
References

Abdullah. (2020). The influence of COVID-19 on e-commerce adoption among SMEs in
Indonesia. Journal of Asian Finance, Economics, and Business, 7(10), 735-741.

Agarwal, R., & Prasad, J. (1998). A conceptual and operational definition of personal
innovativeness in the domain of information technology. Information Systems Research,
9(2), 204-215.

Agarwal, Ritu, and Jayesh Prasad. “The Role of Innovation Characteristics and Perceived
Voluntariness in the Acceptance of Information Technologies.” Decision Sciences 28, no. 3
(1997): 557–82. https://doi.org/10.1111/j.1540-5915.1997.tb01322.x.

Al-Adwan, A. S., Al-Adwan, A., & Smedley, J. (2013). Exploring students acceptance of
e-learning using Technology Acceptance Model in Jordanian universities. International
Journal of Instruction, 6(1), 191-202.

Anderson, J. C., & Weitz, B. (1989). Determinants of continuity in conventional industrial
channel dyads. Marketing Science, 8(4), 310-323.

Bauer, Raymond A. “Consumer Behavior as Risk Taking.” Risk Taking & Information Handling
in Consumer Behavior, 1967, 23–33.

Bensaou, M, and N Venkatraman. “Inter-Organizational Relationships and Information
Technology: A Conceptual Synthesis and a Research Framework.” European Journal of
Information Systems 5, no. 2 (1996): 84–91. https://doi.org/10.1057/ejis.1996.15.

Bhattacherjee, A. (2001). Understanding information systems continuance: An
expectation-confirmation model. MIS Quarterly, 25(3), 351-370.

Bisheh-Niasar, M., Hashemi, S. S., & Bayat, M. (2021). On the security of proxy signature
schemes. Computers & Electrical Engineering, 88, 106842.

Bollen, Kenneth A. Structural equations with latent variables. New York City, New York: Wiley,
1989.

Brown, S.A., and V Venkatesh. “Model of Adoption of Technology in Households: A Baseline
Model Test and Extension Incorporating Household Life Cycle.” MIS Quarterly 29, no. 3
(2005): 399. https://doi.org/10.2307/25148690.

Chao, L. F., Lim, C. Y., & Zeng, K. (2022). Electronic signatures and the law: An analysis of
recent trends in Asia. Computer Law & Security Review, 48, 105752.

Chen, J., & Dhillon, G. (2003). Interpreting dimensions of consumer trust in e-commerce.
Information Technology and Management, 4(2-3), 303-318.

Chen, Jessie Y., Michael J. Barnes, and Michelle Harper-Sciarini. “Supervisory Control of
Multiple Robots: Human-Performance Issues and User-Interface Design.” IEEE
Transactions on Systems, Man, and Cybernetics, Part C (Applications and Reviews) 41,

86

Examining Factors Influencing User Adoption Intention of PSrE Certified Electronic Signature
Services
Haikal Ahmad Raditya, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



no. 4 (2011): 435–54. https://doi.org/10.1109/tsmcc.2010.2056682.

Cheng, P. W., Huang, S. Y., & Su, H. Y. (2015). Exploring factors influencing the adoption of
mobile banking services: A study of the Taiwanese consumers. Journal of Computer
Information Systems, 55(2), 14-23.

Cheng, Y. M., & Huang, S. M. (2014). Examining the adoption intention of mobile commerce:
The roles of social influence, compatibility, and relative advantages. Journal of Business
Research, 67(9), 2045-2052.

Chong, F. T., Wong, C. K., & Loo, J. L. (2021). Secure mobile e-notary: A prototype
implementation. Computers & Security, 108, 102290.

Chua, Alton Y.K, and Snehasish Banerjee. “Customer Knowledge Management via Social Media:
The Case of Starbucks.” Journal of Knowledge Management 17, no. 2 (2013): 237–49.
https://doi.org/10.1108/13673271311315196.

Cohen, J. (1988). Statistical power analysis for the behavioral sciences (2nd ed.). Lawrence
Erlbaum Associates.

Compeau, D. R., & Higgins, C. A. (1995). Computer self-efficacy: Development of a measure
and initial test. MIS quarterly, 189-211.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of
information technology. MIS Quarterly, 13(3), 319-340.

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User acceptance of computer technology: a
comparison of two theoretical models. Management science, 35(8), 982-1003.

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1992). Extrinsic and intrinsic motivation to use
computers in the workplace1. Journal of applied social psychology, 22(14), 1111-1132.

Davis, F.D., and V. Venkatesh. “Toward Preprototype User Acceptance Testing of New
Information Systems: Implications for Software Project Management.” IEEE Transactions
on Engineering Management 51, no. 1 (2004): 31–46.
https://doi.org/10.1109/tem.2003.822468.

Dodds, William B., Kent B. Monroe, and Dhruv Grewal. “Effects of Price, Brand, and Store
Information on Buyers’ Product Evaluations.” Journal of Marketing Research 28, no. 3
(1991): 307. https://doi.org/10.2307/3172866.

Doney, P. M., & Cannon, J. P. (1997). An examination of the nature of trust in buyer-seller
relationships. Journal of Marketing, 61(2), 35-51.

Dowling, G. R. (1986). Perceived risk: The concept and its measurement. Psychology &
Marketing, 3(3), 193-210.

87

Examining Factors Influencing User Adoption Intention of PSrE Certified Electronic Signature
Services
Haikal Ahmad Raditya, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Echambadi, R., & Hess, J. D. (2007). Mean centering does not alleviate collinearity problems in
moderated multiple regression models. Marketing Science, 26(3), 438-445.

Featherman, M. S., & Pavlou, P. A. (2002). Predicting e-services adoption: A perceived risk
facets perspective. International Journal of Human-Computer Studies, 59(4), 451-474.

Featherman, M. S., & Pavlou, P. A. (2002). Predicting e-services adoption: A perceived risk
facets perspective. International Journal of Human-Computer Studies, 59(4), 451-474.

Fishbein, M., and I. Ajzen. Belief, Attitude, Intention and Behavior: An Introduction to Theory
and Research. Boston, Massachusetts: Addison-Wesley, 1975.

Gefen, D., Karahanna, E., & Straub, D. W. (2003). Trust and TAM in online shopping: An
integrated model. MIS Quarterly, 27(1), 51-90.

Gefen, D., Karahanna, E., & Straub, D. W. (2003). Trust and TAM in online shopping: An
integrated model. MIS Quarterly, 27(1), 51-90.

Gefen, David, Izak Benbasat, and Paula Pavlou. “A Research Agenda for Trust in Online
Environments.” Journal of Management Information Systems 24, no. 4 (2008): 275–86.
https://doi.org/10.2753/mis0742-1222240411.

Geyskens, I., Steenkamp, J. E., & Kumar, N. (1998). Generalisations about trust in marketing
channel relationships using meta-analysis. International Journal of Research in Marketing,
15(3), 223-248.

Geyskens, I., Steenkamp, J. E., & Kumar, N. (1998). Generalisations about trust in marketing
channel relationships using meta-analysis. International Journal of Research in Marketing,
15(3), 223-248.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial least squares
structural equation modelling (PLS-SEM). Sage Publications.

Hair, J. F., Jr., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2019). A primer on partial least
squares structural equation modelling (PLS-SEM) (2nd ed.). Sage Publications.

Hardwick, C., & Barki, H. (1994). Explaining the role of user participation in information system
use. Management science, 40(4), 440-465.

Henseler, J., Hubona, G., & Ray, P. A. (2015). Using PLS path modelling in new technology
research: Updated guidelines. Industrial Management & Data Systems, 115(1), 2-20.

Henseler, J., Ringle, C. M., & Sarstedt, M. (2009). Testing measurement invariance of composites
using partial least squares. International Marketing Review, 26(4/5), 443-461.

Hirschman, E. C., & Holbrook, M. B. (1982). Hedonic consumption: Emerging concepts,
methods and propositions. Journal of Marketing, 46(3), 92-101.

88

Examining Factors Influencing User Adoption Intention of PSrE Certified Electronic Signature
Services
Haikal Ahmad Raditya, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Hosmer, L. T. (1995). Trust: The connecting link between organisational theory and philosophical
ethics. Academy of Management Review, 20(2), 379-403.

Jarvenpaa, S. L., Tractinsky, N., & Vitale, M. (1999). Consumer trust in an Internet store.
Information Technology and Management, 1(1-2), 45-71.

Jia, K., & Li, J. (2022). Security analysis of an identity-based proxy signature scheme in the
standard model. Computers & Electrical Engineering, 98, 107467.

Jöreskog, K. G. (1971). Simultaneous factor analysis in several populations. Psychometrika,
36(4), 409-426.

Karahanna, Elena, Detmar W. Straub, and Norman L. Chervany. “Information Technology
Adoption across Time: A Cross-Sectional Comparison of Pre-Adoption and Post-Adoption
Beliefs.” MIS Quarterly 23, no. 2 (1999): 183. https://doi.org/10.2307/249751.

Kim, D. J., Ferrin, D. L., & Rao, H. R. (2005). A trust-based consumer decision-making model in
electronic commerce: The role of trust, perceived risk, and their antecedents. Decision
Support Systems, 44(2), 544-564.

Kim, D. J., Ferrin, D. L., & Rao, H. R. (2005). A trust-based consumer decision-making model in
electronic commerce: The role of trust, perceived risk, and their antecedents. Decision
Support Systems, 44(2), 544-564.

Kim, K. S., Ko, C., & Chong, S. (2018). A privacy-preserving cloud-based digital signature
scheme with smart cards for electronic health records. Computers in Biology and
Medicine, 94, 49-56.

Kim, Y., & Malhotra, N. K. (2005). A longitudinal model of continued IS use: An integrative
view of four mechanisms underlying post-adoption phenomena. Management Science,
51(5), 741-755.

King, William R., and Jun He. “A Meta-Analysis of the Technology Acceptance Model.”
Information &amp;amp; Management 43, no. 6 (2006): 740–55.
https://doi.org/10.1016/j.im.2006.05.003.

Kline, Rex B. Principles and practice of structural equation modeling. New York CIty, New York:
Guilford Press, 1998.

Kock, N., & Lynn, G. S. (2012). Lateral collinearity and misleading results in variance-based
SEM: An illustration and recommendations. Journal of the Association for Information
Systems, 13(7), 546-580.

Koller, M. (1988). Trust formation in the consumer-producer relationship: The role of contract
enforcement and quality assurance. Journal of Economic Psychology, 9(1), 75-105.

Komiak, Sherrie Y. X., and Izak Benbasat. “The Effects of Personalization and Familiarity on
Trust and Adoption of Recommendation Agents.” MIS Quarterly 30, no. 4 (2006): 941.

89

Examining Factors Influencing User Adoption Intention of PSrE Certified Electronic Signature
Services
Haikal Ahmad Raditya, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



https://doi.org/10.2307/25148760.

Krupka, E., Król, D., & Wytrębowicz, A. (2022). Impact of electronic signatures on the security
and authenticity of digital documents. Procedia Computer Science, 239, 109-116.

Kumar, A., Zhang, D., & Zhou, J. (2012). Biometric electronic signatures: A review. Pattern
Recognition, 45(2), 469-479.

Lee, Jumin, Do-Hyung Park, and Ingoo Han. “The Effect of Negative Online Consumer Reviews
on Product Attitude: An Information Processing View.” Electronic Commerce Research
and Applications 7, no. 3 (2008): 341–52. https://doi.org/10.1016/j.elerap.2007.05.004.

Lewis, J. David, and Andrew Weigert. “Trust as a Social Reality.” Social Forces 63, no. 4 (1985):
967. https://doi.org/10.2307/2578601.

Li, Y., Tan, X., & Teo, H. H. (2012). Examining the influence of subjective norms on mobile
application usage. Pacific Asia Journal of the Association for Information Systems, 4(3),
55-76.

Liang, H, N Saraf, Q Hu, and Y Xue. “Assimilation of Enterprise Systems: The Effect of
Institutional Pressures and the Mediating Role of Top Management.” MIS Quarterly 31,
no. 1 (2007): 59. https://doi.org/10.2307/25148781.

Limayem, M., Hirt, S. G., & Cheung, C. M. (2007). How habit limits the predictive power of
intention: The case of information systems continuance. MIS Quarterly, 31(4), 705-737.

Limayem, M., Hirt, S. G., & Cheung, C. M. (2007). How habit limits the predictive power of
intention: The case of information systems continuance. MIS Quarterly, 31(4), 705-737.

Loewenstein, G., Weber, E. U., Hsee, C. K., & Welch, N. (2001). Risk as feelings. Psychological
Bulletin, 127(2), 267-286.

Lu, Y., Cao, Y., & Ramamurthy, K. (2014). Understanding the antecedents of continuance
intention in blog usage. Journal of the Association for Information Systems, 15(11), 1-31.

Luhmann, Niklas. Trust and Power. Chichester, New York: Wiley, 1979.

Lui-Kwan, C. (1999). Validity of electronic signatures. Computer Law & Security Report, 15(4),
193-201.

Luo, X., & Chen, L. (2019). An electronic signature mechanism based on blockchain.
International Conference on Cyber-Enabled Distributed Computing and Knowledge
Discovery (CyberC) (pp. 84-87). IEEE.

Mateos-Aparicio, A. M. (2011). Exploring the impact of the major determinants of e-learning
acceptance on the intention to use m-learning. Computers & Education, 56(1), 218-226.

90

Examining Factors Influencing User Adoption Intention of PSrE Certified Electronic Signature
Services
Haikal Ahmad Raditya, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Mayer, R. C., Davis, J. H., & Schoorman, F. D. (1995). An integrative model of organisational
trust. Academy of Management Review, 20(3), 709-734.

Mayer, R. C., Davis, J. H., & Schoorman, F. D. (1995). An integrative model of organisational
trust. Academy of Management Review, 20(3), 709-734.

McKnight, D. H., Choudhury, V., & Kacmar, C. (2002). Developing and validating trust measures
for e-commerce: An integrative typology. Information Systems Research, 13(3), 334-359.

McKnight, D. H., Choudhury, V., & Kacmar, C. (2002). Developing and validating trust measures
for e-commerce: An integrative typology. Information Systems Research, 13(3), 334-359.

Miller, A., & Wichern, D. W. (1977). Detection of collinearity and its remedial measures.
Technometrics, 19(4), 447-457.

Mitchell, V. W. (1999). Consumer perceived risk: Conceptualisations and models. European
Journal of Marketing, 33(1/2), 163-195.

Moon, J. W., & Kim, Y. G. (2001). Extending the TAM for a World-Wide-Web context.
Information & Management, 38(4), 217-230.

Moore, G. C., & Benbasat, I. (1991). Development of an instrument to measure the perceptions
of adopting an information technology innovation. Information systems research, 2(3),
192-222.

Moore, G. C., & Benbasat, I. (1991). Development of an instrument to measure the perceptions
of adopting an information technology innovation. Information systems research, 2(3),
192-222.

Moore, Geoffrey A. Crossing the Chasm: Marketing and Selling Disruptive Products to
Mainstream Customers. Vol. 3rd. New York, New York: Harper business, 2014.

Nistor, Nicolae, Aytaç Göğüş, and Thomas Lerche. “Educational Technology Acceptance across
National and Professional Cultures: A European Study.” Educational Technology Research
and Development 61, no. 4 (2013): 733–49. https://doi.org/10.1007/s11423-013-9292-7.

Pavlou, P. A. (2001). Integrating trust in electronic commerce with the technology acceptance
model: Model development and validation. Journal of Management Information Systems,
17(3), 125-147.

Pavlou, P. A. (2003). Consumer acceptance of electronic commerce: Integrating trust and risk
with the technology acceptance model. International Journal of Electronic Commerce,
7(3), 101-134.

91

Examining Factors Influencing User Adoption Intention of PSrE Certified Electronic Signature
Services
Haikal Ahmad Raditya, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Plouffe, C. R., Hulland, J. S., & Vandenbosch, M. (2001). Research report: Richness versus
parsimony in modelling technology adoption decisions-understanding merchant adoption
of a smart card-based payment system. Information systems research, 12(2), 208-222.

Reed, C. (2001). Electronic signatures: A legal overview. Computer Law & Security Report,
17(2), 79-85.

Ridings, Catherine M, David Gefen, and Bay Arinze. “Some Antecedents and Effects of Trust in
Virtual Communities.” The Journal of Strategic Information Systems 11, no. 3–4 (2002):
271–95. https://doi.org/10.1016/s0963-8687(02)00021-5.

Rogers, Everett M. Diffusion of Innovation. The Free Press, 2003.

Rousseau, D. M., Sitkin, S. B., Burt, R. S., & Camerer, C. (1998). Not so different after all: A
cross-discipline view of trust. Academy of Management Review, 23(3), 393-404.

Santosa, P., et al. (2022). Enhancing electronic signature security using encryption and decryption
techniques. International Journal of Computer Networks and Communications Security,
10(2), 45-57.

Santosa, P., et al. (2022). Enhancing electronic signature security using encryption and decryption
techniques. International Journal of Computer Networks and Communications Security,
10(2), 45-57.

Sarstedt, M., Hair, J. F., Ringle, C. M., Thiele, K. O., & Gudergan, S. P. (2017). Estimation issues
with PLS and CBSEM: Where the bias lies! Journal of Business Research, 79, 202-211.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-building approach (7th
ed.). Wiley.

Stone, M. (1974). Cross-validatory choice and assessment of statistical predictions. Journal of the
Royal Statistical Society: Series B (Methodological), 36(2), 111-147.

Stone, R. N., & Gronhaug, K. (1993). Perceived risk: Further considerations for the marketing
discipline. European Journal of Marketing, 27(3), 39-50.

Taylor, Shirley, and Peter A. Todd. “Understanding Information Technology Usage: A Test of
Competing Models.” Information Systems Research 6, no. 2 (1995): 144–76.
https://doi.org/10.1287/isre.6.2.144.

Thompson, R. L., Higgins, C. A., & Howell, J. M. (1991). Personal computing: Toward a
conceptual model of utilisation. MIS quarterly, 125-143

Thompson, R. L., Higgins, C. A., & Howell, J. M. (1991). Personal computing: Toward a
conceptual model of utilisation. MIS quarterly, 125-143.

92

Examining Factors Influencing User Adoption Intention of PSrE Certified Electronic Signature
Services
Haikal Ahmad Raditya, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Van der Heijden, H. (2004). User acceptance of hedonic information systems. MIS Quarterly,
28(4), 695-704.

Vance, Anthony, Christophe Elie-Dit-Cosaque, and Detmar W. Straub. “Examining Trust in
Information Technology Artefacts: The Effects of System Quality and Culture.” Journal of
Management Information Systems 24, no. 4 (2008): 73–100.
https://doi.org/10.2753/mis0742-1222240403.

Venkatesh, V., & Davis, F. D. (2000). A theoretical extension of the technology acceptance
model: Four longitudinal field studies. Management science, 46(2), 186-204.

Venkatesh, V., et al. (2012). Consumer acceptance and use of information technology: Extending
the unified theory of acceptance and use of technology. MIS Quarterly, 36(1), 157-178.

Venkatesh, V., Morris, M. G., Davis, G. B., and Davis, F. D. "User Acceptance of Information
Technology: Toward a Unified View." MIS Quarterly, vol. 27, no. 3, 2003, pp. 425-478.

Wang, Weiquan, and Izak Benbasat. “Recommendation Agents for Electronic Commerce: Effects
of Explanation Facilities on Trusting Beliefs.” Journal of Management Information
Systems 23, no. 4 (2007): 217–46. https://doi.org/10.2753/mis0742-1222230410.

Warshaw, P. R., & Davis, F. D. (1985). Disentangling behavioural intention and behavioural
expectation. Journal of Experimental Social Psychology, 21(3), 213-228.

Warshaw, Paul R. “Predicting Purchase and Other Behaviours from General and Contextually
Specific Intentions.” Journal of Marketing Research 17, no. 1 (1980): 26.
https://doi.org/10.2307/3151113.

Wooldridge, Jeffrey M. Introductory econometrics: A modern approach. Brantford, Ontario:
Nelson Education, 2017.

Wu, Ing-Long, and Jian-Liang Chen. “An Extension of Trust and TAM Model with TPB in the
Initial Adoption of On-Line Tax: An Empirical Study.” International Journal of
Human-Computer Studies 62, no. 6 (2005): 784–808.
https://doi.org/10.1016/j.ijhcs.2005.03.003.

Wu, J. H., Wang, S. C., & Lin, L. M. (2011). Mobile computing acceptance factors in the
healthcare industry: A structural equation model. International Journal of Medical
Informatics, 80(4), 313-324.

Wu, J. H., Wang, S. C., & Lin, L. M. (2011). Mobile computing acceptance factors in the
healthcare industry: A structural equation model. International Journal of Medical
Informatics, 80(4), 313-324.

Zeithaml, Valarie A. “Consumer Perceptions of Price, Quality, and Value: A Means-End Model
and Synthesis of Evidence.” Journal of Marketing 52, no. 3 (1988): 2.
https://doi.org/10.2307/1251446.

93

Examining Factors Influencing User Adoption Intention of PSrE Certified Electronic Signature
Services
Haikal Ahmad Raditya, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Zhou, T., Lu, Y., & Wang, B. (2010). Integrating TTF and UTAUT to explain mobile music
acceptance. Journal of Computer Information Systems, 51(4), 94-102.

Peraturan Menteri Komunikasi dan Informasi Republik Indonesia Nomor 11 Tahun 2022 Tentang
Sertifikasi dan Tanda Tangan Elektronik [Minister of Communication and Information
Regulation of the Republic of Indonesia Number 11/2022 on Certification and Electronic
Signatures].

Peraturan Pemerintah Republik Indonesia Nomor 82 Tahun 2008 Tentang Penyelenggaraan
Sistem dan Transaksi Elektronik [Government Regulation of the Republic of Indonesia
Number 82/2008 on the Implementation of Electronic Systems and Transactions].

Peraturan Pemerintah Republik Indonesia Nomor 71 Tahun 2019 Tentang Penyelenggaraan
Sistem Elektronik Berbasis Aman [Government Regulation of the Republic of Indonesia
Number 71/2019 on Secure Electronic Systems].

94

Examining Factors Influencing User Adoption Intention of PSrE Certified Electronic Signature
Services
Haikal Ahmad Raditya, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


	References

