
 

 93 

BIBLIOGRAPHY 

 

Adams, B. G. & van de Vijver, F. J. R. (2017). Identity and acculturation: The 

case for Africa. Journal of Psychology in Africa, vol. 27(2), pp. 115-121. 

Retrieved from https://doi.org/10.1080/14330237.2017.1301699  

Adi, I. R. (2011). Fiksi Populer Teori dan Metode. Yogyakarta: Pustaka Pelajar.  

Adi, I. R. (2020). Teori-Teori dan Metode Pengkajian Amerika. (Available from 

Gadjah Mada University to enrolled students)  

Agustina, N. (2022, November 1). Tempe Makanan Sederhana yang Bergizi. 

Kementerian Kesehatan Direktorat Jenderal Pelayanan Kesehatan. 

Retrieved from https://yankes.kemkes.go.id/view_artikel/1755/tempe-

makanan-sederhana-yang-

bergizi#:~:text=Tempe%20merupakan%20makanan%20tradisional%20In

donesia,khususnya%20di%20Yogyakarta%20dan%20Surakarta 

Ali, Z.Z. (2017). Pemikiran Hegemony Antonio Gramsci (1891-1937) Di Italia. 

YAQZHAN, vol. 3(2), pp. 63-81. Retrieved from 

https://syekhnurjati.ac.id/jurnal/index.php/yaqhzan/article/download/5482/

2544   

Amorim, A., Laurindo, J. B., & Sobral, P. J. A. (2022). On how people deal with 

industrialized food: A theoretical analysis. Frontiers in Nutrition. DOI 

10.3389/fnut.2022.948262   

Arends-Toth, J. & Van de Vijver, F. J. R. (2003). Multiculturalism and 

acculturation: Views of Dutch and Turkish-Dutch. European Journal of 

Social Psychology, vol. 33, pp. 294-266. DOI: 10.1002/ejsp.143 

Arumugam, N. & Ismail, N. R. (2021). Factors Influencing Customer Loyalty 

towards McDonald’s Restaurant in Kuala Terengganu. Journal of 

Agrobiotechnology, vol. 12(1S), pp. 1-12.  

Barnett, R. (2021, January 21). McDonald’s – Pemimpin Sektor QSR Menjadi 

Mahal. Retrieved from https://seekingalpha-

com.translate.goog/article/4399493-mcdonalds-qsr-sector-leader-is-

becoming-

expensive?_x_tr_sl=en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc&_x_tr_h

ist=true 

Bates, T. R. (1975). Gramsci and Theory of Hegemony. Journal of The History of 

Ideas, vol. 36(2), pp. 351-366. Retrieved from 

https://www.jstor.org/stable/2708933    

Berry, J. W. & Keith, D. K (Ed). (2019). Acculturation. United Kingdom: 

Cambridge University Press.  

Bestari and Muftiana (2021, September 15). Retrieved from The Potential FNB 

Franchise in Indonesia. Retrieved from 

Construction and Signs of American Cultural Hegemony in Indonesia: A Case Study of McDonald's
SWELANA BRILIYANTI SEKARTAJI, Prof. Dr. Ida Rochani Adi, S.U.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1080/14330237.2017.1301699
https://yankes.kemkes.go.id/view_artikel/1755/tempe-makanan-sederhana-yang-bergizi#:~:text=Tempe%20merupakan%20makanan%20tradisional%20Indonesia,khususnya%20di%20Yogyakarta%20dan%20Surakarta
https://yankes.kemkes.go.id/view_artikel/1755/tempe-makanan-sederhana-yang-bergizi#:~:text=Tempe%20merupakan%20makanan%20tradisional%20Indonesia,khususnya%20di%20Yogyakarta%20dan%20Surakarta
https://yankes.kemkes.go.id/view_artikel/1755/tempe-makanan-sederhana-yang-bergizi#:~:text=Tempe%20merupakan%20makanan%20tradisional%20Indonesia,khususnya%20di%20Yogyakarta%20dan%20Surakarta
https://yankes.kemkes.go.id/view_artikel/1755/tempe-makanan-sederhana-yang-bergizi#:~:text=Tempe%20merupakan%20makanan%20tradisional%20Indonesia,khususnya%20di%20Yogyakarta%20dan%20Surakarta
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=web&cd=&ved=0CAIQw7AJahcKEwigh97Az8X_AhUAAAAAHQAAAAAQAw&url=https%3A%2F%2Fsyekhnurjati.ac.id%2Fjurnal%2Findex.php%2Fyaqhzan%2Farticle%2Fdownload%2F5482%2F2544&psig=AOvVaw3KAokffe5MenibDwAOVkAi&ust=1686921234535439
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=web&cd=&ved=0CAIQw7AJahcKEwigh97Az8X_AhUAAAAAHQAAAAAQAw&url=https%3A%2F%2Fsyekhnurjati.ac.id%2Fjurnal%2Findex.php%2Fyaqhzan%2Farticle%2Fdownload%2F5482%2F2544&psig=AOvVaw3KAokffe5MenibDwAOVkAi&ust=1686921234535439
https://seekingalpha-com.translate.goog/article/4399493-mcdonalds-qsr-sector-leader-is-becoming-expensive?_x_tr_sl=en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc&_x_tr_hist=true
https://seekingalpha-com.translate.goog/article/4399493-mcdonalds-qsr-sector-leader-is-becoming-expensive?_x_tr_sl=en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc&_x_tr_hist=true
https://seekingalpha-com.translate.goog/article/4399493-mcdonalds-qsr-sector-leader-is-becoming-expensive?_x_tr_sl=en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc&_x_tr_hist=true
https://seekingalpha-com.translate.goog/article/4399493-mcdonalds-qsr-sector-leader-is-becoming-expensive?_x_tr_sl=en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc&_x_tr_hist=true
https://seekingalpha-com.translate.goog/article/4399493-mcdonalds-qsr-sector-leader-is-becoming-expensive?_x_tr_sl=en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc&_x_tr_hist=true
https://www.jstor.org/stable/2708933


 

  

94 

 

https://brightindonesia.net/2021/09/15/food-fast-food-franchise-industry-

food-and-beverages-business/  

Britannica, T. Editors of Encyclopaedia (2022, August 13). McDonald’s. 

Encyclopedia Britannica. https://www.britannica.com/topic/McDonalds  

Bruwer, M. M. & Neethling, L. (2021). Fast-food drive-throughs in developing 

countries: A modern convenience perpetuating unsustainable transport 

decisions?. International Review for Spatial Planning and Sustainable 

Development, vol. 10(1), pp. 209-227. DOI: 10.14246/irspsd.10.1_209   

Bugge, A. B. (2011). Lovin’ it?. Food, Culture & Society An International 

Journal of Multidisciplinary Research, vol. 14(1), pp. 71-89. 

DOI:10.2752/175174411X12810842291236  

Chan, D. (2014). Acculturation: A Social Identity Approach (Thesis). Lincoln 

University, Lincoln, New Zealand. 

CNN Indonesia. (2020, June 23). GrabFood Buat Usaha Kuliner Burger Bertahan 

hingga 1,5 Dekade. Retrieved from 

https://www.cnnindonesia.com/teknologi/20200623144623-190-

516487/grabfood-buat-usaha-kuliner-burger-bertahan-hingga-15-

dekade#:~:text=Pemilik%20kedai%20Blenger%20Burger%20Erik,memul

ai%20usaha%20burgernya%20di%202004 

Cole, N. L. (2019, November 08). Understanding Acculturation and Why It 

Happens. Retrieved from https://www.thoughtco.com/acculturation-

definition-3026039  

Creswell, J. W. & Creswell, J. D. (2018). Research Design Qualitative, 

Quantitative, and Mixed Methods Approaches (5th ed.). Thousand Oaks, 

CA: SAGE Publications, Inc.  

Cui, Y. & Ting, Z. (2009). American Fast Food in Chinese Market: A Cross-

Cultural Perspective: The Case of KFC and McDonald’s (Thesis). 

University of Halmstad, Halmstad, Sweden.  

Dharmawirya, M., Oktadiana, H., & Adi, E. (2012). Analysis of Expected and 

Actual Waiting Time in Fast Food Restaurants. Industrial Engineering 

Letters, vol. 2(5), pp. 8-18. 

Dupont, A. M. (2014). An Examination of Chain Restaurants Exteriors Colors 

and Logo Colors (Honors Theses). University of New Hampshire, 

Durham, USA. 

Fansuri, H. (2017). Konsumerisme dan Hegemoni Barat terhadap Masyarakat 

Negara Berkembang: Perspektif Antonio Gramsci (Article). Universitat 

Heidelberg, Heideleberg, Jerman.   

Fox, J. (2022, September 21). How American Fast-food Chains Have Succeeded 

in Indonesia. Retrieved from https://www.aseanbriefing.com/news/how-

american-fast-food-chains-have-succeeded-in-indonesia/  

Construction and Signs of American Cultural Hegemony in Indonesia: A Case Study of McDonald's
SWELANA BRILIYANTI SEKARTAJI, Prof. Dr. Ida Rochani Adi, S.U.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://brightindonesia.net/2021/09/15/food-fast-food-franchise-industry-food-and-beverages-business/
https://brightindonesia.net/2021/09/15/food-fast-food-franchise-industry-food-and-beverages-business/
https://www.britannica.com/topic/McDonalds
http://dx.doi.org/10.2752/175174411X12810842291236
https://www.cnnindonesia.com/teknologi/20200623144623-190-516487/grabfood-buat-usaha-kuliner-burger-bertahan-hingga-15-dekade#:~:text=Pemilik%20kedai%20Blenger%20Burger%20Erik,memulai%20usaha%20burgernya%20di%202004
https://www.cnnindonesia.com/teknologi/20200623144623-190-516487/grabfood-buat-usaha-kuliner-burger-bertahan-hingga-15-dekade#:~:text=Pemilik%20kedai%20Blenger%20Burger%20Erik,memulai%20usaha%20burgernya%20di%202004
https://www.cnnindonesia.com/teknologi/20200623144623-190-516487/grabfood-buat-usaha-kuliner-burger-bertahan-hingga-15-dekade#:~:text=Pemilik%20kedai%20Blenger%20Burger%20Erik,memulai%20usaha%20burgernya%20di%202004
https://www.cnnindonesia.com/teknologi/20200623144623-190-516487/grabfood-buat-usaha-kuliner-burger-bertahan-hingga-15-dekade#:~:text=Pemilik%20kedai%20Blenger%20Burger%20Erik,memulai%20usaha%20burgernya%20di%202004
https://www.thoughtco.com/acculturation-definition-3026039
https://www.thoughtco.com/acculturation-definition-3026039
https://www.aseanbriefing.com/news/how-american-fast-food-chains-have-succeeded-in-indonesia/
https://www.aseanbriefing.com/news/how-american-fast-food-chains-have-succeeded-in-indonesia/


 

  

95 

 

Handayani, P. W. (2022, March 22). Sejarah Olive Fried Chicken Jogja, 

Andalannya Mahasiswa Bokek. Retrieved from 

https://www.nibble.id/sejarah-olive-fried-chicken-jogja/  

Hanifah, N., Gitasiswhara., & Fajri, I. (2019). Analysis of The Influence Of Menu 

Innovation on Consumer Satisfaction At McDonald’s (Surveys of 

Consumers Visiting McDonald’s City of Bandung). The Journal of 

Gastronomy Tourism, vol. 6(2), pp. 111-130.  

Herminingrum, S. (2020). A Cultural Dimension of American-Indonesian “Fast 

Food Diplomacy”. Humaniora, vol. 32(1), pp. 1-9. Retrieved from 

doi.org/10.22146/jh.v32i1.29730  

Hong, J. J. (2009). Power of McDonald’s ‘Happy Meal’: Globalization of 

American Culture and Value. The Global Studies Journal, 2(2), pp. 143-

154.  

IDN Times. (2022, June 22). 6 Kreasi Burger dengan Cita Rasa Lokal, Gak 

Melulu Berisi Sayur Mayur Mentah. Retrieved from 

https://www.idntimes.com/food/dining-guide/amir-rosadi/kreasi-burger-

dengan-cita-rasa-lokal-c1c2?page=all  

Islam, M. M. S. (2020). The Impact of Fast Food on Our Life: A Study on Food 

Habits in Bangladeshi People. Global Journal of Medical Research: K 

Interdisciplinary, vol. 20(8).  

Jacobsen, E. (1996). The McDonaldization of Society (Book Reviews). Acta 

Sociologica, 39, 221-226.  

Jekanowski, M. D., Binkley, J. K., & Eales, J. (2001). Convenience, Accessibility, 

and the Demand for Fast Food. Journal of Agricultural and Resource 

Economics, vol.  26(1), pp. 58-74.   

Jian, O. Z., Utama, A. A. G. S., Afrina, W. N., Wafiq., Fatimah, R., Syawaltul, N., 

& Andriawan, N. (2021). Effective Marketing Strategies of McDonald’s in 

Malaysia and Indonesia. International Journal of Applied Business and 

International Management (IJABIM), vol. 6(2), pp. 33-46. DOI: 

https://doi.org/10.32535/ijabim.v6i2.1167  

Jeon, H. J., Meiseberg, B., Dant, R. P., & Grunhagen, M. (2016). Cultural 

Convergence in Emerging Markets: The Case of McDonald’s in China and 

India. Journal of Small Business Management, vol. 54(2), pp. 732-749. 

Retrieved from doi: 10.1111/jsbm.12168  

Kezar, K. (2017, February 6). Fast food wars: Why chains are offering low-dollar 

deals (and where you can eat for cheap). Retrieved from 

https://www.bizjournals.com/dallas/news/2017/02/06/fast-food-wars-why-

chains-are-offering-low-dollar.html  

Khondker, H. H. (2005). Globalisation to Glocalisation: A Conceptual 

Exploration. Intellectual Discourse, 13 (2), 181-199. 

Construction and Signs of American Cultural Hegemony in Indonesia: A Case Study of McDonald's
SWELANA BRILIYANTI SEKARTAJI, Prof. Dr. Ida Rochani Adi, S.U.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.nibble.id/sejarah-olive-fried-chicken-jogja/
https://www.idntimes.com/food/dining-guide/amir-rosadi/kreasi-burger-dengan-cita-rasa-lokal-c1c2?page=all
https://www.idntimes.com/food/dining-guide/amir-rosadi/kreasi-burger-dengan-cita-rasa-lokal-c1c2?page=all
https://doi.org/10.32535/ijabim.v6i2.1167
https://www.bizjournals.com/dallas/news/2017/02/06/fast-food-wars-why-chains-are-offering-low-dollar.html
https://www.bizjournals.com/dallas/news/2017/02/06/fast-food-wars-why-chains-are-offering-low-dollar.html


 

  

96 

 

Lears, T. J. J. (1985). The Concept of Cultural Hegemony: Problems and 

Possibilities. The American Historal Review, vol. 90(3), pp. 567-593. 

Retrieved from https://www.jstor.org/stable/1860957  

Lubis, B. N. A. & Sagala, R. W. (2020). The Comparative of Indonesian and 

Western Culture in Live Action: A Study of Cross-Culture. English 

Teaching and Linguistics Journal (ETLiJ), vol. 1(2), pp. 56 – 59. 

Lucian, W. P. (1996). The aspect of Political Development (3rd ed.). Boston: Little 

Brown.   

Lukens-Bull, R. A. (2003). Ronald McDonald as A Javanese Saint and An 

Indonesian Freedom Fighter: Reflections on the Global and the Local. 

Crossroads: An Interdisciplinary Journal of Southeast Asian Studies, 

2003, Vol. 17, No. 1 (2003), pp. 108-128.  

Malik, D. D. (2014). Globalisasi dan Imperialisme di Indonesia. Journal 

Communication, 5(2), 1-16.  

Manning, L. (2019, June 13). McDonald’s is the most popular food chain, a 

survey says. Retrieved from 

https://www.restaurantdive.com/news/mcdonalds-is-the-most-popular-fast-

food-chain-survey-says/556788/  

Martinez-Taboada, C., Mera, M. J., Castaneda, X., Felt, E., & Nicolae, G. (2017). 

The Impact of Cultural Dissonance and Acculturation Orientations on 

Immigrant Students’ academic performance. Universitas Psychologica, 

16(5), 1-14. https://doi.org/10.11144/Javeriana.upsy16-5.icda  

Maulyda, S. N., Nugraha, T. F., Harlina, U., Akbar, N. D., Gunawan, E., & 

Geraldio, S. (2022). Pengaruh Celebrity Endorsement Boyband BTS 

Terhadap Purchase Intention Produk BTS Meal McDonald's pada Generasi 

Z di DKI Jakarta. Jurnal IMPRESI, vol. 2 (2). 

McQueen, K. (2022, May 21). Cultural Convergence Overview & Ezamples. 

Retrieved from https://study.com/learn/lesson/cultural-convergence-

overview-

examples.html#:~:text=Cultural%20convergence%20is%20when%20cultu

res,take%20on%20one%20another%27s%20characteristics. 

Mehta, R. & Sood, S. (2020). Role of Interior design, localization, and 

standardization on fast food eateries. IJARIIE-ISSN(O)-2395-4396, vol. 

6(3), pp. 694-702.  

Meyersohn, N. (2022, October 31). The Happy Meal inventor says McDonald’s 

didn’t want it at first. Retrieved from  

https://edition.cnn.com/2022/10/29/business/mcdonalds-happy-meal-

history-trnd/index.html  

Monaghan, P. (2011). "George Ritzer, Globalization: A Basic Text." Journal of 

Rural Social Sciences, vol. 26(2): Article 8. Retrieved from  

https://egrove.olemiss.edu/jrss/vol26/iss2/8  

Construction and Signs of American Cultural Hegemony in Indonesia: A Case Study of McDonald's
SWELANA BRILIYANTI SEKARTAJI, Prof. Dr. Ida Rochani Adi, S.U.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.restaurantdive.com/news/mcdonalds-is-the-most-popular-fast-food-chain-survey-says/556788/
https://www.restaurantdive.com/news/mcdonalds-is-the-most-popular-fast-food-chain-survey-says/556788/
https://doi.org/10.11144/Javeriana.upsy16-5.icda
https://study.com/learn/lesson/cultural-convergence-overview-examples.html#:~:text=Cultural%20convergence%20is%20when%20cultures,take%20on%20one%20another%27s%20characteristics
https://study.com/learn/lesson/cultural-convergence-overview-examples.html#:~:text=Cultural%20convergence%20is%20when%20cultures,take%20on%20one%20another%27s%20characteristics
https://study.com/learn/lesson/cultural-convergence-overview-examples.html#:~:text=Cultural%20convergence%20is%20when%20cultures,take%20on%20one%20another%27s%20characteristics
https://study.com/learn/lesson/cultural-convergence-overview-examples.html#:~:text=Cultural%20convergence%20is%20when%20cultures,take%20on%20one%20another%27s%20characteristics
https://edition.cnn.com/2022/10/29/business/mcdonalds-happy-meal-history-trnd/index.html
https://edition.cnn.com/2022/10/29/business/mcdonalds-happy-meal-history-trnd/index.html


 

  

97 

 

Nickerson, C. (2023, April 20). Cultural Diffussion in Sociology: Definition & 

Examples. Retrived from https://simplysociology.com/cultural-

diffusion.html#:~:text=Cultural%20Diffusion%20is%20the%20process,by

%20members%20of%20another%20culture.  

Novianty, D. & Utami, L. S. (2019, July 24). Kreatif! Penjualan Mendoan ini 

Perkenalkan McDonald’s dengan Kearifan Lokal. Retrieved from 

https://www.suara.com/tekno/2019/07/24/101936/kreatif-penjual-

mendoan-ini-perkenalkan-mcdonalds-dengan-kearifan-lokal  

Pieterse, J. N. (1993). Globalization as hybridization. Retrieved from 

https://www.researchgate.net/publication/5130433   

Pratiwi, H. I. (2018). Pengaruh Aspek Budaya Dalam Pemasaran Internasional 

“Strategi Adaptasi Budaya McDonal’s Indonesia”  (Master Thesis). 

Universitas Jambi, Jambi, Indonesia. 

Qomaruddin. (2017). Analisis Pemikiran Antonio Gramsci tentang Hegemoni 

Menurut Konsep Pendidikan Islam. Retrieved from 

http://ejournal.kopertais4.or.id/pantura/index.php/jipi/article/view/2994  

Racoma, B. (2019, January 4). McDonald’s International Strategy: Adapting 

Around the World. Retrieved from 

https://www.daytranslations.com/blog/mcdonalds-international-strategy-

adapting-around-the-world/  

Rajawat, A., Qayumm, M. A., Zulhilmi, M., Inaz, M. S., Husna, M., AlDosari, N., 

Santoso, M. E. J., & Kee, D. M. H. (2020). Factors: Responsible for 

McDonald’s Performance. Journal of The Community Development in 

Asia. DOI: 10.32535/jcda.v3i2.806  

Rifaldi, W. (2020). Pemanfaatan Media Sosial Instagram Sebagai Media Promosi 

Pemasaran Makanan Di Banjarbaru (Study Pada Akun Instagram 

@burgerberkahbersama) (Diploma Thesis). Universitas Islam Kalimantan 

MAB, Kalimantan Selatan, Indonesia.   

Ritzer, G. (2000). The McDonaldization of Society (3rd ed.). Thousand Oaks, CA: 

Pine Forge Press.  

Ritzer, G. (2003). Rethinking Globalization: Glocalization/Grobalization and 

Something/Nothing. Sociological Theory, vol. 21(3), pp. 193-209. 

Ritzer, G. & Ryan, M. (2007). The Globalization of Nothing. SAIS Review of 

International Affairs, vol. 23(2). DOI:10.1353/sais.2003.0053 

Ritzer, G. & Dean, P. (2015). Globalization A Basic Text (2nd Edition). West 

Sussex: Blackwell Publishing Ltd.  

Ritzer, G. (2019). McDonaldization in Society (9th Edition). California: SAGE 

Publications, Inc.  

Robertson, R. (2012). Globalization or glocalization? Journal of International 

Communication, 18(2), 191-208. doi.org/10.1080/13216597.2012.709925 

Construction and Signs of American Cultural Hegemony in Indonesia: A Case Study of McDonald's
SWELANA BRILIYANTI SEKARTAJI, Prof. Dr. Ida Rochani Adi, S.U.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://simplysociology.com/cultural-diffusion.html#:~:text=Cultural%20Diffusion%20is%20the%20process,by%20members%20of%20another%20culture
https://simplysociology.com/cultural-diffusion.html#:~:text=Cultural%20Diffusion%20is%20the%20process,by%20members%20of%20another%20culture
https://simplysociology.com/cultural-diffusion.html#:~:text=Cultural%20Diffusion%20is%20the%20process,by%20members%20of%20another%20culture
https://www.suara.com/tekno/2019/07/24/101936/kreatif-penjual-mendoan-ini-perkenalkan-mcdonalds-dengan-kearifan-lokal
https://www.suara.com/tekno/2019/07/24/101936/kreatif-penjual-mendoan-ini-perkenalkan-mcdonalds-dengan-kearifan-lokal
https://www.researchgate.net/publication/5130433
http://ejournal.kopertais4.or.id/pantura/index.php/jipi/article/view/2994
https://www.daytranslations.com/blog/mcdonalds-international-strategy-adapting-around-the-world/
https://www.daytranslations.com/blog/mcdonalds-international-strategy-adapting-around-the-world/
https://www.researchgate.net/publication/journal/SAIS-Review-of-International-Affairs-1945-4724
https://www.researchgate.net/publication/journal/SAIS-Review-of-International-Affairs-1945-4724
http://dx.doi.org/10.1353/sais.2003.0053


 

  

98 

 

Roscha, Z.G., Angelia., & Mahaputra, N. B. (2022). The Effect of Co-Branding 

and Brand Equity McDonald’s x BTS on Purchase Intention of BTS Meals 

Product. Pinisi Business Administration Review, vol. 4(1), pp. 53-64.  

Rydell, S. A., Harnack, L. J., Oakes, J. M., Story, M., Jeffery, R. W., & French, S. 

A. (2008). Why Eat at Fast-Food Restaurants: Reported Reasons among 

Frequent Consumers. Journal of the American Dietetic Association, 

108(12), 2066–2070. doi:10.1016/j.jada.2008.09.008  

Santoso, W. B. (2020, July 18). Dengan QSR, Minuman Kekinian Ini Mampu 

Berkembang di Tengah Pandemi. Retrieved from 

https://lifestyle.sindonews.com/read/104968/185/dengan-qsr-minuman-

kekinian-ini-mampu-berkembang-di-tengah-pandemi-

1595009232#:~:text=Kama%20memaparkan%20bahwa%20selama%20PS

BB,social%20distancing%20yang%20ditentukan%20pemerintah.  

Sauer, E. (2017, October 16). McDonald’s Cultural Diffusion (Presentation). 

Retrieved from https://prezi.com/cuitjqlevmjl/mcdonalds-cultural-

diffusion/#:~:text=Conclusion,influenced%20Western%20fast%2Dpaced

%20culture.&text=According%20to%20Radley%20Balko%2C%20fast,to

%20India%2C%20many%20people%20protested.  

Scholte, J. A., (2000). Globalization: A Critical Introduction (2nd ed.). New York, 

NY: Palgrave Macmillan.  

Schwartz, S. J., Unger, J. B., Zamboanga, B. L., & Szapoeznik, J. (2010). 

Rethinking the Concept of Acculturation. American Psychological 

Association, 65(4), 237-251.  

Shastri, A. (2022, September 29). In-Depth McDonald’s Marketing Case Study - 

I’m Lovin It Already. Retrieved from https://iide.co/case-

studies/mcdonalds-marketing-strategy/     

Siswati, E. (2017). Anatomi Teori Hegemoni Antonio Gramsci. Jurnal 

Translitera, vol. 5, pp. 11-33. Retrieved from 

https://ejournal.unisbablitar.ac.id/index.php/translitera/article/download/35

5/345/  

Smith, C., Gray, A., Fleming, E. A., & Parnell, W. R. (2013). Characteristics of 

fast-food/takeaway-food and restaurant/cafe-food consumers among New 

Zealand adults. Public Health Nutrition, pp.  1 of 10. 

doi:10.1017/S1368980013002681   

Storey, J. (2015). Cultural Theory and Popular Culture: An Introduction (7th ed.). 

New York, NY: Routledge.  

Suhairi, Asmita, R. A., Mahira, T. I., Lubis, S.A., & Triyani, W. S. (2023). 

Analisis Strategi Bisnis Restoran Cepat Saji McDonald’s Dalam 

Memasuki Pasar Global. Jurnal Mirai Management, vol. 8(1), pp. 35-46.  

Suryaputri, Z., Hendra, I. A., Wijaya, A., & Ananda, I. K. S. (2021). Social Media 

Impact Through Collaborative Relationships in Covid-19 Crisis: A Case 

Construction and Signs of American Cultural Hegemony in Indonesia: A Case Study of McDonald's
SWELANA BRILIYANTI SEKARTAJI, Prof. Dr. Ida Rochani Adi, S.U.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://lifestyle.sindonews.com/read/104968/185/dengan-qsr-minuman-kekinian-ini-mampu-berkembang-di-tengah-pandemi-1595009232#:~:text=Kama%20memaparkan%20bahwa%20selama%20PSBB,social%20distancing%20yang%20ditentukan%20pemerintah
https://lifestyle.sindonews.com/read/104968/185/dengan-qsr-minuman-kekinian-ini-mampu-berkembang-di-tengah-pandemi-1595009232#:~:text=Kama%20memaparkan%20bahwa%20selama%20PSBB,social%20distancing%20yang%20ditentukan%20pemerintah
https://lifestyle.sindonews.com/read/104968/185/dengan-qsr-minuman-kekinian-ini-mampu-berkembang-di-tengah-pandemi-1595009232#:~:text=Kama%20memaparkan%20bahwa%20selama%20PSBB,social%20distancing%20yang%20ditentukan%20pemerintah
https://lifestyle.sindonews.com/read/104968/185/dengan-qsr-minuman-kekinian-ini-mampu-berkembang-di-tengah-pandemi-1595009232#:~:text=Kama%20memaparkan%20bahwa%20selama%20PSBB,social%20distancing%20yang%20ditentukan%20pemerintah
https://prezi.com/cuitjqlevmjl/mcdonalds-cultural-diffusion/#:~:text=Conclusion,influenced%20Western%20fast%2Dpaced%20culture.&text=According%20to%20Radley%20Balko%2C%20fast,to%20India%2C%20many%20people%20protested
https://prezi.com/cuitjqlevmjl/mcdonalds-cultural-diffusion/#:~:text=Conclusion,influenced%20Western%20fast%2Dpaced%20culture.&text=According%20to%20Radley%20Balko%2C%20fast,to%20India%2C%20many%20people%20protested
https://prezi.com/cuitjqlevmjl/mcdonalds-cultural-diffusion/#:~:text=Conclusion,influenced%20Western%20fast%2Dpaced%20culture.&text=According%20to%20Radley%20Balko%2C%20fast,to%20India%2C%20many%20people%20protested
https://prezi.com/cuitjqlevmjl/mcdonalds-cultural-diffusion/#:~:text=Conclusion,influenced%20Western%20fast%2Dpaced%20culture.&text=According%20to%20Radley%20Balko%2C%20fast,to%20India%2C%20many%20people%20protested
https://iide.co/case-studies/mcdonalds-marketing-strategy/
https://iide.co/case-studies/mcdonalds-marketing-strategy/
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=web&cd=&ved=0CAIQw7AJahcKEwjQ0ZXs08X_AhUAAAAAHQAAAAAQAw&url=https%3A%2F%2Fejournal.unisbablitar.ac.id%2Findex.php%2Ftranslitera%2Farticle%2Fdownload%2F355%2F345%2F&psig=AOvVaw2ia8US7qGr_bjoGo2gHld_&ust=1686931540678983
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=web&cd=&ved=0CAIQw7AJahcKEwjQ0ZXs08X_AhUAAAAAHQAAAAAQAw&url=https%3A%2F%2Fejournal.unisbablitar.ac.id%2Findex.php%2Ftranslitera%2Farticle%2Fdownload%2F355%2F345%2F&psig=AOvVaw2ia8US7qGr_bjoGo2gHld_&ust=1686931540678983


 

  

99 

 

Study of McDonald's BTS Meal. Proceedings of the 4th European 

International Conference on Industrial Engineering and Operations 

Management Rome, Italy, August 2-5, 2021  

Thornton, L. E., Bentley, R. J., & Kavanagh, A. M. (2010). Individual and area-

level socioeconomic associations with fast food purchasing. J Epidemiol 

Community Health, vol. 65, pp. 873-880. doi:10.1136/jech.2009.099614  

Tien, N. H. (2019). Customization and standardization of the business strategy of 

foreign entreprises in Vietnam. The McDonald’s case and the fast food 

sector. International Journal of Research in Marketing Management and 

Sales, vol. 1(2), pp. 44-50.  

Titus, R. & Sengupta, D. (2011). ‘Custom-Standardization’ – Uncovering the 

basis for global chaining strategy in prepared food retail. Journal of 

Business and Retail Management Research (JBRMR), vol. 6(1), pp. 1-7.   

Toloza, L. (2019). An Explanatory Study of the Impact of Acculturation on 

Fashion Consumption Among Hispanic Immigrants in the U.S (Theses and 

Dissertations). The University of Arkansas, Fayetteville, Arkansas. 

Retrieved from https://scholarworks.uark.edu/etd/3265  

UKEssays. (2015, January 1). Characteristics Of the Fast Food Sector Business 

Essay. Retrieved from 

https://www.ukessays.com/essays/business/characteristics-of-the-fast-

food-sector-business-essay.php?vref=1  

Wang, Y. & Weng, X. (2022). Analysis on How “Globalization” Affect Netflix to 

Cultural Diffusion. Advances in Social Science, Education and Humanities 

Research, vol. 66, pp. 2082-2086. Retrieved from DOI: 

10.2991/assehr.k.220504.376   

Wernick, A. (1991). Sign and Commodity: Aspect of Cultural Dynamic of 

Advanced Capitalism. Ideology and Power in the age of LENIN IN 

RUINS. New York: New World Perspectives.  

Wiguna, N. A. S., Ramdan, A. M., & Norisanti, N. (2022). Analysis of Drive-

Thru and Perceived Value Service Innovation On Fast Food Consumer 

Satisfaction During The Covid-19 Pandemic. Management Studies 

Entrepreneurship Journal, vol. 3(3), pp. 1505-1509. 

Wijaya, S. (2019). Indonesian food culture mapping: a starter contribution to 

promote Indonesian culinary tourism. Journal of Ethnic Foods, vol. 6(9), 

pp. 1-10.   

Willey, G. R. (1953). A Pattern of Diffusion-Acculturation. Southwestern Journal 

of Anthropology, vol. 9(4), pp. 369-384. Retrieved from 

https://www.jstor.org/stable/3628669   

William, A. K. (2016). Globalization and Glocalization Marketing of 

McDonald’s. International Journal of Business and Management 

Invention, 5(11), 42-44. 

Construction and Signs of American Cultural Hegemony in Indonesia: A Case Study of McDonald's
SWELANA BRILIYANTI SEKARTAJI, Prof. Dr. Ida Rochani Adi, S.U.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://scholarworks.uark.edu/etd/3265
https://www.ukessays.com/essays/business/characteristics-of-the-fast-food-sector-business-essay.php?vref=1
https://www.ukessays.com/essays/business/characteristics-of-the-fast-food-sector-business-essay.php?vref=1
https://doi.org/10.2991/assehr.k.220504.376
https://www.jstor.org/stable/3628669


 

  

100 

 

Winter, R. E. I. & Inkiriwang, A. F. I. (2018). American Studies in Indonesia: 

Global or Local Content? Social Sciences and Humanities: Proceeding of 

ASIC 2018 (pp. 111-121). Yogyakarta: UGM Digital Press.  

Wijaya, S. (2019). Indonesian food culture mapping: a starter contribution to 

promote Indonesian culinary tourism. Journal of Ethnic Foods, vol. 6(9), 

pp. 1-10. Retrieved from https://doi.org/10.1186/s42779-019-0009-3  

Zakiah, K., Putri, D. W., Nurlimah, N., Mulyana, D., & Nurhastuti. (2019). 

Menjadi Korean di Indonesia: Mekanisme Perubahan Budaya Indonesia-

Korea. MediaTor, vol. 12(1), pp. 90-101.  

Zhou, L. & Zhang, Q. (2012). Cultural adaption pattern analysis of McDonald’s 

and KFC in the Chinese market  (Master Thesis). Uppsala Universitet, 

Uppsala, Sweden. 

_________. (2019, December 21). 5 Perbedaan McDonald’s di Amerika dan 

Indonesia Selain Menu Makanan. Retrieved from 

https://www.idntimes.com/food/dining-guide/mirqotul-aliyah/5-

perbedaan-mcdonalds-di-amerika-dan-indonesia-c1c2?page=all  

_________. (2022, October 3). McDonald’s Buka Gerai Ramah Lingkungan 

Pertama di Kelapa Gading. Retrieved 

https://www.kompas.com/food/read/2022/10/03/133200275/mcdonald-s-

buka-gerai-ramah-lingkungan-pertama-di-kelapa-

gading?page=all#:~:text=McDonald's%20Buka%20Gerai%20Ramah%20

Lingkungan%20Pertama%20di%20Kelapa%20Gading,-

Kompas.com%20%2D%2003&text=KOMPAS.com%20%2D%20McDon

ald's%20Indonesia%20menghadirkan,1%2F10%2F2022 

_________. (2021, June 9). Banyak Gerai Tutup Gegara Heboh BTS Meal, Ini 

Respon McD!. Retrieved 

https://www.cnbcindonesia.com/news/20210609201854-4-

251887/banyak-gerai-ditutup-gegara-heboh-bts-meal-ini-respons-mcd 

_________. (2023, February 18). Permainan Kartu Pahlawan untuk Mendukung 

Penguatan Profil Pelajar Pancasila. Retrieved 

https://www.kompasiana.com/adhiciptaplayground6226/63eefb3f4addee6e

ab403442/permainan-kartu-pahlawan-untuk-mendukung-penguatan-profil-

pelajar-pancasila  

https://www.richeesefactory.com/id/about/history  

https://mcdonalds.co.id/promo/ini-rasa-kita-1  

https://mcdonalds.co.id/index.php/promo/cita-rasa-nusantara 

https://corporate.mcdonalds.com/corpmcd/our-company/who-we-are/our-

history.html 

https://www.youtube.com/watch?v=G5u4ezLpdH8 

https://mcdonalds.co.id/promo/family-weekend-edisi-pahlawan-november-2022 

Construction and Signs of American Cultural Hegemony in Indonesia: A Case Study of McDonald's
SWELANA BRILIYANTI SEKARTAJI, Prof. Dr. Ida Rochani Adi, S.U.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1186/s42779-019-0009-3
https://www.idntimes.com/food/dining-guide/mirqotul-aliyah/5-perbedaan-mcdonalds-di-amerika-dan-indonesia-c1c2?page=all
https://www.idntimes.com/food/dining-guide/mirqotul-aliyah/5-perbedaan-mcdonalds-di-amerika-dan-indonesia-c1c2?page=all
https://www.kompas.com/food/read/2022/10/03/133200275/mcdonald-s-buka-gerai-ramah-lingkungan-pertama-di-kelapa-gading?page=all#:~:text=McDonald's%20Buka%20Gerai%20Ramah%20Lingkungan%20Pertama%20di%20Kelapa%20Gading,-Kompas.com%20%2D%2003&text=KOMPAS.com%20%2D%20McDonald's%20Indonesia%20menghadirkan,1%2F10%2F2022
https://www.kompas.com/food/read/2022/10/03/133200275/mcdonald-s-buka-gerai-ramah-lingkungan-pertama-di-kelapa-gading?page=all#:~:text=McDonald's%20Buka%20Gerai%20Ramah%20Lingkungan%20Pertama%20di%20Kelapa%20Gading,-Kompas.com%20%2D%2003&text=KOMPAS.com%20%2D%20McDonald's%20Indonesia%20menghadirkan,1%2F10%2F2022
https://www.kompas.com/food/read/2022/10/03/133200275/mcdonald-s-buka-gerai-ramah-lingkungan-pertama-di-kelapa-gading?page=all#:~:text=McDonald's%20Buka%20Gerai%20Ramah%20Lingkungan%20Pertama%20di%20Kelapa%20Gading,-Kompas.com%20%2D%2003&text=KOMPAS.com%20%2D%20McDonald's%20Indonesia%20menghadirkan,1%2F10%2F2022
https://www.kompas.com/food/read/2022/10/03/133200275/mcdonald-s-buka-gerai-ramah-lingkungan-pertama-di-kelapa-gading?page=all#:~:text=McDonald's%20Buka%20Gerai%20Ramah%20Lingkungan%20Pertama%20di%20Kelapa%20Gading,-Kompas.com%20%2D%2003&text=KOMPAS.com%20%2D%20McDonald's%20Indonesia%20menghadirkan,1%2F10%2F2022
https://www.kompas.com/food/read/2022/10/03/133200275/mcdonald-s-buka-gerai-ramah-lingkungan-pertama-di-kelapa-gading?page=all#:~:text=McDonald's%20Buka%20Gerai%20Ramah%20Lingkungan%20Pertama%20di%20Kelapa%20Gading,-Kompas.com%20%2D%2003&text=KOMPAS.com%20%2D%20McDonald's%20Indonesia%20menghadirkan,1%2F10%2F2022
https://www.kompas.com/food/read/2022/10/03/133200275/mcdonald-s-buka-gerai-ramah-lingkungan-pertama-di-kelapa-gading?page=all#:~:text=McDonald's%20Buka%20Gerai%20Ramah%20Lingkungan%20Pertama%20di%20Kelapa%20Gading,-Kompas.com%20%2D%2003&text=KOMPAS.com%20%2D%20McDonald's%20Indonesia%20menghadirkan,1%2F10%2F2022
https://www.cnbcindonesia.com/news/20210609201854-4-251887/banyak-gerai-ditutup-gegara-heboh-bts-meal-ini-respons-mcd
https://www.cnbcindonesia.com/news/20210609201854-4-251887/banyak-gerai-ditutup-gegara-heboh-bts-meal-ini-respons-mcd
https://www.kompasiana.com/adhiciptaplayground6226/63eefb3f4addee6eab403442/permainan-kartu-pahlawan-untuk-mendukung-penguatan-profil-pelajar-pancasila
https://www.kompasiana.com/adhiciptaplayground6226/63eefb3f4addee6eab403442/permainan-kartu-pahlawan-untuk-mendukung-penguatan-profil-pelajar-pancasila
https://www.kompasiana.com/adhiciptaplayground6226/63eefb3f4addee6eab403442/permainan-kartu-pahlawan-untuk-mendukung-penguatan-profil-pelajar-pancasila
https://www.richeesefactory.com/id/about/history
https://mcdonalds.co.id/promo/ini-rasa-kita-1
https://mcdonalds.co.id/index.php/promo/cita-rasa-nusantara
https://corporate.mcdonalds.com/corpmcd/our-company/who-we-are/our-history.html
https://corporate.mcdonalds.com/corpmcd/our-company/who-we-are/our-history.html
https://www.youtube.com/watch?v=G5u4ezLpdH8
https://mcdonalds.co.id/promo/family-weekend-edisi-pahlawan-november-2022



