
87 
 

DAFTAR PUSTAKA 

 

Altman, I., & Taylor, D. (1973). Social penetration: The development of 

interpersonal relationships. New York: Holt, Rinehart, & Winston. 

Bazarova, N. N., & Choi, Y. H. (2014). Self-Disclosure in Social Media: Extending 

the Functional Approach to Disclosure Motivations and Characteristics on 

Social Network Sites. Journal of Communication, 65(4), 635-657. DOI: 

https://doi.org/10.1111/jcom.12106 

Bungin, M. B. (2009). Penelitian Kualitatif. Cetakan ke 3. Jakarta: Kencana 

Prenada Media Group. 

Cha, E. (2021, September 25). NCT 127’s “Sticker” Becomes Their 1st Double 

Million-Seller Album In Just A Week. Soompi. Diakses dari 

https://www.soompi.com/article/1490084wpp/nct-127s-sticker-becomes-

their-1st-double-million-seller-album-in-just-a-week 

Chung, S., & Cho, H. (2017). Fostering Parasocial Relationships with Celebrities 

on Social Media: Implications for Celebrity Endorsement. Psychology and 

Marketing, 34(4), 481-495. DOI: https://doi.org/10.1002/mar.21001 

Collins, N. L. & Miller, L. C. (1994). Self-Disclosure and Liking: A Meta-Analytic 

Review. Psychological Bulletin, 116(3), 457-475. DOI: 10.1037/0033-

2909.116.3.457 

DeVito, J. A. (2016). The Interpersonal Communication Book. Edisi ke-14. Harlow: 

Pearson Education Limited 

Dibble, J. L., Hartmann, T., & Rosaen, S. F. (2016). Parasocial Interaction and 

Parasocial Relationship: Conceptual Clarification and a Critical Assessment 

of Measures. Human Communication Research, 42(1), 21–44. DOI: 

https://doi.org/10.1111/hcre.12063 

Gainau, M. B. (2009). Keterbukaan Diri (Self Disclosure) Siswa dalam Perspektif 

Budaya dan Implikasinya bagi Konseling. Widya Warta: Jurnal ilmiah 

Universitas Katolik Widya Mandala Madiun, 33(1), 1-18. Diakses dari 

https://ojs.petra.ac.id/ojsnew/index.php/jiw/article/view/17061 

Hubungan Antara Self-Disclosure Selebritas di Bubble dengan Parasocial Relationship pada
Penggemar
(Survei terhadap Penggemar NCT di Indonesia)
Azkhia Nur Amalia, Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



88 
 

Giles, D.C. (2002). Parasocial Interaction: A Review of the Literature and a Model 

for Future Research. Media Psychology, 4(3), 279-305. DOI: 

https://doi.org/10.1207/S1532785XMEP0403_04 

Greene, K., Derlega, V. J., Mathews, A. (2006). Self-Disclosure in Personal 

Relationships. The Cambridge handbook of personal relationships, 409-

427. DOI: https://doi.org/10.1017/CBO9780511606632.023 

Hambrick, M., Simmons. J., Greenhalgh, G., & Greenwell, C. (2010). 

Understanding professional athletes‟ use of Twitter: A content analysis of 

athletes‟ tweets. International Journal of Sport Communication, 3(1), 454-

471. DOI: https://doi.org/10.1123/ijsc.3.4.454 

Hargittai, E. & Litt, E. (2011). The Tweet Smell Of Celebrity Success: Explaining 

Variation In Twitter Adoption Among A Diverse Group Of Young Adults. 

New Media and Society, 13, 824-842. DOI: 

https://doi.org/10.1177/1461444811405805 

Horton, D. & Wohl, R. R. (1956). Mass Communication and Para-social 

Interaction: Observations on Intimacy at a distance. Psychiatry, 19(3), 215-

229. DOI: https://doi.org/10.1080/00332747.1956.11023049 

Jourard, S. M. (1971). Self-disclosure: An Experimental Analysis of the Transparent 

Self. New York: Wiley-Interscience. 

Jourard, S. M. & Lasakow, P. (1958). Some Factors in Self-Disclosure. The Journal 

of Abnormal and Social Psychology, 56(1), 91-98. DOI: 

https://doi.org/10.1037/h0043357 

Jun, Y. J. (2021, Oktober 18). DearU: A K-pop fan engagement platform success 

story. The Korea Economic Daily. Diakses dari: 

https://www.kedglobal.com/music-

entertainment/newsView/ked202110180002 

Kassing, J. W., & Sanderson, J. (2010). Fan–Athlete Interaction and Twitter 

Tweeting Through the Giro: A Case Study. International Journal of Sport 

Communication, 3(1), 113-128. DOI: https://doi.org/10.1123/ijsc.3.1.113 

Katadata Insight Center. (2022). Potret Aktivitas dan Belanja Penggemar Hiburan 

Korea di Indonesia. Diunduh dari: https://kic.katadata.co.id/insights 

Hubungan Antara Self-Disclosure Selebritas di Bubble dengan Parasocial Relationship pada
Penggemar
(Survei terhadap Penggemar NCT di Indonesia)
Azkhia Nur Amalia, Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1123/ijsc.3.4.454
https://doi.org/10.1177/1461444811405805


89 
 

Kim, J., & Song:(2016). Celebrity's Self-disclosure on Twitter and Parasocial 

Relationships: A Mediating Role of Social Presence. Computers in Human 

Behavior, 62, 570-577. DOI: https://doi.org/10.1016/j.chb.2016.03.083 

Lemeshow, S., Hosmer, D. W., Klar, J., & Lwanga, S. K. (1990). Adequacy of 

Sample Size in Health Studies. John Wiley & Sons Ltd: England. 

Lister, M., Dovey, J., Giddings, S., Grant, I., Kelly, K. (2009). New Media: A 

Critical Introduction. Edisi ke-2. New York: Routledge. 

Livingstone, S. (1999). New Media, New Audiences? New media and Society, 1(1), 

59 – 66. Diakses dari: http://eprints.lse.ac.uk/id/eprint/391 

Maltby, J., Day, L., McCutcheon, L. E., Houran, J., & Ashe, D. (2006). Extreme 

celebrity worship, fantasy proneness and dissociation: Developing the 

measurement and understanding of celebrity worship within a clinical 

personality context. Personality and Individual Differences, 40(2), 273–

283. DOI: https://doi.org/10.1016/j.paid.2005.07.004 

Maltby, J., Giles, D.C., Barber, L., McCutcheon, L. (2005). Intense-personal 

celebrity worship and body image: Evidence of a link among female 

adolescents. British Journal of Health Psychology, 10(1), 17-32. DOI: 

10.1348/135910704X15257 

Marshall, P. D. (2010). The promotion and presentation of the self: celebrity as 

marker of presentational media. Celebrity Studies, 1(1), 35-48. DOI: 

https://doi.org/10.1080/19392390903519057 

McQuail, D. (2011). McQuail’s Mass Communication Theory. Edisi ke-6. London: 

SAGE Publications Ltd. 

Melendez, M. (2017, Juni 30). NCT 127 Discuss the Group's Unique Concept, 

Breaking Into U.S. & More. Billboard. Diakses dari: 

https://www.billboard.com/articles/columns/k-town/7850237/nct-127-

kcon-ny-america-interview  

NCT PUFFS [@bubble_puffs]. (2023, Maret 4). NCT Bubble chart for the month 

of FEBRUARY (2023) [Tweet]. Twitter. 

https://twitter.com/bubble_puffs/status/1631983748756701187?s=20 

Hubungan Antara Self-Disclosure Selebritas di Bubble dengan Parasocial Relationship pada
Penggemar
(Survei terhadap Penggemar NCT di Indonesia)
Azkhia Nur Amalia, Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.paid.2005.07.004
https://www.billboard.com/articles/columns/k-town/7850237/nct-127-kcon-ny-america-interview
https://www.billboard.com/articles/columns/k-town/7850237/nct-127-kcon-ny-america-interview


90 
 

Noviana, R. (2020, Mei 2020). NCT 127 Wins Million Seller Title After Breaking 

Own Sales Record. Voi. Diakses dari https://voi.id/en/lifestyle/6232 

Rubin, A. M., & Perse, E. M. (1987). Audience Activity and Television News 

Gratifications. Communication Research, 14(1), 58-84. DOI: 

https://doi.org/10.1177/009365087014001004 

Rubin, A. M., Perse, E. M., & Powell, R. A. (1985). Loneliness, Parasocial 

Interaction, and Local Television News Viewing. Human Communication 

Research, 12(2), 155-180. DOI: https://doi.org/10.1111/j.1468-

2958.1985.tb00071.x 

Rubin, A. M., & Step, M. M. (2000). Impact of motivation, attraction, and 

parasocial interaction on talk radio listening. Journal of Broadcasting & 

Electronic Media, 44(4), 635-654. DOI: 

https://doi.org/10.1207/s15506878jobem4404_7 

S. P. (2020, Desember 23). NCT Soars Past 1 Million Sales For Album 

“RESONANCE Pt. 2”. Soompi. Diakses dari: 

https://www.soompi.com/article/1445044wpp/nct-soars-past-1-million-

sales-for-album-resonance-pt-2 

Sarwono, J. (2009). Statistik itu mudah: Panduan lengkap untuk belajar komputasi 

statistik menggunakan SPSS 16. Yogyakarta: Andi Offset. 

Schramm, H. & Hartmann, T. (2008). The PSI-Process Scales. A New Measure to 

Assess the Intensity and Breadth of Parasocial Processes. Communications 

– The European Journal of Communication Research, 33(4), 385–401. DOI: 

https://doi.org/10.1515/COMM.2008.025 

Shim, D. (2006). Hybridity and the Rise of Korean Popular Culture in Asia. Media 

Culture & Society, 28(1), 25-44. DOI: 10.1177/0163443706059278 

Stever, G. S., & Lawson K. (2013). Twitter as a Way for Celebrities to Communicate 

with Fans: Implications for the Study of Parasocial Interaction. North 

American Journal of Psychology, 15(2), 339-354. Diakses dari: 

https://www.researchgate.net/publication/263257850_Twitter_as_a_Way_f

or_Celebrities_to_Communicate_with_Fans_Implications_for_the_Study_

of_Parasocial_Interaction 

Hubungan Antara Self-Disclosure Selebritas di Bubble dengan Parasocial Relationship pada
Penggemar
(Survei terhadap Penggemar NCT di Indonesia)
Azkhia Nur Amalia, Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.soompi.com/article/1445044wpp/nct-soars-past-1-million-sales-for-album-resonance-pt-2
https://www.soompi.com/article/1445044wpp/nct-soars-past-1-million-sales-for-album-resonance-pt-2


91 
 

Sugiyono. (2021). Metode Penelitian Kuantitatif Kualitatif dan R&D. Cetakan ke 

3.  Bandung: Alfabeta. 

Voon, T. (2022, Januari 11). SM Entertainment Sells Nearly 18 Million Albums in 

2021, Led by NCT 127, NCT Dream, EXO, Baekhyun, and NCT. 

Bandwagon. Diakses dari: https://www.bandwagon.asia/articles/sm-

entertainment-sells-nearly-18-million-albums-in-2021-nct-127-sticker-

dream-hot-sauce-favorite-exo-baekhyun 

Wang, E. S., & Hu, F. (2022). Influence of Self-disclosure of Internet Celebrities on 

Normative Commitment: The Mediating Role of Para-social Interaction. 

Journal of Research in Interactive Marketing, 16(2), 292-309. DOI: 

https://doi.org/10.1108/JRIM-09-2020-0194 

Yan, J. (2011). Social media in branding: Fulfilling a need. Journal of Brand 

Management, 18, 688-696. DOI: https://doi.org/10.1057/bm.2011.19 

 

  

Hubungan Antara Self-Disclosure Selebritas di Bubble dengan Parasocial Relationship pada
Penggemar
(Survei terhadap Penggemar NCT di Indonesia)
Azkhia Nur Amalia, Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


