Competition Analysis of The Worldwide Beauty and Personal Care Industry: Study Case of 14
Multinational Companies from 2013-2022
Elsa Nadia Aryanti, Poppy Ismalina, M.Ec.Dev., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

REFERENCES

Agresti, A. (2019). An introduction to categorical data analysis (Third edition).
John Wiley & Sons.

Arellano, M., & Bond, S. (1991). Some tests of specification for panel data: Monte
Carlo evidence and an application to employment equations. The Review of
economic studies, 58(2), 277-297.

Bain, J. S. (1951). Relation of Profit Rate to Industry Concentration: American
Manufacturing, 1936-1940. The Quarterly Journal of Economics, 65(3),
293. https://doi.org/10.2307/1882217

Bain, J. S. (1956). Barriers to new competition: their character and consequences
in manufacturing industries. Harvard University Press.

Beauty Packaging. (2022). Our Top 20 Global Beauty Companies of 2022 Report.
Retreived June 1, 2023 from
https://www.beautypackaging.com/heaps/view/10647/1/442155/

Benito, A., & Vlieghe, G. (2000). Stylised facts on UK corporate financial health:
evidence from micro-data. Bank of England Financial Stability Review,
1(8), 83-93.

Bhandari, L. C. (1988). Debt/Equity Ratio and Expected Common Stock Returns:
Empirical Evidence. The Journal of Finance, 43(2), 507-528.

Birken, E. G. (2022, October 16). Understanding returns on assets (ROA). Forbes.
https://www.forbes.com/advisor/investing/roa-return-on-assets/

Blaug, M. (2001). Is Competition Such a Good Thing? Static Efficiency versus
Dynamic Efficiency.

Bolton, R. N. (2004). Linking Marketing to Financial Performance and Firm Value.
Journal of Marketing, 68(4), 73-75.
https://doi.org/10.1509/jmkg.68.4.73.42727

Boone, J. (2008). A New Way to Measure Competition. The Economic Journal,
118(531), 1245-1261.

Boone, J., Van Ours, J. C., & Wiel, H. V. D. (2007). How (Not) to Measure
Competition. SSRN Electronic Journal.
https://doi.org/10.2139/ssrn.985270

Bresnahan, T. F. (1982). The oligopoly solution concept is identified. Economics
Letters, 10(1-2), 87-92. https://doi.org/10.1016/0165-1765(82)90121-5

Cable, J. R., & Mueller, D. C. (2008). Testing for Persistence of Profits’ Differences
Across Firms. International Journal of the Economics of Business, 15(2),
201-228. https://doi.org/10.1080/13571510802134353

81



Competition Analysis of The Worldwide Beauty and Personal Care Industry: Study Case of 14
Multinational Companies from 2013-2022
Elsa Nadia Aryanti, Poppy Ismalina, M.Ec.Dev., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA

Chauvin, K. W., & Hirschey, M. (1993). Advertising, R&D Expenditures and the

Market Value of the Firm. Financial Management, 22(4), 128.
https://doi.org/10.2307/3665583

Church, J. R., & Ware, R. (2000). Industrial organization: a strategic approach (pp.
367-69). Homewood, IL.: Irwin McGraw Hill.

Clougherty, J. A., & Zhang, A. (2009). Domestic Rivalry and Export Performance:
Theory and Evidence from International Airline Markets. The Canadian
Journal of Economics, 42(2), 440—468.

Cool, K., & Schendel, D. (1988). Performance differences among strategic group
members.  Strategic ~ Management  Journal,  9(3), 207-223.
https://doi.org/10.1002/smj.4250090302

Croissant 'Y, Millo G (2008). “Panel Data Econometrics in R: The plm
Package.”Journal of Statistical Software, 27(2), 1-43. doi:10.18637/jss.

Deloof, M. (2003). Does Working Capital Management Affect Profitability of
Belgian Firms? Journal of Business Finance <html_ent Glyph="(@amp,"
Ascii="&amp,"/> Accounting, 30(3-4), 573-588.
https://doi.org/10.1111/1468-5957.00008

Egan, J. (2023, March 29). How are stock prices determined. The factors that affect
share prices of listed companies | time stamped. Time.
https://time.com/personal-finance/article/how-are-stock-prices-determined/

Estée Lauder Companies. (2019). Form 10-K.
https://otp.tools.investis.com/clients/us/estee lauder4/SEC/sec-
show.aspx?Filingld=13609402&Cik=0001001250& Type=PDF &hasPdf=
1.

Euromonitor. (2017). Consumer Lifestyles in 2017: Global Survey Results. From
https://go.euromonitor.com/white-paper-survey-2017-lifestyles.html

Euromonitor. (2022). Euromonitor’s Voice of the Consumer: Beauty. From
https://www.euromonitor.com/voice-of-the-consumer-beauty-survey-2022-
key-highlights/report

Ferreira, M., Matos, A., Couras, A., Marto, J., & Ribeiro, H. (2022). Overview of
Cosmetic Regulatory Frameworks around the World. Cosmetics, 9(4), 72.
https://doi.org/10.3390/cosmetics9040072

Fetto, F. (2020, April 6). How Fenty Beauty changed the state of play in the
industry.  British  Vogue. Retrieved March 7, 2023, from

https://www.vogue.co.uk/beauty/article/rihanna-fenty-beauty-diversity

Gerstell, E., Marchessou, S., Schmidt, J., & Spagnuolo, E. (2020, May 5). How
covid-19 is changing the world of beauty. McKinsey & Company. Retrieved

82



Competition Analysis of The Worldwide Beauty and Personal Care Industry: Study Case of 14
Multinational Companies from 2013-2022
Elsa Nadia Aryanti, Poppy Ismalina, M.Ec.Dev., Ph.D

UNIVERSITAS Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

March 2, 2023, from https://www.mckinsey.com/industries/consumer-
packaged-goods/our-insights/how-covid-19-is-changing-the-world-of-
beauty

Goddard, J., Tavakoli, M., & Wilson, J. O. S. (2005). Determinants of profitability
in European manufacturing and services: Evidence from a dynamic panel
model.  Applied  Financial ~ Economics,  15(18),  1269-1282.
https://doi.org/10.1080/09603100500387139

Gschwandtner, A. (2005). Profit persistence in the ‘very’ long run: Evidence from
survivors and  exiters. Applied  Economics, 37(7), 793-806.
https://doi.org/10.1080/0003684042000337406

Gwin, C. 2000. A guide for industry study and analyzing firms and competitive
strategy. Retrieved  on 15 June  2019. Available  at
http://faculty.babson.edu/gwin/indstudy/

Hlavac, Marek (2022). Stargazer: Well-Formatted Regression and Summary
Statistics Tables. R package version 5.2.3.
https://CRAN.Rproject.org/package=stargazer

Hooley, G. J., Piercy, N., Nicoulaud, B. M., & Rudd, J. M. (2017). Marketing
strategy & competitive positioning (Sixth edition). Pearson Educational
Limited.

Hwang, J., & Sun, Y. (2018). Should we go one step further? An accurate
comparison of one-step and two-step procedures in a generalized method of

moments framework. Journal of Econometrics, 207(2), 381-405.
https://doi.org/10.1016/j.jeconom.2018.07.006

Iwata, G. (1974). Measurement of Conjectural Variations in Oligopoly.
Econometrica, 42(5), 947. https://doi.org/10.2307/1913800

Jacobson, R., & Aaker, D. A. (1985). Is Market Share All That It’s Cracked up to
Be? Journal of Marketing, 49(4), 11-22.
https://doi.org/10.1177/002224298504900401

Joshi, A., & Hanssens, D. M. (2010). The Direct and Indirect Effects of Advertising
Spending on Firm Value. Journal of Marketing, 74(1), 20-33.

Lau, J. (1982). ON IDENTIFYING THE DEGREE OF COMPETITIVENESS
INDUSTRY PRICE AND OUTPUT DATA. Economics Letters, 10(1-2),
93-99.

Lerner, A. P. (1934). The Concept of Monopoly and the Measurement of Monopoly
Power. The Review of Economic Studies, 1(3), 157-175.
https://doi.org/10.2307/2967480

Lintner, K. (2009). Global regulatory issues for the cosmetics industry. William
Andrew.

&3



UNIVERSITAS

Competition Analysis of The Worldwide Beauty and Personal Care Industry: Study Case of 14
Multinational Companies from 2013-2022
Elsa Nadia Aryanti, Poppy Ismalina, M.Ec.Dev., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Lombard, T., Roulet, J., & Solnik, B. (1999). Pricing of Domestic versus
Multinational Companies. Financial Analysts Journal, 55(2), 35-49.
https://doi.org/10.2469/faj.v55.n2.2259

MacDonald, D., & Dildar, Y. (2020). Social and psychological determinants of
consumption: Evidence for the lipstick effect during the Great Recession.

Journal of Behavioral and Experimental Economics, 86, 101527.
https://doi.org/10.1016/j.socec.2020.101527

McKinsey. (2023). The Beauty Market in 2023: A special State of Fashion report.
Retrieved June 1, 2023 from
https://www.mckinsey.com/industries/retail/our-insights/the-beauty-
market-in-2023-a-special-state-of-fashion-report

Mason, E. S. (1939). Price and Production Policies of Large-Scale Enterprise. The
American Economic Review, 29(1,), 61-74.

Mitchell, C. (2021, October 23). Understanding an OHLC chart and how to
interpret it. Investopedia.
https://www.investopedia.com/terms/o/ohlcchart.asp

McNulty, P. J. (1967). A Note on the History of Perfect Competition. Journal of
Political Economy, 75(4,), 395-399.

Mueller, D. C. (1977). The Persistence of Profits above the Norm.

Muradoglu, G., Bakke, M., & Kvernes, G. L. (2005). An investment strategy based
on gearing ratio. Applied Economics Letters, 12(13), 801-804.
https://doi.org/10.1080/13504850500365780

Nakao, T. (1993). Market share, advertising, R&D, and profitability: An empirical
analysis of leading industrial firms in Japan. Review of Industrial
Organization, 8(3), 315-328. https://doi.org/10.1007/BF01024237

Nickell, S., & Nicolitsas, D. (1999). How does financial pressure affect firms?
European Economic Review.

Nunes, P. J. M., Serrasqueiro, Z. M., & Sequeira, T. N. (2009). Profitability in
Portuguese service industries: A panel data approach. The Service Industries
Journal, 29(5), 693—707. https://doi.org/10.1080/02642060902720188

Peteraf, M. A. (1993). Intra-industry structure and the response toward rivals.
Managerial and Decision Economics, 14(6), 519-528.
https://doi.org/10.1002/mde.4090140605

Petruzzi, D. (2022, July 27). Annual growth rate of the cosmetics market worldwide
2021. Statista. Retrieved March 2, 2023, from
https://www statista.com/statistics/297070/growth-rate-of-the-global-
cosmetics-market/

84



UNIVERSITAS
GADJAH MADA

Competition Analysis of The Worldwide Beauty and Personal Care Industry: Study Case of 14
Multinational Companies from 2013-2022
Elsa Nadia Aryanti, Poppy Ismalina, M.Ec.Dev., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Porter, M. E. (1974). Consumer Behavior, Retailer Power and Market Performance

in Consumer Goods Industries. The Review of Economics and Statistics,
56(4), 419. https://doi.org/10.2307/1924458

Porter, M. E. (1979). The Structure within Industries and Companies’ Performance.

The  Review of  Economics and  Statistics, 61(2), 214.
https://doi.org/10.2307/1924589

Porter, M. E. (1980). Industry Structure and Competitive Strategy: Keys to

Profitability. Financial  Analysts Journal, 36(4), 30-41.
https://doi.org/10.2469/faj.v36.n4.30

Porter, M. E. (1991). Towards a dynamic theory of strategy. Strategic Management

Journal, 12(S2), 95-117. https://doi.org/10.1002/smj.4250121008

R Core Team (2022). R: A language and environment for statistical computing. R

Foundation for Statistical Computing, Vienna, Austria. URL
https://www.Rproject.org/.

Roodman, D. (2009). The Stata Journal.

Saputo, S. (2019, July). Fenty Beauty's inclusive advertising campaign - think with

google. Google. Retrieved March 1, 2023, from
https://www.thinkwithgoogle.com/intl/en-apac/future-of-
marketing/management-and-culture/diversity-and-inclusion/-fenty-beauty-
inclusive-advertising/

Schallon, L. (2018, September 14). One year later, this is the real effect fenty has

had on the Beauty Industry. Glamour. Retrieved March 7, 2023, from
https://www.glamour.com/story/fenty-beauty-rihanna-legacy

Seifert, R. W., & Markoff, R. (2022, July 26). L ’Oréal: The beauty of supply chain

digitalization. 1 by IMD. https://www.imd.org/ibyimd/innovation/loreal-the-
beauty-of-supply-chain-
digitalization/#:~:text=The%20company%20prefers%20to%20manage,and
%200ver%20500%2C000%20delivery%20points.

Selling, T. I., & Stickney, C. P. (1989). The Effects of Business Environment and

Strategy on a Firm’s Rate of Return on Assets. Financial Analysts Journal,
45(1), 43-52. https://doi.org/10.2469/faj.v45.n1.43

Shambaugh, J., Nunn, R., Breitwieser, A., & Liu, P. (2018). The State of

Competition and Dynamism: Facts about Concentration, Start-Ups, and
Related Policies. The Hamilton Project.

Shepherd, W. G. (1972). The Elements of Market Structure. The Review of

Economics and Statistics, 54(1), 25. https://doi.org/10.2307/1927492

85



UNIVERSITAS
GADJAH MADA

Competition Analysis of The Worldwide Beauty and Personal Care Industry: Study Case of 14
Multinational Companies from 2013-2022
Elsa Nadia Aryanti, Poppy Ismalina, M.Ec.Dev., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Siegfried, J. J., & Evans, L. B. (1994). Empirical studies of entry and exit: A survey

of the evidence. Review of Industrial Organization, 9(2), 121-155.
https://doi.org/10.1007/BF01035654

Statista. (2023). Beauty & Personal Care - Global: Statista market forecast.

Statista. Retrieved March 2, 2023, from
https://www statista.com/outlook/cmo/beauty-personal-care/worldwide

Statista. (2022, August 22). Global: Beauty & Personal Care Revenue by country.

Statista. Retrieved March 2, 2023, from
https://www .statista.com/forecasts/758635/revenue-of-the-cosmetics-and-
personal-care-market-worldwide-by-country

Stelmaszczyk, O. (2022, October 26). The Gen Z Beauty Consumer. Euromonitor.

Retrieved March 3, 2023, from https://www.euromonitor.com/article/the-
gen-z-beauty-consumer

Syme, R. (2018, January 30). The cult skin-care brand whose secret ingredient is

being dirt cheap. The New Yorker. Retrieved March 1, 2023, from
https://www.newyorker.com/culture/on-and-off-the-avenue/the-ordinary-
cult-skin-care-secret-ingredient-is-being-dirt-cheap

Spanos, Y. E., & Lioukas, S. (2001). An examination into the causal logic of rent

generation: Contrasting Porter’s competitive strategy framework and the
resource-based perspective. Strategic Management Journal, 22(10), 907—
934. https://doi.org/10.1002/smj.174

The Estée Lauder Companies Inc. (2021, February 23). The Estée Lauder

Companies to increase its ownership in DECIEM. — The Estée Lauder
Companies Inc. Retrieved March 1, 2023, from
https://www.elcompanies.com/en/news-and-media/newsroom/press-
releases/2021/02-23-2021-114517626

Ullah, S., Akhtar, P., & Zaefarian, G. (2018a). Dealing with endogeneity bias: The

generalized method of moments (GMM) for panel data. Industrial
Marketing Management, 71, 69-78.
https://doi.org/10.1016/j.indmarman.2017.11.010

Waring, G. F. (1996). Industry Differences in the Persistence of Firm-Specific

Returns. American Economic Association, 86(5), 1253—1258.

Wunsch, N.-G. (2021, June 15). Largest owners of cosmetic patents 202(. Statista.

https://www.statista.com/statistics/1014915/worldwide-cosmetics-patent-
owners/

Yahoo Finance. (2023). /4 Best Beauty Stocks To Buy Now. Retrieved June 1, 2023

from https://finance.yahoo.com/news/14-best-beauty-stocks-buy-
131536245.html

86



Competition Analysis of The Worldwide Beauty and Personal Care Industry: Study Case of 14
Multinational Companies from 2013-2022
Elsa Nadia Aryanti, Poppy Ismalina, M.Ec.Dev., Ph.D

UNIVERSITAS Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

Yahoo Finance. (2022). 12 Best Beauty Stocks To Buy Now. Retrieved June 1, 2023

from https://finance.yahoo.com/news/14-best-beauty-stocks-buy-
131536245 .html

Zeileis A, Hothorn T (2002). “Diagnostic Checking in Regression Relationships.”
R News, 2(3), 7-10. https://CRAN.R-project.org/doc/Rnews/.

Zhu, B., Liang, C., Mirza, N., & Umar, M. (2023). What drives gearing in early-
stage firms? Evidence from blue economy startups. Journal of Business
Research, 161, 113840. https://doi.org/10.1016/j.jbusres.2023.113840

87



