Anlalisiﬁ Pengaruh Kesadaran Merek pada Keinginan Membeli Produk Suku Cadang Asli Honda di
Wilayal

Astra Motor Yogyakarta

Izzuddin Naufal, Nofie Iman Vidya Kemal, S.E., M.Sc., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

AISI. (2022). “Statistic Distribution”. AISI, tersedia di https://www.aisi.or.id/
statistic/, diakses pada 14 Januari 2023.

Andrianto, R. (2022). “Penjualan Sepeda Motor Ngegas, Januari 2022 Tumbuh
14,5%!”. CNBC Indonesia, tersedia di https://www.cnbcindonesia.com/
news/20220214104009-4-315124/penjualan-sepeda-motor-ngegas-januari-
2022-tumbuh-145, diakses pada 14 Januari 2023.

Astra Honda Motor. (2022). “Corporate”. Astra Honda Motor, tersedia di
https://www.astra-honda.com/corporate, diakses pada 14 Januari 2023.

Astra Motor. (2023). “Astra Motor Yogyakarta”. Motorkux.id, tersedia di
https://www.motorkux.id/ main-dealer/I01, diakses pada 14 Januari 2023.

Azzari, V., & Pelissari, A. (2022). “Does Brand Awareness Influences Purchase
Intention? The Mediation Role of Brand Equity Dimensions”. Brazilian
Business Review, 17, pp. 669-685.

Badan Pusat Statistik Provinsi Daerah Istimewa Yogyakarta. (2023). “Provinsi
Daerah Istimewa Yogyakarta Dalam Angka 2023”. D.I Yogyakarta: BPS
Provinsi D.l Yogyakarta.

Baron, R. M. & Kenny, D. A. (1986). “The Moderator-mediator Variable
Distinction in Social Pyschological Research: Conceptual, Strategic, and
Satistical Considerations”. Journal of Personality and Social Psychology,
51(6), pp. 1173-1182.

Calvo-Porral, C. & Lévy-Mangin, J. P. (2017). “Store brands’ purchase intention:
Examining the role of perceived quality”. European Research on
Management and Business Economics, 23(2), pp. 90-95.

Chi, H. K., Yeh, H. R., & Yang, Y. T. (2009). “The Impact of Brand Awareness on
Consumer Purchase Intention: The Mediating Effect of Perceived Quality and
Brand Loyalty”. The Journal of International Management Studies, 4(1), pp.
135-144.

Chin, Wynne & Marcoulides, G. (1998). “The Partial Least Squares Approach to
Structural Equation Modeling”. Modern Methods for Business Research, 8.

Cooper, D. R., & Schindler, P. S. (2014). “Business Research Method, 12th
edition”, New York: McGraw-Hill.

Doods, W., & Grewal, D. (1991). “Effect of price, brand and store information on

buyer’s product evaluation”. Journal of Marketing Research, 28(3), pp 307-
319.

48



Anlalisiﬁ Pengaruh Kesadaran Merek pada Keinginan Membeli Produk Suku Cadang Asli Honda di
Wilayal
Astra Motor Yogyakarta
Izzuddin Naufal, Nofie Iman Vidya Kemal, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1995). “Consumer behavior ( 8th
ed.)”. New York: Dryden Press.

Federal Oil. (2023). “Temukan Federal Oil Center Terdekat”. Federal Oil Center,
tersedia di https://www. federaloil.co.id/sfoc-result, diakses pada 27 Agustus
2023.

Foroudi, P., Jin, Z., Gupta, S., Foroudi, M. M., & Kitchen, P. J. (2018).
“Perceptional components of brand equity: Configuring the Symmetrical and
Asymmetrical Paths to brand loyalty and brand purchase intention”. Journal
of Business Research, 89, pp 462-474.

French, A., & Smith, G. (2013). “Measuring brand association strength: a
consumer-based brand equity approach”. European Journal of Marketing,
47(8), pp 1356-1367.

Ghozali, 1. (2017). “Model Persamaan Struktural Konsep Dan Aplikasi Program
AMOS 24”. Semarang: Badan Penerbit Universitas Diponegoro.

Grewal, D., Monroe, K. B., & Krishnan, R. (1998). “The effects of price-
comparison advertising on buyers’ perceptions of acquisition value,
transaction value and behavioral intentions”. Journal of Marketing, 62(2), pp
46-59.

Hair Jr, J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2017). “A primer on partial
least squares structural equation modeling (PLS-SEM)”. Sage publications.

Hair Jr, J.F; Black, W; Babin, B; Anderson, R; and Tatham, R. (2010).
“Multivariate data analysis, 7th edition”, Upper Saddle River, NJ: Pearson
Prentice Hall.

Han, H., Nguyen, H. N., Song, H., Chua, B. L., Lee, S., Kim, W. (2018) “Drivers
of brand loyalty in the chain coffee shop industry”. International Journal of
Hospitality Management, 72, pp 86-97.

Hasya, R. (2022). “Tren Penjualan Motor di Indonesia: Honda Kuasai Pasar, Suzuki
di Ujung Tanduk”. GoodStats, tersedia di https://goodstats.id/article/
memantau-tren-industri-sepeda-motor-di-indonesia-honda-kuasai-pasar-
suzuki-terus-menurun-IMRRB, diakses pada 14 Januari 2023.

Indah, A. (2021). “Jadi Kebutuhan Masyarakat, Penjualan Roda Dua Astra Motor
Yogyakarta Meningkat di Tahun 2021”. Tribun Jogja, tersedia di https://
jogja.tribunnews.com/2021/12/20/jadi-kebutuhan-masyarakat-penjualan-
roda-dua-astra-motor-yogyakarta-meningkat-di-tahun-2021, diakses pada 14
Januari 2023.

Jiwandono, R. (2021). “Jelang Akhir 2021, Astra Motor Yogyakarta Mampu Jual
Ratusan Ribu Motor”. SuaraJogja.id, tersedia di https://jogja.suara.com

49



Anlalisiﬁ Pengaruh Kesadaran Merek pada Keinginan Membeli Produk Suku Cadang Asli Honda di
Wilayal
Astra Motor Yogyakarta
Izzuddin Naufal, Nofie Iman Vidya Kemal, S.E., M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

/read/2021/12/18/152910/jelang-akhir-2021-astra-motor-yogyakarta-mampu
-jual-ratusan-ribu-motor, diakses pada 27 Agustus 2023.

Keller, K. L. (1993). “Conceptualizing, measuring, and managing customer-based
brand equity”. Journal of Marketing, 57(1), pp 1-22.

Macdonald, E. K., & Sharp, B. M. (2000). “Brand awareness effects on customer
decision making for a common, repeat purchase product: A replication”.
Journal of Business Research, 48, pp 5-15.

Percy, L., & Rossiter, J. R. (1992). “A model of brand awareness and brand attitude
advertising strategies”. Psychology & Marketing, 9, pp 263-274.

Planet Ban. (2023). “Lokasi Toko”. Planet Ban, tersedia di https://planetban.com/
lokasi-toko, diakses pada 27 Agustus 2023.

Sarstedt, Marko & Ringle, Christian & Hair, Joe. (2017). “Partial Least Squares
Structural Equation Modeling”. Handbook of Market Research.

Satria, G. (2022). “Penjualan Motor Indonesia Paling Tinggi di Asean”.
Kompas.com, tersedia di https://otomotif.kompas.com/read/2022/02/10/
134100315/penjualan-motor-indonesia-paling-tinggi-di-asean, diakses pada
14 Januari 2023

Sekaran, U. & Bougie, R. (2019). “Research Methods For Business: A Skill
Building Approach”. New Jersey: John Wiley & Sons. (8th ed.).

Susilowati, E. & Sari, A. N. (2020). “The Influence of Brand Awareness, Brand
Association, and Perceived Quality Toward Consumers’ Purchase Intention:
A Case of Richeese Factory, Jakarta”. Independent Journal of Management
& Production (IIM&P), 11(1), pp 39-53.

Wang, Y. H. (2017). “Are Investors Willing to Buy Non-award-wining Funds from
Awarded Fund Companies?”. Journal of Applied Finance and Banking, 7(1),

pp 79.

Wold, H. (1985). “Partial Least Squares”. Kotz, S. and Johnson, N.L., Eds.,
Encyclopedia of Statistical Sciences, 6, pp 581-591.

Zhang, S. S.; Van Doorn, J.; Leeflang, P. S. (2014). “Does the importance of value,
brand and relationship equity for customer loyalty differ between Eastern and
Western cultures?”. International business review, 23(1), pp 284-292.

50



