The Effectiveness of Digital Marketing Strategy Used By PT Sinergi Ketahanan Pangan in Promoting
loT
Climate Control To Increase Farmers Interests.
Dhea Septiyani, Dr. Endang Soelistiyowati, S.Pd., M.Pd.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

TABLE OF CONTENTS

FINAL PROJECT 1
LAPORAN AKHIR 2
HALAMAN PENGESAHAN 3
PERNYATAAN BEBAS PLAGIASI 4
ACKNOWLEDGEMENT 5
Intisari 6
Abstract 7
TABLE OF CONTENTS 8
CHAPTER 1: INTRODUCTION 10
1.1 Background of the STUAY .......cccviveiieiiiiieiiecece ettt ee e 10
1.2 Objective 0F the STUAY ...ccveeeieiiiiieie et st 12
1.3 SCOPE OF the StUAY ....ccouieiieeieiicieee et ettt r et et eeae e enteesnees 13
1.4 Significance of the STUAY .....oooiiiiiiii e 13
1.5 Limitations 0f the StUAY .....c.coviiiiieii e e 14
1.6 LIterature REVIEW ....c..ccuiiiiiiieiiiiieiicie ettt et s et 15
CHAPTER 2: RESEARCH METHOD 18
2.1 Theoretical FramewWork ..........ccccoviiiiiiiiiiiiiiiicces et 18
2.1.1 Marketing Definition .........c.ccoieviieiiiiieiie ettt be e sr e e e 19
2.1.2 Marketing SIrAt@ZY .......cceeeveerueeeeeiieetieeietesteetteetee et e et e e e saeeseeesneesneeenseenseenneeneeas 20
2.1.3 Digital Mark@ting ..........cceevuieviiisiieiiiiiieeiectie ettt et e e e ebeseneesseesseessee e 22
2.1.4 Digital Marketing Strategy .......cceeceerieriierierie ettt st eeesae e e e 23
2.1.5 Digital Marketing TOOIS ....ccccueeeieiieiieeeee et 23
2.1.6 Digital Media ChanmnelsS .........cccooveeeiiiieiie e et ee e ere e esaeesreeeeae e 24

2.2 RESCATCH DESIZN ...ecuviiiiiiieceieeiiectceie ettt ettt eeb e st e e et e ssaestsessseeseeseanseennnes 26
2.3 ReSEArch ProtOCOL.....c.eouiiiiiiiiiieiccee ettt 27
2.4 Data AnalysiS MEthOd.........c.cecviiiiieiiiiiieiie ettt ettt st b e ae e anteenenes 28

CHAPTER 3: THE EFFECTIVENESS OF DIGITAL MARKETING STRATEGY
USED BY PT Sinergi Ketahanan Pangan IN PROMOTING INTERNET OF THINGS

TO INCREASE FARMERS INTERESTS 30
3.1 PT Sinergi Ketahanan Pangan in Promoting Internet of Things Climate Control to
FaAITNELS ...ttt ettt st et bt bt e e st et e naees 30
3.2 PT Sinergi Ketahanan Pangan Classifies Market Segmentation..............cccceeevieneennnene. 33



The Effectiveness of Digital Marketing Strategy Used By PT Sinergi Ketahanan Pangan in Promoting
loT

Climate Control To Increase Farmers Interests.

Dhea Septiyani, Dr. Endang Soelistiyowati, S.Pd., M.Pd.

UNIVERSITAS Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJA? .%ﬁDé%eo raphical LOCAtION .......cccveiiiiiieiiecie ettt et ebe e 33
3.2.2 Demographic BIEEdETrs .........ccoeiuieiiieriieeieeeee ettt 35
3.2.3 Types Of Breeder Cages.......ccveviecvienrieeieieerieetie ettt eteesetesraesenessseeseeseeseesnees 35
3.2.4 Accessibility Of FAIMETS .......c.oouiiiiieiiee et 36

3.3 PT Sinergi Ketahanan Pangan in Implementing Market Positioning .............c.cceecuee.e.. 43
3.4 Chickin Indonesia's Efforts in Entering The Internet of Things Market........................ 46
3.5 Marketing Mix Strategy Held by Chickin Indonesia ...........ccccoveveievieiieeiinniine e, 49
3.6 PT Sinergi Ketahanan Pangan Considers The Timing Strategy For Promoting The
Internet of Things Climate Control DEVICE. .........cccuevvieuieiieiieiiee e 54
3.7 PT Sinergi Ketahanan Pangan Utilizes Social Media As A Digital Promotional
Platform To Promote Internet of Things Climate Control. ..........cccceeeevieriienirrieceeeeen. 55
3.7.1 Copywriting Strategy for The Promotion of Internet of Things Climate Control on
Social Media used by Chickin INAdONEsia ............cccveviiiieiieiiieiieeer e 69
3.7.2 Visual Design Strategy Carried out by PT Sinergi Ketahanan Pangan in Promoting
Internet of Things Climate Control Through Social Media ...........cccooceeeviriiieieeireenen, 72
3.7.3 Optimizing Website and SEO to Promote Internet of Things Climate Control by
Chickin INAONESIA .......coviriiieriiiciieie ettt sttt 74
3.8 Evaluation and Obstacles in Implementing Digital Marketing Strategy to Promote
Internet of Things Climate Control by Chickin Indonesia...........cccceeevevierieeninnirceeeeee. 78
3.9 Farmers Attitude and Perceptions Towards PT Sinergi Ketahanan Pangan Strategies in
Promoting Internet of Things Climate Control ...........ccccceeiieiiienieniieneeie e 79
3.9.1 Profile of reSPONAENLES ........coviiiiiiiiieiieeee et 80
3.9.2 Farmers' Attitudes And Perceptions Towards Chickin Indonesia's Digital
MarKeting STrAt@EIES. ...cvveevieeierieeie et et ee ettt e e ette ettt et e e e sneeseeesneee e e enseenseeneenneas 84
3.9.3 Farmers' Attitudes And Perceptions Towards Chickin Indonesia's Internet of
Things ClMAate CONLIOL .........cccccviiiiiiiieiiectieeeee et ettt sese e e esbeeebeeseeseeas 97
CHAPTER IV: CONCLUSION AND RECOMMENDATION 103
REFERENCE 105



