DAMPAK PEMENGARUH DI INSTAGRAM PADA SIKAP DAN NIAT BELI KONSUMEN (Studi pada
Produk Perawatan Kulit
dan Kecantikan)
Aminda Putri Ferari, Dr. Sahid S. Nugroho, M.Sc
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Daftar Pustaka

Ajzen, I. (2011). The theory of planned behaviour: reactions and reflections. Psychology and
Health, Routledge, Vol. 26 No. 9, pp. 1113-1127.

Al-Debei, M. A.-L. (2013). Why people keep coming back to Facebook: explaining and
predicting continuance participation from an extended theory of planned behaviour
perspective. Decision Support Systems, Elsevier B. 1,V.,, pp. 43-54.

Annur, C. M. (2022). Beauty Influencer Indonesia dengan Jumlah Followers Terbanyak di
Instagram (Per Maret 2022).

Anurag Singh, N. P. (2022). Role of social currency in customer experience and co-creation
intention in online travel agencies: Moderation of attitude and subjective norms.
International Journal of Information Management Data Insight 2.

Bandura, A. (. (1997). Self-efficacy: the exercise of control. New York: in Freeman, W H. (Ed.),
Times Books, Henry Holt & Company.

Barrett, P. (2007). Structural Equation Modelling: Adjudging Model Fit. Personality and
Individual Differences, 42 (5), 815-24.

Chin, W. W. (1998). The partial least squares approach to structural equation modeling. .
Modern methods for business research, 295(2),, 295-336.

Cooper, D. R. (2014). Business Research Method, Twelfth Ed. . Florida: McGraw Hill.

Fishbein, M. a. (2010). Predicting and Changing Behavior: The Reasoned Action Approach.
New York: Psychology Press.

Gefen, D. B. (2008). A research agenda for trust in online environments. . J. Manag. Inf. Syst.
24 (4),, 275-286.

Ghoazali, 1. (2016). Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23. Edisi 8.
Semarang: Badan Penerbit Universitas Diponegoro.

Godey, B. M. (2016). Social media marketing efforts of luxury brands: Influence on brand
equity and consumer behavior. Journal of Business Research, 69, , 5833-5841.

Hair, J. F. (2014). A Primer on Partial Least Squares Structural Equation Modelling (PLS-
SEM). California: SAGE Publication, Inc.

Hair, J. R. (2019). When to use and how to report the results of PLS-SEM. European Business
Review, Vol. 31 No. 1, pp. 2-24.

Hegner, S. F. (2017). Using the theory of planned behaviour to understand brand love. The
Journal of Product and Brand Management, Emerald Publishing, Vol. 26 No. 1, pp.
26-41.

Henseler, J. D. (2014). Common Beliefs and Reality about Partial Least Squares: Comments
on Ronkk6é & Evermann (2013). Organizational Research Methods, 17(2), 182-209.



DAMPAK PEMENGARUH DI INSTAGRAM PADA SIKAP DAN NIAT BELI KONSUMEN (Studi pada
Produk Perawatan Kulit
dan Kecantikan)
Aminda Putri Ferari, Dr. Sahid S. Nugroho, M.Sc
UNIVERSITAS

ADIAH MA Universitas Gadjah Mada, 2023 | Diun.duh dari http://etd.repository.ugm.ac.ic!/ L. . .
?—Ieﬁseler, . R. (2009). The use of partial least squares path modeling in international marketing

. in Rudolf, R. (Ed.),Advances in International Marketing, Emerald Group Publishing,
Vol. 20, , pp. 277-319.

Hosany, S. a. ( 2012). Self-image congruence in consumer behavior. Journal of Business
Research, Elsevier, Vol. 65 No. 5, pp. 685-691.

Hsiao, K. L.-C. ( 2010). Antecedents and consequences of trust in online product
recommendations: an empirical study in social shopping. Online Information Review,
Vol. 34 No. 6, pp. 935-53.

Hu, L. a. (1999). Cutoff Criteria for Fit Indexes in Covariance Structure Analysis: Conventional
Criteria Versus New Alternatives. Structural Equation Modeling, 6 (1), 1-55.

Huang, Y. W. (2011). Decision making in online auctions. in Rausch, E. (Ed.), Management
Decision, Emerald Group Publishing, Vol. 49 No. 5, pp. 784-800.

Jabr, W. a. (2017). Know yourself and know your enemy: an analysis of firm recommendations
and consumer reviews in a competitive environment. MIS Quarterly, Society for
Information Management and The Management Information Systems Research Center,
Vol. 38 No. 3, pp. 635-654.

Jarvenpaa, S. T. (2000). Consumer trust in an Internet store. Inf. Technol. Manag. 1 (1/2),, 45—
71.

Karjaluoto, H. M. (2016). Brand love and positive word of mouth: the moderating effects of
experience and price. Journal of Product & Brand Management, Vol. 25 No. 6.

Kline, R. (2005). Principles and Practice of Structural Equation Modeling (2nd Edition ed.).
New York: The Guilford Press.

Li, Y.-M. L. (2012). Online social advertising via influential endorsers. International Journal
of Electronic Commerce, 16(3), 119-153.

Lim, K. S. (2006). Do I trust you online, and if so, will I buy? An empirical study of two trust-
building strategies. Journal of Management Information Systems, Vol. 23 No. 2,, pp.
233-66.

Lohmoller, J.-B. (1989). Latent Variable Path Modeling with Partial Least Squares.
Heidelberg: physica.

Mackenzie, S. a. (1992). How does motivation moderate the impact of central and peripheral
processing on brand attitudes and intentions? Journal of Consumer Research, Oxford
University Press, Vol. 18 No. 4, pp. 519-529.

Martins, J. C. (2017). How smartphone advertising influences consumers’ purchase intention.
Journal of Business Research, Elsevier, Vol. 94, August 2017, pp. 378-387.

Mulaik, S. J. (1989). Evaluation of Goodness-of-Fit Indices for Structural Equation Models.
Psychological Bulletin, 105 (3), 430-45.



DAMPAK PEMENGARUH DI INSTAGRAM PADA SIKAP DAN NIAT BELI KONSUMEN (Studi pada
Produk Perawatan Kulit

dan Kecantikan)

Aminda Putri Ferari, Dr. Sahid S. Nugroho, M.Sc

LXBSXE[R]S\}[—QADS Universitas Gadjah Mada, 2023_| Diunduh 'dari_ http://etd.repository.ugrq.ac.id/ . .
?\Ialjn, L. a.A( 2018). Impact of social media influencer marketing on consumer at Ho Chi Minh

City. The International Journal of Social Sciences and Humanities Invention, , Vol. 5
No. 5, pp. 4710-4714.

Petty, R. a. (1986). The elaboration likelihood model of persuasion. Advances in Experimental
Social Psychology, Academic Press, Vol. 19, pp. 123-205.

Rhodes, R. a. (2003). Investigating multiple components of attitude, subjective norm, and
perceived control: an examination of the theory of planned behaviour in the exercise
domain. British Journal of Social Psychology, John Wiley & Sons (10.111), Vol.42
No.1,pp 129-146.

Rl, B. P. (2020). Laporan Tahunan 2020 Direktorat Pengawasan Kosmetik. p.
https://www.pom.go.id/new/files/2021/LAPTAH2020/PUSAT/Laporan%20Tahunan
%202020%20Direktorat%20Pengawasan%20Kosmetik.pdf.

RI, B. P. (2020). Laporan Tahunan 2020 Direktorat Pengawasan Kosmetik.

Riffai, M. G. (2012). Big Tam in Oman: Exploring the promise of on-line banking, its adoption
by customers and the challenges of banking in Oman. Int. J. Inf.Manag. 32 (3), 239-

250.
Rizaty, M. A. (2021, Agustus 5). Pertumbuhan Pasar Kosmetik Global Terkontraksi 8% pada
2020. Retrieved from Katadata.co.id:

https://databoks.katadata.co.id/datapublish/2021/08/05/pertumbuhan-pasar-kosmetik-
global-terkontraksi-8-pada-2020

S. Taylor, P. T. (1995). Understanding information technology usage: a test of competing
models. Information Systems Research 6 (2), 144-176.

Sekaran, U. &. (2016). Research Methods for Business A Skill Building Approach Seventh
Edition. United Kingdom: John Wiley and Sons Ltd.

Sitkin, S. &. (1993). Explaining the Limited Effectiveness of Legalistic “Remedies” for Trust/
Distrust. . Organization Science, 4(3),, 367-392.

West, P. &. (1998). Integrating Multiple Opinions: The Role of Aspiration Level on Consumer
Response to Critic Consensus. . Journal of Consumer Research, 25,, 38-51.

Yadav, M. d.-T. ( 2013). Social commerce:a contingency framework for assessing marketing
potential. Journal of Interactive Marketing, Elsevier B.V., Vol. 27 No. 4, pp. 311-323.

Youssef Chetioui, H. B. (2020). How fashion influencers contribute consumers' purchase intention.
Journal of Fashion Marketing and Management Vol.24 No. 3, pp.361-380.



