
v 

 

DAFTAR ISI 

 

HALAMAN JUDUL ................................................................................................ i 

PERNYATAAN ...................................................................................................... ii 

KATA PENGANTAR ........................................................................................... iii 

DAFTAR ISI ........................................................................................................... v 

DAFTAR TABEL ................................................................................................. vii 

DAFTAR GAMBAR ........................................................................................... viii 

DAFTAR LAMPIRAN .......................................................................................... ix 

INTISARI ................................................................................................................ x 

ABSTRACT ........................................................................................................... xi 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang ............................................................................................ 1 

1.2 Rumusan Masalah ....................................................................................... 7 

1.3 Pertanyaan Penelitian .................................................................................. 8 

1.4 Tujuan Penelitian ......................................................................................... 9 

1.5 Manfaat Penelitian ....................................................................................... 9 

1.6 Lingkup Penelitian .................................................................................... 10 

1.7 Sistematika Penulisan ................................................................................ 10 

BAB II LANDASAN TEORI ............................................................................... 12 

2.1 Kesadaran Merek ....................................................................................... 12 

2.2 Loyalitas Merek ......................................................................................... 12 

2.3 Persepsi Kualitas ....................................................................................... 13 

2.4 Asosiasi Merek .......................................................................................... 13 

2.5 Keinginan Membeli ................................................................................... 14 

2.6 Profil Perusahaan ....................................................................................... 15 

2.7 Penelitian Terdahulu ................................................................................. 16 

2.8 Model Penelitian ....................................................................................... 17 

BAB III METODA PENELITIAN ....................................................................... 19 

3.1 Desain Penelitian ....................................................................................... 19 

3.2 Objek Penelitian ........................................................................................ 19 

3.3 Metoda Pengumpulan Data ....................................................................... 20 

3.3.1 Metoda Pengambilan Sampel ............................................................. 20 

Analisis Pengaruh Kesadaran Merek pada Keinginan Membeli Produk Suku Cadang Asli Honda di
Wilayah
Astra Motor Yogyakarta
Izzuddin Naufal, Nofie Iman Vidya Kemal, S.E., M.Sc., Ph.D.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



vi 

 

3.3.2 Populasi dan Unit Sampel .................................................................. 20 

3.3.3 Ukuran Sampel ................................................................................... 21 

3.4 Instrumen Penelitian .................................................................................. 21 

3.5 Definisi Operasional .................................................................................. 22 

3.6 Metoda Analisis Data ................................................................................ 23 

3.6.1 Pengukuran Indikator (Outer Model) ................................................. 24 

3.6.2 Pengujian Model Struktural (Inner Model) ........................................ 25 

3.6.3 Uji Hipotesis ....................................................................................... 25 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ...................................... 27 

4.1 Deskripsi Data ........................................................................................... 27 

4.1.1 Profil Responden ................................................................................ 27 

4.2 Analisis Pengukuran Indikator (Outer Model) .......................................... 29 

4.2.1 Uji Validitas ....................................................................................... 29 

4.2.2 Uji Multikolinearitas .......................................................................... 34 

4.2.3 Uji Reliabilitas.................................................................................... 34 

4.3 Analisis Pengujian Model Struktural (Inner Model) ................................. 35 

4.4 Uji Hipotesis .............................................................................................. 38 

4.5 Pembahasan ............................................................................................... 40 

BAB V SIMPULAN ............................................................................................. 44 

5.1 Simpulan .................................................................................................... 44 

5.2 Implikasi Manajerial ................................................................................. 45 

5.3 Keterbatasan Penelitian ............................................................................. 46 

5.4 Saran .......................................................................................................... 47 

DAFTAR PUSTAKA ........................................................................................... 48 

LAMPIRAN .......................................................................................................... 51 

 

  

Analisis Pengaruh Kesadaran Merek pada Keinginan Membeli Produk Suku Cadang Asli Honda di
Wilayah
Astra Motor Yogyakarta
Izzuddin Naufal, Nofie Iman Vidya Kemal, S.E., M.Sc., Ph.D.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


