
 
 

78 

DAFTAR PUSTAKA 

 

Ahmed, I. and Zahid, A. (2014). Impact of Corporate Social Responsibility on Brand 
Loyalty: A Study of Cellular Industry in Pakistan. Global Journal of Management 
and Business Research, 14(2), pp.1-7. 
 
Aaker, D. A. (1996). Building Strong Brands. New York: Free Press. 
 
Aaker, D. A. and Biel, A. L. (1993). Brand Equity and Advertising: Advertising’s 
Role in Building Strong Brands. Hillsdale, NJ: Lawrence Erlbaum Associates. 
 
Alford, B. L. and Biswas, A. (2000). The Effects of Behavioral Loyalty on 
Perceptions of Service Quality, Value, and Customer Satisfaction: An Empirical 
Study. Journal of Services Marketing, 14(4), pp. 341-356. 
 
Arnould, E. J. (2005). Consumption and Branding. In C. Haugtvedt, P. M. Herr, & F. 
R. Kardes (Eds.), Handbook of Consumer Psychology (pp. 781-806). New York: 
Taylor & Francis Group. 
 
Badan Pusat Statistik. (2020). Statistik Telekomunikasi Seluler Indonesia. Jakarta: 
Badan Pusat Statistik. Diakses 25 maret 2022 dari https://www.bps.go.id/ 
 
Baron, R. M., and Kenny, D. A. (1986). The Moderator-Mediator Variable 
Distinction in Social Psychological Research: Conceptual, Strategic, and Statistical 
Considerations. Journal of Personality and Social Psychology, 51(6), pp. 1173-1182. 
 
Bearden, W. O., and Etzel, M. J. (1982). Reference Group Influence on Product and 
Brand Purchase Decisions. Journal of Consumer Research, 9(2), pp. 183-194. 
 
Blattberg, R. C., and Neslin, S. A. (1990). Sales Promotions: Concepts, Methods, and 
Strategies. Englewood Cliffs, NJ: Prentice-Hall. 
 
Buil, I. (2013a). The Effects of Customer Participation in Co-Creation of the Service 
Experience on Customer Outcomes. Journal of Services Marketing, 27(3), pp. 223-
233. 

Citra Merek Kafe sebagai Variabel Mediasi antara Konten Iklan Media Sosial Kafe, Konten Promosi
Penjualan Kafe dengan Niat Berperilaku Konsumen Kafe
Raden Yosef Georgius Adyastanto Sumardjono, Yulia A. Widyaningsih,Ph.D
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

79 

Buil, I. (2013b). A Model of Customer Loyalty in the Retail Banking Industry: A 
Comparative Analysis of Spanish and British Consumers. Journal of Marketing 
Management, 29(1-2), pp. 192-223. 
 
Boateng, H., and Okoe, A. F. (2015). The Effects of Customer Relationship 
Management on Customer Loyalty in the Ghanaian Banking Industry: A Case Study 
of Guaranty Trust Bank (Ghana) Limited. International Journal of Business and 
Social Science, 6(4), pp. 82-92. 
 
Bronner, F., and Neijens, P. C. (2006). The Mediating Role of Corporate Reputation 
on Customers’ Perceived Value and Loyalty. Corporate Reputation Review, 8(3), pp. 
245-264. 
 
Brunello, A. (2015). The Effects of Social Media Marketing on Brand Loyalty. 
International Journal of Business and Management, 10(4), pp. 72-79. 
 
Bushelow, B. (2012). A Comparison of Brand Loyalty between Two Consumer 
Groups: Millennials and Baby Boomers. Journal of International Business and 
Cultural Studies, 6(1), pp. 1-13. 
 
Campbell, M. C. (2002). Building buyer–seller relationships in business markets. 
Journal of Business Research, 55(2), 133-139. 
 
Chang, H.H., & Liu, Y. (2009). The impact of brand equity on brand preference and 
purchase intentions in the service industries. The Service Industries Journal, 29(12), 
1687-1706. 
 
Chattopadhyay, A. (2009). Values, norms, and consumer behavior. Foundations and 
Trends® in Marketing, 4(2), 99-167. 
 
Chen, Y.S., & Chang, C.H. (2008). Greenwash and green trust: The mediation effects 
of green consumer confusion and green perceived risk. Journal of Business Ethics, 
77(3), 431-443. 
 
Chi, H.K. (2011). Interactive digital advertising vs. virtual brand community: 
Exploratory study of user motivation and social media marketing responses in 
Taiwan. Journal of Interactive Advertising, 12(1), 44-61. 

Citra Merek Kafe sebagai Variabel Mediasi antara Konten Iklan Media Sosial Kafe, Konten Promosi
Penjualan Kafe dengan Niat Berperilaku Konsumen Kafe
Raden Yosef Georgius Adyastanto Sumardjono, Yulia A. Widyaningsih,Ph.D
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

80 

 
Chovanová, H. (2015). Analysis of marketing mix of higher education institutions. 
Journal of Competitiveness, 7(1), 56-69. 
 
Chu, W., & Hsi-peng, S. (2007). A comparison of consumers' perceived risk and risk 
reduction strategies in internet shopping based on product types. Journal of Consumer 
Behavior, 6(6), 485-498. 
 
Chu, R.K., & Keh, H.T. (2006). Internal marketing, customer orientation, and 
marketing effectiveness in service firms. International Journal of Service Industry 
Management, 17(1), 30-54. 
 
Cobb-Walgren, C.J. (1995). The effects of comparative advertising on attention, 
memory, and purchase intentions. Journal of Advertising, 24(4), 17-29. 
 
Cousin, M.A. (2002). Strategies for successful customer relationship management. 
The TQM Magazine, 14(6), 389-401. 
 
Demangeot, C., & Broderick, A.J. (2010). Conceptualising luxury brand consumption 
in China: A consumer-based approach. Journal of Business Research, 63(1), 36-45. 
 
Dobni, C.B., & Zinkhan, G.M. (1990). In search of brand image: A foundation 
analysis. Advances in Consumer Research, 17(1), 110-119. 
 
Edwards, J.R. (2002). Alternatives to difference scores: Polynomial regression 
analysis and response surface methodology. In F.J. Yammarino & F.J. Dansereau 
(Eds.), Research in multi-level issues: Multi-level issues in organizational behavior 
and processes (Vol. 1, pp. 157-186). Emerald Group Publishing Limited 
 
Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with 
unobservable variables and measurement error. Journal of marketing research, 18(1), 
39-50. 
 
Gardner, B. B., & Levy, S. J. (1955). The product and the brand. Harvard Business 
Review, 33(2), 33-39. 
 

Citra Merek Kafe sebagai Variabel Mediasi antara Konten Iklan Media Sosial Kafe, Konten Promosi
Penjualan Kafe dengan Niat Berperilaku Konsumen Kafe
Raden Yosef Georgius Adyastanto Sumardjono, Yulia A. Widyaningsih,Ph.D
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

81 

Ghorban, Z. (2012). Antecedents and outcomes of customer satisfaction: an empirical 
study in Iran. Journal of Services Marketing, 26(3), 200-209. 
 
Godey, B., Manthiou, A., Pederzoli, D., Rokka, J., Aiello, G., Donvito, R., & Singh, 
R. (2016). Social media marketing efforts of luxury brands: Influence on brand equity 
and consumer behavior. Journal of business research, 69(12), 5833-5841. 
 
Hair Jr, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2006). 
Multivariate data analysis (Vol. 6). Pearson Prentice Hall. 
 
Hanaysha, J. (2016). The impact of customer relationship management on customer 
loyalty: the moderating role of web site characteristics. Journal of Applied Business 
Research (JABR), 32(5), 1375-1386. 
 
Hanaysha, J., & Hilman, H. (2015). Online social network marketing and research 
ethics. Journal of Applied Business Research (JABR), 31(3), 1023-1032. 
 
Heale, R., & Twycross, A. (2015). Validity and reliability in quantitative studies. 
Evidence-Based Nursing, 18(3), 66-67. 
 
Hendryadi, D. & Purnamasari, D. (2018). Model hubungan citra merek, persepsi 
kualitas, harga dan niat pembelian konsumen. Jurnal Manajemen Pemasaran, 13(1), 
1-16. 
 
Hilman, H. (2017). E-commerce adoption in SMEs: The role of managerial factors. 
International Journal of Entrepreneurial Behaviour & Research, 23(4), 717-736. 
 
Hoeffler, S., & Keller, K. L. (2003). The marketing advantages of strong brands. 
Journal of brand management, 10(6), 421-445. 
 
Homer, P. M. (2008). The dimensions of brand meaning. Journal of Marketing 
Research, 45(3), 356-364. 
 
Hootsuite Indonesia. (2020). Sosial media dan bisnis di Indonesia. Diakses 25 maret 
2022 dari https://www.hootsuite.com/pages/digital-in-2020-indonesia 
 

Citra Merek Kafe sebagai Variabel Mediasi antara Konten Iklan Media Sosial Kafe, Konten Promosi
Penjualan Kafe dengan Niat Berperilaku Konsumen Kafe
Raden Yosef Georgius Adyastanto Sumardjono, Yulia A. Widyaningsih,Ph.D
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

82 

Indrawati, T. (2015). Pengaruh citra merek dan gaya hidup hedonis terhadap 
keputusan pembelian jilbab "Zoya". Jurnal Bisnis dan Manajemen, 11(2), 134-146. 
 
Jaskani, J. A. (2015). Impact of Social Media on Entrepreneurship. International 
Journal of Academic Research in Business and Social Sciences, 5(9), 56-67. 
 
Karamian, R. (2015). The Impact of Advertising on Consumer Purchase Decision. 
European Journal of Business and Management, 7(19), 140-147. 
 
Karson, E. J. (2006). Advertising and the Mind of the Consumer: What Works, What 
Doesn't, and Why. Praeger Publishers. 
 
Keller, K. L. (1993). Conceptualizing, Measuring, and Managing Customer-Based 
Brand Equity. Journal of Marketing, 57(1), 1-22. 
 
Keller, K. L. (1999). Managing Brands for the Long Run: Effective Brand Strategies 
for Building and Sustaining Brand Equity. Pearson Education. 
 
Keller, K. L., & Lehman, D. R. (2006). Brands and Branding: Research Findings and 
Future Priorities. Marketing Science, 25(6), 740-759. 
 
Keller, K. L., & Lehmann, D. R. (2003). How Do Brands Create Value? Marketing 
Management, 12(3), 26-31. 
 
Kim, A. J., & Ko, E. (2012). Do Social Media Marketing Activities Enhance 
Customer Equity? An Empirical Study of Luxury Fashion Brand. Journal of Business 
Research, 65(10), 1480-1486. 
 
Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson Education. 
 
Krishnan, H. S. (1996). Characteristics of Memory Associations: A Consumer-Based 
Brand Equity Perspective. International Journal of Research in Marketing, 13(4), 
389-405. 
 
Kwok, S., & Uncles, M. (2005). Sales Promotion Effectiveness: The Impact of 
Consumer Differences at an Ethnic Group Level. Journal of Retailing, 81(4), 309-
324. 

Citra Merek Kafe sebagai Variabel Mediasi antara Konten Iklan Media Sosial Kafe, Konten Promosi
Penjualan Kafe dengan Niat Berperilaku Konsumen Kafe
Raden Yosef Georgius Adyastanto Sumardjono, Yulia A. Widyaningsih,Ph.D
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

83 

 
Lew, Y. K., & Sulaiman, A. (2014). The Impact of Social Media on Consumers’ 
Purchase Intention. Procedia - Social and Behavioral Sciences, 148, 119-126. 
 
Lubis, M. H. (2016). Pengaruh citra merek, media iklan Instagram, dan persepsi 
kualitas terhadap keputusan pembelian produk Vans. Jurnal Riset Manajemen dan 
Bisnis (JRMB), 1(1), 1-14. 
 
Malthouse, E. C. (2003). Relationship Management in Online Communities. Journal 
of Marketing, 67(3), 27-43. 
 
Martínez, P., & del Bosque, I. R. (2009). CSR and Customer Loyalty: The Roles of 
Trust, Customer Identification with the Company and Satisfaction. International 
Journal of Hospitality Management, 28(4), 635-642. 
 
Mathews, B. P. (2009). Brand Value and Its Relevance to Customer-Based Marketing 
Decisions. Journal of Product and Brand Management, 18(3), 183-184. 
 
Mizik, N., & Jacobson, R. (2003). Trading Off Between Value Creation and Value 
Appropriation: The Financial Implications of Shifts in Strategic Emphasis. Journal of 
Marketing, 67(1), 63-76. 
 
Monavvarian, A., Jafari, S., & Monavvarian, M. (2015). The Role of Online Brand 
Community in Brand Loyalty: A Conceptual Framework. Journal of Applied 
Environmental and Biological Sciences, 5(7), 149-158. 
 
Nasrullah, R. (2015). The effect of brand image on overall satisfaction and loyalty 
intention in the mobile phone industry. Journal of Marketing and Consumer 
Research, 15, 1-9. 
 
Neti, S. (2011). The impact of customer loyalty programs on customer retention. 
International Journal of Business and Management, 6(5), 75-84. 
 
Nikabadi, M. S. (2015). Investigating the effect of brand equity on customer loyalty 
(Case study: Saderat bank of Iran). International Journal of Academic Research in 
Business and Social Sciences, 5(5), 290-301. 
 

Citra Merek Kafe sebagai Variabel Mediasi antara Konten Iklan Media Sosial Kafe, Konten Promosi
Penjualan Kafe dengan Niat Berperilaku Konsumen Kafe
Raden Yosef Georgius Adyastanto Sumardjono, Yulia A. Widyaningsih,Ph.D
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

84 

Nitzl, C. (2016). The use of partial least squares structural equation modelling (PLS-
SEM) in management accounting research: Directions for future theory development. 
Journal of Accounting Literature, 37, 19-35. 
 
Okazaki, S., & Taylor, C. R. (2013). Social media and international advertising: 
Theoretical challenges and future directions. International Marketing Review, 30(1), 
56-71. 
 
Oliver, R. L. (1999). Whence consumer loyalty?. Journal of Marketing, 63, 33-44. 
 
Palazón-Vidal, M., & Delgado-Ballester, E. (2005). The antecedents of customer 
loyalty: A moderated mediation model. Journal of Marketing Theory and Practice, 
13(1), 21-35. 
 
Park, C. W., & Srinivasan, V. (1994). A survey-based method for measuring and 
understanding brand equity and its extendibility. Journal of Marketing Research, 
31(2), 271-288. 
 
Puni, A., & Hillyer, R. (2004). Developing and testing a model of consumer 
behaviour for tourism research. European Journal of Marketing, 38(9/10), 1173-
1189. 
 
Putri, R. (2018). Peran citra merek memediasi pengaruh iklan terhadap keputusan 
pembelian es krim Wall's Magnum. Jurnal Manajemen Pemasaran, 13(1), 1-14. 
 
Raggi, L. A., & Leone, R. P. (2007). Does loyalty matter? Consumer behavior and 
loyalty programs. Journal of Consumer Marketing, 24(7), 393-399. 
 
Raji, A. R. (2017). The impact of customer satisfaction on customer loyalty in the 
banking sector in Ghana. International Journal of Academic Research in Business 
and Social Sciences, 7(5), 473-486. 
 
Rebecca, R. (2017). Social media: communication strategies, engagement and future 
research directions. 
 
Roscoe, J. T. (1975). Fundamental research statistics for the behavioral sciences. 
Holt, Rinehart, and Winston. 

Citra Merek Kafe sebagai Variabel Mediasi antara Konten Iklan Media Sosial Kafe, Konten Promosi
Penjualan Kafe dengan Niat Berperilaku Konsumen Kafe
Raden Yosef Georgius Adyastanto Sumardjono, Yulia A. Widyaningsih,Ph.D
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

85 

 
Schiffman, L. G., & Kanuk, L. L. (2010). Consumer behavior (10th ed.). Pearson. 
 
Schivinski, B. (2011). Theoretical and empirical identification of the place branding 
construct. Journal of Place Management and Development, 4(1), 28-39. 
 
Schivinski, B., & Dabrowski, D. (2014). The effect of social media communication 
on consumer perceptions of brands. Journal of Marketing Communications, 22(2), 
189-214. 
 
Schivinski, B., & Dabrowski, D. (2015). The impact of brand communication on 
brand equity through Facebook. Journal of Research in Interactive Marketing, 9(1), 
31-53. 
 
Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-building 
approach. John Wiley & Sons. 
 
Shen, F., & Bissell, K. L. (2013). Strategic use of social media by luxury brands: 
Investigating the differential impact on brand strength. Journal of Business Research, 
66(10), 1886-1893. 
 
Straker, K., & Wrigley, C. (2016). Do brands have personalities? A critique of trait 
approaches to branding. Journal of Marketing Management, 32(5-6), 438-457. 
 
Starker, K. (2015b). Building a brand personality: The benefits for small and 
medium-sized enterprises. Journal of Brand Management, 22(6), 469-482. 
 
Starker, K., & Wrigley, C. (2016a). Brand personality: A consumer 
perspective. Journal of Product & Brand Management, 25(3), 229-240. 
 
Starker, K., & Wrigley, C. (2016b). Brand personality and its impact on consumer 
behaviour. Journal of Consumer Marketing, 33(5), 372-382. 
 
Steven, S. (2022). Analisis pengaruh aktivitas media sosial terhadap niat membeli 
dengan media citra merek. Jurnal Komunikasi Bisnis Indonesia, 6(1), 20-35. 
 

Citra Merek Kafe sebagai Variabel Mediasi antara Konten Iklan Media Sosial Kafe, Konten Promosi
Penjualan Kafe dengan Niat Berperilaku Konsumen Kafe
Raden Yosef Georgius Adyastanto Sumardjono, Yulia A. Widyaningsih,Ph.D
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

86 

Syahputra, I. (2021). Pengaruh keefektivan promosi sosial media dan citra merek 
terhadap keputusan pembelian pada toko fashion Oraqle di Bandar Lampung. Jurnal 
Manajemen Pemasaran, 16(1), 12-23. 
 
Taecharungroj, V. (2016). Online brand community engagement: Scale development 
and validation. Journal of Business Research, 69(9), 3246-3252. 
 
Verhoef, P. C. (2007). Explaining purchase and subscription decisions for online 
content: The role of quality and quantity perceptions. Journal of Marketing, 71(3), 
38-51. 
 
We Are Social. (2020). Digital 2020: July global snapshot. Diakses 25 maret 2022 
dari https://wearesocial.com/global-digital-report-2020 
 
Widiawati, L. (2017). Pengaruh citra merek dan promosi penjualan melalui media 
sosial Instagram terhadap keputusan pembelian pada Laundry 5asec cabang 
Makassar. Jurnal Ilmiah Manajemen dan Bisnis, 1(1), 25-34. 
 
Wijaya, D. (2020). Pengaruh komunikasi media sosial terhadap ekuitas merek dan 
niat beli Nike. Jurnal Pemasaran Komunikasi, 14(1), 1-14. 
 
Wu, I. L., & Jang, S. S. (2014). An empirical study of the impact of brand experience 
and service quality on brand loyalty: A comparative study of McDonald’s and KFC. 
Journal of Hospitality Marketing & Management, 23(8), 890-917. 
 
Yasin, N. M. (2007). The effect of brand personality dimensions on brand loyalty: A 
study of cosmetics brands in young generation of consumers in Saudi Arabia. Journal 
of Islamic Marketing, 1(1), 33-49. 
 
Yoo, B., & Donthu, N. (2000). Developing and validating a multidimensional 
consumer-based brand equity scale. Journal of Business Research, 52(1), 1-14. 
 
Zhang, J. (2015). A study on the relationship between brand personality and purchase 
intention: A case of WeChat. Journal of Business and Management, 3(1), 1-8. 

Citra Merek Kafe sebagai Variabel Mediasi antara Konten Iklan Media Sosial Kafe, Konten Promosi
Penjualan Kafe dengan Niat Berperilaku Konsumen Kafe
Raden Yosef Georgius Adyastanto Sumardjono, Yulia A. Widyaningsih,Ph.D
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


