
 

63 

 

DAFTAR PUSTAKA 

 

Abdillah, W, and J Hartono. Partial least Square (PLS) Alternatif structural equation modeling 

(SEM) dalam penelitian bisnis. Yogyakarta: Andi, 2015. 

Bang, H.K, A.E Ellinger, J Hadjimarcou, and P.A Traichal. “Consumer Concern, Knowledge, 

Belief, and Attitude toward Renewable Energy: An Application of the Reasoned Action 

Theory.” Psychology and Marketing, 2000: 17, 449–468. 

Barber, Nelson A, Melissa Bishop, and Thomas Gruen. “Who pays more (or less) for pro-

environmental consumer goods? Using the auction method to assess actual willingness-

to-pay.” Journal of Enviromental Psychology, 2014: 40, 218–227. 

Berger, Ida E., and Ruth M Corbin. “Perceived consumer effectiveness and faith in others as 

moderators of environmentally responsible behaviors.” Journal of Public Policy & 

Marketing, 1992: 11, 79–89. 

Brucks, Merrie. “The effects of product class knowledge on information search behavior.” 

Journal of Consumer Research, 1985: 12,1-16. 

Chen, Y.S, and C.H Chang. “Towards green trust The influences of green perceived quality, 

green perceived risk,and green satisfaction.” Management Decision, 2013: 51, 63–82. 

Chen, Yu Shan. “The drivers of green brand equity: Green brand image, green satisfaction, and 

green trust.” Journal of Business Ethics, 2010: 93, 307–319. 

Chen, Yu Shan., and Ching Hsun. Chang. “Enhance green purchase intentions: The roles of 

green perceived value,green perceived risk and green trust.” Management Decision, 

2012: 50, 502–520. 

Cooper, Donald, and Pamela Schindler. “EBOOK: Business Research Methods.” In EBOOK: 

Business Research Methods, by Donald Cooper, & Pamela Schindler, 76. London: 

McGraw Hill, 2014. 

Costa, CSR, Costa MF, Maciel RG, Aguiar EC, and Wanderley LO. “Consumer antecedent 

toward green product purchase intentions.” Journal of Cleaner Production, 2021. 

Danjelico, R, and D. Pujari. “Mainstreaming green product innovation: Why and how 

companies integrate environmental sustainability.” Journal of Business Ethics, 2010. 

Dihni, Vika Azkiya. Layanan Konsumen dan Kesehatan: Katadata. 18 May 2022. 

https://databoks.katadata.co.id (accessed May 12, 2023). 

Feldmann, Rita. The problems: Sustainable Floristry Network. 2022. 

https://www.sustainablefloristry.org (accessed May 12, 2023). 

Garson, David G. Partial Least Squares: Regression & Structural Equation Models. Asheboro: 

Statistical Associates Publishers, 2016. 

Ghazali, E., Soon, P., dan Mutum, D. “Health and Cosmetics: Investigating Consumers’ Values 

For Buying Organic Personal Care Products.” Journal of Retailing and Consumer 

Services, 2017. 

Ghozali, Imam. “Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.” Semarang: 

Badan Penerbit Universitas Diponegoro, 2018. 

—. Aplikasi analisis multivariete dengan program IBM SPSS 23. Semarang: Universitas 

Diponegoro, 2016. 

—. Partial Least Squares: Konsep, Teknik dan Aplikasi Menggunakan Program SmartPLS 

3.2.9 Untuk Penelitian Empiris Edisi 3. Semarang: Badan Penerbit Universitas 

Diponegoro, 2021 . 

Ghozali, Imam, and Hengky Latan. Partial least squares konsep, teknik dan aplikasi 

menggunakan program smartpls 3.0 untuk penelitian empiris. Semarang: Badan 

Penerbit UNDIP, 2015. 

Gudono. Analisis data multivariat. Yogyakarta: BPFE, 2011. 

Pengaruh Pengetahuan Produk Florist Ramah Lingkungan Pada Niat Beli Produk Florist Ramah
Lingkungan
Ninis Umnastuti, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 

64 

 

Gursoy, Dogan, and Ken W McCleary. “An Integrative Model Of Tourists Information Search 

Behavior.” Annals of Tourism Research, 2004: 31, 353–373. 

Hair, Joseph F, G Tomas M Hult, Christian M Ringle, and Marko Sarstedt. A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM). Los Angeles: SAGE 

Publications, 2017. 

Hair, Joseph F, Jeffrey J Risher, Marko Sarstedt, and Christian M Ringle. “Rethinking some of 

the rethinking of partial least squares.” European Journal of Marketing (SAGE 

Publications, Inc), 2019. 

Hanseler, and Fassot. “Testing moderating effect in PLS Path models.” In Partial Least 

Squares Konsep, Teknik Dan Aplikasi Menggunakan Program SmartPLS 3.2.9 Untuk 

Penelitian Empiris, by Imam Ghozali, 205. Semarang: Badan Penerbit Universitas 

Diponegoro, 2021. 

Harris, Lloyd C, and Mark M.H Goode. “Online servicescapes, trust, and purchase intentions.” 

Journal of Services Marketing, 2010: 24, 230-243. 

Hartmann, P, and A V Ibanez. “View point: green value added.” Marketing Intelligence & 

Planning, 2006: 24 (7), pp. 673-680. 

He, Xiuhong, and Wenjie Zhan. “How to Activate Moral Norm to Adopt Electric Vehicles in 

China? An Empirical Study Based on Extended Norm Activation Theory.” Journal of 

Cleaner Production, 2018: 172, 3546–3556. 

Kanchanapibul, M, E Lacka, X Wang, and H.K Chan. “An Empirical Investigation Of Green 

Purchase Behaviour Among The Young Generation.” Journal of Cleaner Production, 

2014: 66, 528–536. 

Kanchanapibul, Maturos, Ewelina Lacka, Xiaojun Wang, and Hing Kai Chan. “An empirical 

investigation of green purchase behaviour among the young generation.” Journal of 

Cleaner Production, 2014. 

Kazmier, Leonard J. Theory and problems of business statistics. US: McGraw-hill, 2004. 

Kim, Yeonshin, and Sejung Marina Choi. “Antecedents of green purchase behavior: An 

examination of collectivism, environmental concern, and PCE.” Advances in Consumer 

Research, 2005: 32. 

KLHK. Berita: Kementerian Lingkungan Hidup dan Kehutanan Republik Indonesia. 18 

November 2018. https://www.menlhk.go.id (accessed May 12, 2022). 

Konuk, Faruk Anil, Saleem Ur Rahman, and Jari Salo. “Antecedents of green behavioral 

intentions: A cross-country study of Turkey, Finland and Pakistan.” International 

Journal of Consumer Studies, 2015: 39, 586–596. 

Kotler, Philip, and Gery Amstrong. Prinsip-prinsip Pemasaran. Edisi 13. Jilid 1. Jakarta: 

Erlangga, 2012. 

Laroche, M, J Bergeron, and BG Forleo. “ Targeting consumers who are willing to pay more 

for environmentally friendly products.” Journal of Consumer Marketing, 2001: 18 (6), 

pp. 503-520. . 

Laroche, Michel, Jasmin Bergeron, and Guido Barbaro Forleo. “Targeting consumers who are 

willing to pay more for environmentally friendly products.” Journal of Consumer 

Marketing, 2001: 18, 503–520. 

Lin, Pei Chun., and Yi Hsuan Huang. “The influence factors on choice behavior regarding 

green products based on the theory of consumption values.” Journal of Cleaner 

Production, 2012: 22, 11–18. 

Liobikiene, Genovaitė, Justina Mandravickaitė, and Jurga Bernatonienė. “Theory of planned 

behavior approach to understand the green purchasing behavior in the EU: A cross-

cultural study.” Ecological Economics, 2016: 125, 38–46. 

Malhotra, Naresh K, David F Birks, and Nunan Daniel. EBOOK : Marketing Research. UK: 

Pearson, 2020. 

Pengaruh Pengetahuan Produk Florist Ramah Lingkungan Pada Niat Beli Produk Florist Ramah
Lingkungan
Ninis Umnastuti, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 

65 

 

Padel, Susanne, and Carolyn Foster. “Exploring the gap between attitudes and behaviour: 

Understanding why consumers buy or do not buy organic food.” British Food Journal, 

2005. 

Paettie, K, and A Crane. “Green marketing: legend, myth, farce or prophecy?” Qualitative 

Market Research: An International Journal, 2005: 8 (4), pp. 357-370. 

Pedhazur, E. J. “Multiple regressions in behavioral research.” Rinehart & Winston, New York 

Holt, 1982. 

Salonen, Arto, and Mauri Åhlberg. “The path towards planetary responsibility-expanding the 

domain of human responsibility is a fundamental goal for lifelong learning in a high-

consumption society.” Journal of Sustainable Development, 2012: 5, 13–26. 

Schlosser, Ann E., Tiffany Barnett White, and Susan M Lloyd. “Converting web site visitors 

into buyers: How web site investment increases consumer trusting beliefs and online 

purchase intentions.” Journal of Marketing, 2006: 70, 133–148. 

Sekaran, Uma, and Bougie Roger . “Research methods for business: A skill building approach.” 

John wiley & sons, 2016: 64. 

Shamdasani, Prem, Gloria Chon-Lin, and Daleen Richmond. “Exploring green consumers in 

an oriental culture: Role of personal and marketing mix factors.” Advances in Consumer 

Research, 1993: 20, 488–493. 

Shen, Bin, Yulan Wang, Chris K.Y Lo, and Momoko Shum. “The impact of ethical fashion on 

consumer purchase behavior.” Journal of Fashion Marketing and Management, 2013: 

16, 234–245. 

Statistik, Badan Pusat. Produksi Tanaman Florikultura (Hias) 2022. Data Statistik Produksi 

Tanaman Florikultura, Jakarta Indonesia: Badan Pusat Statistik, 2022. 

Sugiyono. Metode Penelitian Kuantitatif, Kualitatif, dan R & D. . Bandung: Alfabeta, 2012. 

Vermeir, Iris, and Wim Verbeke. “Sustainable food consumption among young adults in 

Belgium: Theory of planned behaviour and the role of confidence and values.” 

Ecological Economics, 2008: 64, 542-553. 

Wang, Hong, Baolong Ma, and Rubing Bai. "How Does Green Product Knowledge Effectively 

Promote Green Purchase Intention?" sustainability, 2019. 

Wang, X, F Pacho, J Liu, and R Kajungiro. “Factors Influencing Organic Food Purchase 

Intention in Developing Countries and the Moderating Role of Knowledge.” 

Sustainability, 2019: 11, 209. 

Yadav, Rambalak, and Govind Swarooop Pathak. “Young consumers’ intention towards 

buying green products in a developing nation:Extending the theory of planned 

behavior.” Journal of Cleaner Production, 2016: 135, 732–739. 

Pengaruh Pengetahuan Produk Florist Ramah Lingkungan Pada Niat Beli Produk Florist Ramah
Lingkungan
Ninis Umnastuti, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

