-kali-pad
https://katadata.co.id/agustiyanti/digital/5f297b4f7c19e/riset-kic-kredivo-rata-rataorang-ri-belanja-online-20-kali-pad
https://katadata.co.id/rezzaaji/digital/6176be050b447/konten-produk-kecantikankuliner-melonjak-tiktok-siapkan-strategi
https://katadata.co.id/rezzaaji/digital/6176be050b447/konten-produk-kecantikankuliner-melonjak-tiktok-siapkan-strategi

Analisis Pengaruh Live Streaming Terhadap Niat Beli Konsumer di Social Commerce TikTok di
Indonesia
Tota Jordan Sitanggang, Suci Paramitasari Syahlani , MM, Dr

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2011). Social
Media? get serious! understanding the functional building blocks of social media.
Business Horizons, 54(3), 241-251. https://doi.org/10.1016/j.bushor.2011.01.005

Han, H., Xu, H., & Chen, H. (2018). Social Commerce: A systematic review and Data
Synthesis. Electronic Commerce Research and Applications, 30, 38-50.
https://doi.org/10.1016/j.elerap.2018.05.005 Hu, M., Zhang, M., & Wang, Y. (2017).
Why do audiences choose to keep watching on live video streaming platforms? an
explanation of dual identification framework. Computers in Human Behavior, 75,
594-606. https://doi.org/10.1016/j.chb.2017.06.006

Hamilton, W. A., Garretson, O., & Kerne, A. (2014). Streaming on twitch.
Proceedings of the SIGCHI Conference on Human Factors in Computing Systems.
https://doi.org/10.1145/2556288.2557048

Haimson, O. L., & Tang, J. C. (2017). What makes live events engaging on
Facebook live, periscope, and Snapchat. Proceedings of the 2017 CHI Conference
on Human Factors in Computing Systems. https://doi.org/10.114

Hajli, N., & Sims, J. (2015). Social Commerce: The transfer of power from sellers to
buyers. Technological Forecasting and Social Change, 94, 350-358.

https://doi.org/10.1016/j.techfore.2015.01.012

Han, H., Xu, H., & Chen, H. (2018). Social Commerce: A systematic review and Data
Synthesis. Electronic Commerce Research and Applications, 30, 38-50.
https://doi.org/10.1016/j.elerap.2018.05.005

Homer, P. M., & Kahle, L. R. (1990). Source expertise, time of source identification,
and involvement in persuasion: An elaborative processing perspective. Journal of

Advertising, 19(1), 30-39. https://doi.org/10.1080/00913367.1990.10673178

Lim, S., Cha, S. Y., Park, C., Lee, [, & Kim, J. (2012). Getting closer and
experiencing together: Antecedents and consequences of psychological distance in
social media-enhanced realtime streaming video. Computers in Human Behavior,
28(4), 1365—-1378. https://doi.org/10.1016/j.chb.2012.02.022

Wengel, Y., Ma, L., Ma, Y., Apollo, M., Maciuk, K., & Ashton, A. S. (2022). The TikTok
effect on destination development: Famous overnight, now what? Journal of Outdoor
Recreation and Tourism, 37, 100458. https://doi.org/10.1016/j.jort.2021.100458

Bapna, R., Jank, W., & Shmueli, G. (2008). Consumer Surplus in online auctions.

Information Systems Research, 19(4), 400-416.
https://doi.org/10.1287/isre.1080.0173

105


https://doi.org/10.1016/j.bushor.2011.01.005
https://doi.org/10.1016/j.chb.2017.06.006
https://doi.org/10.1145/2556288.2557048
https://doi.org/10.1145/3025453.3025642
https://doi.org/10.1016/j.techfore.2015.01.012
https://doi.org/10.1016/j.elerap.2018.05.005
https://doi.org/10.1080/00913367.1990.10673178
https://doi.org/10.1016/j.chb.2012.02.022
https://doi.org/10.1016/j.jort.2021.100458
https://doi.org/10.1287/isre.1080.0173

Analisis Pengaruh Live Streaming Terhadap Niat Beli Konsumer di Social Commerce TikTok di
Indonesia
Tota Jordan Sitanggang, Suci Paramitasari Syahlani , MM, Dr

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Ghose, A., Smith, M. D., & Telang, R. (2006). Internet exchanges for used books: An
empirical analysis of product cannibalization and welfare impact. Information
Systems Research, 17(1), 3—19. https://doi.org/10.1287/isre.1050.0072

Li, X., Zhuang, Y., Lu, B., & Chen, G. (2019). A multi-stage hidden Markov model of
customer repurchase motivation in online shopping. Decision Support Systems, 120,

72-80. https://doi.org/10.1016/j.dss.2019.03.012

Kirmani, A., & Rao, A. R. (2000). No pain, no gain: A critical review of the literature
on signaling unobservable product quality. Journal of Marketing, 64(2), 66—79.

https://doi.org/10.1509/jmkq.64.2.66.18000

Mavlanova, T., Benbunan-Fich, R., & Lang, G. (2016). The role of external and
internal signals in e-commerce. Decision Support Systems, 87, 59-68.
https://doi.org/10.1016/j.dss.2016.04.009

Mackinnon, S. P., Jordan, C. H., & Wilson, A. E. (2011). Birds of a feather sit
together: Physical similarity predicts seating choice. Personality and Social
Psychology Bulletin, 37(7), 879-892. https://doi.org/10.1177/0146167211402094

Siegrist, M., Cvetkovich, G., & Roth, C. (2022). Salient value similarity, social trust,
and risk/benefit perception. Risk Analysis, 20(3), 353-362.
https://doi.org/10.1111/0272- 4332.203034

Rokeach. (1974). the nature of human values. by Milton Rokeach. New York: Free
Press, 1973. 438 pp. $13.95. Social Work. https://doi.org/10.1093/sw/19.6.758

CCA. (2020). China Consumers Association, Online Survey Report On Consumer
Satisfaction of Live Streaming E-Commerce Shopping[EH %% & #1<>. Retrieved
June 11, 2022, from https://www.cca.cn/jmxf/detail/29533.html

Nelson, P. (1970). Information and consumer behavior. Journal of Political Economy,
78(2), 311-329. https://doi.org/10.1086/259630

Hwang, Y., & Kim, D. J. (2007). Customer self-service systems: The effects of
perceived web quality with service contents on enjoyment, anxiety, and e-trust.
Decision Support Systems, 43(3), 746-760.
https://doi.org/10.1016/j.dss.2006.12.008

Wongkitrungrueng, A., & Assarut, N. (2020). The role of live streaming in Building
Consumer Trust and engagement with Social Commerce Sellers. Journal of
Business Research, 117, 543-556. https://doi.org/10.1016/j.jbusres.2018.08.032

Qiu, L., & Benbasat, I. (2005). Online consumer trust and live help interfaces: The
effects of text-to-speech voice and three-dimensional avatars. International Journal
of HumanComputer Interaction, 19(1), 75-94.
https://doi.org/10.1207/s15327590ijhc1901

106


https://doi.org/10.1287/isre.1050.0072
https://doi.org/10.1016/j.dss.2019.03.012
https://doi.org/10.1509/jmkg.64.2.66.18000
https://doi.org/10.1016/j.dss.2016.04.009
https://doi.org/10.1177/0146167211402094
https://doi.org/10.1111/0272-%204332.203034
https://doi.org/10.1093/sw/19.6.758
https://www.cca.cn/jmxf/detail/29533.html
https://doi.org/10.1086/259630
https://doi.org/10.1016/j.dss.2006.12.008
https://doi.org/10.1016/j.jbusres.2018.08.032
https://doi.org/10.1207/s15327590ijhc1901

Analisis Pengaruh Live Streaming Terhadap Niat Beli Konsumer di Social Commerce TikTok di
Indonesia
Tota Jordan Sitanggang, Suci Paramitasari Syahlani , MM, Dr

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Smith, T., Obrist, M., & Wright, P. (2013). Live-streaming changes the (video) game.
Proceedings of the 11th European Conference on Interactive TV and Video -
EurolTV '13. https://doi.org/10.1145/2465958.2465971

Lu, B., Fan, W., & Zhou, M. (2016). Social Presence, trust, and Social Commerce
Purchase Intention: An empirical research. Computers in Human Behavior, 56,
225-237. https://doi.org/10.1016/j.chb.2015.11.057

McKnight, D. H., & Chervany, N. L. (2001). What trust means in e-commerce
customer relationships: An interdisciplinary conceptual typology. International Journal
of Electronic Commerce, 6(2), 35-59.
https://doi.org/10.1080/10864415.2001.11044235
Malhotra, N.K., & Dash, S. (2016). Marketing Research and Applied Orientation (7th
ed.). Chennai: Pearson India Education Services

Garcia-Retamero, R., Miller, S. M., & Rousseau, D. L. (2012). The impact of value
similarity and power on the perception of threat. Political Psychology, 33(2),

179-193. https://doi.org/10.1111/].1467-9221.2012.00869.x

Bock, G.-W., Lee, J., Kuan, H.-H., & Kim, J.-H. (2012). The progression of online
trust in the multi-channel retailer context and the role of product uncertainty. Decision
Support Systems, 53(1), 97-107. https://doi.org/10.1016/j.dss.2011.12.007

107


https://doi.org/10.1145/2465958.2465971
https://doi.org/10.1016/j.chb.2015.11.057
https://doi.org/10.1111/j.1467-9221.2012.00869.x

